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Capitalize  Chicago’s 
Buying  Habits  -I; 

The  bulk  of  department  store  advertising — “upstairs”  and 
down,  in  the  “Loop”  and  out  of  it — is  available  to  the 
Chicago  shopper  in  one  medium  — 

THE  CHICAGO  DAILY  NEWS. 

That’s  convenience! 

The  bulk  of  local  advertising— shop  news  in  general— is 

always  available  in  the  same  medium  —  The  Chicago  Daily  News.  That’s 
business — capitalizing  convenience ! 

The  majority  of  Chicago  merchants  — from  department 

Store  head  to  neighborhood  grocer — prefer  that  the  manufacturer’s  advertising 
of  products  they  carry  appear,  as  their  own  advertising  does,  in  The  Chicago 
Daily  News.  That’s  consistent  merchandising  policy. 

Therefore  the  general  advertiser  who  follows  the  lead  of 

the  department  stores  and  local  merchants  in  Chicago,  and  places  his  adver¬ 
tising  in  the  medium  that  is  read  for  necessary  day  by  day  shopping  news 
eliminates  chance  in  securing  a  reading  for  his  copy,  and  obtains  the  dealer 
co-operation  he  needs.  That  medium  is 

The  Chicago  Daily  News 

\)  FIRST  IN  CHICAGO 


i 
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Editor  and  Publisher  for  May  31,  1924 


OHIO  FIRST 

MEANS  JUST  WHAT  IT  SAYS 

The  man  who  has  studied  business  conditions  knows  that  Ohio 
offers  a  rich  field  for  those  who  have  something  worthwhile  to 
sell. 

It  has  producing  farms,  busy  factories,  splendid  hardwood 
forests,  rich  petroleum,  coal  and  natural  gas  fields.  It  has  a  popu¬ 
lation  of  5,759,394,  or  141.4  inhabitants  per  square  mile. 

OHIO’S  Purchasing  Power  Makes  It  the  FIRST  Logic2J  Market 

Ohio  has  1 6, 1  25  factories,  or  an  average  of  one  factory  for 
every  2.5  square  miles  of  territory.  The  yearly  payroll  of  Ohio 
factories  amounts  to  $944,65 1 ,000. 

There  are  23,515,000  acres  of  farm  land,  mostly  improved. 

Although  this  is  about  90%  of  the  state’s  area,  yet  63%  of  the 
population  lives  in  incorporated  towns  and  villages,  showing  the 
intensity  of  Ohio’s  population. 

Ohio  farms  average  91 .6  acres  and  are  worth  $3,095,666,336. 

Nearly  1  80,000  farms  are  owned  by  their  operators.  Think  what 
this  means  to  the  maker  of  farm  implements. 

Ohio  is  fifth  in  electric  railway  mileage.  It  is  thirty-fifth  in  area 
and  fourth  in  population. 

Advertising  in  This  Group  Will  Bring  You  Big  Results 

The  papers  here  named  are  reaching  the  representative  peo¬ 
ple  of  their  respective  communities.  Cultivate  these  spenders. 
Investigate  Ohio,  First. 


Cirru- 

UlHMI 

2, '>00 

10,000 

line« 

•**Akroi'  Beacon  Journal  . 

. (Et 

4()..j:)8 

.10 

.10 

••*.\krnn  Times  . 

. (E) 

24,499 

.06 

.06 

•••Akron  Sunday  Times  . 

. (S) 

24,468 

.07 

.07 

tttBellefontaine  Examiner  . 

. (E) 

4,706 

.02 

.02 

tttCincinnati  Einquirer  . 

...(M&S) 

76,789 

.17..35 

.17..35 

Columbus,  0.,  State  Journal... 

. (M) 

43,588 

.12 

.11 

t+tColumbus,  0.,  State  Journal - 

. (S) 

43,588 

.12 

.11 

t'i'+Conneaut  News  Herald  . 

. (E) 

3,095 

.0225 

.0225 

ttDover  Daily  Reporter  . 

. (E) 

4,771 

.025 

.025 

tflronton  Irontonian  . 

. (M) 

3,400 

.0179 

.0179 

Kenton  Democrat  . 

. (E) 

2,500 

.014 

.014 

•••I.ima  Republican-Gazette  . . 

. (E&S) 

11,742 

.05 

■05 

Lorain  Journal  . 

. (E) 

4,866 

.025 

.018 

•••Middletown  Journal  . 

. (E) 

4.315 

.025 

.025 

tttNewark  American-Tribune  . . . . 

. (E) 

7,893 

.025 

.025 

Cir«a.  2.S00  1I,MI 

lalion  linet  linct 


New  Pliilailelpli 
Piqua  Call  an<l 
‘i'HFortsmrtulli  Sun 
tT+Porlfinoulh  Sur 
*^**Sprin!ificl(l  Sun 
**•  Toledo  Blade  . 
***Youngstown  Vii 
***Younpfitown  Vii 


ia  Times  . (E) 

Press  Dispatch . (E) 

and  Times . (M&E) 

i-Times  . (S) 

. (M) 

. (E) 

ndieator  . (E) 

idicator  . (S) 


7.904 

.025 

.025 

6,142 

.03 

.03 

18,879 

.06 

.06 

13,112 

.04 

.04 

13,272 

.035 

.035 

109,123 

.27 

.25 

27,441 

.07 

.07 

27,441 

J)7 

.07 

ttGovernment  Statement,  Sept.  30,  1923. 
tt+Government  Statement,  April  1,  1924. 
***\.  B.  C.  Statement,  April  1,  1924. 


EDITOR&PUBLISHERI 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  publicarion,  by  jj 

^ _  j  The  Editor  4  Publisher  Co.,  J.  W.  Brown,  Publisher;  Marlen  E.  PeWi’TESItor ; 

Suite  1115,  World  Building,  63  Park  Row,  New  York.  Telephone,  Beeknum  5814-18.,  ‘ . 

*  Charter  Member  Audit  Bureau  of  Circulations.  ^  ^  ^ 


Vol.  57 


NEW  YORK,  SATURDAY,  MAY  31,  1924 


:  >'-TOn,  !-■  •;  AND 
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Quarter  Century  Survey  of  Press  Content 
Shows  Demand  for  Facts 

Remarkable  Analysis  of  1  1 0  Newspapers  Published  Now  and  in  1  899  Indicates  General  Decrease 
in  Opinion — Big  Increase  in  Advertising  Proportion — ^Tendency  to  Departmentalize  Press 


\  XALYSIS  of  the  contents  of  newspa- 
pcrs  at  both  ends  of  the  past  quar¬ 
ter  century  shows  some  remarkable  facts. 

While  the  American  newspaper  of  to¬ 
day  is  fundamentally  unchan,'ed  in  char¬ 
acter,  the  past  25  years  have  wrought 
interesting  revisions  of  editorial  opinion 
as  to  proportions  of  interest  demanded 
by  the  reading  public. 

The  writer  has  just  completed  a  survey 
of  1 10  newspapers  in  63  cities,  for  com¬ 
parison  with  an  analysis  made  of  the  same 
numl)er  of  newspapers  in  14  cities  25 
years  ago  by  Professor  D.  F.  Wilcox, 
well-known  fr<anchise  and  public  utility 
expert.  To  make  his  finding  Pro¬ 
fessor  Wilcox  classified  the  subject  mat¬ 
ter  of  more  than  9,0(X)  columns  of  news¬ 
paper  material,  while  the  writer  has 
classified  the  subject  matter  of  19,200 
columns. 

Here  is  the  table  of  percentages  found 
by  Professor  Wilcox  in  1899: 

I.  News  .  55.5 

<a)  War  News  .  17.9 

(b)  General  .  21.8 

Foreign  .  1.2 

Politics  .  6.4 

Crime  .  3.1 

Miscellaneous  .  11.1 

(c)  Special  .  15.6 

Basiness  .  8.2 

Sport  .  5.1 

Society  .  2.3 


11.  Illustrations  .. 

III.  Literature  ... 

IV.  Opinion  . 

(a)  Editorials 

(b)  Letters  . 


CHANGED  IDEA  OF  WHAT  PUBUC  WANTS 

YV7ITH  the  arbitrary  selection  of  a  12-page,  7-colnnm,  1680-inch  newspaper 
"  as  typical  of  the  papers  examined  by  Wilcox  in  1899,  and  a  16-page, 
8-column,  2.560-inch  newspaper  as  typical  of  the  papers  examined  by  the 
writer  translated  into  terms  of  ip'^hes  of  spare,  become! 


I.  NEWS 

a.  War 

b.  General 

1.  Foreign 

2.  Politics 

3.  Crime 

4.  Mis’e- 

c.  Special 

1.  Business 

2.  Sport 

3.  Theater 

4.  Society 

5.  Radio 

II.  ILLUSTRATIONS 

III.  LITER.4TURE 

IV.  OPINION 

a.  Editorial 

b.  Letters 

V.  ADVERTISING 

a.  Uassified 

b.  [Nsplay 


V.  Advertisements  .  32.1 

Following  in  the  paths  of  Professor 
Wilcox,  the  writer  during  spare  time  of 
3  months,  examined  19,200  columns.  .Xn 
effort  was  made  to  survey  at  least  two 
issues  of  every  newspaper.  The  results 
of  this  analysis  follow  : 

I.  News  .  40.5 

(a)  General  .  22.1 

Foreign  .  2.3 

Politics  .  6.5 

Crime  .  4.9 

MisceUaneous  .  8.4 

<b)  Special  .  18.4 

Business  .  7.9 

Sport  .  7.5 

Theatre  .  1.5 

Society  .  0.8 

Radio  .  0.9 

IT.  Illustrations  .  5.7 

III.  Literature  .  5.3 

IV.  Opinion  .  2.7 

(a)  FMitorials  .  2.2 

(b>  Letters  .  0.5 

V.  Advertisements  .  45.8 

(a)  ('lassified  .  14.3 

(b)  Ibsplay  .  31.5 

Elsewhere  on  this  page  is  presented 
another  table  wherein  the  percentages  are 
reduced  to  columnar  inches.  These 
figures  offer  a  competent  basis  for  com¬ 
parisons  of  the  content  of  newspapers  of 
today  as  compared  to  those  of  a  gen¬ 
eration  ago.  It  must  be  explained  before 
this  comparison  is  attempted  that  the 
“war  news’’  listed  by  Professor  Wilcox 
probably  referred  to  news  concerning  the 
negotiations  concluding  the  Spanish- 
.\mcrican  War.  the  Philippine  Insurrec¬ 
tion,  and  possibly  the  first  dispatches  on 
the  Boer  War. 

These  figures  tend  to  prrtve  that  though 
the  columnar  inches  alloted  to  news  of  all 


By  PAUL  W.  WHITE  become  absorbed  by  the  very  si^re  of  a 

city,  there  is  little  likelihood  that  they 

- -  -  - - -  are  going  to  be  tremendously  interested  in 

___  .  lira*  »  r,.  xxr  X  «.w¥.c«  the  affairs  of  their  neighbors.  This  idea 

CHANGEID  IDEIA  OF  WHAT  POBLIG  WANTS  is  brought  out  by  the  figures  on  the  news- 

-T  1  icon-  u  _  papers  of  separate  cities  that  were  sur- 

WITH  the  arbitrary  selection  of  a  12-page, J-colunm,  1680-inch  newspaper  preparation  of  this  paper. 

as  typical  of  the  papers  examined  by  Wilcox  in  1899,  and  a  l^pa^.  New  York,  it  was  found,  was  lowest  in 

8*colunin,  2S60“incb  newspaper  as  typical  of  the  papers  examined  by  the  the  percentage  of  society  news  while  Chi” 

writer  translated  into  terms  of  inches  of  spare,  become!  cago  and  Philadelphia  were  also  far  down 

1899  1924  in  the  list.  Boston,  in  fact,  was  the  only 

[  NEWS  929  04  1036  80  cities  of  the  United 

■  onn  7«  ■  States,  that  carried  more  than  the  aver- 

b.  Ge"neral  366^  565.76  20.48  inches  a  day. 

1.  Foreign  20.16  58.88  It  is  probable  that  when  Professor  ^  i! - 

2.  Politics  107J2  166.40  cox  made  his  survey  he  intended  liter- 

3’  Crime  52.08  125.44  ature  to  mean  the  serial  stories  that  ap- 

4.  Mis’e.  186.48  215.04  peared  in  many  newspapers  of  the  time. 

c.  Special  262:08  4713)4  The  writer,  however,  has  used  this  generic 

1.  Business  ^  137,76  202.24  Icrm  to  cover  all  of  the  vast  amount  of 

2!  Sport  85.68  186.88  “feature”  news,  most  of  which  is  syii- 

3.  Theater  38.40  dicated;  “columns,”  save  when  they  are 

4'  Society  38.64  20.48  obviously  editorial ;  serial  stories ;  articles 

5!  Radio  23.04  prepared  by  theologians,  scientists,  and 

II.  ILLUSTRATIONS  52.08  145.92  other  experts;  and  fashion  notes  and 

III.  LITER.ATURE  40.32  135.68  womp  s  and  magazine  jwges.  Admitted- 

IV  OPINION  119.28  69.12  *  diverse  classification,  but  it  is 

'  a.  Editorial  65.52  5632  so  arranged  in  order  to  show  the  attempts 

b.  Letters  53.76  12.80  made  to  increase  circulation  by  providing 

V.  ADVERTISING  53938  1172.48  ’  magazine  entertainment  in  the  daily  press. 

a.  ejassified  366.08  ^lore  than  one-twentieth  of  the  newspa- 

b.  Display  806.40  f*’’  of  today  (and,  if  cartoons  ^d  1' 

lustrations  are  also  to  be  considered,  one- 

— ^ ■  '  ninth  of  the  newspaper)  is  devoted  to 

such  attempts. 

kinds  have  increased,  the  percentage  js  in  some  of  their  more  concededly  respect-  The  elimination  of  individual  jonrnal- 
considerably  lower.  This  development  is  able  brethren.  For  instance,  in  issues  of  ism  before  mentioned  is  probably  respon- 
not  surprising  when  one  considers  the  the  same  date,  crime  occupied  159.6  inches  sible  for  the  falling  off  in  editorial  opin- 
tremendous  growth  of  other  departments,  in  the  A’l’icr  i'ork  American;  168.2  in  the  Jon.  Newspapers  have  begun  to  crowd 
Then,  too,  the  “boiling  down”  of  news  Dcnzvr  Post ;  \70.\  in  the  San  Francisco  columns  and  other  features  into  their  ed- 
has  ever  bwn  the  goal  of  newspapers  and  Call;  while  in  the  New  ^  York  Times,  itorial  pages  with  the  result  that  a  small 

press  services  so  that  many  articles  now  there  were  180  in.;  and  in  the  Kansas  decrease  is  noticeable  in  the  number  of 

appearing  in  newspapers  are  considerett  O’/v  A/«r.  203.7.  _  inches  assigned  to  editorials,  and  a  con- 

deserving  of  one-third  the  space  assigned  Of  miscellaneous  news,  the  increase  can  siderable  loss  in  the  inches  formerly 
25  years  ago.  be  explained  by  the  variety  of  subjects  given  over  to  “letters  to  the  editor”  and 

.An  encouraging  feature  of  the  news  handled  today  as  comparerl  to  those  of  a  editorial  exchanges.  'This  elimination,  or 
tables  is  the  increase  in  foreign  news,  generation  ago.  These  include,  educa-  rather  curtailment,  of  “letters  to  the 

There  is  little  doubt  that  the  World  War,  tion,  health,  and  religion,  the  last  named  editor,”  so  long  a  medium  in  which  V’ox 

with  the  United  States  entering  into  its  of  which  the  editor  of  1899  was  loth  to  Populi,  Constant  Reader,  and  A  Friend 
many  complexities,  served  as  an  impetus  include  in  his  colurnns.  _  expressed  their  convictions  is  evidence 

to  international  thought  and  heightened  X'ariety  of  subjects  is  also  respon-  of  the  lost  intimacy  between  reader  and 
desire  for  news  from  foreign  lands.  sible  for  the  tremendous  gains  in  special  editor. 

That  there  is  not  an  increase  in  political  news.  Business  news,  for  instance,  has  By  far  the  largest  increase  in  any  de- 
iH-ws  larger  than  is  shown  in  the  tables  incrca.sed  largely  because  newspapers  partment  of  the  newspaper  has  been  in 

is  a  subject  for  considerable  speculation,  have  employed  trained  tinaiKial  writers,  advertising.  There  are  very  few  nation- 

The  average  number  of  columnar  inches  and  have  demanded  more  complete  ac-  ally  known  products  not  advertised  in  the 
for  1924,  166.40.  is  remarkably  low  in  a  counts  of  market  conditions.  Particular-  newspapers,  and  of  course  local  patron- 
presidential  year,  and  even  more  so  since  ly  true  is  this  of  newspapers  on  or  near  age  has  been  seen  to  be  quite  dependent 
the  bruiting  about  of  political  misconduct  the  Fastern  seaboard.  (in  the  case  of  large  stores  and  shops' 

has  been  placed  iimlcr  the  heading  The  profusion  of  sport  news  is  ac-  an  newspaper  advertising. 

“politics.”  It  may  be  safe  to  assume  I'lat  counted  for  by  the  large  number  of  sports  However,  despite  this  enormous  in- 

this  finding  is  indicative  of  flagging  ■  .o-r-  now  “covererl,”  as  compared  to  the  small  :rease,  one  great  source  of  advertising 

cst  in  p<ditics.  numl^r  of  25  years  ago.  Baseball,  prize-  revenue  of  1899  has  been  eliminated  to- 

Those  reformers  who  believe  that  news-  fighting,  and  football  are  still  predom-  day — patent  medicines  and  charlatans 
paper  attention  to  crime  is  somewhat  in-  inant,  of  course;  but  tennis,  golf,  lacrosse,  being  now  forbidden  space, 
strumental  in  bringing  about  “crime  .soccer,  and  other  sports  have  their  follow-  It  is  evident  that  the  business  depart- 
waves’’  arc  p<>s,^ihly  Ixirne  out  by  the  ing,  and  newspapers  that  have  attemped  mont  of  a  newspaper  has  become  more 
rising  amount  of  news  devoted  to  lawless-  to  slight  any  of  these  sr -called  “minor  and  more  imix)rtant.  When  one  con- 
iiess  of  all  kinds.  Certainly  crime  is  sports”  have  soon  noticed  a  falling  off  in  siders  that  in  the  last  25  years  the  circula- 
giveii  too  miieli  attention  in  some  of  the  circulation.  tion  of  daily  newspapers  throughout  the 

iicwsiapers  examined  (particularly  those  Probably  the  decline  in  society  news,  a  United  States  has  jumped  approximately 

on  the  Pacific  Coast).  It  is  interesting  drop  of  nearly  100  per  cent,  is  the  most  15,000,000,  and  that  the  financial  demands 
to  note  that  in  some  of  the  so-c.illed  significant  of  all  the  news  findings.  The  of  present-day  journalism  have  grown 
“yellow  journals”  surveyed,  the  amount  caii.se  of  this  decline  may  be  found  in  the  consistently  more  complex,  there  is  seen 
of  cr-’me  news  was  appreciably  lowc  than  ever-increasing  population;  where  people  to  be  ample  cause  for  this  development 


many  complexities,  served  as  an  impetus 
to  international  thought  and  heightened 
desire  for  news  from  foreign  lands. 
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GOOD  TYPOGRAPHY  IN  NEWSPAPER  MAKING 


The  “Double-Truck”  Probably  Is  the  Newspaper’s  Most  Compbcated  “Take” — Some  Important 
Things  to  Do  in  Planning  “Double-Trucks” — Five  Specimens  and  Interesting  Hunches 

Well  Worth  Considering 


OXK  of  the  most  complicated  “takes’’ 
the  newsp;ii)er  has  to  contend  with 
is  the  double-pa>;e  spread,  and 
while  the  order  for  insertion 
pleases  the  business  othce,  the  great  raft 
of  copy  (to  come)  and  cuts  (being  made) 
worry  the  composing  room,  almost  to 
distraction — sometimes. 

Under  the  most  favorable  conditions 
the  Composition  of  an  attractive  double¬ 
page  newspaixr  ad  is  not  an  easy  task — 
refjuiring.  as  it  does,  a  quick  and  accurate 
visualization  of  the  advertiser’s  idea  as 
expressed  in  the  layout,  and  a  quicker 
and  more  accurate  repriniuction  of  this 
idea  into  slugs,  type,  and  decorative  ma¬ 
terials — all  assembled  into  one  reasonably 
harmonious  unit. 

I-ate  copy  and  later  cuts,  aided  and 
abetted  by  an  inadequate  layout  and  in¬ 
definite  instructions,  usually  complicate 
the  conditions  and  add  to  the  difficulties 
under  which  the  average  “double-truck” 
is  finally  completed. 

And  when  the  job  is  really  finished — 
and  we  give  it  the  once-over  in  the 
printed  pajier — we  are  ju.stilied,  perhaps, 
in  taking  pride  in  a  liig  job  well  done. 

*  *  * 

Some  Important  Things  to  Consider 
In  Tlanning  “Double-Trucks-'' 
course  there  must  be  a  plan  (lay- 
out  and  instructions) — and  a  dang 
good  one,  too,  if  our  double-spread  is 
going  to  be  done  quickly  and  effectively. 
The  majority  of  double-page  newspaper 
ads  seem  to  indicate  that  the  importance 
of  the  planned-in-advance  layout  is  en¬ 
tirely  overlooked  and  the  material  thrown 
together  oti  tlie  two  pages  in  any  old  way 
in  an  effort  to  make  the  edition.  This 
method  is  wrong,  co.stly  and  unprofitable. 

On  the  other  hand,  we  frequently  run 
across  “double-pages”  so  carefully 
planned  and  composed  that  they  might  be 
called  masterpieces  of  newspaper  typo¬ 
graphy — which  is  proof  that  there  must 
be  certain  principles  of  planning  that  may 
easily  be  followed,  if  we  can  organize 
these  principles  for  quick  reference.  Let’s 

1 — hirst  and  most  important,  the 
double-page  must  be  planned  on  a  layout 
sketched  to  the  exact  sixe  of  the  two 
pages  on  which  the  advertisement  is  to 
be  printed — instead  of  roughing  up  the 
idea  in  any  old  way  on  any  size  paper 
and  putting  it  up  to  the  composing  room 
to  get  the  stuff  in  type  by  hook  or  crook. 

2 — After  the  over-all  size  has  been 
made  exactly,  (a)  indicate  the  border  de¬ 
sired ;  (b)  sketch  in  the  main  head  and 
company  name  and  address;  (c)  position 
the  big  feature,  wliether  it’s  an  illustra¬ 
tion,  a  siwcial  sale,  the  store  editorial,  or 


By  H.  FRANK  SMITH 
Article  XIV 

EUITORIAI.  NOTH — Mr.  Smith  is  a  s|iccial  lecturer  in  the  tlepartment  of  Advertising 
and  Marketing  at  New  York  University.  Ncwspajier  tyiography  in  all  its  phases  will  he 
discussed  in  this  department  in  the  last  issue  of  each  month.  Complete  newsiiapers  as  well 
as  individual  items,  such  as  headings,  advertisements,  editorial  wages,  features,  etc.,  will  Ije 
reviewed,  and  gocsi  and  Ijad  examiilcs  illustrated  and  commented  niton.  Publishers,  editors, 
advertisers  and  readers  are  invited  and  urged  to  send  in  specimens  and  to  take  full  advantage 
of  the  author’s  desire  to  help  them  with  their  ty|te  problems  and  make-up. 

.\ddrkss  I.nquiriks  to  11.  F'r.vnk  Smith,  Kditor  &  Prni.isiifut,  Wori.d  Bcii.Dixr,. 


Heplirs  Cannot  lie  Made  by  Mail 


whatnot — but  get  these  details  placed. 

3 — At  this  stage  we  have  a  skeleton 
layout,  planned  to  exact  size.  Now  break 
up  the  remaining  space  into  columns,  or 
units  of  space,  to  accommodate  the  copy 
and  cuts — keeping  in  mind  the  import- 


adds  to  the  legibility  by  clarifying  the 
whole  composition. 

6 — Since  the  double-page  has  no  com¬ 
petition  for  attention  it  is  not  necessary 
to  worry  alwut  bold  displays — that  is. 
l)old  types  and  borders.  Big  display  can 


jOion  your,!^-® - - 


{  '(f  r.  MONK  ' 


I  C0m9dltmi4  ‘I 


^^1  w.  '' 


I  SPEOMEN  NO.  1 

I  The  “double-truck”  of  yesterday — where  two  individual  pages  are  1 
hooked  up  by  uniform  heads  and  uniform  rule-and-border  treatment.  | 


ance  of  prderly  arrangement,  and  also 
still  keeping  the  columns,  or  units  of 
splice,  exaet  sice. 

■4 — .\fter  the  width  of  columns,  or 
units  of  space,  have  been  indicated  sketch 
in  the  important  heads,  paste  in  proofs 
of  cuts,  and  indicate  displayed  prices — 
if  any  are  used. 

5 — Plan  to  leave  out  meaningless 
Ixixes,  rules,  ornaments  and  dingbats. 
Don’t  smother  the  ad  with  useless  typo¬ 
graphic  material  that  has  nothing  to  do 
with  what  is  offered  for  sale.  Simplicity 


be  used — but  light  face  materials  em¬ 
ployed.  Don’t  use  the  stud-horse  tyjx* 
and  funeral  borders — strive  for  emphasis 
and  attention  value  through  attractiveness 
and  orderly  arrangement. 

There  is  More  Than  One  ITay  to 
Ixiy  Out  a  Striking  Double-Page 

TT  is  indeed  remarkable,  if  not  sur- 
prising,  to  note  the  many  different 
ways  in  which  the  double-page  ad,  or 
“two  pages  facing,”  may  be  planned  or 
laid  out  W  the  newspaper.  A  few  years 


back  two  individual  pages  seemed  to  be 
the  style ;  then  some  daring  chap  intro- 
iluced  the  “double-truck” — utilizing  the 
usual  white  sp.ice  between  individual 
I>ages  and  which  is  generally  known  as 
the  “gutter”  and  welding  the  two  individ¬ 
ual  pages  in  one  whole  unit. 

Other  treatments  of  the  "double  page” 
(luickly  followed,  until  now  we  have  a 
range  of  choice  to  satisfy  the  most 
finicky  advertiser — providing  someone 
will  get  on  the  job  and  do  a  little  con¬ 
triving  in  the  form  of  a  planned-in¬ 
advance  layout  before  the  copy  liegins  to 
reach,  the  comiKising  room. 

Tk'e  “Double-Trueks’'  and  Hunches 
Well  I  Tort h  Considering 

^PHK  five  specimens  accompanying  this 
article  serve  to  illustrate  .some  of  the 
different  ways  in  which  a  double-page 
“spread”  may  be  treated  from  a  layout 
and  typographical  standpoint — although 
these  few  specimens  do  not  e.xhaust  the 
possibilities  by  any  means.  Referring  to 
the  spwimens,  we  find  the  following 
interesting  things : 

Specimen  Xo.  / — This  is  an  e.xample 
of  the  double-ixige  of  yesterday — that  is, 
the  style  is  two  individual  pages  hooked 
up  by  uniform  display  heads  and  rule- 
and-binrder-treatment.  These  two  pages 
would  have  been  more  attractive  had  the 
same  family  of  type  faces  been  used — 
instead  of  so  many  different  kinds.  How¬ 
ever,  there  is  a  pleasing  quietness  about 
the  two  pages — that  makes  the  whole 
attractive  and  much  better  than  the  usual 
run  of  double-pages  of  this  kind. 

Specimen  Xo.  ^ — .\  “double-truck”  of 
tiKlay — where  all  the  space  on  the  two 
pages  except  that  required  for  the  lock- 
iq)  has  been  used  to  advantage.  Note  (1) 
the  streamer  head  running  across  the  two 
pages;  (2)  the  placing  of  the  dominant 
feature;  (3)  the  grouping  of  related 
articles  in  one  unit;  (4)  the  treatment 
and  position  of  the  different  boxwl  items ; 
and  (5)  the  same  type  face  and  borders 
used  throughout.  Considering  the  time 
in  which  this  material  must  be  prepared, 
type  set,  prices  checked,  proofs  o.k’d,  etc. 
— this  Namm  advertisement  from  the 
New  Y'ork  Evening  Journal  is  a  splendid 
illustration  of  the  effectiveness  of  the 
planned-in-advance  layout  —  especially 
when  the  layout  is  based  on  the  principles 
of  orderly  arrangement  (as  this  one  is). 

Specimen  Xo.  .•?-  Here  we  have  a 
“double-truck”  where  the  outside  columns 
are  utilized  for  reading  matter— one  of 
the  ways  in  which  the  “double-truck” 
treatment  is  frequently  modified.  This 
particular  ad  is  well  planned  as  far  as 
breaking  up  into  orderly  units  is  con- 


BMrgaln  Friday  Salcs'-'A  Day  of  Great  Savings  In  Many  Needs  of  Fall! 
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SPEOMEN  NO.  2 

A  “double-truck”  of  today — where  all  the  space  on  the  two  pages  (except 
that  required  for  lock-up)  is  utilised  to  advantage. 
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SPEHMEN  NO.  3 

A  layout  in  which  the  “double-truck”  idea  is  modified  to  include  text 
matter  in  the  outside  columns  of  each  page. 
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Comment  and  Criticism 
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SPECIMEN  NO.  4 


A  “double-truck”  effect  in  which  two  good  idea*  are  incorporated — three 
column*  of  text  in  out*ide  column*,  and  hooking  up  two  adverti*er*  in 
one  unit  of  *pace. 

Hif^Shiewd^^eaiiantsand  Mamdau^Tosnuu/enum^ 
out  of  their  Chic^  'fiibune^)ace  ml923 

tAvefitahUimdhocktmsaUshmilmf^  thmtgft  skU^  itse  tf  the  printed  wrd ! 


^veritable  text  book  on  sntesbniUif^ 
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A  Review  of  Newspapers  With  the  Idea  of  Making  Friendly 
and  Helpful  Suggestions  to  Improve  Typography 
and  Make-Up 

By  H.  FRANK  SMITH 


Have  You  a  Problem  in  Typography  or  Make-up? 

Publishers  may  have  the  benefit  of  raphy  or  make-up  that  might  be  bother* 
Mr.  Smith's  suggestions  by  merely  send*  ing  you.  The  suggestions  will  be  made 
ing  to  Editor  &  Publisher  a  copy  of  with  reasonable  promptness  and  frankly 
their  paper — or  better  still,  write  Mr.  -*and  in  a  spirit  of  helpfulness.  \Vhat*s 
Smith  direct  about  any  problem  of  typog*  on  your  mind  now — typographically? 

^Isfc  Definite  Questums,  and  .-Iddrcss  Letter  and  Papers  (in  one  package)  to 

II.  I-K.XNK  Smith,  Editor  &  Fubusher,  Wori.d  Building,  New  Y(«k 


National  Bulletin,  Quincy,  Cal. —  lightface  is  not  a  good  type  for  so  many 
While  we  have  frequently  commented  on  heads  and  I  would  suggest  that  you 
I  the  Bulfetin,  we  cannot  let  this  oppor-  change  this  face  to  a  bold  face  italic,  and 
tunity  go  by  without  again  complimenting  use  this  style  head  a  little  more  sparingly. 

'  George  Secor,  the  owner  and  editor,  upon  Think  heads  on  your  editorials  should  be 
I  the  exceptional  attractive  typography  and  a  size  larger,  or  caps  of  the  face  you  are 
I  makeup  of  each  succeeding  issue  of  his  now  using.  .Ads  look  good,  makeup  and 
’  splendid  paper.  Publishers  desiring  to  presswork  fine— let’s  see  some  recent 
1  get  a  few  lessons  in  the  art  of  effective  issues. 

I  newspaper  tyiwgraphy  and  makeup  should  News-Record,  Miami,  Okla.  —  We 
'  secure  copies  of  the  Bulletin.  Mr.  Secor  always  like  to  look  over  the  News- 
I  proves  that  it  can  be  done  by  showing  in  Record  because  the  news  is  presented 


ssasjgg:  prove  your  otherwise  very  attractive  pretty  careful  reading.  The  folks  in 

I  pages.  Replace  solid-black  border  Miami  must  enjoy  reading  the  News- 

MW8  ^  ''^~Z  I  o"  some  of  your  ads  with  something  Record. 

,  *~T  I  .-S=  r^^TTjus-.  =:=r—..z  ^  more  pleasing.  Editorial  page  nicely  Standard,  Westport,  Conn. — While 

^  e»iumT  handled.  Isn’t  classified  head  too  light?  this  paper  has  always  been  noted  for  the 

r:E=S~- I  Try  something  a  little  heavier — think  exceptional  care  with  which  it  is  pub- 
fCowadson  ft&f.  I  yo"  "  ill  like  it  better ;  and  it  will  put  a  lished,  a  recent  bank  supplement  is  en- 

;=r.-s=s=i  little  more  life  in  the  page.  titled  to  special  notice  because  of  the 

3ijT[ol'l_  1 I  Hugh  H.  Loi-er,  Journal-Chronicle,  splendid  way  in  which  eight  extra  pages 

M  I  Owatonna,  Minn. — You  folks  do  not  were  handled  typographically — and  other- 

flP  3ny  suggestions  from  me  about  wise.  It  must  be  a  source  of  considerable 

1  newspaper  typography.  The  Journal-  satisfaction  to  the  staff  that  can  turn 
rag-ag  wui  k*  vakiuiM*  la  A  m**  wm  k.  mm  In.  m  Mota*  ,  Chronicle  is  equal  in  every  way  to  the  out  a  paper  as  attractive  as  the  Standard. 

itattoa  r««««fftlaB  It  ••  ^■■IP***  •tatlppprv** Wrtt«  flpr  It  spw**  SraSn I  «  .  .  t  i  ^  aI.  ii 

-  cDir.-iMCM  Mrt  c  -  Ilia*  f  among  the  weekly  _ 

,  ,  ,  ,  ,  ^  ^  1  ,r’,*  I  papers.  If  you  do  not  believe  this,  enter 

A  *plendid  example  of  double-truck  layout.  Note  great  amount  of  your  paper  in  the  next  contest  for  best  E.  &  P.  DONS  “CHAPS” 

material,  and  how  *imply  and  attractively  it  ha*  been  arranged.  front  pages,  attractive  makeup,  or  any-  _ 

1-  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —  —1  tiling — you’ll  get  some  of  the  prize  n  ,  ^  .  ,  _  — . 

money !  Owatonna  is  very  fortunate,  in-  Cowboy  Cover  Adorn*  Paper  Di*- 
cerned.  but  it  .si-ems  to  be  screaming  un-  raft  of  material  that  must  go  into  it  and  deed,  to  be  represented  by  such  an  at-  tributed  at  Oklahoma  to  N.E.A. 
necessarily  loud  for  attention — since  it  esix'cially  on  account  of  the  lateness  with  tractive  oaoer  r-  ■  c  t-  or. 

has  no  competition.  That’s  another  which  the  copy  is  generally  sent  to  the  Carleton  B.  Clyma,  Messenger,  Fdi’ 

matter,  however;  merely  note  the  treat-  composing  room— nevertheless  it  offers  Stu.xrt,  Fla.— If  everything  in  Stuart  is  to  memters  of  the  National 

ment  of  two  outside  columns,  w-hich  illu-  the  newspaper  a  real  f)pi)ortunity  to  show  as  attractive  and  pepful  as  the  Messenger,  f 

strates  another  way  of  handling  the  what  it  can  do  in  an  emergency.  it  must  be  the  kind  of  a  live  community  ^ 

“double-truck.”  '  The  best  way,  and  the  easiest,  to  meet  where  a  fellow  would  like  to  live.  The  '/ 

Stecimni  No.  ■#— This  example  offers  a  an  emergency  is  to  be  prepared  for  it—  Messenger  is  only  a  S-column  paper,  but  ^  ^ 
couple  of  suggestions,  and  good  ones;  and  this  means  we  must  observe  more  it  has  more  “go-getting”  stuff  in  it  (in  k  i?  adhering  to  the 

(U  ,  h,,  .u.,  ( _ f  .,.1.  archcd  back  of  a  bronco,  while  below 


WM 


I  each  issue  ways  and  means  of  doin^  it.  with  a  makeup  that  has  a  wallop  in  it.  I 
'  News,  Baton  Rouge,  La. — Opening  up  cannot  imagine  anyone  getting  hold  of  a 
I  subheads  with  two-point  leads  will  im-  copy  of  this  paper  withouj^  giving  it  a 


Om  Mpply  .«  Ik.  »VO  »oM M  Tact. 
»“*  *•  *»kltokM  la  Am<I.  A  mv* 
IINOL  li.tlM  r.«s..tla*  It  .a  ka.lax. 


iMtlaa  r.«a..tla*  It  .a  ka.la>a«  it.ll. 

SPECIMEN  NO.  S 


I.  irtiaM.*  Tfe.  i**4  kaaa  M  ftm  I 

win  k.  MM  ITM  t.  MX  MiXa*  irgM 
•t.ll.a.rr  ••  Wrtu  la.  It  aa«<>  arTManE 


A  *plendid  example  of  “double-truck”  layout.  Note  great  amount  of 
material,  and  how  *imply  and  attractively  it  ha*  been  arranged. 


money !  Owatonna  is  very  fortunate,  in-  Cowboy  Cover  Adorn*  Paper  Di*- 
deed,  to  be  represented  by  such  an  at-  tributed  at  Oklahoma  to  N.E.A. 
tractive  i«^r.  p  vfwcc.i.i.'ira  Copies  of  Editor  &  Publisher  dis- 

^If  eSprvHiInc  it!  tributcd  to  members  of  the  National  Edi- 

STUART,  FLA.-If  everything  in  Stuart  IS  Association  in  convention  last 

as  attracuve  and  ^pfu  as  he  Messe  ger  Oklahoma  City  were  stitched 

It  must  be  the  kind  of  a  live  community  ^  ^  “Welcome  to 

where  a  fellow  would  like  to  I've.  The  Oklahoma”  read  the  legend  abov.  the 
Messenger  is  only  a  S-cqlumn_paper.  but  .■  .  ^ 


(1)  a  "double-truck”  effect  by  utilizing  closely  and  .study  more  carefully  the  the  form  of  newsy  news,  newsy  ads,  and  f.  f  ® 

three  columns  of  text  on  outside  of  each  many  possibilities  of  the  “double-truck”  newsy  features — all  splendidly  set  up  and  P^Liure  appeared  i.-ompiiments  oij  im 
page  (a  good  hunch  for  a  layout),  and  in  the  matter  of  better  typography,  bet-  made  up)  than  most  papers  three  or  four  was^he  caption^^fo™ the  back 


(2)  getting  two  different  adverti.sers  to  ter  arrangement,  better  illustrations  and  times  its  size.  If  the  rest  of  the  com- 
leam  up  for  a  “double-truck”  effect  (a  better  layouts.  nuinity  keeps  up  with  the  pace  set  by  the 

good  selling  idea).  The  pages  probably  -  Messenger,  verily  Stuart  will  grow  by 

would  have  been  more  effective — had  COUNTRY  SHOPS  SLOVFNI  Y  leaps  and  bounds  1 

more  thought  and  care  been  taken  with  stroyan  Leith,  Petekboro,  Can.- 

the  typography.  Thank  you  for  your  recent  cordial  letter. 

Sfiecimcn  No.  5 — .)  notable  example  of  Oregon  Editor  Suggest*  Clean-Up  pages  208-210  Editor  &  Publisher 


imics  US  size,  ii  oi  com-  design,  a  drawing  of  an  apparently 

munity  keeps  up  with  the  pace  set  by  the  TbAntc 


Messenger,  verily  Stuart  will  grow  by 
leaps  and  bounds  1 


busy  newspaper  office.  Thanks  and  ap¬ 
preciation  of  Editor  &  Publisher  for 
this  courtesy  are  due  and  hereby  ex¬ 


effective  double-page  layout  and  typo¬ 
graphy.  Encouraged  by  a  splendid  head¬ 
ing  running  across  both  pages,  we  can 


Week  for  Weekly  Newspaper* 

William  J.  Hayner,  proprietor  of  the 


Stroyan  Leith,  Petemoro  Can  -  %ke  Oklahoma  Publishing 

Thank  you^r  your  recent  cordial  letter,  'company,  publisher  of  the  Daily  Okla- 
On  pages  2^-210  Editor  &  Publish^  Ionian  and  Times. 

Year  Book  for  1924  you  will  find  a  com¬ 
plete  li.st  of  the  Ix'st  books  on  printing, 

publishing  and  estimating,  together  with  KANSAS  NEWSPAPEIR  FAMILY 

tile  authors  and  publishers.  If  you  want  _ 

l)<K)ks  concerning  printing  only,  write  for 

catalogs  to  American  Printer,  239  West  Six  Jarrell*  Engaged  in  Various  Form* 


41111111^  rtciwsa  n\.  vail  c*  .f_  i*.  / /-*  \  *«  *  .  iHluiiMiiiii;  oiui  luucilici 

start  at  the  beginning  of  this  ad  and  (Ore.)  Siin,  suggests  m  Ori-  authors  and  publishers.  If  you  want 

read  leisurely  to  the  end — without  having  Ef^changes  Uiat  printing  offices  oh-  |„,,,ks  concerning  printing  only,  write  for 

to  handle  a  lot  of  panels  and  boxes,  and  Clean-up  Week.  catalogs  to  American  Printer,  239  West 

getting  all  tangled  up  in  a  maze  of  other  During  the  40  years  or  mure  in  which  street.  New  York,  or  the  Inland 

typ'igraphical  rulihish.  Note  particularly  ‘  have  been  engaged  in  the  printing  misi-  J>rinter,  632  Sherman  street,  Chicago, 
what  was  left  out  of  this  ad,  as  well  as  uess  in  vanou.s  states,  it  has  Ik-cii  my  j;  A.  Giantvalley,  News,  Jackson 
wliat  was  put  into  it.  The  most  general  Privilege  to  visit  many  country  shops.  Heights,  N.  Y. — The  only  suggestion  I 
practice  with  a  double-page  ad  is  to  on  several  occasions  it  has  surprised  would  make  would  be  for  you  to  pep  up 


KANSAS  NEWSPAPER  FAMILY 


of  Journalism 

Jack  Jarrell,  a  Topeka,  Kan.,  high 
school  student,  has  joined  the  editorial 
staff  of  the  Topeka  State  Journal,  making 


tiiclo.se  it  in  a  wide,  freakish  border  of  that  some  of  these  junk-shop  print-  heads  a  little  by  setting  them  in  larger  Jarrells  a  100  per  cent  newspaper 
some  kind:  then  fill  the  inside  with  a  lot  cries  were  able  to  tunction  to  the  extent  sizes  of  ilpper-and-lower  case — at  least  family. 


of  otlier  different  borders,  some  boxes  pjwlucing  a  weekly  new.sjiaper  or  a  tj,e  more  important  ones.  There  is  a 
and  a  few  unrelated  dingbats  thrown  in  I’.ale  bill,  he  saiil.  Invariably  these  of-  certain  monotony  about  the  typography 
tor  good  measure — which  wastes  valuable  tices  hail  so  many  dead  ads  and  jobs  tkat  minimizes  the  attractiveness  of  the 


rhere  is  a  J-  F-  Jarrell,  the  father,  is  pubheity 
typography  director  of  the  Atchison,  Topeka  &  Santa 
less  of  the  he  Railway  and  for  many  years  was  a 


space,  increases  composition  costs,  eats  up  standing  around  in  a  pic<l  condition,  that  News,  and  since  Jackson  Heights  is  one  -newspajK-r  editor  and  rejwrter.  Mrs. 
hours  of  extra  time,  crowds  and  smothers  the  cases  w'herc  tliis  material  should  have  of  New  York’s  most  progressive  com-  Jarrell  is  a  short  story  writer,  has  pub- 
the  ad  so  that  it  is  hard  to  get  interested  been  containeil  nothing  hut  a  few  thin  munities  I  would  try  to  reflect  this  spirit  lished  one  novel  and  formerly  was  a  re¬ 
in  it  and  much  harder  to  read  it,  and  spaces,  two  or  three  ffl’s  and  a  half  dozen  in  the  News  by  pepping  up  its  dress,  porter  on  the  Topeka  State  Journal  and 


because  of  these  handicaps,  probably.  S  marks. 


The  publication  carries  enough  interest- 


Kreatly  reducing  its  pulling  power— and  “There  is  absolutely  no  excuse  for  the  ing  matter  to  make  the  effort  well  worth 


the  Topeka  Daily  Capital.  Jack’s  two 
brothers  are  newspaper  men.  Arch  being 


profitableness.  This  admirable  double-  dirty  and  slovenly  condition  in  which  we  while.  Go  ahead — and  let’s  see  how  it  on  the  IVichita  Beacon  and  Sanford  a 
page  of  the  Chicago  Tribune  furnishes  find  the  mechanical  department  of  many  looks-  political  reporter  on  the  New  York 

j  still  another  example  of  the  excellent  country  print  shops,  and  the  sooner  pro-  Paul  Dodge,  News,  Tucumcari,  Herald  Tribune.  His  sister,  Barbara,  is 
1  results  of  the  planned-in-advance  layout,  prietors  of  such  places  recognize  this  fact  N.  M.— Except  for  the  light-face  italic  assistant  editor  of  Action  Storiet  and 


Wliile  the  “double-truck '  is  usually  a  and  inaugurate  a  ‘clean-up’  week,  the  heads,  I  should  say  that  the  News  looks  Novelets,  two  magazines  published  in 
difficult  problem,  because  of  the  great  better  it  will  be  for  their  business.”  about  as  spiffy  as  one  would  want.  Italic  New  York. 
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EXPENSES  EAT  88  PER  CENT  OF  INCOME 
OF  61  INLAND  PAPERS 

Mechanical  Department  Budget  Takes  Almost  40  Per  Cent  of 
Total  Revenue,  Six-Month  Survey  Indicates — Edi¬ 
torial  Expense  About  14  Per  Cent 

By  ARTHUR  ROBB 


first  dutiu-iitic  compilation  of 
■*  newspaper  cost  finnres  covering  any 
considerable  niimlier  of  newspapers,  di¬ 
vided  according  to  size  is  presented  be¬ 
low  on  this  page,  by  courtesy  of  the 
Inland  Daily  Press  Association’s  com¬ 
mittee  on  cost-finding,  which  has  just 
completed  in  two  years  the  first  phase  of 
its  analysis  of  newspaper  operation  costs. 

While  the  figures  presented — covering 
the  last  six  months  of  1923 — are  not  all 
that  could  be  desired,  for  the  obvious 
reason  that  they  were  not  determined  by 
applying  uniform  rules  to  individual  re¬ 
ports,  but  on  the  interpretation  of  a  set 
of  rules  by  each  publisher,  they  represerrt 
a  new  step  in  newspaper  education.  And, 
it  may  be  assumed  that  the  divisions  of 
expenditure  and  income  on  the  report 
blank  filled  out  by  each  of  the  61  pub¬ 
lishers  meant  approximately  the  same 
thing  to  most  of  them  and  that  the  per¬ 
centage  totals  shown  are  clo.se  enough  to 
truth  for  practical,  if  not  scientific,  com¬ 
parison. 

Progress  toward  a  uniform  system  of 
accounting  will  no  doubt  be  made  by  the 
committee,  which  w'ill  continue  its  work 


under  the  chairmanship  of  E.  H.  Hams, 
Richnumd  (Ind.)  Palladium.  He  suc¬ 
ceeds  C.  R.  Butler,  Mankato  {Minn.) 
Free  Press,  who  will  remain  a  member 
of  the  committee  he  has  headed  for  two 
years,  and  they  will  have  associated  with 
them  L.  Miller,  Battle  Creek  {Mich.) 
Fntjuirer-Xcws. 

Taking  as  its  base,  100  per  cent.,  the 
total  income  of  each  paper  from  all 
s  urces.  the  committee  divided  this  into 
sources  of  income  and  avenues  of  outgo, 
and  classified  the  61  papers  according  to 
circulation — 19  less  than  5,000  ;  20,  be¬ 
tween  5,000  and  10,(^;  19  over  10,000, 
and  three  not  classified. 

Taking  the  income  columns  firs’t,  it  ap¬ 
pears  that  advertising  produces  about  70 
per  cent,  of  the  newspaper  revenue.  The 
19  papers  of  less  than  5,000  circulation 
took  from  advertising  68.5  per  cent  of 
their  total  income ;  those  between  5,000 
and  10,000  circulation  received  an  aver¬ 
age  of  74.2  per  cent  from  advertising; 
those  over  10,000  circulation  averaged 
73.1  per  cent. 

Circulation  then  supplies  from  24.8  to 
30  per  cent  of  the  income,  the  latter 


figure  being  the  average  for  the  less  than 
5,(^  circulation  dailies ;  the  former  figure 
being  taken  from  the  5,000-10,000  classi¬ 
fication.  Those  having  greater  than 
10,000  circulation  averaged  an  income 
from  it  of  25.8  per  cent. 

Miscellaneous  sources  of  income  cover 
a  variety  of  items,  it  may  be  guessed, 
the  majority,  however,  representing  sale 
of  waste  paper  and  metal.  The  less  than 
5,(KK)  circulation  dailies  averaged  1.5  per 
cent  in  this  column;  the  5,000-10,000 
class,  1.4  per  cent,  and  the  larger  papers 
1.1  per  cent. 

Turning  from  income  to  outgo,  and 
using  the  same  lOO  per  cent  (the  total 
income)  as  a  base,  it  develops  that  me¬ 
chanical  department  expense  is  by  far 
the  largest  item  on  the  publisher’s  books, 
no  matter  what  his  size.  This  depart¬ 
ment,  whose  total  includes  paper  and  ink, 
averages  36.7  for  the  dailies  of  less  than 
5.(XX)  circulation ;  37  per  cent  in  the 
5,000- 10,(XX)  class,  and  38.7  in  the  papers 
having  more  than  10,000  circulation. 

Breaking  up  the  total  into  its  larger 
components  it  develops  that  mechanical 
payroll — composing  room,  pressroom, 
and  in  easily  45  of  the  61  papers,  stereo¬ 
typing— accounts  for  21.1  per  cent  in  the 
less  than  5,0(X)  group;  19.3  per  cent  in 
the  5,000-10,000  class,  and  16.9  per  cent 
among  the  larger  papers. 

Departmental  expense,  which  should  in¬ 
clude  metal,  repairs,  upkeep  of  machinery 
and  equipment,  and  possibly  light  and 
power,  averages  5.2  per  cent  in  Class  A, 
3.6  per  cent  in  Class  B,  and  7.4  per  cent 
in  Class  C. 

In  this  item,  in  the  mechanical  and 


other  departments,  arises  the  question  of 
what  publishers  include  as  “departmental 
expense.”  It  is  inconceivable  that,  with 
a  uniform  system  of  accounting  and  al¬ 
lotment  of  expense,  there  should  be  such 
diversity  of  expense  as  appears  under 
“Mechanical  Department  Expense" 
among  papers  of  each  of  the  three 
classes.  In  Class  A,  the  extremes  under 
this  head  are  seven-tenths  of  one  per 
cent,  and  28  per  cent;  in  Class  B,  the 
spread  is  between  1  per  cent  and  9.5  per 
cent ;  in  Class  C,  the  top  and  bottom  of 
the  scale  are  7  per  cent  and  1.6  per  cent. 

Paper  and  ink,  however,  are  stable 
items,  and  the  averages  for  the  groups 
are:  Class  A,  10.4  per  cent;  Class  B, 
13.9  per  cent;  Gass  C,  18.4  per  cent 
The  reasons  for  the  upward  curve  in  this 
proportion  are  obvious. 

Second  in  rank  as  a  consumer  of  in¬ 
come  is  General  Administration.  Here 
again  rises  the  question  of  what  items  are 
included.  Taxes,  interest  on  current  or 
funded  obligations,  depreciation,  rent, 
light,  power,  legal  services,  discounts 
taken  and  accorded,  dues  to  various  or¬ 
ganizations,  contributions,  salaries  to  the 
chief  executives  and  to  clerical  help  in 
general  administration — all  these  and 
other  items  may  help  to  swell  the  total, 
or  some  of  them  may  have  been  appor¬ 
tioned  among  the  various  departments 
sharing  in  their  creation. 

Without  definite  data,  it  is  futile  to 
speculate  on  the  composition  of  this  total, 
but  that  opinions  differed  on  what  items 
are  “General  Expense”  is  evident  from 
the  widely  varying  proportions  reported. 

{Continued  on  uage  26) 
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Cl-ASS  A — 19  REPORTS— CIRCULATION  LESS  THAN  5,009.  Apportionment  of  Revenue  to  Departmental  Ebependitures. 


Sources  of  Revenue 

Editorial 

Advertising 

Circulation 

Mechanical 

Genl 

Administradon 

Total 

Net  Cost 
of  Ad- 

Adver- 

C:rcu- 

Miscel- 

Pay 

Dept. 

Pay 

Spl. 

Dept. 

Pav 

Dept. 

Pay 

Dept. 

Pai>er 

Pa\ 

Dept. 

Ex* 

vertising 

Pagr 

tisint; 

lation 

laneoHs 

Roll 

Exp. 

Total 

Roll 

Rep. 

Exp. 

Total 

Roll 

Exp. 

Total 

Roll 

Exp. 

and  Ink 

Total 

R.  it 

Exp. 

Total 

Dense 

Per  Inch 

Cost 

Vc 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

% 

in  Cents 

Comp. 

1C.2 

2.7 

6.1 

5. 

11.3 

6.1 

1.5 

1. 

8.6 

3.2 

1.1 

4.3 

19.4 

2.5 

6.8 

28.7 

13.8 

19.6 

33.4 

86.3 

23. 

4.4o 

27.2 

.3 

11.1 

6.9 

18. 

3.4 

1.2 

.5 

5.1 

10.8 

3.4 

4.2 

19.7 

3.1 

11. 

33.8 

11. 

15.4 

26.4 

97.5 

26. 

3.93 

27.1 

.2 

18.1 

1.8 

22.1 

4.3 

.8 

5.1 

4.5 

3.6 

8.1 

19  6 

6.3 

9.7 

35.6 

7.1 

22.5 

29.6 

100.5 

23.7 

4.97 

74.4 

24.0 

1. 

8.6 

10.1 

18.9 

10.9 

.5 

2, 

l.t.4 

.6 

.3 

.9 

20.8 

28. 

12. 

60.8 

.4 

.8 

1.2 

95.2 

18.5 

4.36 

66.2 

12.5 

1.1 

12.8 

10.5 

23.3 

6.8 

1.5 

.9 

‘)  2 

7.9 

.9 

8.8 

19.1 

3.8 

10.8 

33.7 

9.1 

11.9 

21. 

96. 

24.9 

5.23 

6iV 

zz. 

12. 

5. 

1. 

8. 

13. 

1.1. 

3. 

3 

25. 

5. 

12. 

42. 

5. 

6. 

11. 

77. 

18. 

3.80 

62.1 

.37.2 

.5 

11. 1 

3. 

14.1 

1.5 

.9 

1.2 

5.6 

8.6 

0  0 

10.8 

38.1 

.9 

9.3 

47.3 

7.6 

8. 

15.6 

93.4 

32.6 

* 

60. S 

10.2 

7. 

9.3 

16.3 

3. 

.5 

9. 

12.5 

4.5 

6.4 

10.9 

20. 

3.1 

6. 

29.1 

8. 

19. 

27. 

95.8 

20. 

4.69 

;  1. 

27.5 

1.5 

7.7 

4.1 

12. 

3.7 

.3 

.4 

4.4 

4.3 

2, 

6.3 

16.7 

5.5 

13.2 

35.4 

4.6 

5.8 

10.4 

68.5 

13.7 

4.06 

•  > 

27. 

1. 

11.4 

5.6 

19. 

5.8 

1.1 

0.9 

7.4 

1.7 

9.1 

30. 

5.8 

14.5 

50.3 

4.7 

8.5 

13.2 

98.5 

4.00 

7s  X 

24.7 

10.5 

1.5 

14. 

4.6 

1.3 

3.4 

9.3 

8.7 

2.5 

11.2 

27.2 

5.2 

10.7 

43.1 

10.8 

10.6 

21.4 

99. 

29. 

5.92 

69. 

11. 

7.1 

4.5 

11.6 

1.1 

1.5 

2.6 

5.2 

8. 

2  1 

10.1 

17.9 

1.4 

8.7 

28. 

7.5 

8.3 

15.8 

70.7 

20. 

6.47 

34. 

f. 

15.5 

9.6 

25.1 

8.4 

2.1 

10.5 

3.5 

3.8 

7.3 

14.6 

•/.I 

9.3 

31. 

13.2 

.V8 

17. 

90.9 

21.5 

4.55 

15. 

I. 

9.5 

1. 

12.5 

3. 

.6 

2.7 

6.3 

5.6 

3.6 

9.2 

18.2 

1.6 

11.2 

31. 

n.n 

.  lO.l 

22. 

81. 

19.2 

..." 

12. 

1. 

9.9 

6.1 

16. 

1.5 

.5 

1. 

3. 

7.9 

4.9 

12.8 

22.8 

6.4 

12.2 

41.4 

14.9 

11.9 

26.8 

102.9 

41. 

1. 

9.9 

3.9 

11.8 

1. 

5.3 

3.6 

9.9 

6.2 

15.4 

21.6 

15.2 

6.3 

13.8 

35.3 

6.0 

5.5 

12.4 

93. 

25.5 

5.69 

1 

29.8 

2. 

5.9 

7. 

12.9 

4.7 

1.3 

.3 

6.3 

8.1 

2. 

10.1 

17.5 

2.7 

9.4 

29.6 

10.0 

10.9 

21.8 

80.7 

22.9 

5.77 

23. 

1. 

6.9 

4.1 

11. 

4. 

3. 

7. 

1.2 

2.8 

4. 

16. 

3 

10.2 

29.2 

18.3 

10.7 

29. 

80.2 

16.5 

4.65 

66.5 

31. 

.5 

10  8 

3.8 

14.6 

1.5 

1. 

.1 

2.6 

7. 

1.7 

8.7 

23.2 

.7 

7.1 

31. 

13.3 

13.8 

27.1 

84. 

22.2 

4.60 

Aver; 

ige  6R.5 

30. 

1.5 

9.9 

5.6 

15.5 

4.7 

1. 

1.9 

7.6 

5.8 

3  2 

9. 

2!  1 

5.2 

10.4 

36.7 

9.4 

10.7 

20.1 

89. 

23.2 

4.81 

Cl 
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10,000. 

n.<) 

21.8 

4.3 

6.8 

4.2 

11. 

5.5 

.4 

2.3 

8*2 

3.3 

2. 

5.3 

17.7 

1.9 

13.3 

32.9 

6.4 

12  6 

19. 

76.4 

27.1 

6.40 

70.7 

29.3 

7.3 

7.8 

15.1 

6.9 

6.9 

15.1 

15.1 

36.3 

20.6 

56.9 

94. 

36. 

ol.l 

1.5 

7.7 

3.8 

11.5 

3.8 

.2 

2.2 

6.2 

9.7 

4. 

13.7 

18.6 

3. 

10.6 

32.2 

7.9 

12.8 

20.7 

84.3 

21.3 

5.W 

8.2 

7.1 

15.3 

3.1 

1.2 

2.1 

6.4 

7.1 

6. 

13.1 

15.4 

2.5 

12.1 

30. 

9.7 

14. 

21.7 

88.5 

35.3 

4.90 

77  R 

21.8 

.4 

7.1 

5.7 

12.8 

4.5 

3. 

2.6 

10.1 

3.3 

4.6 

7.9 

18.9 

2.4 

17.4 

38.7 

7.2 

11.5 

18.7 

88.2 

32.8 

5.77 

60. 

31. 

10. 

8. 

18. 

4. 

.9 

2.8 

7.7 

3 

11. 

14. 

23. 

4. 

12. 

39. 

6. 

9. 

15. 

93.7 

17. 

4.48 

79  ^ 

20..'^ 

.2 

5.4 

8. 

13.4 

3.5 

6.4 

9.9 

3. 

2.2 

5.2 

15.7 

9.5 

10.3 

35.5 

10.2 

9.3 

19.5 

83.5 

30.1 

5. S3 

77  S 

90 

.2 

10.1 

4.5 

14.8 

1.9 

2.1 

.5 

4.5 

2.1 

1.7 

3.8 

18. 

6.5 

15.5 

40. 

6. 

2.8 

8.8 

71.9 

28. 

6.15 

f 

66.4 

.U.8 

1.8 

5.9 

4.4 

10.3 

1.6 

2.4 

1.1 

5.1 

7.2 

8.6 

I  5.8 

14.9 

6.1 

10.5 

31.5 

13.2 

7. 

20.2 

82.9 

21.6 

10.85 

' 

80, 

10. 

1. 

11.2 

6.6 

17.8 

6.5 

2.1 

3.9 

12.5 

2.6 

1.7 

4.3 

25.2 

4.4 

17.4 

47. 

4.0 

11.8 

16.7 

98.3 

30.1 

5.77 

9.7 

4.7 

14.4 

2.9 

1.7 

4.6 

7.8 

4. 

11.8 

15.9 

1  o 

12. 

29.8 

19.4 

5.7 

25.1 

85.7 

33.1 

3.97 

17.2 

6.6 

7.1 

6.9 

14.2 

3.8 

.6 

1.7 

6.1 

7.3 

3.1 

10.4 

21. 

7.5 

12.8 

41.3 

7.3 

2.8 

10.1 

82.1 

31.2 

8.77 

27 

1. 

8.2 

4.6 

12.8 

6.9 

1.6 

2.8 

11.3 

3.3 

2. 

5.3 

18.4 

4.2 

12.8 

35.4 

12.8 

11.8 

24.6 

89.4 

30.4 

5.75 

76  7 

22.7 

.6 

7. 

6.7 

11.7 

2.1 

.8 

2.<> 

2.5 

2.1 

4.6 

16.4 

1.6 

15.5 

33.5 

7.4 

0.2 

16.6 

71.3 

24.9 

5.33 

12. 

1. 

12. 

7. 

19. 

9. 

8. 

17. 

20.5 

6. 

18. 

44.5 

11. 

9. 

20. 

100.5 

41. 

7.01 

18  8 

2  1 

6.4 

5.7 

12.1 

6.5 

1.9 

,8.4 

5.6 

5.4 

11. 

17.5 

3.4 

15.1 

36. 

7.7 

19.6 

27.3 

94.8 

37.8 

6.31 

26.7 

.4 

7.7 

4.5 

12.2 

4.9 

.2 

1.8 

6.9 

7.4 

2.6 

10. 

20.4 

2.9 

12.5 

35.8 

9.1 

13.9 

23. 

87.9 

39.3 

8.89 

3. 

7.t 

4.7 

11.8 

3.4 

2.2 

5.6 

2.3 

2.1 

4.4 

15.8 

3.3 

13.7 

32.8 

13.4 

12.6 

26. 

103.3 

19.5 

34, 

8.4 

1.3 

11.7 

4.2 

2.1 

6.3 

12.4 

4.4 

16.8 

17.2 

3.2 

10.5 

30.9 

8.4 

6.6 

15. 

80.7 

28.7 

4.99 

72. 

27. 

1. 

10.3 

6.5 

16.8 

4. 

1.9 

2.8 

8.7 

8.3 

5.3 
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COBB  PRAISES  "TYRANNY”  OF  SYNDICATES 

Noted  Humorist  Says  It  Is  Benevolent,  Aiding  Newspapers,  Subscribers  and  Writers — Discusses 
American  Journalism — Would  Like  to  Be  Sunday  Elditor — Hands  Bouquet  to  Don  Marquis 


^lyEWSPAPFR  syndicates  aren’t  go- 
inp  to  go. 

".Ml  the  protest  in  the  world  will  never 
kill  them.” 

Irvin  Shrewsbury  Cobb,  in  smart  gray 
suit,  silk  shirt,  gay  tie  and  spats,  shifted 
an  unlighted  cigar  from  one  side  of  his 
mouth  to  the  other  and  snorted.  You 
don’t  know  what  snort  means  until  you 
have  met  Mr.  Cobb.  When  he  snorts 
one  sees  a  British  bulldog  instead  of  an 
author  and  journalist.  One  hears  an 
intermingling  of  the  words  “rotten”  and 
•■good.” 

That  snort,  in  fact,  figured  rather 
prominently  in  conversation  with  the 
.American  humorist  this  week  in  the  up¬ 
stairs  lounge  of  the  Lambs  Club,  Xew 
York.  Sometimes  it  was  directerl  at 
those  gloomy  critics  who  insi.st '  the 
.\nierican  press  has  seen  far  better  days 
and  is  fast  sinking  into  nothing  but  an 
indignant  daily  snort  itself.  Other  times 
it  was  aimed  at  those  altogether  too 
saccharine  optimists  who  smirk  outrage¬ 
ously  about  the  eternal  sunshine  of  jour¬ 
nalistic  skies. 

Yes,  Cobb  tried  hard  to  be  optimistic 
but  wavered  frequently  on  the  verge  of 
pessimism  during  this  interview,  in  which 
'ne  discussed  the  “benevolent  tyranny”  of 
syndicates,  newspapers  in  general  and  a 
few  in  particular,  the  tribe  of  newspaper 
men,  and  finally  indulged  in  a  personal  if, 
deciding  what  he  would  do  were  he  to 
return  to  newspaper  work  tomorrow. 

■‘Syndicates  are  bringing  about  a  wide¬ 
spread  standardization  of  newspapers,” 
ht  agreed,  but  insisted,  “that’s  the  trend 
of  the  times.  Why  should  newspapers 
it  an  except:o;i? 

■‘Wayne  Wheeler  in  Washington  is 
standardizing  our  morals — or,  at  least 
trying  to.  He  is  the  real  ruler  of  this 
country  today,  let  me  tell  you. 

■‘Thought,  mode  and  habit  are  all  be- 
ct.ring  standardized  in  the  United  States. 
Why  not  the  newspapers?”  he  repeated. 

“Really,”  here  Cobb  became  as  serious 
and  earnest  as  he  looks,  which  must  be 
difficult,  “syndicates  have  proved  the  sal¬ 
vation  of  the  small  town  newspapers  of 
this  country. 

"The  benevolent  tyranny  of  the  syndi¬ 
cates.  indeed,  has  given  these  papers  a 
new  lease  on  life. 

“With  the  increase  in  good  roads,  the 
enhancing  of  transportation  facilities 
generally,  aiding  distribution  of  the  large 
city  dailies,  the  country  press  of  .Amer¬ 
ica'  was  doomed  until  the  sy^icates 
stepped  in  and  offered  to  help  their  own¬ 
ers  to  build  up  as  good  a  paper  as  their 
city  neighbor. 

"The  plan  of  the  syndicates  of  having 
a  graduating  scale  of  prices  has  kept  the 
nif)nster  press  from  swallowing  up  the 
smaller. 

“Talent?  Why,  syndicates  offer  greater 
opportunity  for  developing  men  and 
women  of  talent  than  the  newspapers  of 
the  old  days  could  ever  expect  to  offer. 

“They  make  it  possible  for  writers  or 
artists  to  win  greater  reward  in  reputa¬ 
tion  and  money  than  ever  before  was 
possible. 

“But,  of  course,  there’s  another  side 
to  tlie  shield.” 

-Another  snort  was  due  from  Cobb  at 
this  point,  and  was  faithfully  delivered. 
He  went  so  far  as  to  remove  his  cigar 
during  a  brief  pause  and  to  contemplate 
its  cold  tip  ruminatively.  I  think  he 
even  took  off  his  gray  felt  hat  and  then 
put  it  on  again. 

“Well.”  he  resume<l.  “let’s  say  the  syn¬ 
dicates  are  nine-tenths  good  and  one-tenth 
bad.  for  newspapers,  the  subscribers,  and 
the  writers.” 

So  that  has  been  dutifully  said. 

•r.ood  old  days?"  Cobb  echoed  the 
question  which  had  been  flung  out  in  an 
effort  to  stir  up  the  glad  tales  of  a  vet¬ 


By  PHIUP  SCHUYLER 


Sayi  IRVIN  COBB: 

‘■Th«  b«nevolent  tyranny  of  tyndicatet  has 
(iven  the  country  press  of  America  a  new  lease 
on  life.” 


'  ■Thought,  mode,  and  habit  are  all  beoominK 
standardized  in  the  United  States  today.  Why 
not  the  newspapers  f 


‘■Today  we  are  in  the  Day  of  the  Proprietor, 
and  the  predominating  influence  in  the  news¬ 
paper  world  is  the  man  who  owns  a  newspaper.” 


‘■Erery  day  in  newspaper  work  will  always 
bring  with  it  the  spice  of  new  adventure.” 


“Humor  is  both  over-done  and  under-done  in 
American  newspapers.  Some  of  the  best  humor 
is  being  written  by  the  columnists.” 


‘■Considering  what  a  newspaper  man  gives  in 
intelligence,  experience,  training,  judgment  and 
native  ability,  all  of  them  from  the  highest 
executive  to  the  lowliest  reporter  are  poorly 
paid — scandalously  paid.” 


Cobb  on  this  subject  was  also  ready 
with  his  wavering  snort. 

“Humor  is  overdone  ami  underdone  in 
American  newspapers,”  he  remarked. 

“It  wasn’t  long  ago  that  I  noticed  in  a 
New  York  newspaper  a  ghastly  murder 
story,  which  a  reporter  had  tried  to  make 
humorous. 

“I  think  the  bc.‘;t  newspaper  in  the 
United  States  is  the  Chicago  Tribune.  It 
would  be  the  New  York  Times  if  only 
Mr.  Ochs  had  a  sense  of  humor. 

“Some  of  the  best  humor  in  American 
newspapers,”  he  concluded,  "is  being 
written  in  the  personal  columns,  notably 
the  one  conducted  by  Don  Marquis  on 
the  New  York  Tribune.  A  lot  of  fel¬ 
lows  are  writing  brilliant  stuff  in  col¬ 
umns  all  over  the  country.  It  is  a  mighty 
good  thing,  too. 

“But  Marquis,  I  think,  is  one  of  the 
greatest  natural  humorists  America  ever 
has  produced.  Curiously  enough,  the 
three  best  columners  today  all  appear  in 
the  Tribune — Marquis’  on  the  editorial 
page  and  Grantland  Rice’s  and  Bill  Mc- 
(■echan’s  in  the  sporting  pages." 

NEWS  MEN  PLAN  “JINX” 
GOLF  TOURNAMENT 

Visiting  Writers  at  Cleveland  G.  O.  P. 
Meet  to  Test  Skill  on  Local  Links 
Friday,  June  13 — Cups 


eran  looking  backwards  over  journalistic 
history. 

-As  everyone  knows,  Irvin  Cobb  has 
spent  a  good  share  of  his  48  years  as 
plain  newspaper  man  before  wrapping 
himself  up  in  the  chrysalis  of  journalist 
to  emerge  with  an  author’s  butterfly 
wings,  including  besides  a  walking  stick, 
lunch  at  the  Lambs  Club,  dinner  at  the 
Lotos  Club,  and  an  estate  at  Ossining, 
X.  Y..  called  “Rebel  Ridge.” 

■At  16  he  was  a  reporter,  and  at  19 
was  editor  of  the  Paducah  (Ky.)  News, 
at  that  time  the  youngest,  and  Cobb 
claims,  the  worst  editor  in  the  country. 

He  has  “written  his  way  out”  of  the 
newspaper  profession  through  the  syn¬ 
dicates  and  magazines  and  is  fast  ap- 
I)roaching  a  secure  place  in  American 
literature,  edging  in  between  Mark  Twain 
and  Booth  Tarkington. 

“Good  old  days?”  Cobb  snorted  again, 
as  though  to  say  that’s  an  old  wife’s 
tale. 

“.All  old  men  look  back  on  a  scintilat- 
ing  youth.  In  retrospect  we  always  for¬ 
get  the  bumps,”  he  observed. 

“.As  I  see  it,  there  has  been  three  dis¬ 
tinct  periods  in  the  history  of  American 
journalism.  First  came  the  Day  of  the 
Editor,  when  per.sonal  journalism  was 
in  full  sway  and  editorial  opinions  of 
the  hig  editors  were  eagerly  awaited 
daily. 

“Then  came  the  Day  of  the  Reporter, 
when  real  news  stories  were  written,  and 
well  written.  I  think  I  belonged  to  this 
period,  and  I  am  glad  of  it. 

“Today  we  are  in  the  Day  of  the  Pro¬ 
prietor,  and  the  predominating  influence 
in  the  newspaper  world  is  the  man  who 
owns  a  newspaper.  News  stories  and 
editorials  have  lost  some  of  their  power. 
Today  it  is  the  newspaper  owner  who  is 
well  known  like  ITearst.  Ochs,  Patterson 
and  McCormick,  the  Pulitzers,  Munsey 
and  Scripps. 

“We  are  losing  something  by  this 
change,  hut  romance  will  never  disapnear. 
F.very  day  in  newspaper  work  will  al¬ 
ways  bring  with  it  the  spice  of  new 
adventure. 


“Just  think,  no  matter  how  much 
energy  is  put  into  a  day’s  newspaper 
work,  what  has  been  created  is  all  dead 
the  same  night.  .A  new  world  must  be 
built  up  with  each  day.  We  must  re¬ 
create  from  the  ground  up  to  bring  out 
the  same  finished  product.” 

-All  this  eulogy  of  newspapering  led 
Cobb  up  to  his  “if.” 

“If  I  should  go  back  to  newspaper 
work  tomorrow,”  he  declared,  “I  would 
become  a  Sunday  editor.”  That  sounded 
anti-climactical. 

“Oh.  I’ve  got  all  sorts  of  ideas  for  the 
Sunday  editor’s  job.”  he  resumed  with 
enthusiasm. 

“I’d  try  to  get  entirely  away  from  the 
views  of  the  moment.  Isn’t  it  true  that 
most  Sunday  newspaper  magazine  sec¬ 
tions  are  largely  re-edite<l  from  the  news 
of  the  week? 

“Well,  I’d  divorce  it  entirely  from  the 
news  and  find  entirely  new  features  which 
wouldn’t  in  the  least  savor  of  news.  I’d 
try  to  hit  the  golden  mean  between  the 
ultra-sensational  and  the  sober  Sunday 
pages.” 

But  just  about  at  this  stage,  Cobb’s 
enthusiastic  If  began  to  dwindle— to  lose 
its  capital  “1.” 

“The  pay  of  a  newspaper  man  is  rot¬ 
ten,”  he  observed.  “The  changes  of  time 
have  increased  wages  somewhat,  but  cer¬ 
tainly  not  proportionately. 

“Considering  what  a  newspaper  man 
gives  in  intelligence,  experience,  training, 
judgment,  and  native  ability,  all  of  them 
from  the  highest  executive  to  the  low¬ 
liest  reporter  are  poorly  paid,  scandal¬ 
ously  paid. 

“Just  take  a  bank  president  in  a  small 
city.  He  receives  two  or  three  times  as 
much  as  the  managing  editor  of  the  local 
newspaper,  while  the  average  managing 
editor  has  far  greater  responsibilities  than 
the  bank  president.” 

A  sort  of  gloom  had  settled  about  the 
.American  humorist.  .A  ghnim  that  must 
be  pierctxl.  So  naturally  tlie  subject 
turned  towards  humor. 


News  writers  going  to  Cleveland  to 
cover  the  Republican  national  convention 
are  urged  to  take  along  their  golf  para¬ 
phernalia  so  they  can  compete  in  a  jinx 
tournament  arrangetl  by  newspaper  men 
of  that  city  for  Friday,  the  thirteenth  of 
June. 

The  tournanKut  will  be  tm  a  blind 
handicap  basis,  and  the  biggest  dub  in  the 
fraternity  can  hope  to  win  a  prize.  Eiach 
player  will  chose  his  handicap  based 
upon  the  score  of  one  of  the  players — 
probably  Ring  Lardner — who  w  ill  be  pace 
maker. 

If  the  player  thinks  he  can  play  better* 
tlian  the  pace  maker  he  will  take  a  minus 
handicap,  otherwise  he  wiil  add  as  many 
strokes  to  his  score  as  he  believes  the 
pace  maker  will  play  the  course  better 
than  his  score. 

The  successful  contestants  will  be  the 
l^st  guessers.  hut  guessing  is  a  feature  of 
journalism  in  which  political  writers 
naturally  feel  at  home. 

The  tournament  will  be  played  on  the 
(Takwood  course  which  measures  6.289 
yards  and  has  a  par  of  70  strokes. 
VV’alter  Hagen  won  the  Western  Open 
championship  on  it  in  1921  by  defeating 
Jock  Hutchinson  and  Jimmy  Barnes. 
Hagen’s  score  was  287.  The  course, 
while  not  extremely  difficult,  is  deceiving 
and  it  affords  a  good  test  of  golf.  It  is 
not  far  from  the  city. 

For  the  convenience  of  those  who  may 
wish  to  leave  the  city  on  early  evening 
trains,  the  tournament  will  .start  at  9;.T0 
a.  m.  and  will  be  playerl  in  fouisomes  at 
regular  intervals.  Lunch  will  be  served 
all  contestants,  .md  prizes  will  he  awarded 
after  a  buffet  supper  in  the  club  house  in 
the  evening. 

The  prizes  are : 

To  the  low  me<lalist.  a  sterling  silver 
cup. 

To  the  handicap  winner,  a  sterling 
silver  cup. 

To  the  runner  up.  a  sterlinq  silver  cup. 

For  the  longest  drive  ^rom  the  first  tee. 
a  bronze  trophy. 

For  the  low  ringer  score  ..n  holes  5 
7.  9.  1.1,  16  and  17. 

Ball  a  Birdie  on  any  pJ,'t\’er  breaking 
par  on  any  hole. 
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MILWAUKEE  SENTINEL 


P.  L.  Thompson,  association  president,  _ 

Tuesday  evening  pleaded  for  “a  better  i?  -  a  ■ 

Hit  Catalog  and  Program  Advertising  at  Three-Day  Cleveland  understanding  of  public  utilities.”  He  Hearst  Executives  Await  Definite  In, 


C.nve„lion_170  Member.  Atte„d-20  Will 

Go  to  London  Meet  cast. 

-  Wednesday  morning  Martin  L.  Pierce 

{By  Telesraph  to  Editor  &  Publisher)  ^ite  Hoover  Company,  oil  Better 

CTi  i-\  LI  \\-i.  M  TO  1.  •  -1  T- ■  ,  I  ,  •  -  Sales  Methods — Where  the  merchant  is 

LL\KL.\MJ,  May  28.-1  rirnarily.  Third  the  lowering  ot  discount  rates  ultimate  consumer,”  aroused  consider- 

the  Association  of  National  .Mlver-  by  the  New  \ork  rederal  Reserve  Bank.  y|,|y  discussion. 


formation  Before  Denying  or 
Confirming  Revived 
Rumor  of  Sale 


Reports  were  current  in  New  York 
and  Milwaukee  this  week  that  William 


risers  at  their  3  day  i,emi-annual  con-  With  Congress  adjourned,  he  said,  u^rry  MacDonald,  president  of  the  R.  Hearst  had  purchased  the  Milwaukee 
veiition  which  closed  t'Klac  con.sidered  re-  conbdence  will  come.  Painted  Bulletin  .Association,  discussed  Sentinel,  a  morning,  evening  and  Sunday 

duction  ot  the  cost  ot  distrilnition,  meth-  G.  H.  Abercrombie,  secretary  and  sales  ^^e  meeting  the  demand  for  newspaper.  Editor  &  Pi  blisher  is  ad- 

(xl,s  ot  advertising  am  sel  mg,  ami  the  manager  of  the  huller  Brush  Company,  betterment  of  our  medium”— by  more  ar-  vised  by  its  Milwaukee  correspondent 

use  ot  lielplul  metbods.  One  hundred  Hartford.  Conn.,  said  the  key  to  success-  methods  that  appeal  to  the  eye.  that  the  presence  in  that  city  this  week 

and  seventy  ot  the  .f(K)  meml)ers  attm^^^^  fid  salesmanship  is  not  criticism,  but  en-  luncheon  and  session  of  the  of  M.  Annenberg,  circulation  chief  of  the 

^)iit  2U  members  will  represent  the  as-  coiiragement.  visitors  with  the  Qeveland  Advertising  Hearst  newspapers,  had  given  force  to 

swiation  at  the  I^ndon  ccmvention  of  "A  man  wil  work  for  money  only  so  Q^b  at  the  Statler  was  held  at  noon.  the  revived  report  of  the  Sentinel’s  sale 

g  long,  he  said.  ‘After  that  you  must  After  luncheon  Samuel  A.  Weisen-  to  Mr.  Hearst.  Mr.  Annenberg  de- 

thc  Incorporated  Society  of  British  Ad-  n,ve  him  responsibility  to  keep  him  satis-  berger,  advertising  manager  for  the  dined  to  comment. 

"n’'  ‘loctriiie  in  Halle  Brothers  Company’s  department  A  Hearst  official  in  New  York  told 


son  'H  G."nrus.b'l!v/’o  employees  throughout  .tore,  Cleveland,  said  that' “If  your  busi-  Editor  &  Publisher  that  he  had  m,  def- 

i’  s:  P'^e.  1  kd  at  all  gintral  sessions,  the  nation.  m-.j  g^tg  ^  black  eve,  it’s  the  advertis-  inite  information  on  the  reiiorted  *rans- 

I'^doif'  I’-  i  "’K  manager’s  fault”’  action. 

lamiion.  f  ,  , ,  ,  P>“’-V,  Buffalo,  formulated  a  plan  for  a  Another  variation  of  the  gossip  that 

K.  fellows,  ot  the  Aildressograph  co-operative  advertising  movement  like  Mr.  Hearst  had  assumed  the  operation, 

Company,  was  apixinted  to  the  director-  the  “pride  in  appearance”  once  started  MOORE  DIRECTS  LIGHT  but  not  the  ownership  of  the  Sentinel 
ate  to  succeed  Stanley  F wist,  ot  the  same  Cleveland  last  fall  by  retailers  of  men's  n  uc-  a  nc'T'  was  not  confirmed. 


company,  resigned.  clothing  and  furnishings  and  backed  by 

\\  .  S.  .Nslihy  w  as  appointed  to  repre-  the  National  Retail  Clothiers’  and  E 
sent  the  .Association  on  the  National  , 


clothing  and  furnishings  and  backed  by  FOR  W.  R.  HEARST  Xbe  Sentinel  is  owne<i  and  published 

the  National  Retail  Clothiers’  and  Eiir-  -  by  C.  E'.  Pfister,  and  edited  by  George 

iiishers’  Association.  The  plan  was  dis-  Publisher  of  Fort  Worth  Record  Takes  Lounsbnry. 

cussed  Monday  at  a  group  session  de-  Charge  of  San  Antonio  Daily —  Mr.  Pfister  replied  to  a  request  for  a 

voted  to  “personal  appearance.”  The  Reveals  Details  of  Sale _ Price  statement  that  could  make  no  comment 

purpose  of  Reed’s  plan  is  to  interest  men  ,  at  the  present  time. 

in  improving  their  appearance  by  having  Nearly  a  Million  jf  jbg  Sentinel  passes  to  Mr.  Hearst’s 

more  changes  of  wearing  apjiarel.  -  ownership,  and  if.  as  seems  logical,  he 

Paul  B.  Zimmerman,  of  the  National  Details  of  the  sale  of  the  San  Antonio  merges  its  evening  edition  with  his  Wis- 


Commission  of  the  A.  .A.  C.  W..  sue-  Monday  at ’a  group  session  de- 

ceeding  the  late  George  B.  .Sharpe.  voted  to  “personal  appearance.”  The 


ceeding  the  late  George  B.  .Sharpe. 

Resolutions  as  follows  were  adopted 
before  adjourning. 

E'avoring  private  ownership  and  opera¬ 
tion  of  railways  and  other  transiwrtation 
facilities ; 


purpose  of  Reed’s  plan  is  to  interest  men 
in  improving  their  appearance  by  having 
more  changes  of  wearing  apjiarel. 

Paul  B.  Zimmerman,  of  the  National 


rr,  nf  tho  Works.  Cleveland,  outlined  ways  /.ig/it  by  H.  I..  Beach  and  C.  S.  Diehl  cousin  News  and  its  Sunday  edition  with 

ent  irT  encouraging  ^railways  to  earn  Retting  dealers  to  follow  selling  plans  to  William  Randolph  Hearst,  were  made  his  Sunday  Milwaukee  Telegram,  he  wi 


ment  in  encouraging  railways  to  earn 
fair  returns  on  their  investment ; 

Opposition  to  “political  agitation 
against  railroads  revealed  in  recent  bills 


and  hooking  up  with  national  advertising 
campaigns. 

The  services  of  advertising  as  taught 


in  Congress”  and  favoring  fair-minded-  the  University  of  Wisconsin  were  dis 


ness  towards  transportation  prolilems. 

Opposing  advertising  in  special  edi¬ 
tions,  catalogs,  programs,  etc.,  declaring 
the  money  thus  expended  by  association 
members  “and  economic  waste  and  an 


ciis.scd  by  Prof.  Edward  H.  Gardner  of 
that  in.stitution. 

During  the  Tuesday  sessions  Edward 
Edwin  T.  Hall,  of  the  Ralston  Purina 
Company,  St.  Louis,  gave  a  practical 


unjustifiable  charge  against  the  cost  of  demonstration  of  the  Purina  chow  ad ver 


distribution. 


tising  with  the  aid  of  a  miniature  coun¬ 


fair  returns  on  their*’ investment  •  hooking  up  with  national  advertising  public  May  22,  in  have  13-issues-a-week  operations  in  the 

San  .\ntonio  by  following  cities: 

D.  1).  Moore,  IJoston — Morning  Advertiser  (tab- 

piililisher  of  the  loid)  ;  Evening  American;  Sunday  Ad- 
I' o  r  t  Worth  vertiscr  (regular  format). 

(7<’.r. )  Record  New  A'ork — American  (morning  and 
who  represented  Sunday)  ;  Evening  Journal. 

Mr.  Hearst.  B.m.timore — American  (morning  and 

Moore  informed  and  Sunday)  ;  News  (evening). 

Editor  &  Pub-  W'.vshingti>n — Herald  (morning  and 

i.isiiER  the  price  Sunday)  ;  Times  (evening.) 

Qindemning  the  policy  of  newspaiier  town,  and  dressed  himself  up  in  the  paid  was  “nearly  Chicago — Herald  &  E.vaminer  (mom- 

publishers  of  soliciting  retailers,  whole-  costume  of  “Purina  Oiarley.”  one  million  dol-  ing  and  Sunday);  American  (evening), 

salers  and  others  for  advertising  for  siK-  famous  checkerboard  advertis-  ars.  l-.xcept  tor  Milwaukee  —  (morning); 

cial  editions,  the  methods  declared  to  be  "iK.”  he  said,  “is  designed  to  catch  the  - 1  '"c  '"ct'rcment  ot  Wtscon.un  i\ews  (evening);  Sunday 

“unethical,  unsound  and  a  menace  to  legi-  eye  and  hold  it.  We  base  our  methods  ddModre  Iteach  and  Dielil  Milwaukee  Telegram. 

timate  advertising.”  "ii  experiments  which  have  proved  that  ■  ‘  "o  immediate  San  Francisco — E.ramincr  (morning 

The  American  Newspaiier  Publishers  one  appeal  to  the  eye  is  worth  22  to  the  i  j  •  changes  are  con-  and  Sunday);  Call-Post  (evening). 

Association  was  asked  by  resolution  to  ear.  ternplated  in  the  business  or  editorial  de-  Los  ANGELEs-E.ra.in’m'r  (morning 

“co-operate  with  the  .A.  N\  A.  in  combat-  “Convincing  local  dealers  that  their  P-ininints  .Moore  said.  and  Sunday)  ;  //craW  (evening), 

ting  these  practices”  and  the  officers  and  advertising  must  supplement  ours  is  one  v'’  In  addition  to  these,  Mr.  Hearst  also 

executive  Imard  of  the  .A.N.P..A.  asked  of. the  most  important  tasks  of  the  na-  o*  the  Record  only  owns  these  evening  and  Sunday  papers— 

to  urge  members  to  cease  from  these  tional  advertiser.”  other  Hearst  paiier  iii  Texas,  also  direct  Detroit  Times,  Syracuse  Telegram  and 

practices  "in  the  interest  of  legitimate  G.  F.  I^rd,  of  the  Chevrolet  Motor  the  Light  tor  the  present,  spending  part  American,  Rochester  Journal  &  Poil- 

use  of  newsi>aiK'r  advertising  and  to  avoid  Company.  Detroit,  discussing  the  sale  of  '"i  Antonio.  Express  and  Sunday  American,  Atlanta 

needless  controversy  Ix-tween  manufac-  automobiles,  said  that  “everybody  is  a  yi." Hearst  was  made  Georgian  and  Hears't’s  Sunday  .tmeriean. 

timers  and  their  distributive  outlets."  prospect,  regardless  of  the  numlier  of  *“•  revealed.  Gnange  to  the  J^ntonio  Light. 

Sessions  of  the  advertising  men  were  cars  he  or  she  may  own  or  the  price  paid  '"ske-np  was  eltectcd  this  vveek.  Cities  in  which  he  publishes  only 

practically  all  executive,  hut  during  the  for  them.  .".'Y  "*■')  ''w"e'’ship,  the  Ught.  morning  and  Sunday  papers  arc  Seattle, 


ther  Hearst  pajier  in  Texas,  also  direct  Detroit  Times,  Syracuse  Telegram  and 


ices  "in  the  interest  of  legitimate  G.  F.  I^rd,  of  the  Chevrolet  Motor  present,  spending  part  American,  Rochester  Journal  &  Post- 

f  newsivaiK'r  advertising  and  to  avoid  Company.  Detroit,  discussing  the  sale  of  '."i  .Antonio.  Express  and  Sunday  American,  Atlanta 

ess  controversv  Ix-tween  manufac-  automobiles,  said  that  “evervhodv  is  a  , •-'Rht  to  Hearst  was  made  Georgian  and  Hears't’s  Sunday  .tineriean. 
c  of  ftin  'niind^.r  of  M‘'LV  13.  -MiM.re  rcvealcd.  Change  to  the  4«tn,un  liohf 


May  12.  .MiMire  revealed.  Change  to  the 
Hearst  make-np  was  elTectcd  this  week. 
L'nder  the  new  ownership,  the  Light. 


San  Antonio  Light. 

Cities  in  which  he  publishes  only 
morning  and  Sunday  papers  arc  Seattle, 
with  the  Post-Intelligencer,  and  Fort 


Tuesday  evening  annual  banquet  at  the  “We  used  to  wait  for  the  customer  to  "  ’S  ’  ^  ♦  i.  Press  ^1^^  Post-Intelligencer,  and  Fort 

Hotel  Statler  an  address  by  Dr.  Charles  come  to  us,”  he  said.  “Now  we  go  after  services  \Vorth,  with  the  Record. 

A.  Eiiton,  of  the  National  l.amp  Works,  him  with  advertising  of  all  kinds — daily  !*'’'•/“*'  features  sfe  desired  Sunday  papers  accompany  the 

was  broadcast  by  station  WJAX,  of  the  newspapers,  national  magazine,  bill-  fi!  .,Y'  released  rom  other.i  Jicarst  enterprises  in  Albany,  where  he 


T^on  t;;;:;  to;;;:,;;-,  d^’  u::;r:nd  ;;;;  we  are 

praised  the  class  of  advertising  the  as-  ting  customers  by  the  thousands.”  ^  ’*>  I-  '  y, ^.-ted  th-it  the  T  Ipht  w  ill 

sociation  members  represent.^  saying  “it  __.M.  E.Yadon,  of  the  Bradley  Knitting 


owns  the  Times-Union;  nor  in  Oakland, 
where  his  property  is  the  Post-Enquirer. 


sociation  memticrs  represent,  saying  it  .vi.  il.  yaaon,  ot  tne  tiradiey  ixnitting  nnlv  aftpmnnn  and  v^nnHav  - 

helps  sell  America  to  .Americans.’;  He  Mills  Comi^ny  Delavan.  Wis.,  said,  ^dilffins  as  at  present.  ^ Reor- 


l^inted  out  hat  good  advertising  is  like  inrect  man  advertising  is  important-  ^miization  of  the  publishing  company,  in-  ^  „  May  27.  1924. 

honest  merchandising— pays  in  the  long  that  to  get  this  advertising  to  the  pub-  election  of  directors  is  srhedided  To  Editor  &  Publisher:  In  vour  e<h- 

run,  because  the  clean  advertiser  invites  he.  the  mamifactiircr  should  sell,  not  Light’s  Associated  23,  you  carried  a  paragraph 

public  confidence  and  holds  the  esteem  giv^e  to  the  deale^’  Press  membership  novv  is  in  the  name  the  Baltimore  News  claims  a 


Imul  Trust  CoiTi]>an\,  talking  on  A.  Anything  tliHt  Ccin  hc^  sold  C3n  he  innnediste  plans  but  said  he  would  con-  carried  four  and  one-half  pages  of 
Banker's  \’icw  of  Business  Today,”  de-  sold  by  the  printer!  word,”  he  continued,  tjime  to  reside  in  San  .Antonio.  Beach  church  advertising,  and  since  then  we 
dared  that  "fundamentally  business  con-  ‘■ElTective  advertising  depends  upon  understood  to  contemplate  a  European  '’^ve  carried  about  a  page  and  a  half.  I 
ditions  are  sound  and  that  with  these  what  you  say.  how  you  say  it,  who  you  „,„r.  Diehl  and  Beach  have  had  the  think  this  is  a  greater  record  than  that 


conditions  there  can  he  no  serious  de-  say  it  to  and  how  often  you  say  it.” 
pression.”  E.  Yadon  then  told  how  he  sold 


Light  more  than  13  years.  ''f  the_  Baltimore  News. 

“We  are  retiring  because  we  received  .  Unting  the  year  1923  the  Eagle  _  car- 


He  said  during  the  past  30  days  there  bathing  suits  where  people  had  never  ,,  good  price  and  as  even.-body  must  re-  217,816  lines  of  church  advertising, 

“have  been  3  developments  of  outstand-  learned  to  swim  because  there  were  na-  tire  some  time  we  thought  this  a  gewd  These  are  the  figures  as  computed  bv  the 

ing  significance  in  the  business  world.”  tiiral  swimming  pools.  He  did  it  by  time  for  us,”  said  Col.  Diehl.  It  was  re-  AVtt*  York  Ej-ening  Post  Statistical’  Bti- 

The  first  is  the  universal  approbation  an  educational  advertising  campaign.  ported,  but  not  confirmed,  that  the  Light  reau. 

of  the  Dawes  and  McKenna  reports  on  A  special  committee  report  Tuesday  purchase  price  included  $rt)0.000  cash.  T.  E.  Mui.Htjtx. 

international  finance  and  the  willingness  recommendeil  the  modified  use  of  out-  Mr,  Moore  would  only  say  that  the  Gassified  .Advertising  Manager. 

of  France,  England.  Belgium,  Italy  and  di>or  plans.  Mrs.  \V.  L.  T^wton,  Glenn  total,  including  that  assumed,  was  “not  - 

Germany  to  accept  the  plans.  I'alls,  N.  Y.,  chairman  of  the  National  quite”  a  million.  Add  Less  Known  (Tharacters :  The 

Swcoiwl.  the  unmistakable  evidence  that  Committee  on  the  restriction  of  outdoor  C.  P.  Taft,  of  Gncinnati,  was  among  Mother  of  the  Queen  of  the  May.  Also, 
industry,  trade  and  transportation  arc  advertising,  supportecl  a  move  to  restrict  those  associated  in  the  Light  ownership  did  she  wake  the  daughter  who  left  the 

slowing  down.  hill  hoards.  Site  said  the  aim  of  her  with  Beach  aiv!  Diehl.  early  call? — P.  P.  Conning  Tower, 


I' 
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WOULD  MAKE  U.  S.  “BEST  DRESSED  NATION” 


Reed  Promoting  National  “Dress  Up”  Campaign  Stressing  Importance  of  Personal  Adornment  and 
Correct  Attire — Would  Enlist  Newspapers,  Schools,  Women’s  Clubs,  and  Ad  Associations 


"Tkl'klNG  the  past  two  years  consider- 
^  able  attention  has  been  given  to  the 
personal  appearance  appeal  in  the  adver¬ 
tising  of  a  few  national  advertisers.  The 
effort,  however,  has  not  been  cumulative 
in  effect,  owing  to  the  small  amount  of 
prominence  given  the  idea  by  the  indi¬ 
vidual  companies  concerned.  However, 
the  thought  of  the  excellent  results  that 
could  lx-  obtained  through  the  general 

adoption  of  this _ 

“pride  in  apixar- 
ance”  idea  if 
properly  worked 
out,  has  resulted 
in  a  number  of 
conferences  called 
by  the  I’.  F.  Dai¬ 
ley  Corporation 
and  membei's  of 
t  h  e  .Association 
of  National  .Ad¬ 
vertisers.  Inc.  In 
or<ler  to  make  a 
definite  start  it 
was  decided  to 
incorporate  an  as-  *''■ 

sociation  for  the 

promotion  in  a  large  way  of  the  “pride 
in  appearance”  idea. 

The  objects  of  the  association  will  be 
wide  and  embrace  the  “dress  up”  idea 
from  every  possible  angle.  Every  one 
admits  the  economic  value  of  such  an 
association  when  it  is  considered  that 
manufacturers  and  retailers  of  every  con¬ 
ceivable  product  used  either  for  personal 
wear  or  adornment,  are  interested  in  in¬ 
creased  sales — a  larger  turnover. 

For  instance,  the  clothing  industry  will 
be  interested  in  the  promotion  of  the 
“pride  in  appearance”  idea — proper  dress, 
a  frequent  change,  an  additional  suit,  etc. 
The  same  will  appeal  to  manufacturers 
of  hats,  shoes,  shirts,  collars,  neckties, 
hosiery,  etc. 

We  believe  the  shoe  manufacturers  are 
already  trying  to  instill  the  idea  of  “No 
tan  shoes  after  6  P.  M.”  They  are  play¬ 
ing  a  lone  hand  but  this  idea  gains  from 
the  cumulative  force  of  a  combined  at¬ 
tack  by  all  personal  wear  and  adornment 
factors. 

There  are  many  reasons  for  the  pro- 
iiKition  of  this  “pride  in  appearance”  idea 
at  this  time.  People  have  Itecome  careless 
of  their  apixjarance  through  the  use  of 
the  motor  car,  which  is  directly  the  op¬ 
posite  result  that  should  be  expected.  It 
is  a  condition  favorable  to  a  change.  The 
new  thought  (and  an  admirable  one)  of 
getting  a  little  fresh  air  and  exercise  by 
walking  a  block  or  two  before  hopping 
the  car,  train,  bus  or  subway  in  the 
morning  and  the  same  in  the  evening, 
means  that  these  people  will  respond  to 
the  “personal  appearance”  idea  and  these 
walkers  will  represent  an  excellent  sub¬ 
ject  for  an  example  of  the  necessity  of 
pride  in  appearance. 

Many  newspapers  and  magazine  arti¬ 
cles  have  appeared  on  the  subject  of  per¬ 
sonal  appearance  from  "time  to  time.  In 
1916  the  Saturday  Ei'cning  Post  pub¬ 
lished  the  story  entitled  “Skinner’s  Ciress 
Suit.”  while  just  last  month  I>r.  Orisen 
Swett  Marden  had  an  article  in  Success 
Magasine.  on  the  “Psychology  of 
Clothes”  but  clothes  are  only  one  item 
although  a  very  important  one,  in  the 
“personal  appearance”  category.  The 
teeth,  hair,  complexion,  hands,  eyes,  all 
features  in  general  are  included,  and 
tooth  paste,  tooth  brushes,  shaving  cream, 
shaving  apparatus,  face  cream,  lotions, 
soap,  hair  brushes,  hat  brushes,  clothes 
and  clothes  brushes,  barber,  neckties,  un¬ 
derwear,  corsets,  hosiery,  hose  supporters 
shoes,  shoe  polish,  shoe  strings,  all  per 
tain  to  the  personal  comfort  and  appear¬ 
ance  of  the  people. 

The  same  publications  that  have  printed 
columns  on  personal  appearance  lines 


By  E.  D.  REED 

Advertisins  Manager,  F.  F.  Dailey  Company,  Inc, 

have  also  decried  the  fact  that  we  are  a  The  reaction  will  be  all-embracing,  as 
poorly  dressed  nation.  It  should  be  the  wide  in  scope  as  it  is  economically  sound, 
reverse,  the  United  States  should  be  the  How  many  people  texlay  through  lack  of 
world's  best  dressed  nation.  It  will  be  interest  in  the  subject  generally,  or  in- 
our  object  to  make  the  United  States  the  different  to  appearances,  let  their  shoes 
best  dressed  nation  of  the  world.  run  down  at  the  heel,  wear  threadbare 

The  papers  are  full  of  suggestions  for  suits,  shapeless  hats  or  scuffed  gloves? 


styles  and  fashions,  but  the  individuality 
of  these  appeals  have  lacked  the  force 
that  a  real  Pride  in  .Appearance  Cam¬ 
paign  would  have  run  in  accordance  with 
modern  merchandising  ideas. 

Our  schools  and  colleges  are  all  more 
or  less  interested  in  this  problem  of  in¬ 
stilling  personal  pride  in  their  scholars 
and  students.  That  the  importance  of 
personal  appearance  must  be  instilled  into 
the  mind  of  those  whom  our  colleges  and 
universities  are  turning  out  as  leaders 
of  men,  has  long  been  acknowledged. 
West  Point  .Academy  is  one  example. 

Success  is,  in  a  great  degree  influenced 
by  apix'arance.  possibly  more  than  any¬ 
thing  other  than  ability. 

.Appearances  often  make  or  break  a 
business. 

If  we  can  get  the  great  .American  pub¬ 
lic  to  realize  the  harm  it  is  doing  itself 
through  lack  of  this  very  important  item 
and  get  the  public  awakened  and  alive 


V\’e  all  know  their  number  is  legion. 
.Admitting  this  then,  is  it  not  also  a  fact 
that  most  people  when  made  conscious 
of  their  remissions  will  correct  them.  It 
is  a  delicate  subject  when  attempted  per¬ 
sonally,  an  easy  one  when  tackled 
broailly. 

To  promote  this  movement,  publicity 
is  of  primary  imixirtance.  By  the  use  of 
magazines,  newspapers,  billboards,  street 
cars,  etc.,  we  can  make  the  public  realize 
its  negligence  in  dress  and  personal  a])- 
pearance  by  stressing  the  benefits  and 
pleasure  to  be  derived  from  keeping  one's 
appearance  or  the  “pride  in  appearance” 
thought,  creating  a  jealousy  of  it  that 
does  not  even  exist  today. 

The  extent  ti  which  this  appeal  may 
be  elaborated  upon  is  without  any  Ixiunds, 
the  field  for  the  imagination  is  large  and 
varied  in  this  to  any  extent  we  wish  to 
go.  It  is  already  an  item  of  intense 
human  interest,  the  inherent  desire  has 


to  their  personal  appearance,  we  need  not  but  to  be  arouserl.  There  is  no  limit  to 
worry  about  the  prosperity  of  the  busi-  the  copy  appeal  and  the  material  for  it 
ness  of  any  individual  or  company  manu-  is  inexhaustible. 

facturing  things  that  are  us^  for  per-  There  is  every  reason  in  the  world 
.sonal  adornment  and  which  assist  in  the  why  every  man,  woman,  boy  and  girl 
iiiif'ciKcmcnt  of  l>crsoiial  a/<(varancc.  should  for  their  own  advancement,  social 


FRANCE  PAYS  A  NEW  HIGH  HONOR  TO  GIBBONS 

Director  of  Paris  Edition  of  the  Chicago  Tribune  Decorated 

pLOYD  GIBBONS,  fa- 

mous  in  the  historv*  of 
the  Worhl  War,  ha#  just 
receivetl  new  honor#.  In 
recognition  of  hi#  recent 
trip  aero##  the  Sahara 
Desert,  Marshal  Foch,  in 
Paris,  pinned  on  hi#  lapel 
tlie  Cro##  of  the  Legion 
d'Honneur,  the  scene  be¬ 
ing  depicted  in  the  accom¬ 
panying  photograph. 

Present  at  the  ceremony 
were  Mr.  and  Mr#.  Edward 
J.  Gibbons,  tlie  parent#  of 
the  famous  newspaperman. 

Gibbons  also  possesses 
a  decoration  from  the 
French  Government  for 
bravery'  above  and  beyond 
the  call  of  duty.  He  saved 
the  life  of  a  wounded  of¬ 
ficer  by  carrying  him 
through  shell  fire  to  safety. 

The  photograph  shows 
him  s»till  wearing  a  mask 
for  his  left  eye  which  was 
torn  out  by  machine  gun 
fire  as  he  lay  in  a  bullet- 
■swept  wheat-field,  in  advance  of  the  front  line#  of  the  U.  S. 
Marine  Corps  in  company  \eith  several  officers, 

Floyd  Gibbons  is  at  present  director  of  the  Pari#  Edition  of 
the  Chicago  Tribune,  and  also  plays  an  important  part  in  the 
Chicago  Tribune  news  service  in  Europe. 

He  recently  spoke  before  the  American  Club  in  Paris,  relat¬ 
ing  the  adventures  encountered  upon  his  trip  across  the  Sahara 
Desert  to  Timbuctoo.  He  is  now  making  plans  for  covering  Capt. 
.\mund#en’s  forthcoming  flight  across  the  North  Pole  in  an  aero¬ 
plane.  (ribhons  will  accompany  the  explorer  on  the  flight. 


or  commercial,  realize  the  importance  of 
their  personal  appearance. 

It  will  be  very  easy  to  point  out  to 
them  that  there  exists  no  more  pleasant 
or  easy  avenue  to  gain  these  ends. 

In  all  our  advertising,  magazine,  nMvs- 
papers,  billboard,  street  cars,  etc.,  we  will 
put  across  the  message  of  our  slogan, 
which  has  not  yet  been  chosen.  -Around 
this  slogan  all  our  advertising  will  be 
built.  Bv  continued  repetition  and  by 
prominent  display  we  will  soon  make  this 
slogan  a  “by-word”  with  the  .American 
public.  We  can  teach  them  how  to  dresa. 
point  out  the  right  way;  the  wrong  way. 

We  can,  by  continually  bringing  it  to 
their  attention  have  them  notice  the  neat¬ 
ness  and  confidence  of  their  well  dressed 
neighbors  and  passers-by.  We  can  by 
the  very  natural  interest  in  their  fellow 
men  create  a  new  standard  of  judgment. 

It  recalls  the  old  adage  “Fine  Feathers 
Make  Fine  Birds.”  It  is  true.  We  can 
give  our  magazine  and  newspaper  adver¬ 
tisements  a  real  human  interest  and  eco¬ 
nomic  appeal. 

There  is  also  the  enikirsement  of  our 
leading  educationalists  and  employers. 
Many  of  us  are  familiar  with  the  fact 
that  the  Pullman  Company  require  eveiy 
colored  porter  to  have  his  hands  mani¬ 
cured  and  his  shoes  polished  every  day 
before  every  trip  and  his  linen  coat  must 
be  kept  spotlessly  white  and  clean.  Our 
public  school  teachers  will  all  be  glad 
to  co-operate  in  promoting  such  a  funda¬ 
mentally  sound  principle  as  pride  in  per¬ 
sonal  appearance. 

Through  newspapers,  schools,  colleges 
and  universities,  through  local  clubs  and 
organizations,  women’s  clubs,  etc.,  we  can 
promote  the  idea  of  “personal  dress  up” 
and  “pride  in  appearance.” 

We  can  have  America  dressing  for 
functions,  we  can  have  the  cellar  equip¬ 
ped  with  a  duster  for  the  furnace  work, 
the  garage  equipped  for  tinkering  at  the 
car,  the  man  will  slip  on  his  smoking 
jacket  at  home  and  his  office  coat  will  be 
religiously  donned  and  removed.  F'or 
driving,  riding,  walking,  golfing,  shoot¬ 
ing,  boating,  hunting,  party,  banquet  or 
business,  we  will  instill  a  desire  for 
wearing  those  things  which  have  singled 
out  certain  nations  and  people  who  take 
pride  in  dress,  and  make  the  <loing  of 
these  things  a  desire,  accomplishing  our 
ends  with  twofold  results  in  business 
created. 

We  are  all  more  or  less  familiar  with 
the  success  of  the  Orange  Growers  “Sun- 
kist”  and  the  cranberry,  “Eatmor  Cran¬ 
berries,”  and  “Sunmaid”  raisins,  “Have 
you  had  your  iron  today?”  and  the 
florist’s  “Say  it  with  Flowers,”  the  “Save 
the  Surface  and  Save  .All,”  prune  grow¬ 
ers,  walnut  growers.  Portland  Cement 
.Association,  and  so  on.  There  are  many 
others. 

The  story  of  their  success  is  indeed  in¬ 
teresting. 

Take  for  instance  the  Paint  Manufac¬ 
turers  .Association,  they  started  their 
“Save  the  Surface  and  Save  All”  cam¬ 
paign  with  the  idea  of  doubling  the  paint 
business  in  5  years.  Through  their  very 
efficient  collective  effort  they  report  that 
in  just  two  and  one  half  years  they  have 
reached  their  objective.  Their  assessment 
of  members  was  1-8  of  1  per  cent  of  each 
manufacturer’s  sales. 

Surely  the  human  appeal  of  pride  in 
personal  appearance  has  a  far  greater 
potential  value  in  business,  considering 
its  many  varieties,  than  the  appeal  of 
paint,  which  is  limited.  It  is  doubtful 
if  any  manufacturer  would  admit  that  his 
product  for  personal  wear  or  adornment 
is  secondary  to  paint.  Collectively,  then, 
an  appeal  affecting  the  pro<iucts  of  all 
kinds  for  personal  adornment  or  wear, 
should  succeed  just  in  proportion  to  their 
greater  importance  in  the  affairs  of  the 
people. 


i 
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N.  E.  A.  WAIVES  RULE  TO  ELECT  BRONSON 
PRESIDENT  AS  MARK  OF  GRATITUDE 

Vice-President  Marble  Steps  Aside  for  Oklahoman,  Who 
Arranged  Present  Tour,  But  Will  Conduct  Associa¬ 
tion  During  His  Illness 

By  WALLACE  ODELL 

(Krtirinp  I'residfnt,  National  Editorial  Association.) 

rL  RENO,  Okla.,  May  25. — The  ^  Noeth  Caeoli.na — ^J.  A.  Sharpe,  Lumberton 

National  Editorial  Assodation  paid  wT  OAKOTA-George  P.  Collins,  Carrmg- 
splendid  tribute  today  to  Edward  s.  ton  Independent. 

Bronson,  editor  of  the  El  Rerto  American,  C.  Callaghan,  BcHemie  Gazette. 

wh^  it  .  elected  him  president.  Mr.  8E^co«-rE.  Vo^rkicranf/'^^r 
RrrWSon  is  critically  ill  and  the  associa-  Pennsylvania — Charles  M.  Meredith,  Quak- 

tion  wanted  to  rccoRnizc  his  work  for  the  crroa*«  Free  Press.  ,  „  „  .  _ 

orfranziation  and  what  he  did  to  make  Crans- 

this  wonderful  trip  possible.  His  election  Soexii  Carolina — H.  H.  Woodward,  Conway 

was  without  precedent  and  was  made  pos-  Herald.  . . 

sible  throuch  the  unselfish  and  sacrificing  Dal^^an.  Press 

spirit  of  (k-orge  W.  Marble.  Fort  Scott  Tennessee— John  C.  Rogers,  Dyersbnrg 

(Kan.)  Tribune -Monitor,  who  are  re-  G^eette.  „  „  , 

elected  vice-  president  and  acting  pres-  L^AH^^Srrl^' England,’ 
ideiit.  .Mr.  Marble  will  carry  on  all  work 
of  the  association,  whose  members  ex¬ 
pressed  deep  appreciation  of  his  act. 


By  \V.  F.  Bickford 

tpy  Telegraph  to  Editor  &  Pcblisher) 

Oki..aiioma  City.  May  28.— Members 
of  the  National  Etlitorial  .Association, 
Afexico-lxiund,  aboard  their  special  train, 
rolled  out  of  Oklahoma  at  the  close  of  a 
$500,000  artillery  demonstration  staged 
by  the  War  Department  on  the  Fort  Sill 
military  reservation.  .As  if  to  complete 
the  desired  effect  of  reproducing  a  bit  of 
the  terrain  along  the  Western  front  of 
six  years  ago,  a  drizzling  rain  fell  all  the 
night  before  and  resumed  as  the  N.  E.  A. 
folk  set  forth  from  their  hotel  for  the 
“battle-field.” 

.Accompanied  by  Cov.  M.  E.  Trapp  and 
his  staff,  numerous  army  officers,  guides, 
and  several  thousand  Oklahomans  attrac¬ 
ted  by  the  promise  of  the  greatest  ex¬ 
plosion  of  Uncle  Sam’s  ammunition  since 
the  war  ended,  the  editors  fared  to  a 
mountainside.  Artillery  mobilized  from 
other  Southwestern  posts,  machine  guns, 
infantry  and  aircraft  detachments  from 
the  Fort  Sill  forces,  took  part  in  the  prob¬ 
lem.  which  was  the  conquest  of  trenches 
on  a  hillside  across  the  valley  from  the 
editors’  vantage-point. 

The  eilitors  concluded  their  Oklahoma 
City  session  with  a  dramatic  abandon¬ 
ment  of  the  rule  of  succession  which  has 
come  to  prevail  in  the  election  of  their 
president,  as  told  above.  .Acting  Pres¬ 
ident  Marble,  with  President  Bronson’s 
approval,  has  named  the  following  vice- 
presidents  by  States— 

Aiapama — D.  K.  Wiggins,  Hartselle  Enter- 
prise. 

Arizona — J.  H.  Westover,  Yuma  Sun. 

Arkansas — Erwin  Funk,  Rogers  Democrat. 

California— Timothy  Brownhill,  La  Puente 
Journal. 

Colorado — Eldwin  A.  Bemis,  Littleton  Inde¬ 
pendent. 

C'oNNF.rTirvT — O.  S.  Freeman,  Watertown 
Sews. 

Dfi.aware —James  F.  Alee,  Jr.,  Dover  State 
Sentinel. 

Pi-oRiDA— A.  W.  Newett,  Groz*eland  Graphic. 

(tFORGiA — Cl.  S.  Chapman,  Sandersi'ille  Prog- 

rcs9 

Idaho — VV.  IJ<^d  Adams,  Re.rhurg  Standard. 

Ili  I NOis^  - William  J.  Smith,  Waukegan  Sun. 

Indiana — (*harles  II.  Beeson,  Winchester 
.htvrttal. 

Io\A  A-  Walter  II.  Beall,  West  Union  Argo- 
Gaceftc. 

Kaks'S  O.  W.  Little,  Alma  Enterprise. 

Kk\ti*ckY'  William  Grote.  Uanceburg  Sun. 

L*»i  i>!ana — Lyman  H.  Tucker,  Hammond 
Sun 

M.aim  — (Tiarles  H.  Fogjj.  Houlton  Times. 

M  ARM  AN’r>— 1*.  Cl.  Stromberg,  Ellicott  City 
Times. 

M  AssAA’iirsKTTs  I^vAis  R.  Ilovey.  Haverhill 
Ree.rd. 

Muhd.ak — llonirr  Harwood,  Warren  If'atch- 

\!invf>mta  - Herman  Koe.  S^orthHeld  Sews. 

Mi>mssippi  Clayt<»n  T.  Kand, 

Hrf**4>rtaf 

Mis'NttUR*  William  Southern,  Tr.,  Independ¬ 
ent  •  f'..\nn:t'U'r. 

V'  NTANA  ‘C  S.  Warden,  Great  Falls  Trib- 

Nf  I  rank  A  \  V.  tVKurey,  Hartington  Sews. 

Nf.A\!  ^  I),  K.  Williams.  Fallon  llagle. 

Nfaa  M.ampshirf  ('has.  jenness,  Roches- 

Nfw  Jersey —IHxie  Anrer,  West  Hoboken 
Ht'dttn  .  les. 

Nf\a  MFXU<>--T>on  W.  I>usk,  5*i7T'rr  City 
Indre.  ndent. 

\t\\  \f  RK  T.  1.  Blain.  Port  Chester  Item. 


WHO’S  WHO  IN  N.  E.  A.  PARTY 

ARKANSAS 

W.  D.  Palmer,  Rogers  Daily  Post. 

Mr.  and  Mr*.  Chas.  Young,  Helena  World. 

Mr.  and  Mrs.  C.  A.  Berry,  El  Dorado  Daily 
\’cws. 

Mr.  and  Mrs.  Erwin  Funk,  Rogers  Democrat. 

1..  D.  Freeman,  Jr.,  Harrisburg  News. 

ALABAMA 

M.  D.  Wiggins,  Hartselle  Enterprise. 

COlXHtADO 

Alfred  F.  Isham,  Brighton  Blade. 

Edwin  A.  Bemis,  Littleton  Independent. 

Geo.  T.  Haubrich,  Secretary  Colorado  Press 
Association.  Denver. 

Mrs.  H.  E.  Hogue,  Eaton  Herald. 

Mr.  and  Mrs.  George  C.  McCormick,  Fort  Col¬ 
lins  Express-Courier. 

CONNECTICUT 

Geo.  Woodruff,*  Litchfield  Enquirer, 

DISTRICT  OF  COLUMBIA 
W.  L.  Daley,  Washington  Representative,  N. 

FLORIDA 

A.  W.  Newett,  Groveland  Graphic. 

Mr.  and  Mrs.  J.  C.  Lochner,  Clermont  Florida 
Publisher. 

GEORGIA 

G.  S.  Chapman,  SandersviUe  Progress. 


SONGS  OF  THE  CRAFT 

iSpecially  Written  for  Editor  &  Pcblisher) 

By  Henry  Edward  Warner 

FUGITIVES 

Floating  somewhere  in  the  nebulous  air. 

Or  hitrhed  to  a  shimmering  Star, 

Or^  wherever  there  gleams  the  aurora  of  dreams 
Such  as  dreams  of  the  Hopefulest  are, 

Tliere  are  fugitive  thoughts  of  a  hook  or  a  play. 

Or  a  plot  that  reached  never  an  end, 

.And  ever  and  ever  they  drift  on  their  way 
With  the  fortunes  we  never  shall  spend. 

Drifting  away  in  the  blue  and  the  gray 
Of  a  sky  that  is  studded  with  light. 

There  are  thoughts  that  were  born  on  the  blush  of  a  morn 
And  that  never  survived  to  the  Night! 

There  are  men  anchored  fast  to  The  Job  who  would  soar 
On  the  wings  of  their  dreams  that  have  fled. 

Who  are  only  held  bark  by  the  Copy  Desk’s  roar. 

I'or  a  yam  worth  a  Number  One  head! 

Oh.  life  is  to  laugh!  .  .  .  and  the  Pride  of  the  Staff 
Sits  w'ishing  with  meaningful  eyes. 

For  he's  just  sent  his  Best  to  the  critical  test 
Of  the  morons  where  Hollywood  lies! 

And  the  Column  Man  frowns  as  he  opens  his  mail 
That  is  stamped  with  the  stamps  he  enclosed! 

.And  why  should  the  Poet  turn  sickened  and  pale 
At  the  Fate  of  a  Thing  he  composed? 

Yet  we  shall  not  fret,  while  we  try  to  forget 
All  the  fugitive  thoughts  of  our  dreams. 

Where  we’ve  tackled  and  flunked,  all  the  stuff  has  been  junked 
And  is  lost  in  the  glare  of  the  gleams 
That  light  up  the  way  for  such  fugitive  things. 

As  the  fragments  that  flirker  and  flare 
Do  one  little  turn,  till  their  memory  clings 
To  their  patch  in  the  nebulous  air. 


Vermont-- Harry  E.  Vsetlter,  Bradford  United 
Opinion. 

ViRctNiA — F.  W.  Sprague.  Scottszille  News. 

Washington — E.  L.  Wheeler,  IVaitsburg 
Times. 

West  V'irginia — S.  S.  Buzzerd,  Berkeley 
Springs  Messenger. 

Wisconsin — H.  E.  Howe,  Prairie  du  Chien 
Courier. 

Wyoming — A.  L.  Duhig,  ThermopoUs  Record. 

Secretary  H.  C.  Hotaling  of  St.  Paul, 
.and  Treasurer  \V.  \V.  .Aikens  of  Frank¬ 
lin,  Ind.,  were  re-elected,  and  the  new 
memlKTS  of  t  he  executive  committee, 
which  soon  will  select  next  year’s  con¬ 
vention-place.  are  If.  U.  Bailey.  Prince¬ 
ton  (III.)  Bureau  County  Republican;  J. 
C.  Lochner.  Clermont  (Fla.)  Press;  and 
Herman  Roe,  Xorthficid  (Minn.)  News. 
Holdover  members  of  the  executive  com¬ 
mittee  are:  G.  M.  Moss,  U'hitefish 
(.Mont.)  Pilot;  George  B.  Dolliver, 
Battle  Creek  .(Mich.)  Moon-Journal; 
and  L.  C.  Hall,  ll'areham  (Mass.) 
Courier. 

Resolutions  were  adopted  condemning 
any  increase  in  postal  salaries  until  a 
commission  now  at  work  has  completed 
its  effort  to  determine  mail  transjKirfa- 
tion  costs  and  suggesting  that  the  govern¬ 
ment  discontinue  the  practice  of  printing 
return  addresses  on  stamped  envelopes 
free  of  charge. 


ILLINOIS 

Mr.  and  Mrs.  H.  U.  Bailey,  Princeton  Repub- 
liean. 

W.  £.  Babb,  Chicago  Rock  Island  Magactne. 
Lyman  F.  Black,  Elgin  Daily  News. 

Mr.  and  Mrs.  Horace  Crihneld,  Atlanta  Argus. 
E.  H.  Childress,  Fairfield  Press,. 
k.  law  Davis,  Mk'unt  Sterling  Democrat-Message. 
C.  T.  Taylor,  Mount  Sterling  Democrat-Message. 
Mr.  and  Mrs.  F.  E.  Evans,  Belleville  Advocate. 
latt.  B.  Frazier,  Aurora  Press  Oub. 

Mr.  and  Mrs.  Paul  (joddard,  Washington  Re- 
ptirter. 

Miles  T.  I,amcy,  Barrington  Rex'iew. 

Wrij^ht  Patterson,  Piililishers  Auxilian*. 

Mr.  and  Mrs.  E<1.  W.  Ketf,  Carbondaie  Free 
Press. 

Mr.  and  Mrs.  Chas.  F.  Renich,  Woodstock  DaiV.v 

W’.lKon  M.  Smith,  li'averly  Journal. 
koy  L.  Scright,  Harrisburg  Register. 

Mr.  and  Mrs.  A.  T.  Spivey,  East  St.  Louis 
Daily  Journal. 

H.  J.  Schmidt,  Xa.shz'ille  Journal. 

Mrs.  Mattel  Shaw.  Dixon  livening  Telegraph. 

W  .  J.  Smith,  li’aukegan  Daily  .Vmw. 

Mr.  and  Mrs.  C.  K.  Todd,  La  Harpe  La  Harper. 
I).  D.  Bruner.  Industry  Press. 

Mrs.  \V.  L.  Black.*  Elgin  Daily  News. 

M  rs.  Wni.  Mct're-die.  Jr..  Elgin  Daily  Neus. 
Miss  Marion  McCretlie.  Elgin  Daily  .Kews. 

Mr.  and  Mrs.  P.  N.  Slason,  Buda  PlaindeaJer. 
11.  L.  Williamson,  Secretary  Illinois  Press  As¬ 
sociation,  Springfield. 

INDIANA 

Mrs  Ch.arl<»tte  Wi»odring,  Peru  Journal. 

Mrs  Amanda  Sanders,  Syracuse  Journal. 

II.  Buettner,  Syracuse  Journal. 

Mr  and  Mrs.  Robert  A.  Tcxld.  Franklin  Repuh- 


W,  W.  Aikens.  Franklin  Daily  Star, 

Chast.  Beeson  and  W.  F-  Beeson,  Winchester 
Journal. 

IOWA 

Mr.  and  Mrs.  Ralph  E.  Shannon,  Washington 
Evening  Journal. 

Mr.  and  Mrs.  Harry  E.  Taylor,  Traer  Star- 
Clipper. 

Mr.  and  Mrs.  Marion  Bruce,  Rolfe  Arrow. 

Miss  Mary  Doxsee,  Monticello  Express. 

Mrs.  Estelle  LesPrevost,  Clinton  Herald. 

Mr.  and  Mrs.  H.  J.  Cireen,  Decorah  Public 
Opinion. 

KANSAS 

Miss  D«*ra  Adriance,  Seneca  Courier-Tribune. 
Angelo  C.  Scott,  lola  Daily  Register. 

W.  D.  Greason,  Paola  Republican. 

Mr.  and  Mrs.  (Teorge  Harman,  Valley  Falls 
Farnu'rs  Vindicator. 

O.  W.  Little,  Alma  Enterprise. 

(icorge  Marble,  Fort  Scott  Tribune-Monitor. 

Mr.  and  Mrs.  Clark  T.  Richardson,  Garnett 
Rezdew. 

Mr.  and  Mrs.  John  Redmond.  Burlington  Repub¬ 
lican. 

Mr.  and  Mrs.  Oorge  Yust.  Sylz’ia  Sun. 
KENTUCKY 

Mr.  and  Mrs.  Wm.  Grote,  Vanceburg  Sun. 
mUISIANA 

Mr.  and  Mrs.  F.  W.  Bott,  Sew  Orleans  Lino¬ 
type  Bulletin. 

MAINE 

Mrs.  Chas.  H.  Fogg,  Houlton  Times. 

MASS.ACHUSETTS 

Mr.  and  Mrs,  L.  M.  Marshall,  Manchester 
Cricket. 

L.  C.  Hall,  Wareham  Courier. 

Mr.  and  Mrs.  J.  C.  Brimblcconi,  Seuion 
Graphic. 

MINNESOTA 

Mr.  and  Mrs.  J.  M.  Freeman,  Olivia  Times. 

H.  C.  Hotaling,  Executive  Secretary,  St.  Paul. 
Mrs.  H.  C.  Hotaling,  Maplcton  Blue  Earth 
County  Enterprise. 

C.  I.  Jithnson,  St.  Paul,  West  St.  Paul  Times. 
Mr.  and  Mrs.  J.  P.  Kinney,  Alc-randria  Citicei^ 
Sews. 

Mr.  and  Mrs.  Emil  Leicht  and  Son,  Wuiona 
Her  old. 

Herman  Roe,  SorthHeld  Sews. 

R.  R.  Wise,  Braincrd  Journal  Press. 

Mrs.  C.  K.  Rlandin.  St.  Paul  Pioneer  Press. 

Mrs.  Irene  Passer,  St.  Paul  Pioneer  Press. 

J.  P.  Coughlin.  fVaseca  Herald. 

H.  C.  Miller,  St.  Peter  Free  Press. 

MISSOURI 

Mr.  and  Mrs.  J.  S.  Hubbard, Co/Nmhia  Missouri 
Publisher. 

Miss  Ella  Pearl  Smith,  Clinton  Eye. 

A.  If.  Volkman,  Rock  Port  Mail. 

O.  J.  Ferguson,  Fredcrickstnzon  Democrat-Sews. 
Walter  Williams,  President.  World’s  Press  Con¬ 
gress,  Columbia. 

Mrs.  H.  F.  Staple  and  daughter  Frieda,  Rock 
Port  Mai*. 

Wm.  Nolan.  Monroe  City  NVtr^. 

MICHK^rAN 

A.  A.  Howard,  Watervliet  Record. 

(ie<i,  B.  Dolliver,  Battle  Creek  Moon-Journal. 
Ibimcr  Harwood,  IVarrcn  li'atchman. 

MISSISSIPPI 

Mr,  and  Mrs.  James  Faulk,  Meridian  Herald. 

.Mr.  and  Mrs.  L.  H.  Bowen,  Brookhaz  cn  Times. 

MONTANA 
Cl.  M.  Moss.  Whitehsh  Pilot. 

NEBRASKA 

Mr.  and  Mrs.  W.  T.  Pickett,  Wakoo  Wasp. 
Mrs.  Josephine  Mickel,  Sezoard  Independent- 
Democrat. 

Miss  Catherine  Dougan,  Sezvard  Independent- 
Democrat. 

Mrs.  M.  G.  Perkins  and  daughter,  Freemont 
Herald. 

Mr.  and  Mrs.  Frank  Edgecombe,  Geneza  Signal. 
NEW  YORK 

John  E.  Allen,  Brooklyn  Linotype  Sews. 

Mr.  and  Mrs.  Wallace  Odell,  Tarrytoum  Daily 
Sews. 

John  P.  Herrick,  Olcan  Brcece. 

Miss  Marjori  Herrick.  Olean  Breeze. 

Mr.  and  Mrs.  John  Clyde  Oswald  and  two  chil¬ 
dren,  American  Printer. 

Mr.  and  Mrs.  Thomas  Plain,  Port  Chester 
Daily  Item. 

A.  E.  McCall,  Bath  Plaindealcr. 
koy  Milliken,  ('fu’o  Times. 

W.  S.  Travis,  Utica  Times. 

NEW  JEkSEY 

Mr.  and  Mrs.  Dixie  Anzer,  West  Hoboken  Hud¬ 
son  Sezos. 

Mrs.  Lyle  Arney,  BVxf  Iliboken  Sezvs. 
NORTH  DAKOTA 

(k*o.  P.  Collins,  Carrington  Independent. 

F.  L.  Pt'lcrson,  Dickinson  Press. 

OHIO 

.Mrs.  Clara  Amos,  Sidney  Daily  Stzo*. 

Mrs.  kolKTt  McCormack,  Sidney  Shelby  County 
Denun'rat. 

A.  C.  Callaghan,  BcUcz'ue  Gazette. 

Miss  Margaret  Callaghan.  Belleznic  Gazette. 
Frank  A.  Knapp,  Bellevue  Gazette. 

OKLAHOMA 

K.  S.  Branson,  El  Reno  .4mcrican. 

Mrs.  N.  B.  t'anavan,  El  Reno  American. 

Miss  Mary  Kavanaugh,  El  Reno  American. 

.Mr.  and  Mrs.  lohn  P.  Hinkel,  Siillwater  Ga¬ 
zette. 

(Continued  im  page 
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advertising  built  AMERICA’S  WEALTH 
DANA  TELLS  COAST  AD  CLUBS 


FLYNN  LAUNCHES  NEW 
ST.  LOUIS  DAILY 


800 


Delegates  Attend  Fresno  Convention — Coolidge  Sends 
Greetings — Newspapers  Lauded  as  Media — Spencer 
of  Seattle  Conceded  Presidency 


and 

of 


(,By  Ttletrafh  to  EoiTOt  &  Puslishu) 


lated  from  the  rest  of  the  world  by  oceans 
and  mountains,  wh'ch  are  still  somewhat 
of  a  barrier,  but  we  have  overcome  much 
by  advertising.” 

Miss  Alice  Irwin  of  the  Los  Angeles 
Club  spoke  on  the  “Woman’s  Viewpoint 
of  Advertising.”  She  said,  “the  primary 
function  of  advertising  is  to  sell  goods 
and  the  secondary  function  is  to  educate.” 

Walter  Weohlke,  editor  of  the  Sunset  _ 

Magazine  of  San  Francisco,  said  in  an  c  ,  ■  o  t  • 

address  on  “Why  Advertise  a  Commu-  9^-  Lo'^>* 

nity?”  that  the  sole  reason  a  community  ^  new  ^morning 

should  advertise  is  to  stimulate  its 


Americnn,  PuUialMd  Morning* 
Sunday*  i*  Encli*li  Edition 
Amerika,  German  Paper  ■ 
Ha*  No  Editorial  Page 


FRESN'O,  Cal.,  May  28. — “Co-opera-  “Let  the  west  advertise  all  the  west.” 

live  Advertising — How  the  Pacific  The  general  sessions  opened  Monday  growth.  The  community  that  advertises 
Coast  is  filing  Itself  to  the  World,”  was  and  were  conducted  through  Tuesday  and  must  offer  something  to  induce  the  pur- 
the  underlying  theme  of  the  twenty-first  Wednesday,  May  26,  27  and  28.  _  chase  of  what  it  has  to  offer,  he  said, 

annual  convention  of  the  Pacific  Coast  Under  the  direction  of  Don  Francisco,  Paul  S.  Armstrong,  advertising  mana- 
Advertising  Clubs’  .Association  which  C.  M.  C.  Raymond,  executive  secretary  ger  of  the  California  Fruit  Growers’  Ex^ 


paper,  made  its  first  appearance  Fri¬ 
day,  May  23.  The  American  is  pub¬ 
lished  by  Col.  J.  D.  Flyna,  who  is  well 
known  in  the  Oklahoma  publishing  field. 
The  i»per  is  the  English  edition  of  the 
Amerika,  a  German  language  newspaper 


ooened  in  this  city  Sunday.  May  25.  .Advertising  Club  of  Los  Angeles,  secre-  change,  declared  that  there  is  no  question  "'^c^  has  been  in  existence  52  yea^. 

'  .1  _  _ _ _  _ _ _ _ .  .  _  •  .L.  _  Glenn  Ross  formerlw  with  the  Tm, 


Numbered  among  the  delegates  in  tary;  W.  C.  Beaumont,  president  of  the  but  that  newspapers  in  the  aggregage 


ittCTdance  at  the  four-day  sessions  were  Fresno  .Advertising  Club,  and  Harry  B. 
some  of  the  best  known  figures  in  the  Gregory,  general  manager  of  the  Fresno 
advertising  and  merchantile  fields  of  the  Republican,  chairman  of  the  general  con- 
Pacific  Ciast.  Authorities  who  came  to  vention  committee,  the  convention  pro- 
tell  their  secrets  of  success  and  to  learn  gram  was  fulfilled  without  a  hitch, 
what  the  other  fellow  is  doing  to  build  Lloyd  Spencer,  past  president  of  the 
apH  maintain  the  prosperity  of  the  3  Seattle  Advertising  Club,  was  nominated 
sUtes,  California,  Oregon  and  Washing-  for  the  office  of  president  to  succeed 
ton,  and  Territory  of  Hawaii  included  in  Francisco. 

the  Association’s  jurisdiction.  There  were  no  other  candidates  for 


Glenn  Ross,  formerly  with  the  Tulsa 
(Ok/a.)  Press,  Muskogee  (Okla.)  Phoe¬ 
nix,  (W  Fc^  Smith  {Ark.)  Southwest 
American,  is  business  manager  of  the 
paper;  R.  A.  Woolford,  formerly  of  the 
Kansas  City  Journal  is  advertising  man- 
ag;er,  and  Floyd  G.  Bryan,  formerly  of 
the  Tampa  (Fla.)  Tribune,  is  circula¬ 
tion  manager. 

Ashley  Green,  formerly  with  the  New 
York  American,  is  city  editor,  and  Fuqua 

Opening  the  session  was  t^  address  of  ‘he  jwsition  and  his  election  was  conceded,  President  Cnliforni.  Daily  New*-  RcSc^Ts'^Sundry 

Marshall  Dana,  associate  editor  of  the  Seattle  was  chosen  as  the  1923  conven-  '  J®  leature  eoitor. 

Portland  (Ore.)  Journal,  at  a  great  open  tion  place  without  competition.  Group  at  Fresno  Meet  The  Ameriran  has  the  wire  news  ser- 

air  meeting  in  Roeding  Park.  The  complete  list  of  officers  nominated  (By  TtUtraph  to  Edito*  &  Publisbek)  .1*^®  Service  and  the 

Immediately  preceding  Mr.  Dana’s  follows:  President  Lloyd  Spencer,  Seat-  H  F  Ti.Hah  The  Sunday  paper  was 

address  was  a  speech  by  Lou  E  Holland,  tie.  past  president  of  the  Seattle  Club;  San^Crul  VeS,  was  re-elected  JapJ^daily  fo^^/fentr^r^TSday  ffir 

president  of  the  .Assoemted  .Advertising  Raymond  P  Kelly,  Spokane  for  re-elec-  president  of  the  California  Association  of  5  centr  ^ 

Oubs  of  the  World,  who  said  that  in  a  t'on  as  president  ffir  Eastern  Washin^on;  Newspaper  Advertising  Managers  “A  Newspaper  With  a  Heart  and  Soul 

conv«,a.,on  w„h  Pred™.  Cool-  Uuy  Uawcilyn  hSfLd  Ho,;;, "  "hTlS;! 

land,  past  president  of  the  Portland 


stand  far  in  the  lead  of  all  other  adver¬ 
tising  media. 

“No  advertiser  can  afford  to  ignore 
the  newspapers.  All  advertising  media 
are  good,  but  some  are  better  in  particu- 
(Continued  on  page  27) 


JUDAH  HEADS  AD  MANAGERS 


idge,  the  President  had  expressed  the 
hope  that  “Truth  In  .Advertising”  would 
bring  about  a  better  understanding  be¬ 
tween  all  nations,  for  then  there  would  be 
no  more  wars. 

Both  Dana  and  Holland  were  intro¬ 
duced  by  Don  Francisco,  co-manager  of 


Club,  for  vice-president  in  Oregon ; 
W.  C.  Beaumont,  Fresno,  president 
of  the  Fresno  Club,  for  vice-presi¬ 
dent  in  Northern  California  and 


Lord  and  Thomas.  Los  .Angeles,  president  Hawaii ;  .A.  Carman  Smith,  Los  Angeles, 


of  the  P.  C.  .A.  C.  A. 

Declaring  that  the  Unitetl  States  still 
would  be  near  the  log  cabin  days  of  prog¬ 
ress  without  advertising,  Mr.  Dana  point¬ 
ed  out  how  the  L’nitetl  States  could  never 
have  accumulated,  without  advertising, 
a  wealth  of  3dU  billions  in  the  nation’s 
short  life  when  all  the  world’s  wealth  at 
the  beginning  of  American  independence 
was  not  more  than  1,000  billion  dollars. 


president  of  the  Los  Angeles  Club,  for 
vice-president  of  Southern  California; 
Florence  Gardner,  secretary  of  the  San 
Francisco,  Club  for  vice-president  of 
women’s  participation. 


the  Coast  .Advertising  Clubs  Associa-  is  a  Republican,  but  “the  paper  is  not 
tion.  J.  A.  Long  of  the  Richmond  Inde-  concerned  in  politics  as  much  as  it  is 
pendent,  was  elected  secretary-treasurer,  in  principles.” 

Santa  Cruz  was  awarded  the  next  state 
session,  which  will  be  held  Augpist  11, 
this  year. 

A  promotion  committee  under  the 
chairmanship  of  J.  C.  Allison,  business 
manager  of  the  Marysville  Appeal,  was 
named  to  carry  on  a  publicity  campaign 
during  the  year  to  obtain  100  per  cent 
participation  in  affairs  of  the  Associa- 


The  American  has  no  editorial  page. 
Its  only  editorial  comment  is  a  column — 
the  first  on  page  one,  which  is  called 
“Keeping  People  Posted,”  by  Col.  Flynn 
These  are  short  paragraphs  devoted  to 
local  subjects. 

The  Daily  Record,  a  court  paper,  car¬ 
ried  an  announcement  of  the  sale  of 
2.000  share  of  stock  of  the  Amerika 


was  appointed  tion  by  the  advertising  managers  of  Daily  Publishing  Company,  by  G.  S.  Pollard 

nil  iinAYmr<w1  tcirm  until  tn»  vt.  _  r  _  _ «•  .  ^  ’ 


to  fill  the  unexpired  term  until  the  elec 
tion,  Wednesday,  of  W.  S.  Kirkpatrick  of 
Portland,  vice-president  for  Oregon. 

The  new  Petaluma  Club  and  the  new 


“We  could  never  have  owned  lialf  of  -Advertising  Club  of  Honolulu  applied  for 
the  world’s  railways,  three-quarters  of  the  membership.  Petaluma  was  admitted,  and 
tlephones,  nine-tenths  of  the  automobiles,  the  Honolulu  application  was  approved 
and  all  but  2  per  cent  of  the  world’s  subject  to  ratification  by  the  A.  A.  C.  W. 
raidio.  We  never  could  have  spread  in  a  President  Don  Francisco  presided  at 
century  3,000  miles  over  a  raw  territory  the  dinner  meeting  Monday  evening.  He 
and  make  the  last  stand  the  best.  We  reported  on  his  stewardship  of  associa- 


could  not  today  be  converting  as  much 
of  Nature’s  resources  into  uses  good  for 
humanity  as  the  rest  of  the  world  com¬ 
bined,  nor  could  we  find  the  uses  and 
the  consumers  without  advertising.  .Ad¬ 
vertising  is  to  business  as  electric  current 
is  to  the  dynamo. 

“Advertising  is  the  chief  of  staff  in 
making  America  the  greatest  nation  in 
the  world.  It  has  elevated  our  standards 
of  living  by  keeping  before  us  the  incen¬ 
tive  to  possess  the  better  things  of  life. 

“It  has  put  cleanliness  and  sanitation 
in  the  kitchen.  It  has  made  the  old  fash¬ 
ioned.  little  used,  ‘front  room’  over  into 


tion  affairs  during  the  year. 

His  reports  showed  that  the  Pacific 
Coast  .Advertising  Clubs’  Association, 
which  is  affiliated  with  the  A.  A.  C.  W. 
as  District  No.  12,  now  comprises  19 
clubs  in  Pacific  Coast  cities  with  a  total 
membership  of  3467. 

.A  personal  message  from  President 
Coolidge  was  read  as  follows: 

“Please  express  to  the  Pacific  Coast 
.Advertising  Clubs’  Association  my  greet¬ 
ings  and  good  wishes.  Advertising  is  the 
given  word  of  the  producers  to  the  con¬ 
sumer.  As  advertising  men,  it  is  your 
duty  to  see  that  that  word  is  not  broken 


Newspapers  in  California. 

Within  the  next  60  days  regional  meet¬ 
ings  will  be  held  at  Fresno,  San  Fran¬ 
cisco,  Los  .Angeles,  San  Jose,  Sacra¬ 
mento  Modesto,  Santa  Cruz. 

Speakers  at  the  sessions  here  were 
Gordon  E.  Blade,  Fresno  Republican; 
Donald  S.  Mains;  Tulare  Register;  Al¬ 
vin  Long,  San  Jose;  John  A.  Dignan, 
campaign  director,  California  Gas  Ap¬ 
pliance  Society,  San  Francisco. 


pledgee,  at  the  east  door  of  the  Court 
House  next  Friday  at  noon.  This  stock 
was  purchased  by  Flynn  from  Pollard, 
who  was  president  of  the  publishing 
company.  Col.  Flynn  declined  to  dis¬ 
cuss  the  matter. 


RICHARDSON  REELECTED 


a  real  living  room  by  finishing  it  with  and  to  keep  faith  with  the  public,  which 
the  best  of  nationally  advertised  prod-  relies  upon  you  for  guidance  in  the  daily  said,  but  none  appeared  to  contest  with 


California’*  Governor  Head*  State  Pre** 
For  22n<l  ’Time 

(By  Telegraph  to  Editor  &  Publisher) 

Long  Beach,  Cal.,  May  28.— Friend 
W.  Richardson,  governor  of  California, 
was  elected  pres  Went  of  the  California 
Press  Association  for  the  22nd  Con¬ 
secutive  time  at  the  annual  dinner  of 
the  Association  meeting  here. 

“I  would  be  willing  to  step  down  in 
favor  of  someone  else,”  the  governor 


There  is  no  unemployment  in 

P0RTSM0irni,0HlQ 

and  this  city  is  in  very  prosperous 
shape.  An  average  of  tSOJXXXOOO  is 
spent  in  Portsmouth  every  year  and 
this  prosperous  market  can  be  reaclied 
only  via  the 

EVENINC  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 
They  cover  South  Central  Ohio  like  the 
dew. 

Nadoaal  Advertisfec  Rspre— Rhsthni* 
ROBERT  E.  WARD.  lac. 

S«  FKtli  Av*.  $  Sok  Wabash  Arm, 
New  York  Chicago 


ucts. 

“It  furnishes  us  the  modern  facilities 
of  the  bath,  the  shave  and  the  clothing 
we  put  on.  It  is  our  most  intelligent 
adviser  as  to  the  things  we  eat  and  the 
beverage  wherewith  we  warm  or  refresh 
ourselves. 

“Advertising  is  the  first  ally  of  public 
health.  It  is  the  exponent  of  courage  and 
the  antithesis  of  fear. 

“Business  takes  heart  when  it  begins 
to  advertise.  .Advertising  will  make  busi¬ 
ness  men  community  leaders  in  good 
times,  but  more  so  in  worse  times. 

“It  is  the  voice  of  Business,  the  voice 
of  Nature  and  the  voice  of  the  fields,  of 
the  orchards,  and  the  forests. 

“It  is  the  voice  of  appeal  to  come  out 
of  the  crowded  places  and  revel  in  the 
beautiful,  the  wholesome  and  the  go^. 
It  is  the  agency  wherebj  the  Pacific 
Coast  Advertising  Clubs  may  justify  their 
Pacific  Coast  character. 


affairs  of  life.” 

A  feature  of  the  convention  was  of¬ 
fered  by  the  Fresno  Bee.  This  was  a 
series  of  news  stories  from  the  home 
towns  of  the  convention  delegates  pub¬ 
lished  under  2  column  reproductions  of 
the  mastheads  of  the  newspapers  in  the 
various  cities  included  in  the  jurisdiction 
of  the  P.  C.  A.  C.  A. 

Expressing  Gov.  F.  W.  Richardson’s  re¬ 
grets  at  not  being  able  to  attend  the  ses¬ 
sions,  David  C.  Williams,  state  assembly¬ 
man  from  the  49th  district,  extended  the 
governor’s  greetings  to  the  delegates. 

Paul  Shoup,  vice-president  of  the 
Southern  Pacific,  president  of  the  Asso¬ 
ciated  Oil  Company,  and  president  of  the 
Pacific  Electric  Railway,  declared  that 
advertising  was  the  stimulus  that  made 
California  increase  its  population  3  or  4 
times  in  one  decade. 

“Advertising  is  essential  to  Pacific 
Coast  prosperity,”  he  said.  “We  are  i^o- 


him  for  the  honor. 

Justus  F.  Craemer  of  the  Orange 
News,  was  re-elected  vice-president. 
Other  officers  re-elected  were,  Oran  A. 
King,  Jackson  Ledger,  secretary;  Robert 
W.  Walker,  Vallejo  Times,  Treasurer. 


In 

Vew  Orleans 
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ITEM 


DETROIT  TIMES 

Over  200,000 

DAILY 

Over  250,000 

SUNDAY 

A  good  newspaper 
plus  the  growth  of 

Detroit  to  1 ,200,000 

population,  is  the 
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(Continued  from  last  issue) 

1  he  result  of  his  enterprise  exceeded  Mr.  Bennett’s  fondest  expecta¬ 
tions  and  we  quote  his  editorial  published  near  the  close  of  1836,  in  which 
he  said : 

"The  surprising  success  of  the  Herald  has  astonished  myself.  I  began  on  $500, 
was  burned  out,  once  had  my  office  robbed,  have  been  opposed  and  calumniated  by 
the  whole  newspapt-r  press,  ridiculed,  contemned,  threatened,  yet  here  I  am,  at  the 
end  of  15  months,  with  an  establishment,  the  materials  of  which  are  worth  nearly 
$5,0(X),  nearly  all  paid  for,  and  the  prospect  of  making  the  Herald  in  two  years 
produce  a  revenue  of  at  least  $30,000  a  year ;  yet  I  care  not.  I  disregard.  I  value 
not  money.  I  rise  ear'y’;  and  work  late,  for  character,  reputation,  the  good  of  man¬ 
kind,  the  civilization  of  my  species.  It  is  my  passion,-  my  delight,  my  thought  by 
day  and  my  dream  by  night  to  conduct  the  Herald,  and"  to  show  the  world  and 
posterity  that  a  newspaper  can  be  made  the  greatest,  most  fascinating,  most  power¬ 
ful  organ  of  civilization  that  genius  ever  dreamed  of.  The  dull,  ignorant,  miserable, 
barbarian  papers  around  me  are  incapable  of  arousing  the  moral  sensibilities,  or 
pointing  out  fresh  paths  for  the  intellectual  career  of  an  energetic  generation.” 

Ilis  enterprise  as  a  publisher  was  remarkable.  Though  he  could  ill 
afford  it.  yet  w'hen  the  great  fire  in  December,  1835,  destroyed  the  Mer¬ 
chants'  h'.xchange  and  adjoining  blocks  of  buildings,  causing  a  loss  of 
over  a  million  dollars,  he  had  a  picture  atid  a  map  specially  engraved  at 
heavy  expen.se.  and  again  on  March  19,  1836,  he  published  a  large  map 
of  Xew  York  City,  on  which  all  his  numerous  advertisers’  locations  were 
noted.  Of  this  issue,  he  sent  out  an  “extra  edition  of  10.000  to  all 
points,”  though  it  severely  strained  his  resources. 

Tlie  rttsh  of  business  in  the  spring  of  1836  so  overwhelmed  him  that 
his  cellar  at  148  Nassau  street  had  to  he  abandoned  and  on  April  9  he 
removed  to  a  large  airy  office  on  the  first  floor  of  the  prominent  Clinton 
Hall  building,  corner  of  Nassau  and  Beekman  streets.  Here  he  installed 
a  full  modern  equipment,  bought  a  safe  and  a  second-hand  mahogany 
counter,  while  in  rear  was  his  “den”  or  sanctum,  where  he  could  retire  to 
pen  his  brilliant  editorials.  Over  the  door  was  a  large  sign  Ijearing  the 
words  “Herald  Office”  and  still  further  impressing  Day  and  Wisner  of 
the  Sun  with  the  jiroximity  of  their  dangerous  rival. 

By  .August  the  circulation  had  increased  so  much  and  the  newsbovs 
were  selling  the  Herald  at  such  extortionate  figures,  that  he  raised  the 
price  to  two  cents  a  copy  at  retail.  His  patrons  willingly  paid  it,  and  as 
he  remarked  to  an  old  medical  friend,  “the  whole  city  reads  the  Herald 
and  my  presses  are  taxed  to  the  utmost  to  su])ply  the  demand.” 

Air.  Bennett  had  only  a  few  enemies — they  were  his  competitors  in 
business  and  the  political  and  financial  evil-doers  whom  he  struck  with 
lightning-like  effect — while  he  had  hosts  of  friends,  several  of  whom 
demonstrated  it  most  imiiressively  in  Septeir.her.  1836,  when  Mr.  Bennett 
was  fined  $500  for  accidentally  publishing  the  name  of  John  Haggerty 
in  a  list  of  insolvents.  He  promptly  paid  the  fine  and  the  next  day  his 
friends  raised  a  similar  amount  and  presented  it  as  a  testimonial  to  him 
that  he  w'as  “an  honest,  fearless  editor.” 

The  Hamblin  Assault 

.\fter  the  burning  of  the  Bowery  Theatre  in  the  latter  part  of  18.36. 
Thomas  .S.  Hamblin,  the  manager,  was  practically  ruined,  and  his  friends 
planned  a  monster  benefit  for  him.  This  was  strongly  opposed  by  Mr. 
Bennett  in  several  caustic  articles  as  unnecessary,  with  the  result  that 
both  Hamblin  and  his  associates  became  infuriated,  and  finally  went  to 
the  Herald  office  and  personally  assaulted  Mr.  Bennett  in  his  private 
office.  Mr.  Bennett  manfully  resisted,  but  was  badly  lieaten.  his  furni¬ 
ture  wrecked,  and.  worst  of  all.  during  the  mclcc.  someone  went  to  the 
'cash  drawer  and  stole  more  than  $300.  Mr.  Bennett  justlv  denounced 
Hamblin  in  the  bitterest  terms,  while  the  latter  and  liis  friends  were 
championed  by  practically  all  the  other  papers  in  town,  and  Noah  in  the 
Star  dwelt  on  the  fact  that  retribution  had  at  last  overtaken  Bennett  and 
that  he  richly  deserved  yiunishment.  Col.  Webb  also  gloated  over  the 
disaster  th.at  had  befallen  “the  scoundrel,  Bennett.”  for  a  few  davs  before 
the  Herald  had  branded  the  Courier  and  Enquirer  as  “that  trough  of 
infann."  (  >n  February  27.  1837,  Hamblin  and  his  associates  in  the  out¬ 
rage  were  tried,  found  guilty,  and  made  a  monetary  settlement  with  Mr. 
Bennett,  though  ]Trior  to  that,  the  defenders  of  Hamblin  had  insinuated 
that  an  employe  of  the  Herald,  taking  advantage  of  the  confusion,  might 
have  committed  the  theft.  It  is  only  fair  to  sav  that  in  18.30.  Mr.  Ben¬ 
nett  publicly  announced  his  regret  at  the  incident  and  a])r)eale<l  to  the 
public  to  aid  Hamblin  in  bis  effort  t<i  save  the  Bowery  Theatre  from 
foreclosure  at  that  time. 

Two  Famous  Herald  Editors 

The  year  1837  was  notable  in  the  annals  of  the  Herald,  due  to  Mr. 
Bennett  employing  two  men  who  becam.e  famous  as  journalists  and  were 


loyal  and  able  w'orkers  in  the  Herald’s  editorial  department  and  greatly 
aided  the  proprietor  in  his  labors.  They  were  William  H.  Atree  and 
Frederic  Hudson. 

Probably  no  one  was  more  relied  upon  by  Mr.  Bennett  as  an  edi¬ 
torial  assistant  than  William  H.  Atree,  of  whom  he  once  remarked: 

“Bill  Atree  possesses  many  of  my  qualities ;  he  has  sound  judgment, 
fearlessness,  is  absolutely  accurate  in  his  reports,  and  is  a  brilliant  writer 
withal.” 

Atree  arrived  in  the  United  States  in  1834,  and  secured  employment 
in  Conner’s  type  foundry.  His  occupation  proving  uncongenial,  he  re¬ 
signed  and  became  a  reporter  on  the  Transcript,  at  much  smaller  wages 
than  he  had  been  receiving.  He  enlivened  its  columns  with  his  witty 
and  realistic  police  court  .stories,  rapidly  raising  its  circulation,  and  inci¬ 
dentally  rousing  the  envy  of  Day  and  Wisner  of  the  Sun.  who  so  grossly 
libelled  him  that  he  obtained  their  indictment.  The  Courier  then  offered 
him  a  largely  increased  salary,  which  he  accepted,  and  on  joining  its 
staff,  at  once  began  a  series  of  studied  attacks  on  certain  individuals, 
resulting  in  his  being  waylaid  and  so  severely  beaten  that  a  fatal  result 
was  feared.  Even  the  Sun  expressed  indignation  and  aided  in  trying  to 
discover  his  assailants.  Disgusted  with  journalism,  on  his  recovery, 
Atree  went  South  to  carve  out  a  fortune  in  the  new  territory  of  Texas, 
from  which  he  sent  interesting  letters  to  the  Courier.  Mr.  Bennett  got 
in  touch  with  him  after  his  adventures  in  Texas  and  Mexico  and  brought 
him  back  to  New  York  as  the  Herald’s  first  news  editor,  a  connection 
which  he  retained  until  1844. 

Frederic  Hudson  came  from  Boston  to  New  York  in  1836  with  his 
brother  to  seek  employment,  and  in  1837,  as  a  youth  of  17  years,  was 
hired  by  Mr.  Bennett  as  messenger  and  office  boy.  He  had  the  benefit 
of  what  was  considered  a  good  education  in  those  days,  having  graduated 
from  the  famous  Mayhew'  School,  and  to  great  aptitude  he  joined  the 
reportorial  “nose  for  news.”  He  became  an  active  and  willing  assistant 
to  Mr.  Atree  and  his  subsequent  rise  to  become  the  director  of  the 
Herald’s  editorial  staff  and  his  elevating  of  the  tone  of  the  paper  to  the 
dignified  attitude  it  gradually  assumed  in  the  discussion  of  politics  and 
the  news  is  fully  dwelt  u])on  elsewhere. 

Another  selection  of  Mr.  Bennett’s  for  his  editorial  staff  did  not 
turn  out  so  satisfactorily.  .\  man  around  whom  was  thrown  the  chari¬ 
table  cloak  of  anonymity  and  w’as  later  referred  to  as  “.Ariel,”  w'as  a 
remarkable  character,  talented  and  brilliant  as  a  writer,  but  absolutely 
untrustworthy  in  ])rivate  life.  Holding  the  responsible  ^xist  of  chief 
editorial  assistant  and  doing  some  excellent  work,  it  was  discovered  that 
he  had  developed  kleptomaniac  traits  and  so  flagrantly  betrayed  the 
confidence  of  his  employer  that  he  w'as  summarily  discharged.  He  had 
been  stealing  anything  in  the  office  that  he  could  conveniently  conceal 
and  carry  to  his  lodgings,  including  even  the  spermaceti  candles  then 
used  for  lighting  purposes.  His  rooms  were  searched  and  heaps  of 
uncatalogued  articles  belonging  to  the  Herald  were  found  and  restored. 

“.Ariel”  died  soon  after  his  discharge  and  Mr.  Bennett  not  only  con¬ 
doned  his  faults,  but  actually  provided  for  his  impoverished  family. 

(Continued  next  week) 
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Features  that  are  rarefnily 
gelerted  and  edited  to  build 
rirrulation  for  The  News, 
New  York's  Pirture  News¬ 
paper,  and  for  The  Chieago 
Tribune.  The  News,  in  four 
years,  amassed  the  largest 
newspaper  rirrulation  in 
.America  and  The  Tribune 
is  second  only  to  The  News 
in  the  morning  field.  The 
Chirago  Tribune  News¬ 
papers  Syndicate  offers  only 
features  used  regularly  in 
The  Tribune  or  in  The 
News  of  New  Y’ork. 

nine  Ribbon 

FICTION 

First  Rurt  Work  of  First  Clast 
Authors 

Blue  Ribbon  Serials  for  Sunday 
(one  release  a  Keek) 

Blue  Ribbon  Serials  Week  day  (six 
days  a  Keek) 

Blue  Ribbon  Short  Stories — from 
8.000  wolds  down. 

Well  Written  Tabloid  Short  Stories 
of  300>600  words 

BLACK  &  WHITE 
Strips 

The  Gumps  by  Sidney  Smith. 

Gasoline  Alley  by  Frank  King 
Harold  leen  by  Carl  Fd 
Winnie  U'inkle  by  M.  M.  Branner. 
Moon  Mullins  by  Frank  Wdlard 
Smitty  by  ff  alter  Berndt. 

COMICS  .IN  COLORS 

A  (^hieaco  Tribiuic  Gumir»  offered  in 
an  S'page  color  comic  section  either 
tabloid  or  full  sice. 

THK  GIMPS 
By  Sidney  Smith 

gasoi.im:  am.F-Y 

By  Frank  King 
HAKOl.l)  TFF.N 
By  Carl  Fd 
WINMF  WINKLE 
By  Branner 
SMITTY 
By  Bemdt 
TEENIE  WEENIES 
By  W.  M-  Dunahey 
MOON  Ml'LLINS 
By  W  illard 

ONE  ROUND  TEDDY 
By  SaU  Bu^twick 

COOP  ETIQUETTE 

6y  Celett  Burgess 

W.  E.  HILL 

pa(;e  of  comics 

in  (>ravure  or  Black  and  White 
HEROES  OF  THE  WEEK 
Half  Page  by  Sals  Boslwick 

CARTOONS 

John  T.  McCutcheon  — CarcA  Orr — 
Gaar  Williams 

BURNS  MANTLE 

Weekly  New  York  Theatre  Letter 

WEEKLY  ILLUS¬ 
TRATED  CHILDREN’S 
STORY 

Raymond  Kelly 

DR.  EVANS 

The  first  and  best  of  newspaper 
medical  trriters 

WEEKLY  COMIC 
STRIPS 

JOI.I.Y  JIN(;t.ES 
By  Hunter 

EMBARRASSING  MOMENTS 
By  McCullough 

SENTENCE  SERMONS 
Roy  L.  Smith 

Daily  ami  Sunday 

.Men’s  Fashions,  If  omen’s  FosAionii. 
If  oods  and  If  aters.  Farm  and 
Garden.  Lot'e  and  Beauty,  Cookery. 
Ftufuette,  llo.ne  Harmonious.  Line 
o*  Type,  Sporfs,  Science  and  Em¬ 
broidery,  Club  Ethics,  If  ake.  In 
.Motordom.  Outline  of  Siience, 
CkoraiTer  Reading.  Weekly  Home 
Fate.  If  omen's  Page  and  Page  of 
Sports. 

LE.VSED  WIRE  Service 

Eoreifit  -National — Local 

PACIFIC  &  ATLANTIC 
Photos 

Orgonixed  by  ^ke  Chuato  Tribune 
and  The  Aeic  York  Daily  New* 

23  Park  Place,  New  York 


How  well  chosen  FEATURES 

increase  ADVERTISING  REVENUE 

{an  example  from  life) 


WHILE  the  whole  journalistic  worhl  has 
marvelled  at  the  circulation  growth  of 
Tlie  News,  New  York’s  Picture  Newspaper,  it 
has  not  given  sulReieiit  thought,  perhaps,  to  the 
parallel  increase  in  advertising  rates.  The 
News  recently  issued  its  seventeeth  rate  card. 
In  less  than  five  years  its  rates  have  increased 
from  20  cents  a  line  to  Sl-10  a  line — and  with 
every  change  the  rate  per  line  per  l,0fK)  circu¬ 
lation  has  decreased. 

Thus  the  use  ami  promotion  of  Chicago  Trih- 
line  features  has  helped  to  hiiild  up  not  only 
the  largest  newspaper  circulation  in  .\meriea 
hut  has  eausiMl  a  steady  increase  in  advertising 
rates.  Features  offered  hy  The  Chicago  Tribune 
Newspapers  Syndicate  are  carefully  selected  and 


intelligently  eilited  to  build  circulation  for  The 
Chicago  Tribune  and  The  News  of  New  York 
— both  noted  for  their  outstanding  success. 
These  features  are  not  created  to  peddle  for 
profit  but,  primarily,  to  huihl  up  the  circula¬ 
tion  and  prestige  of  The  Tribune  and  The 
News.  Other  newspapers  in  the  United  States 
and  Canada  may  obtain  these  features  at  a 
modest  cost. 

The  Sunday  News  of  New  York  added  l.'iO.OOO 
circulation  by  adopting  an  eight-page  tabloid 
comic  section.  This  comic  section  is  available 
to  other  publishers  at  a  moilerate  price.  Why 
not  buy  the  complete  set  of  features  used  by 
The  (-hieago  Trihune  and  the  News  of  New 
York? 


THE  CHICAGO  TRIBUNE 
Newspapers  SYNDICATE 

Tribune  Square,  CHICAGO  25  Park  Place,  NEW  YORK 

Buy  ....  Leadership!! 


14  E  d  i  t  o  r  a  n  d  P  u  b  I  i  s  h  e  r  f  o  r  M  ay  3  1 ,  1  9  2  4 

ROUND  TABLE  DISCUSSIONS  TO  FEATURE 

COLUMBUS  CLASSIFIED  MEET  '’mX?  .','7,,,r.rb.‘”r"“. 


Detailed  Program  Prepared  Covering  Ad*Takers’  Most  Difficult 
Problems — President  Irvin,  Des  Moines  Register  and 
Tribune  to  Open  Sessions 

COMPLETE  program  for  the  fifth  takers  tc  assist  the  advertiser  in  preparation  of 
^  annual  convention  of  the  Association 

^  What  is  the  ticst  form  of  conversation  to 
-lanagers  to  ad  taker  to  complete  transaction 

be  held  at  Colum-  3^,^^  3^ 

bus.  Om  June  ,  -  Tei.ephone  Solicitation 

1.  Can  men  be  employed  as  successfully  as 
women  in  telephone  solicitiiiR? 

2.  What  is  the  best  and  quickest  melh<  d  of 
traininf^  trlei>hone  sales|>eoi)]e  and  ad  takcr-*? 

3.  W'hat  is  thte  l>est  method  of  payment 
for  telephone  salespeople? 

4.  Is  it  liest  to  solicit  over  the  telephone 
by  classification  or  by  district? 

5.  What  is  the  best  n»etho<l  of  clipping  and 
sorting  leads  for  telephone  solicitors? 

6.  Is  too  i>ersistent  solicitation  beneficial  or 
detrimental  to  the  newsi>ai>cr? 

7.  Can  more  or  an  i^ual  am«  unt  of  business 
l»e  secured  from  contract  advertisers  at  louer 

. .. —  c.ist  over  the  telephone,  or  sho  uld  they  receive 

ization  of  crmvcn-  Iiersonal  calls? 

ti^ii-  John  L.  Irvin  8.  What  new  classifications  can  be  de¬ 
epening  address:  •  veloped  by  telephone  s<  licitnrs,  and  how? 

John  L.  Irvin,  presi-  ^  ^hat  melhi>d  of  tabulation  can  be  used 

dent  of  the  Association  of  Newspaper  Classi-  j-p^^Qj-ds  of  telephone  si  licitors  without  loss 


bus,  O.,  June  9, 

10,  11,  and  IS  was 
made  public  this 
week  by  John  L. 
Irvin,  of  the  Des 

^foines  Register 

ir  Tribune,  pres- 

ident. 

The  program 
follows ; 

f-  ^jr- 

!  'w 

Monday,  Tune  9 

9:00  a.  m.  Regis* 

tratitn. 

10:00  a.  m.  As- 

ization  of  ctmvcn- 
lion. 

John  L.  Irvin 

• 

Opening  address: 

fied  Advertising  Managers. 

Reports  of  officers  and  committees. 

11:00  a.  m.  Inspirational  address  by  na¬ 
tionally  known  publisher  om  classified  adver¬ 
tising. 

11:30  a.  m.  Purpose  and  outline  of  pro¬ 


of  time  tf»  the  solicitor? 

Telephone  Equipment 

1.  Can  the  typewriter  be  successfully  em¬ 
ployed  in  taking  ads  over  the  telei)hone? 

2.  What  new  equipment  is  being  used  in 


gram  bv  Charles  W.  Nax,  chairman  of  pro-  the  telephone  rormi? 

gram  committee.  Is  a  separate  switchb^  ard  and  telephone 

1:30  p.  m.  “Voluntary  Patronage  and  How  number  advisable  for  the  classified  advertising 
t<»  Increase  it  by  Promotion  in  Own  News*  department? 

paper.”  Tuesday,  June  10 

1.  Should  promotion  advertising  seek  to  se-  11:30  a.  m.  Exclusion  of  fake  and  mis- 
cure  more  rctaders  for  classified  advertising  leading  advertising  and  standardized  cckIc  of 


10.  What  can  he  done  to  assist  the  salesman 
so  that  the  maximum  amount  of  advertising 
will  be  secured  from  contract  accounts? 

11.  Methods  of  follow-up,  by  executive  or¬ 
ganization,  of  advertisers  that  street  salesmen 
fail  ( n. 

11:30  a.  m. — Discussion:  Lineage,  Measure¬ 
ments,  Statistics. 

1:30  p.  m.  Separate  meeting  for  small  and 
large  newspapers.  Mr.  A.  T.  Miller,  Nashville 
Banner,  chairman  small  group,  and  R.  El. 
Seiler,  Los  Angeles  Examiner,  chairman  large 
group.  Subjects  to  be  discussed  to  be  left  to 
discretion  of  chairmen,  or  as  they  come  up  m 
the  meeting. 

Thursday,  June  12 

9:00  a.  m.  Mail  solicitation. 

1.  How  can  direct  mail  be  employed  suc¬ 
cessfully  in  the  solicitation  of  local  advertis¬ 
ing? 

2.  Which  classifications  can  be  developed 
profitably  by  direct  mail  in  the  foreign  field? 

3.  Which  are  the  best  methods  of  building 
profitable  lists  of  advertisers  for  mail  order 
si'licitatiim? 

4.  What  are  the  essentials  of  a  g«  od  sales 
letter? 

5.  Is  it  advisable  to  use  booklets,  coupons, 
testimonials,  or  other  enclosures  with  sales 
letters? 

6.  Should  Ic  or  2c  pistage  be  used  and 
why? 

7.  Can  an  economical  ci-st  system  be  in¬ 
stalled  for  mail  order  solicitation? 

8.  Is  it  advisable  to  have  newspapers  listed 
in  catalogues  or  booklets  of  classified  advertis¬ 
ing  agencies? 

11:00  a.  m  Discussion:  The  Classified  Jour¬ 
nal. 

11:30  a.  m.  Election  of  officers  and  di¬ 
rectors. 

1:30  p.  m.  Classified  calendar  showing  sea- 
S4ms  best  for  different  classifications  and  busi¬ 
nesses. 

2:00  p.  m.  Consideration  of  a  national  cam- 
jvaign  on  the  service  value  of  classified;  how  to 
write  a  goixl  ad,  why  to  run  it  7  or  more  times, 
when  to  use  a  “Wanted”  classified  advertise- 


or  to  create  new'  advertisers,  or  both? 

2.  Should  promtHinn  advertising  be  written 
to  build  the  entire  classified  section  or  specific 
classifications? 

3.  To  what  extent  are  the  use  of  testi¬ 
monials  desirable  in  promotion  advertising? 


efficient  promotion  than  smaller  space  used 
every  day? 


“V’oluntary  Patronage;  How  to  Increase 
It  by  the  Use  of  the  Telephone” 

1.  Is  it  advisable  and  profitable  to  call  tele¬ 
phone  subscril>ers  suggesting  the  use  of  classi¬ 
fied  advertising?  If  so,  what  form  of  approach 
and  conversation  should  1)C  used  ? 

2.  How  can  ad-takers  and  telephone  so¬ 
licitors  promote  voluntary  patronage? 

Street  Salesmen 

1.  How  can  street  salesmen  pnnnote  volun¬ 
tary  patronage? 

Novelties,  Prizes,  Etc. 

1.  What  kind  of  novelties  can  be  used  to 
promote  voluntary  patronage? 

2.  Are  stunts,  prizes,  etc.,  of  any  permanent 
value  in  promoting  voluntary  patronage? 

Tuesday,  June  10 

9;00  a.  m.  Telephone  Room— Ad  Takers. 

1.  What  bonus  plan  can  be  used  to  stimu¬ 
late  more  than-one-insertion  orders  through  ad 
takers? 

2.  What  IS  the  best  metb>xi  of  training  ad- 


Remember! 

TT  REQUIRES 
the  use  of  only 
one  medium  ^ — at 
one  lo'w  advertis¬ 
ing  cost  to  thor¬ 
oughly  cover  the 
rich  Mihvaukce- 
Wisconsin  market, 
d'hat  medium  is — 

J'Th<  Milwiukee 

OURNAL 

WRST- by  Merit 


ment — to  be  prepared  by  a  group  or  committtj 
selected  by  the  convention  and  to  run  stis&l. 
taneously  in  all  papers. 

Basis  of  campaign:  Read  and  use  the  ads  i| 
your  own  paper.  What  classified  means  to 
public.  Every  newspaper  represents  an  exeb. 
sive  advertisement  reading  patronage,  and  ad¬ 
vertising  clientele.  How  to  prepare  the  aiU 
why  it  should  be  inserted  for  more  than  txm 
time,  etc. 

The  purpose— to  awaken  greater  public  » 
terest  in  classified  of  all  newspapers  as  aa 
every-day  public  utility. 

2:30  p.  m.  Report  and  discussion  of 
progress  made  in  use  of  term.  “Gassified”  Adt 

3:00  p.  m.  5  minurc  pafier  or  talk  by  mew. 
bers  present  on  any  classified  subject. 

Gold  prizes,  $50,  $25,  $15,  $10. 

Additional  subjects  to  be  discussed  at  varioo* 
intervals:  I 

Counter  help. 

Daily  contract,  and  must  successful  linear 
for  same. 

Sub-1)  ranches. 

Use  of  displ.iy  type  in  classified. 

!sh(  uld  classified  rates  be  more  than  dis¬ 
play?  If  so,  why? 

Standardized  contract  form. 

Developing  advertising  from  national  ad¬ 
vertisers  and  manufacturers  now  using  disj^y. 

How  to  sell  your  own  organization  on  tb 
advantages  of  your  own  pa|>er. 

Desirability  of  special  pages  such  as  Poultry 
Show,  Used  Cars,  Real  Estate.  Own  Your  Own 
Home  Day.  etc. 

Typographical  appearance  and  arrangement. 

Credits,  best  method  of  keeping  records  fir 
bad  pay. 

Legal  notices,  should  they  l)e  classified  or 
display? 


ADDRESSES  WANTED 

Elmore  Broderick 
R.  Gilbert  Gardner 
Kenneth  M.  Keegan 


rules  for  same. 

12:00  a.  m.  Convention  photo. 

2:00  p.  m.  Joint  meeting  with  the  Associ¬ 
ation  of  Newspaper  Executives. 

“The  Impc^Ttance  of  Classified  Advertising 
to  a  Newspaper,”  F.  L.  Tate,  classified  man- 


4.  In  promotion  advertising  of  specific  ager,  Toronto  Stor. 

classifications,  what  is  the  best  methiKl  of  tie-  “IIow'  to  Get  More  Classified  Advertising  for 
upthrough  the  street  solicitor  with  the  adver-  Your  Readers,”  H.  G.  Barringer,  classified 
tiser?  manager,  Indianapolis  News. 

5.  What  plan  of  promotion  is  best  for  tie-  “How  to  Get  More  Readers  for  Your  Classi- 

up  between  the  telephone  solicitor  and  the  ad-  fied  Advertisers,”  R.  E.  Seiler,  classified  man- 
vertiser?  ager,  Los  Angeles  Examiner. 

6.  Is  it  profitable  to  attempt  to  teach  ad-  Wednesday.  June  11 

▼ertisers  to  write  better  copy  by  promotional  -  ^ 

...  .  L  j  *1 9:00  a.  m.  Street  solicitors. 

advertising,  or  can  the  space  be  used  otherwise  i  nf  .u  j  r  •  .  « 

“  .  a  ♦  >  Methods  of  instruction  to  new  staff  mem- 

^  ^  •  I  A  S'on  should  they  be  expected  to 

7.  How  can  the  editorial  department  co- 

operate  with  the  classified  department  in  the  *  ^ 
promotion  of  classified  advertising  through  news 
features?  » 


2.  Methods  of  payment  for  services  to 
street  salesmen? 


„  ‘  ■  I  •  .  I  -  Methods  of  clipping  and  sorting  leads 

S.^  Is  large  space  at  regular  mtervals  more  salesmen? 


4.  Methods  of  teaching  street  salesmen  bow 


'  ^  .  i?  •  1  .  f  c  .  to  develop  new  business? 

9  What  kmd  of  copy  .»  I.est  for  first  page  5 

I” ,  V  .•  j  •  .1.  ..1  ci  monthly  bills  from  their  customers? 

10.  Is  promotion  advertising  mi  the  class  -  g  successful  as 

fied  ^ges  more  desirable  or  less  desirable  than  classificatiims  ? 

run-of-paper.  ^  .  7.  Is  it  better  to  have  street  salesmen  work 

11.  Do  comic  strips  on  the  classihed  pages  districts  or  bv  classifications? 

actually^  promote  reader  interest  in  classified  g  ^1,3^  p,3„'  3^^  successful  in  main- 

*  ir*  Many  classified  departments  have  cm-  -"‘husiasm  of  street  sales- 

siderable  difficulty  in  securing  promotion  space  ,  '  ^  salesmen  be 

in  their  own  newspaper  w.  h  ^sistent  rw-  .^^^e  mr^e  effective  by  assisting  them  with 
larity.  Can  this  be  accomplished  by  a  budget  , 

system,  and  how  ? 

13.  What  per  cent  of  classified  revenue  i , -  ~  ^ 

should  be  devoted  to  promurtion? 

14.  Is  it  advisable  to  have  a  promotion  de¬ 
partment  as  part  of  the  classified  department, 
or  should  classified  promotion  copy  be  prepared 
by  the  general  publicity  department  of  the 
newspapers? 


8.  What  plans  are  most  successful  in  main¬ 
taining  interest  and  enthusiasm  of  street  sales¬ 
men? 

9.  H<,w  can  the  work  of  the  salesmen  be 


“Let  the  Next 

Witness  Be  Called” 


Advertising  media  are  always  on  trial.  Circulation  figures 
are  convincing  only  in  so  far  as  they  are  supported  by 
A.  B.  C.  audit.  The  publisher’s  claims  of  market  coverage 
and  consumer  influence  find  credence  only  when  they  are 
confirmed  by  the  testimony  of  advertisers  who  have  paid 
the  bills  for  space  and  checked  the  records  of  their  sales 
department.  Past  performance  and  consistent  delivery  of 
value  received  weigh  heavily  with  the  jury. 

The  Cincinnati  Times-Star  claims  a  daily  city  circulation 
reaching  four  out  of  every  five  homes  in  greater  Cinciimati. 
The  Audit  Bureau  of  Circulations  places  this  at  109,150 
copies  net.  This  is  22,734  copies  more  than  the  second 
evening  paper  and  67,271  copies  more  than  the  unaudited 
statement  of  the  publisher  of  the  leading  morning  paper. 

The  Cincinnati  Times-Star  claims  to  be  the  buyers’  guide 
for  its  field.  Display  advertisers  both  local  and  national 
testified  to  this  last  year  by  placing  in  its  columns 
11,710,139  lines  of  display  advertising,  an  excess  of  4,481,358 
lines  over  the  second  evening  paper  and  of  2,192,708  lines 
over  the  leading  morning  paper,  including  its  Sunday 
magazine  edition. 

Times-Star  leadership  in  circulation  and  in  display  lineage 
has  been  consistently  maintained  without  a  break  for  six¬ 
teen  years.  It  is  greater  today  than  at  any  time  in  the  past. 

fiNCINNATI  fiMESSIAR 

CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Mene^er 

Member  of  Audit  Bureau  of  Circulations 


> 


coniauQ^ 
*’“**  SilBtit. 


YOUR  INTERESTS 
AS  WELL  AS  OURS 


There  are  certain  funda¬ 
mental  beliefs  on  which 
the  Linotype  Company  has 
built  its  business 


•Ussion 
ified"  j 


Any  interruption  of  our  busi¬ 
ness  would  affect  almost  every 
newspaper  and  job  shop  in  the 
world. 

For  your  protection  as  well  as 
for  our  own,  we  have  a  fire 
prevention  system  which  the 
National  Board  of  Fire  Under¬ 
writers  holds  up  as  a  model. 


eni€nt. 
^rds  for 


Mcrgcnthalcr  Linotype  Company 
Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED.  TORONTO 
Agencies  in  the  Principal  Cities  of  the  World 


•  TRADE 


■nmiiHi 
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Editor  and  Publisher  for  May  31,  1924 

A.  N.  A.  E.  TO  CONSIDER  ALL  PHASES  „  SS.  °sSafT.' 

OF  NEWSPAPER  ADVERTISING  convention  to  Olciitaniry  Park,  Columbus. 


Frank  Carroll  Announces  Complete  Program  of  3 
Columbus  Joint  Convention  With  Classified  Men 
— Prominent  Speakers  Listed 


The  principal  social  event  of  the  convention  “Ceneral  Problems  of  Rusiness  Management,” 
will  occur  on  Tuesday  night.  Special  cars  will  W.  P.  McKinney,  secretary-treasurer,  Mariettt 
take  the  men  and  women  attending  the  joint  (O.)  Times. 
convention  to  Olciitangy  Park,  Columbus,  where  Wednesdvy  Noon 

a  barbecue  frolic  will  be  staged.  It  will  be  ^  ‘ 

strictly  informal,  and  Ralph  Hirsch.  of  the  *roup  luncheons  will  be  held  on  Wednes 
Ohio  State  Journa!  has  already  "tagged’’  a  prize  '*‘7  ccimplete  the  discussion  of  matter 


Wednesday  Noon. 

Ciroiip  luncheons  will  be  held  on  Wednes- 
tiay  noon  to  complete  the  discussion  of  matten 


— Prominent  Speakers  Listed  barliecue,  the  extensive  amusement  park  will  be 

available  to  the  delegates.  The  convention  badge 

_  ,  ,  .  ^  "ill  entitle  the  wearer  to  rides  on  all  amuse* 

j^KWSPAPER  advertising  will  be  dis-  tional  advertising  session  of  Tuesday  morning,  nient  devices,  to  the  dance  Inll,  the  swimming 
cussed  from  every  angle  by  a  host  pr  imptly  at  9.00. o’clock.  I»ooI,  prize  fight  and  the  luinu  rous  other  attrac- 


b.iby  beef,  and  has  arrange.l  for  a  complete  ‘o  ‘he  specibc  problems  of  the  new,, 

menu  of  a  most  attractive  nature.  After  the  "?  c'“»«fica“on»-  The 


barliecue,  the  extensive  amusement  park  will  be  chairmen  will  take  charge  of  the 

.•>vail.able  to  the  delegates.  The  convention  badge  '"iv*”!!'*  a  t.  o 

will  entitle  the  wearer  to  rides  on  all  amu^-  Wednesday  ArrE«NOON,  Business  Session 
ment  devices,  to  the  dance  Inll,  the  swimming  session,  starting  at  2:00  o’clock,  wUl  be 

IK>ol,  prize  fight  and  the  mini.  r.  us  other  attiac-  ‘o  ‘he  business  m.atters  of  the  Asso- 


of  nrominent  enpak-ore"^- 1  flTp  annual  rnn*  “Developing  More  National  Advertising  for  ‘>ons  put  on  especially  for  the  convention.  A  Probably  the  most  imiwrtant  feature 

*  ^  ^  •  f  u  Newspapers,”  Win.  A.  Thomson,  director,  Bu-  barge  section  of  the  sjiacious  dance  hall  will  meeting  will  be  iircsentation  of  a  Code 

\cnt!On  of  the  rcsiu  of  Advertising,  American  Newspaper  Pub-  reserved  for  the  exclusive  use  of  the  members  Kthics  covering  the  selling  and  handling  of 


m 


A.SS<JCiatioU  O  £  lishers  Association. 

NcwSIKiJKT  wAd-  "The  Iowa  Idea — -a  Discussion  of  the  Co- 
verlising  Execu-  oiierative  Advertising  Placed  by  Iowa  News- 


['f  the  two  associations  and  their  guests. 
Wednesday  Morning,  June  11. 


ives  ColuS"  paT.er;  ’’^Urry  Jo.edT""’ ‘’l 

iivca,  ^.ruiuiiiuu^,  Vw  *  .  D  .  j  'T  L.  devoted  to  problems  that  concern  the  general  tir 

O  Tune  9  10  Motnes  Register  and  Tribune.  rm  niren  f  f  if  KLocrai  Wednesday, 


newspaper  advertising,  (  fimmittees  will  report, 
IH)licies  for  the  new  year  will  be  discussed,  and 
officers  elected.  This  will  be  the  final  session 


Linking  Newsiapers  at.d  Window  Display  ■'*  advertising  depart 


O  Tunc  9  10  Motnes  Kegister  and  I  rtoune. 

►ind  11  tVo*  "Linking  Newsi)apcrs  and  Window  Display 

e  f  •  I  ^Advertising,’*  Clyde  P.  Steen,  secretary,  Win- 

gram  or  wnicn  Display  Advertising  Association. 

\y  a  S  announced  Hrief  addresses  will  be  delivered  by  7  well 
this  week  by  known  newspaper  men,  and  time  allowed  for 
Prank  T.  Car-  general  discussion  after  each  talk. 


inagement  of  a  complete  advertising  deparV  ,  Wednesday,  Ladies  Entertainment 
mt.  Ladies  attending  the  joint  convention  will 

Principal  speakers  will  be  David  Gibson,  pub-  the  Deshler  Hotel  at  10.00  o’clock 


announced  Rrier  addrfsseT  wTu"  by  7  well  “^'*-’wspaper  Ad*  ">‘*nesday  morning  for  an  automobile  ride 

week  by  known  „“ewspa7er  mo^Vd  time  a^o7ed  for  vert.s.ng  Salesmaush.p,’’ and  Douglas  Martin,  eotmtr'Co^t^Tlu’h 

.  T  r**»**  1  j-  •  f*  1.  A  II  !*’•»  promotion  manager,  the  St.  Louts  Globc^  c  oiumDus  country  Club  at  1.00  o  clock. 

_  11  ^  ,■  ,  general  dis^ssion  after  each  talk  Democrat,  who  will  speak  on  “How  a  Newspaper  “h'O  State  University  will  also  be  visited, 

roll,  advertising  Recent  Developments  of  Merchand.s.ng  Ser-  „  Own  Sales  by  Advertising  “  Lunch  Club  Speakebs. 

manacer  of  the  'ice  and  Merchandising  Service  Policies,’*  Carl  ,  c  ^  o  oi  i;.aivc.k9. 

Indian  abo  I  is  !’•  Slane,  publisher.  Peoria  Journal  Transcript,  .  .  »■'  '"S  Members  of  the  Association  of  Newspaper 

V,:,.  .Icfdent  and  G.  R  Katz,  E.  Katz  Special  Advertising  t  E-.  l^ochcs-  Advertising  Executives  will  address  the  va7 

A.  It^^,  president.  ter  JN.Y  )  Democrat-Ch^mde.  „us  luncheon  clubs  during  convention  week 

The  convention  ..Methods  of  Enlisting  the  Support  of  Re-  The  Advantages  and  Ihsadvantages  of  the  - 

meetings  will  be  jailers  and  Wholesalers  for  Newspaper  Adver-  Column,  Brent  Williams,  onager,  y  ^  pj  y  Memorinl 

held  in  the  As-  Harvev  Youne.  advertSna  man-  S5rv.ce_  and  _  promotion  department,  St.  Louis  ”  IVlemon«l 


“Recent  Developments  of  Merchandising  Ser- 


F.  T.  Cabboll 


The  convention  ‘  ^'^^hods  of  Enlisting  the  Support  of  Re- 
tneettngs  will  oe  jailers  and  Wholesalers  for  Newspaper  Adver- 
hcld  in  the  As-  tisinv.”  flarvev  R".  Younff.  advertising  man- 


N.  Y.  Ad  Men  Plan  York  Memorial 


ncia  in  tne  /vs-  ,jsing."  Harvey  R.  Young,  advertising  man-  p.umoiKm  ueparimeni,  or.  i.outs  - 

sembly  Room  of  the  Deshler  Hotel,  Co-  ager,  the  Columbus  Dispatch.  I  ost-uispatcit.  •  C  II  r-  ..  •  "'■‘’bnment  New  York  advertising  men 

lumbus,  in  conjunction  with  the  sessions  “Should  Newspapers  Sell  Tie-up  Advertising  ,,  Analysts  of  Advertising  filing  Costs,  ’  Don  are  on  a  Special  commission  just  ap- 
Of  the  Association  of  Newspaper  Classi-  for  Exclusive  Magazine  Campaigns,”  H.  S.  advertUinrZrrtmTt  ^jdan  to  present  to  the 

fied  Advertising  Managers.  (’’nlon,  advertising  manager,  the  Grand  Rapids  the  York,  England,  this  summer  a 

The  program  follows;  '  ..  _  a  I’yramid  Make-Up,”  M.  R.  Thomas,  advertis-  ‘•‘‘‘•“orial  to  commemorate  the  naming  of 

Monday  Morning,  June  9.  for  ‘  National'N>wVaW  Campaigns, W.  E.  ink  manager,  Co/nmluir  Cilfcm.  New  \ot^  after  the  old  English  city. 

Registnation  8.90  a.  m.  to  10.00  a.  m.  Donahue,  m.ai.ager  local  display  advertising,  the  Ptact.eal  Rules  Determmmg  the  Hass.fi-  The  Commission,  which  Will  present  the 

Opening  Session,  10.00  a.  m.  Chicago  Tribune.  cation  of  Advertising  as  National  or  Local.”  memorial  in  the  old  (lUlld  Hall  at  \ork 

The  Hon.  Vic.  Donahey,  Ckivcrnor  of  Ohio;  "Should  Agency  Contracts  be  Accepted  for  ‘ advertising  de-  afX)Ut  the  middle  of  July,  includes:  H.  H. 

James  J.  Thomas,  Mayor  of  Columbus,  and  One  Year  from  Date  or  One  Year  from  the  **  **  epita  Bulletin,  and  J.  K.  Charles,  president  of  the  New  York  Ad- 

Robert  F.  Wolfe,  publisher  of  the  Co/wmiuT  Dw-  Kir-^t  Insertion?”  Joseph  W,  Simpson,  national  **  national  advertising.  North-  vertisillff  Club,  Frank  Prcsbrey,  Francis 

patch  and  the  Ohio  State  Journal,  will  address  advertising  department  of  P/n7<idrf/*/iia  Bulletin,  »roup.  Sisson,  and  A.  C.  Picrson. 


The  program  follows:  *  Zif:  ia  x-  o  i.  a  i  • 

«  should  Newspapers  Sell  Tie-up  Advertising 

Monday  Morning,  June  9.  N.-Uional  Newspaper  Campaigns,”  W.  E.  ' 

Registration  8,<X)  a.  m.  to  10.00  a.  m.  Donahue,  manager  local  display  advertising,  the 

Opening  Session,  10.00  a.  m.  Chicago  Tribune. 

The  Hon.  Vic.  Donahey,  Ciovernor  of  Ohio;  "Should  Agency  Contracts  be  Accepted  for  • 
James  J.  Thomas,  Mayor  of  Columbus,  and  One  Year  from  Date  or  One  Year  from  the 
Robert  F.  Wolfe,  publisher  of  the  C(?/Mm6«T  Z?ti-  Kir^t  Insertion?”  Joseph  W.  Simpson,  national 
patch  and  the  Ohio  State  Journal,  will  address  advertising  department  of  Philadelphia  Bulletin. 
briefly  a  joint  session  of  the  two  associations  on  "The  Non-cancellable  Contract  as  a  Method 
Monday  morning.  After  these  addresses  the  of  Protecting  the  Newspaper  and  Dealers  when 
classified  managers  will  start  their  separate  rnecl-  Merchandise  is  Sold  upon  the  Promise  of  Ad- 
ings,  while  the  members  of  the  Associatijn  of  vertising,”  W.  F.  Johns,  advertising  manager, 
Newspaper  Advertising  Executives  will  hear  re-  the  Minneapolis  Journal. 
port.s  covering  the  activities  of  the  past  year,  an-  Tuesday  Noon. 

nouncement  of  committee  members  and  other  ^  i  u  -u  u  u  u 

,  Three  separate  noon  luncheons  will  be  held 

sinos  ma  ers.  opportunity  for  the  discussion  of 

Monday  Aheknoon,  I^cal  Display  Adver-  special  matters  that  can  not  have  a  plarc  on  the 
TisiNG.  general  program.  One  luncheon  meeting  will 

These  sessions  will  start  at  2.00  o’clock,  and  include  representatives  of  all  newspapers  pub- 
bc  devoted  to  local  display  advertising  prob-  lished  in  cities  of  less  than  50,000  population, 
lems.  The  principal  speakers  will  be  Joseph  Another  luncheon  will  be  for  representatives  of 
B.  Mills,  publicity  director  of  the  J.  L.  Hudson  morning  newspapers,  and  the  third  luncheon  for 
Company,  large  department  .store  of  Detroit,  evening  newspaper  men.  The  chairmen  of  these 
whose  subject  will  be  "Department  Store  Adver-  meetings  will  be: 

tfsing  from  the  Inside,”  and  James  W.  Fisk,  Harvey  R.  Young,  advertising  manager,  the 
merchandising  counsel  of  the  Milwauhee  Journal,  Columbus  Dispatch,  evening  newspapers, 
who  will  cover  the  subject,  "The  Service  a  K.  J.  Treffinger,  vice-president,  the  Richmond 
Newspaper  Should  Give  in  Selling  Retail  Ad-  (Ind.)  Item,  morning  newspapers, 
vertising.**  Chas.  L.  Nicholson,  advertising  manager,  the 

"Is  it  Good  Policy  to  Publish  Special  Edi-  Hutchinson  (Kaw.)  News,  newspapers  in  cities 
tions  in  Order  to  Maintain  Lineage  Even  if  of  less  than  50,000  population. 

They  are  Not  Profitable?”  H.  W.  Roberts,  ^d-  Representatives  of  the  newspapers  published 
vertising  manager,  the  Cle^’cland  Plain  Dealer,  in  cities  of  under  50,000  may  elect  to  attend 
"Effective  Contests  for  Newspaper  Adver-  the  luncheons  of  morning  or  evening  newspapers 
tising  Salesmen,”  Ralph  Hirsch,  advertising  if  desired. 


Who’s  Who  in  the 

CONSOLIDATED  PRESS 


manager,  the  Ohio  State  Journal. 

"Effective  Methods  of  Securing  and  l^velop- 


Tuesday  Afternoon,  Classified  Advertising. 
A  joint  session  will  be  held  on  Tuesday  after- 


ing  Good  Local  Display  Salesmen,”  W.  E.  noon,  starting  at  2.00  o’clock.  The  members  of 
Donahue,  local  display  advertising  manager,  the  the  A^^sociation  of  Newspaper  Oassified  Adver- 
Chicago  Tribune,  and  A.  L.  Poorman,  advertis-  tising  Managers  will  discuss  vital  classified 
ing  manager,  the  Prozndcncc  Journal-Bulletin,  advertising  problems  of  particular  interest  to 

Two  speakers  were  assigned  to  this  subject  on  advertising  managers,  business  managers,  gen- 
account  of  its  unusual  importance  to  newspaper  ^ral  managers  and  publishers, 
advertising  managers.  Tuesday,  Entertainment, 

Monday  Night  Entertainment  women  attendi-ig  the  joint  convention  will 

All  registered  members  of  the  A.  N.  A.  E.  entertained  at  a  luncheon  bridge  at  the  Mara- 


LAWRENCE  PERRY 


and  the  Association  of  Newspaper  Classified 


vith  service  at  1.00  o’clock. 


Advertising  Managers,  and  registered  guests.  program  is  being  planned  by  Mrs.  Charles 

will  be  entertained  at  a  theatre  party  at  the  Mrs.  Harvey  Young,  Mrs.  Ralph 

Keith  Theatre  on  Monday  night.  Official  Badge  Hirsch,*  Mrs.  M.  R.  Thomas  and  the  other  mcm- 


wiU  admit  bearer  to  the  theatre. 

^Tuesday  Morning,  National  Advertising. 


Three  formal  addresses  will  feature  the  na-  retail  stores. 


hers  of  the  Columbus  committee.  Suitable 
prizes  arc  being  donated  by  various  Columbus 


Norwegian  Newsprint 


Prompt  shipments 


Inquiries  solicited 


NORWEGIAN  PAPER  MILLS  AGENCY,  INC. 

33  West  42nd  Street  New  York  City 

Telephone  Penn.  7443 


S^lglAWRENCE  PERRY,  who 
writes  sports  exclusively  for 
the  newspapers  served  by  the 
Consolidated  Press,  has  just 
been  chosen  by  the  Encyclopaedia 
Britannica  to  contribute  the  chapter  on 
the  status  of  world  sports. 

Lawrence  Perry  specializes  on  am¬ 
ateur  sports.  He  began  his  career  on 
the  New  York  Sun  and  in  1906  went 
to  the  New  York  Evening  Post,  join¬ 
ing  the  Consolidated  Press  in  1920. 

Lawrence  Perry  makes  trips  annual¬ 
ly  to  various  sections  of  the  country 
acquainting  himself  with  athletes  and 
athletic  systems.  As  a  consequence, 
his  sources  of  information  are  far- 
reaching.  Some  of  Mr.  Perry’s  ex¬ 
clusive  stories  in  recent  weeks  included 
his  interview  with  Chancellor  Flint  of 
Syracuse  who  defended  the  present 
trend  of  intercollegiate  athletics,  ex- 
■  pert  analyses  of  the  winter  indoor 
track  meets,  disclosures  as  to  the  in¬ 
creasing  number  of  southern  and  west¬ 
ern  college  baseball  stars  making  good 
in  the  big  leagues,  and  predictions  re¬ 
garding  the  Olympic  trials  which  have 
been  borne  out  by  developments. 


The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington.  D.  C. 
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1,251,000  Individuals  In 


PENNSYLVANIA 


Are  Members  of  Building  and  Loan  Associations 
With  Assets  of  ^624, 000, '000 


PENNSYI.VANIA,  with  a  population 

nf  0  10^000  fp«5timafpfl  Ipads 


^  of  9,106,000  (estimated  1923),  leads 
the  country  with  3,316  Building  and  Loan 
Associations.  This  is  over  one-third  of 
all  those  in  the  remainder  of  the  country. 


vania  show  individual  deposits  in  these 
banks  amounting  to  $3,715,000,000.  This 
is  another  reason  why  Pennsylvania 
offers  trade  advantages  sufficiently  at¬ 
tractive  to  manufacturers. 


The  market  for  household  equipment 
and  supplies  is  growing.  Pennsylvania’s 
workers  are  earning  salaries  and  wages 
which  enable  them  to  accumulate  assets 
in  Building  and  Loan  Associations  alone 
of  over  $624,000,000.  A  fund  like  this 
giving  these  people  homes  of  their  own 
and  home  comforts  is  indicative  of  the 
wealth  of  Pennsylvania. 


Pennsylvania  is  a  producer,  and  with 
it  comes  a  demand  from  its  workers  for 
goods  of  all  kinds,  and  Pennsylvania’s 
daily  newspapers  carry  your  message  to 
these  people. 


Reports  from  1,636  banks  in  Pennsyl¬ 


These  listed  dailies  are  daily  selling 
merchandise  for  National  Advertisers 
through  Pennsylvania  storekeepers — these 
papers  can  help  these  men  put  the  goods 
out  for  you. 


DOMINATE  PENNSYLVANIA  WITH  THESE  NEWSPAPERS 
AND  YOU  WILL  GET  LEADERSHIP  IN  MERCHANDISING 


*** Allentown  Call 


fttBeaver  Fall*  Tribune 
f  ttBloomaburg  PreM  .  .  . 
TTCarbon<lale  Lea<ler  .  .  . 


ftfEaston  Expre**  .  .  . . 
ttEaston  Free  Press  .  .  . 

•••Erie  Times  . 

•  •  Harrisburg  Telegraph 
•••Oil  City  Derrick  .  .  . 


Circula¬ 

2,500 

10,000 

tion 

lines 

lines 

..(M) 

30,627 

.09 

.09 

. . . (S) 

19,595 

.09 

.09 

...(E) 

5,702 

.025 

.025 

..(M) 

7,130 

.029 

.029 

...(E) 

5,682 

.025 

.025 

...(E) 

15,547 

.055 

.055 

...(E) 

6,097 

.035 

.03 

...(E) 

6,302 

.02 

.02 

...(E) 

21,270 

.07 

.07 

. . .  (E) 

12,711 

.05 

.05 
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26,820 

.08 

.08 

. . . (E) 

39,537 

.095 

.095 

..(M) 

oming 

6,765 

.035 

.035 

(E&M) 

15,354 

.08 

.07 

Circula- 

2,500 

10,000 

tion 

lines 

lines 

f ffScranton  Republican . 

. . .  (M) 

28,492 

.12 

.10 

tifScranton  Times  . 

. . .  (E) 

41,544 

.12 

.11 

•  •  •Sharon  Herald  . 

. . . (E) 

6,287 

.0285 

.0285 

•••Sunbury  Daily  Item  . 

. . . (E) 

4,416 

.025 

.021 

•••Warren  Times-Mirror  .  .  .  . 

(E&M) 

9,090 

.036 

.036 

•••Washington  Obserrer  and 

Reporter  . 

(MAE) 

17,042 

.06 

.06 

•••West  Chester  Local  News.. 

,...(£) 

11,090 

.04 

.04 

•••Wilkes-Barre  Timee-Leader . 

. . . (E) 

23,690 

.08 

.05 

•••Williamsport  Sun  . 

. . . (E) 

19,561 

.06 

.05 

441' York  Dispatch  . 

. . . (E) 

18,317 

.05 

.05 

'i’'l’'1'York  Gasette  and  Daily... 

. . .  (M) 

17,435 

.05 

.05 

••A.  B.  C.  Statement,  Sept.  30,  1923. 
'ItGoremment  Statement,  Sept.  30,  1923. 
•••A.  B.  C.  Statement,  April  1,  1924. 
i'f'i’Goremment  Statement,  April  1,  1924. 
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E  D  I 


RIAL 


RING  OUR  BELL! 

IX  the  held  of  daily  jovirnalism,  EIditor  &  Pub¬ 
lisher  has  come  to  be  a  service  station.  What  it 
accomplishes  through  its  columns  is  generally 
known.  What  it  does  day  by  day  for  all 
those  engaged  in  publishing  and  advertising,  through 
specific  request,  is  known  to  few.  Perhaps 
we  owe  it  to  ourselves  and  to  our  friends  to  dis¬ 
cuss  this  service  and  call  down  upon  our  heads  more 
of  this  pleasant,  wholly  gratuitious  “trouble.” 

Here  are  just  a  few  specimens  of  Editor  &  Pub¬ 
lisher  recent  special  acts  of  service  to  readers  ana 
advertisers : 

Furnishing  to  an  advertising  agency,  by  wire,  a 
comprehensive  list  of  news  agencies  and  American 
correspondents  and  picture  concerns  in  Germany. 

Giving  a  city  editor  the  basis  of  defense  against  an 
attempt  to  force  a  revelation  concerning  the  source 
cf  a  story  given  in  confidence. 

Supply  a  publisher  with  a  formula  upon  which  to 
calculate  his  manufacturing  costs  and  justify  his  rate 
claims. 

Refereeing  a  question  between  newspaper  executives 
concerning  the  salary  one  felt  justified  in  drawing. 

Supplying  a  newspaper  with  data  concerning  the 
total  number  of  newspaper  readers  in  the  United 
States. 

Locating  for  an  advertising  agency  a  newspaper 
named  “The  Herald,”  which  used  stationery  which 
gave  no  city  address.  One  of  the  commonest  requests 
is  for  tlie  address  of  newspaper  men  who  have  changed 
bases. 

No  week  passes  that  we  do  not  give  a  dozen  or 
more  leads  as  to  agencies  placing  certain  advertising 
accounts. 

Space  buyer’s  charts,  market  surveys,  advertising 
and  circulation  statistics,  are  being  constantly  mailed, 
on  request,  and  each  week  sees  its  quota  of  queries 
from  agencies  regarding  local  conditions  of  specific 
newspapers. 

There  is  a  constant  flow  of  special  requests  regard¬ 
ing  mechanical  equipment,  syndicate  features,  sup¬ 
plies  of  all  kinds,  and  many  of  our  friends  insist 
upon  having  our  opinion  concerning  such  novelties 
introduced  into  the  field  as  “rain  insurance”  and  cir¬ 
culation  schemes  of  all  sorts. 

“Newspaper  at  -  declines  to  accept  our  ad¬ 

vertising,  without  stating  reason.  Wire  if  newspaper 
is  public  carrier  and  compelled  to  publish  legitimate 
advertising,”  was  a  telegram  recently  received  from 
an  out-of-town  agency. 

Compiling  certain  advertising  statistics  oyer  a 
period  of  five  years  for  a  publisher  in  an  income  tax 
dispute. 

We  have  numerous  requests  for  authoritative  books 
on  special  subjects  in  journalism.  The  Spring  brought 
the  usual  bombardment  of  queer  problems  from 
journalism  students,  at  work  on  their  valedictory 
masterpieces.  Our  observation  is  that  these  young 
men  are  often  over-loaded  with  information  on  edi¬ 
torial  subjects  and  shy  of  sound  information  bearing 
on  advertising,  circulation  and  mechanical  departments. 

Job  hunters  are  always  with  us  and  we  earnestly 
do  what  we  can  to  direct  their  oft  nervous  foot-steps ; 
a  bright  young  man  put  a  sensible  little  liner,  at  half 
the  rate,  in  Editor  &  Publisher  and  had  the  grace 
*to  return  last  week  and  tell  us  that  he  had  landed  a 
job  worth  $9,000  per  annum.  A  publisher  in  New 
Jersey  who  got  a  first-class  managing  editor  through 
Editor  &  Publisher  also  did  us  the  honor  of  a 
telephone  message  of  praise. 

Within  two  days  three  prominent  magazine  writers, 
all  former  reporters,  called  at  this  office  for  data 
upon  which  to  base  articles.  Each  one,  of  course, 
came  in  with  the  preconception  that  the  newspapers 
were  going  to  the  dogs  and  that  monstrous  conditions 
were  being  worked  through  mergers  and  “chains.” 

The  countless  special  problems  brought  to  our  staff 
demand  immediate  and  earnest  attention.  We  want 
every  reader  to  know  that  our  natural  advantage 
in  possessing  information  of  every  description  in  the 
field  of  journalism  is  regarded  as  a  part  of  our  service 
and  is  at  their  disposal.  If  your  problem  concerns 
newspapers  or  advertising — ring  our  bell ! 

Jt  seems  to  be  the  unammous  opinion  of 
small,  high-priced  magazines  that  the  road  to 
circulation  is  newspaper  muck-raking. 


KINGS 

CHAPTER  III.  14 

-And  if  thou  wilt  walk  in  my  ways,  to  keep 
my  statutes  and  my  commandments,  as  thy 
father  David  did  walk,  then  I  will  lengthen  thy 
davs. 


YOUR  LITTLE  PARTNERS 

**  I  \  E.AR  Editor :  Please  help  me  to  buy  a  pig.” 

I  J  Years  ago  this  serio-comic  appeal  was 
received  by  Arthur  Capper,  Kansas  editor- 
senator,  from  a  youngster  living  on  a  desolate  farm. 
The  child’s  wish  was  gratified  and  from  one  little 
pig  came  many  and  relative  prosperity  for  a  striving 
lad. 

But  the  letter  had  more  important  effect.  It  was 
the  start  of  the  Capper  Pig  Clubs  for  boys  and  the 
Capper  Poultry  Clubs  for  girls.  The  Senator  goes 
into  partnership  with  the  members  of  these  clubs,  lend¬ 
ing  them  enough  money  to  start  pure-breed  pens. 
Having  loaned  more  than  $100,000  without  security, 
Mr.  Capper  recently  proudly  announced  that  he  had 
not  lost  a  cent  through  such  financing,  and  has  won 
the  friendship  of  thousands  of  aspiring  children. 

Almost  every  newspaper  publisher  has  business  re¬ 
lations  of  tlie  highest  importance  with  boys  and  many 
understand  and  appreciate  boy  nature.  There  are  few 
elements  in  newspaper  publishing  more  delicate  or 
more  worthy  of  scrupulous  attention,  viewed  either 
from  good  citizenship  or  from  good  business. 

Editor  &  Publisher  puts  the  question;  Are  you 
in  partnership  with  your  newsboys?  That  word  part¬ 
nership  means  more  than  mere  commerce.  It  means 
a  common  understanding  of  aims  and  sharing  of  ben¬ 
efits.  It  means  close  association  and  personal  concern. 
From  the  publisher’s  side  it  means  a  real  sense  of 
fatherhood  to  a  great  number  of  dependent  youngsters. 
From  the  boy’s  side  it  means  duty.  You  may  snap 
your  fingers  at  many  powerful  antagonists  if  you  have 
on  your  side  the  children  of  the  town. 

A  knowledge  of  .shorthand  is  one  of  the  most 
valuable  accomplishments  of  a  reporter,  all 
slat,,  ents  to  the  contrary  notiritlistanding.  It 
is  important  to  quote  people  correctly  and  the 
shorthand  reporter,  not  ashamed  to  use  his 
book  and  pencil,  usually  turns  out  the  best  story. 
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A  GRACEFUL  ACT 

The  National  Editorial  Association  paid  a  cour¬ 
teous  and  just  tribute  to  Edward  S.  Bronson  by 
electing  him  its  president,  well  knowing  that  his 
delicate  health  would  not  permit  him  to  actively  serve. 
It  was  a  recognition  of  the  work  that  Mr.  Bronson 
had  done  for  the  association,  the  latest  feature  of 
which  was  the  brilliant  excursion  of  the  association 
into  Mexico.  His  election  was  without  precedent  in 
the  annals  of  the  editorial  organization  and  was  made 
possible  through  the  unselfish  and  sacrificing  spirit  of 
George  W.  Marble,  who  was  re-elected  vice-president 
who,  as  the  acting  president,  will  carry  on  the  work 
of  the  office.  Editor  &  Publisher  joins  with  the 
retiring  president,  Wallace  Odell,  and  the  members  of 
the  association  in  expressing  appreciation  of  Mr. 
Marble’s  graceful  act. 

A  nrn’.cpapcr  publisher  in  the  middle  west 
writes  that  he  is  treating  with  silent  contempt 
the  threats  of  the  K.  K.  K.  to  boycott  his 
advertisers  if  the  newspaper  does  not  publish 
certain  articles  concerning  foes  of  the  klan. 
.dnather  method  would  be  to  publish  certain 
articles  about  the  klan  and  see  to  it  that  they 
led  conspirators  to  the  place  where  conspirators 
belong. 

NOT  UNRESPONSIVE 

I  4  H  E  average  publisher  is  very  slow  in  exprecs- 
I  ing  appreciation  of  anything.”  said  Secretary 
H.  C.  Hotaling.  at  the  Newspaper  Editorial 
.Association  convention,  but  this  is  by  no  means  the 
experience  of  Editor  &  Publisher.  On  the  con¬ 
trary,  we  find  newspaper  publishers  as  a  class  highly 
sensitive  to  the  requirements  of  good  journalism  and 
willing  lavishly  to  patronize  those  who  minister  to  it 
We  are  ordinarily  in  agreement  with  the  able  secre¬ 
tary  of  the  N.  E.  .A.,  but  in  this  instance  we  feel  that 
he  misstated  a  general  conclusion  to  make  a  forceful, 
arousing  argument  for  co-operation. 

"Joe,”  Park  Roiv  boot-black,  looked  up  and 
said:  "Next  Saturday  I  go  back  to  Italy,  to 
my  father’s  house  and  work  in  vinyard.  Work 
only  little  there  and  have  wife  and  children 
in  sun.  Here  work  all  time,  get  few  dollars, 
pay  landlord  everything  for  dirty  rooms  in 
Allen  street.  You  .4  mericans  work,  work,  work, 
but  never  breathe  air.  You  all  work  crazy.” 


WRITING  TALENT 

Here  and  there  flashes  of  good  writing! 

News  stories  which  comprehend  their  sub¬ 
jects  without  waste  of  .words  or  ponderous, 
labored,  self-conscious  effort. 

Lucid  writing,  a  column  length  strewn  with  wit, 
epigrams,  glistening  description,  easy  conversation,  by 
some  one  with  sound  understanding  of  the  text. 

It  is  the  new  literature.  It  is  uncommon,  for  few 
are  capable  of  expressing  what  they  see  and  fewer 
still  are  able  to  articulate  a  sense  of  feeling. 

Bring  into  journalism  interesting  people,  who  have 
something  to  say  and  know  how  to  say  it ! 

It  is  to  the  point  in  the  discussion  regarding 
the  financing  of  newspapers  through  stock 
issues  that  the  Minneapolis  Daily  Star,  in  which 
some  6,000  farmers  and  laborers  purchased 
$750,000  stock,  is  in  the  hands  of  a  receiver, 
largely  by  reason  of  quarrels  over  management. 

SHOULD  BENNETT  RETURN? 

From  week  to  week  we  are  giving  our  readers  a 
taste  of  old-time  personal  journalism,  through 
publication  of  the  serial  “Herald  of  the  Bennetts." 
It  is  a  fascinating  story,  bristling  with  adventures  of 
“red-blooded  men,”  but  with  the  facts  fresh  in  your 
mind  do  you  now  feel  that  journalism  has  lost 
through  impersonality  of  editorship?  Would  those 
who  deplore  the  passing  of  the  “good  old  days”  be 
much  in  favor  of  a  return  of  James  Gordon  Bennett? 
We  think  he  would  lead  a  futile  and  desolate  existence 
todav. 
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PERSONALS 


Rufus  M.  Eddy,  managing  editor  of 
the  Palmyra  (N.  Y.)  Courier  since 
1920,  has  been  appointed  managing  editor 
and  advertising  manager  of  the  Newark 
JOSEPH  PULITZER’S  new  75-foot  (A'.  I'.)  Courier,  recently  purchased  by 
J  schooner,  the  "Discoverer,”  was  recent-  A.  Bolles  of  Xew  York, 
ly  launched  at  VViscasset,  Me.  A  coast  Joseph  H.  Riseley,  III.,  until  recently 
cruise  planned  by  Mr.  Pulitzer  has  been  managing  editor  of  the  Perth  Amboy 
postponed  until  after  the  Democratic  /.)  Record,  has  become  associated 

national  convention.  with  R.  Hoe  &  Co.  in  New  York. 

F.  A.  Miller,  editor  of  the  6outh  Bend  Lawrence  M.  Benedict,  representing  the 
(Ind.)  Tribune,  was  recently  made  dele-  Akron  (O.)  Beacon-Journal,  Springfield 
gate  from  the  Thirteenth  Indiana  dis-  (O.)  Sun  and  Toledo  (O.)  Times  in 
trict  to  the  national  Republican  Conven-  Washington,  has  gone  to  Columbus, 
tion  in  Cleveland,  June  10.  where  he  will  conduct  the  State  Capitol 

A.  H.  Alfred,  owner  of  the  Lewiston  bureau  for  the  same  newspapers. 

{Idaho)  Tribune,  recently  underwent  an  Ralph  McCanna  has  resigned  from  the 


operation  in  a  Portland,  Ore.,  hospital. 
He  is  on  his  way  to  recovery. 

Layette  Young,  publisher  of  the  Des 
Moines  (la.)  Capital,  with  his  wife,  is 
in  San  Francisco  for  an  indefinite  stay. 

Fred  Wolf,  editor,  Newport  (IVash.) 
Miner,  is  making  a  3  months’  tour  on 
the  Atlantic  coast.  His  paper  is  being 
edited  during  his  absence  by  Ruth  Mc- 
Glade,  his  daughter. 


Chicago  Tribune  to  do  publicity  work  for 
the  Cliicago  sanitary  district. 


IN  THE  EDITORIAL  ROOMS 


IN  THE  BUSINESS  OFRCE 

ALTER  EVANS,  manager  of  the 
”  classified  advertising  department  of 
the  Kansas  City  Journal-Post,  and  Mrs. 
Evans  are  parents  of  a  son,  Walter  Penn 
Evans. 

Miss  Valeria  Weller,  of  the  business 
and  advertising  office  of  the  Independ¬ 
ence  (Kan.)  Reporter,  has  resigned. 

Max  Balthaser  has  resigned  as  busi- 


F.  H.  Sisson 


J^DGAR  R.  BEAN,  make-up  editor, 

^  New  York  Daily  News,  has  been  ness  manager  of  the  Paducah  (Ky.) 
appointed  night  news  editor,  succeeding  News-Democrat  and  become  part  owner 


^win  H.  McCloskey  who  died  recently. 
Don  F'itch  has  been  promoted  from  the 
copy  desk  to  take  Bean’s  place,  while 
Robert  G.  Shand  is  the  new  copyreader. 

Chaplin  Collins,  desk  man  on  the  Seat¬ 
tle  (lYash.)  Post-Intelligencer,  has  re¬ 
signed  to  enter  the  publicity  department 
of  the  Seattle  Chamber  of  Commerce. 

Herman  Roe  of  the  .Northheld 
(Minn.)  News,  and  Mrs.  Roe,  are  par¬ 
ents  of  a  daughter,  born  May  9. 

Lloyd  Evans  of  the  St.  Paul  Dispatch 
rewrite  desk,  and  Mrs.  Evans  are  Par¬ 
ents  of  twin  girls. 

F.  N.  Wild,  former  city  editor  of  the 


of  the  Paducah  Printing  Company. 

HOLDING  NEW  POSTS 

XJAROLD  P.  BRADLEY,  managing 
editor,  Glovcrsvillc  (N.  Y.)  Herald, 
to  city  editor.  New  Rochelle  (N.Y.) 
Standard.  He  is  succeeded  by  Leo  Fen- 
ley,  formerly  telegraph  editor  of  the 
Herald. 

Edward  Olwin,  from  Duluth  News- 
Tribune,  to  copy  desk,  St.  Paul  Dispatch. 


ON  THE  MECHANICAL  SIDE 

T  H.  GREENAWALT,  acting  presi- 
J*dent  of  the  Danville  (Ill.)  Typo- 


„  ...  ,,,.  .  „  I  j  graphical  Union,  No.  230,  was  elected 

Stdlwat^  (Minn.)  Daily  Gazette  and  president  at  the  annual  meeting  last  week. 


later  publisher  of  a  paper  at  Sand  Point, 
Idaho,  is  in  a  St.  Paul  sanitarium  con¬ 
valescing  from  a  nervous  breakdown. 

C.  P.  Streeter,  farm  editor  of  the 
Cedar  Rapids  (la.)  Gazette,  has  been 


WITH  THE  ADVERTISERS 

T  L.  Grimes,  formerly  advertising 
_  ■*■*  manager  of  the  Firestone  Tire  and 

elect"^  Vo'^Gamma'Sig'mr  Delta,  honor-  Rubber  Company,  Akron,  O.,  has  re- 


ary  agricultural  society,  and  will  be  in-  become  advertising  manager  of 

itiate<l  June  2,  at  the  Iowa  State  College,  ‘be  Wheeling  Steel  Corporation,  Whcel- 
Ames.  'V.  Va. 

Max  Lief  is  now  running  a  radio  col-  H.  R.  Swartz,  president  of  the  Inter- 
umn  for  the  New  York  Daily  News,  cap-  t>’Pe  Corpora  ion  and  treasurer  of  the 
tioned  the  “Radio  Review.” 

T  •  o  o-  t.  1.  •  *  J  •  K.  Woodbridgc,  president  of  the  Dicta- 

Louis  S.  Siniff  has  been  appoint^  night  Products  Corporation,  sailed  Mav 

city  editor  of  the  .Sioux  City  (la.)  Jour-  28  on  the  Aquitania  for  England,  where 

they  will  remain  until  after  the  conven- 
Lcon  Ryan  has  been  added  to  the  sports  tion  of  the  A.  A.  C.  W. 
staff,  the  Sioux  City  (la.)  Journal,  assist¬ 
ing  his  brother,  Joe  Ryan,  sports  editor. 

Helen  Cowles  LeCron,  editor  of  the 


XPRANCIS  H.  SISSON,  former  news- 
paper  publisher,  now  vice  president 
of  the  Guarantee  Trust  Company  of 

_ _  New  York,  has 

had  wide  experi¬ 
ence  in  the  pub¬ 
lishing  and  ad¬ 
vertising  field,  his 
association  with 
this  line  of  work 
having  com- 
mcnced  during 
his  early  school 
days  in  Gales¬ 
burg,  Ill.,  where 
he  was  born.  He 
is  a  graduate  of 
Knox  College, 
and  also  of  Har¬ 
vard  College, 
where  he  did 

post-graduate  work. 

_  Sisson  was  formerly  editor  and  pub¬ 
lisher  of  daily  newspapers  in  the  Middle 
West,  including  the  Galesburg  (O.) 
Evening  Mail  and  the  Peoria  (III.) 
Transcript  and  has  been  interestcxl  in 
various  magazine  and  advertising  activ¬ 
ities  since  coming  to  New  York  15  years 
ago.  For  several  years  he  was  vice- 
president  and  General  manager  of  the  H. 
E.  Lesan  Advertising  Agency,  of  New 
York  and  Chicago. 

Previous  to  his  association  with  the 
Guaranty  Trust  Company,  Sisson  was 
prominent  in  railroad  circles  as  assistant 
chairman  of  the  advisory  committee  of 
the  Association  of  Railway  Executives, 
and  in  this  capacity  and  in  his  editorial, 
advertising  and  banking  experience  he 
has_  written  and  spoken  extensively  on 
business  and  financial  subjects. 

In  addition  to  directing  the  advertising 
activities  of  the  Guaranty  Trust  Com¬ 
pany,  Sisson  is  chairman  of  the  Public 
Relations  Commission  of  the  American 
Bankers  Association,  and  also  chairman 
of  the  executive  committee  of  the  asso¬ 
ciation’s  trust  company  division. 

Sisson  is  a  member  of  a  number  of 
important  economic  organizations,  includ¬ 
ing  the  Academy  of  Political  Science. 
He  also  is  a  member  of  Phi  Beta  Kappa. 
He  was  given  a  degree  of  LL.  D.  by 
Knox  College  in  1921,  and  was  made  a 
Chevalier  of  the  Order  of  the  Crown  by 
the  King  of  Belgium  in  recognition  of 
services  during  the  war. 


MARRIED 

TJERTON  BRALEY,  newspaper  poet, 
to  Miss  Elliott  Taylor,  a  New  York 
writer,  at  Doylestown,  Pa..  May  24. 

Arthur  Logan  Poorman,  former  ad¬ 
vertising  manager  of  the  Springfield 
(III.)  State  Register  and  occupying  a 
similar  position  with  the  Providence 
(R.  /.)  Journal,  to  Miss  Helen  Seagrave 
Wynn,  in  New  York  City,  May  15. 

William  J.  Stringer,  editor  and  pub¬ 
lisher  of  the  Teague  (Tex.)  Chronicle, 
to  Miss  Vasa  Ward,  May  16. 

Arthur  E.  Kelly  of  the  Omaha  (Neb.) 
News,  to  Miss  Doyne  Chambers  of  Des 
Moines,  la. 

Michael  W.  Strauss,  assistant  city  edi¬ 
tor,  Chicago  Evening  Post,  to  Miss 
Nancy  Foster  Porter,  May  24,  at  the 
home  of  the  bride’s  parents  at  Hubbard 
Woods,  Ill.,  a  suburb  of  Chicago. 

PRESS  ASSOCIATION  NOTES 

A  H.  UHL,  night  city  editor  at  the 
Newark  bureau  of  the  Associated 
Press,  has  been  transferred  to  New  York 
as  second  night  west  wire  editor. 

Frederick  D.  Grab  has  been  transferred 
from  the  Philadelphia  bureau  of  the  As¬ 
sociated  Press  to  the  New  York  office 
as  night  filing  editor. 

Lawrence  C.  Martin  has  resigned  as 
bureau  chief  of  the  United  Press  in 
Washington  to  become  publicity  man  for 
Yellowstone  National  Park,  a  post  for¬ 
merly  held  by  Harry  Frantz,  also  of  the 
United  Press.  William  J.  Losh,  of  the 
Washington  bureau  of  the  U.  P.  has  suc¬ 
ceeded  Martin. 

John  R.  Z.  Henle,  formerly  of  the  Fort 
Madison  (la.)  Democrat,  is  the  new 
second  State  editor  for  the  Associated 
Press  at  Des  Moines,  la. 

Thonas  B.  Morgan  has  been  appointed 
manager  of  the  Rome,  Italy,  bureau  of 
the  United  Press  Associations,  effective 
June  1,  succeeding  Camilio  Ciamferro, 
resigned. 


NEW  PLANTS  AND  EQUIPMENT 

DRATTLEBORO  (Vt.)  Phoenix  has 
installed  a  new  Model  E.  Duplex 
web-perfecting  flat-bed  press. 

Waterbvry  (Conn.)  Republican  has  let 
all  contracts  for  the  construction  of  its 
new  home. 

Chattanooga  (Tcnn.)  News  has  pur¬ 
chased  additional  ground  at  the  rear  of 
its  plant  to  provide  room  for  future  ex¬ 
pansions.  The  consideration  was  $20,000. 

n  D  u  J  iw  1  i.-  f  f  SPECIAL  EDmONS 

O.  R.  Hardwell,  formerly  copy  chief  of 

the  Wendell  P.  Colton  .Agency,  New  ^MINNEAPOLIS  ( Minn.)  Tribune, 
York,  has  joined  the  service  staff  of  annual  Outing  Number,  Sunday, 
■Albert  Frank  &  Co.,  New  York.  May  25. 


WITH  THE  SPECIALS 


Helen  t.owies  eoiior  oi  me  -r’MMETT  Finley,  secretary  and  gen- 

book  page  in  the  Des  Moines  (la.)  Sun-  tL  eral  manager  of  the  American  Press 

Association,  publishers’  representatives, 


day  Register,  has  been  elected  librarian 
of  the  Iowa  Press  and  Authors’  Club. 


. .  o  J  attend  the  New  Jersey  Press  Asso- 

Wilham  T.  Noonan,  editor,  Baudette  ciation  meeting  at  Wernersville,  Pa., 
(Minn.)  Region  and  member  of  the  leg-  June  20  to  23. 


islature,  has  resumed  work  after  6  weeks 
in  a  hospital. 


Carroll  J.  Swan,  44  Bromfield  street, 
Boston,  Mass.,  has  been  appointed  New 


T.  R.  Kelly  has  resigned  as  news  ed-  England  representative  of  the  New  York 
itor  of  the  St.  Paul  Dispatch  and  has  Herald-Tribune. 


been  succeeded  by  James  Tucker,  re¬ 
porter. 

Jack  Abbott,  son  of  Ernest  Ham- 


Frost,  Landis  &  Kohn,  publishets* 
representatives.  New  York,  have  been 
appointed  national  advertising  represent- 


lin  Abbott,  editor  of  the  .Outlook,  has  atives  by  the  Gastonia  (N.  C.)  Gazette 
joined  the  staff  of  the  IVichita  (Kan.)  and  the  La  Grange  (Ga.)  Reporter. 

Eagle.  - 

Nicholas  Radford  and  O.  P.  Russell.  ON  THE  AGENCY  HELD 

formerly  of  the  PhiladelpMa  Public  CAMPBELL  -  EWALD  Advertising 

sun'ot  ,h.  York 

_  ■  .  _  .  ^  .  .  Building,  that  in  Los  Angeles  in  the  Los 

Captain  Francis  McCulIagh,  who  spent  Angeles  Railway  Building. 


some  time  in  Russia  as  correspondent 
for  the  New  York  Herald,  will  come 
to  the  United  States  next  fall  on  a  lec¬ 
ture  tour. 

Benjamin  Eastwood,  formerly  chief 
clerk  of  the  division  passenger  agent’s  of¬ 
fice,  of  the  New  York  Central  ^ilroad 
at  Syracuse,  has  been  appointed  manager 


Charles^  W.  Wrigley  Company,  Wrig- 
ley  Building,  400  North  Michigan  ave¬ 
nue,  Chicago,  last  week  obtained  articles 
of  incorporation  from  the  secretary  of 
state  of  Illinois.  The  company  is  au¬ 
thorized  to  engage  in  a  general  advertis¬ 
ing  business.  The  authorized  capital  is 
^lOOO.  Incorporators  are:  Ednyfed  H. 


of  the  travel  bureau  of  the  Buffalo  Williams.  Charles  F.  Keyscr  and  Charles 


Courier  and  Enquirer, 


W.  Wrigley. 


Ql\e  PittsburgK  Post 
has  signed  a  contract 
for  tne  Haskin  service 
for  one  jJear.  .  .  . 
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Editor  and  P  ii  h  I  i  s  h  o  r  for  May  31,  1924 


ASSOCIATION  CHIEFS 


I'd;  prosidt'iit  Cliarlcs  K.  (lallagher;  and  for  many  years  prominent  in  publish- 

vice-president,  Artimr  F.  W'oi  )dies ;  secre-  ing  circles  died  recently. 

tary,  William  Trottier;  treasurer,  Trank  George  A.  Perry,  for  many  years 

I--  (  \1  irh  ^  'TirihuHP 


Payne  First  to  Type  A.  P.  Ditpatchet 

John  A.  Payne,  who  died  suddenly  in 


Michigan  League  of  Home  Dailies  died  recently  at  Hollywood,  Cal. 
"lAF.AX  of  the  editorial  profession  in  met  ^lay  22  and  23  at  Hotel  Pantling,  D.xniel  J.  Casey,  19,  police  reporter 
Alleghany  and  Cattaraugus  counties,  Crand  Rapids.  pn  the  Boston  American  for  the  last  2 


George  A.  Perry,  for  many  years  ‘’V  m 

editor  of  the  Charlotte  (Mich.)  Tribune.  C"i«nnati  on  May  23,  was  in  his  earlier 


years  employed  as  a  telegraph  operator 
hy  the  Associated  Press,  and  it  is  said 
he  was  one  of  the  first  to  use  a  tyiK-writer 


New  York  State,  F.  A.  Crumb,  editor 


A.  Crumb,  editor  New  Jersey  Press  Association  will  3ears,  and  one  of  the  youngest  men  in  dispatches.  The  late 

and  manager  of  hold  its  sixty-eighth  annual  convention  Boston  ever  to  hold  such  a  job,  died  at  -'yldison  C.  Thomas,  then  Central  Divi- 

the  Allred  (.V.  and  tour  June  20-23  inclusive  at  South  his  home  in  Dorchester  after  an  illness  S'oo  superintendent  of  the  A.  P.,  happened 

1.)  .Slid,  is  the  Mountain  Manor,  Wernersville,  Pa.  The  of  two  months.  in  the  office  of  the  old  A'lw/ifiV/t’  (Tenn.) 

1924  president  of  committee  in  charge  are :  John  E.  Qarty,  Charles  F.  Sturtevant,  one-time  American  one  day  where  Payne  was 
the  Alleghany-  Jr.,  of  the  Madison  Eagle,  president;  editor  of  the  Jamaica  Plain  {Mass.)  working  as  operator,  and  noticed  a  type- 

C  attaraugus  Charles  H.  Frost,  Plainfield  Courier-  Xe^s,  died  May  13,  after  a  brief  illness,  written  piece  of  A.  P.  copy  in  a  waste 

Press  Associa-  W'.  B.  R.  Mason,  Bound  Brook  T.  J.  Hart,  Jr.,  24,  former  reporter  basket.  He  rescued  it  and  learning  that 

tion.  _  Chronicle,  and  Jolin  W.  Clift,  Summit  for  the  San  Antonio  Evening  News  and  Payne  was  taking  the  rejxirt  on  the  type- 


tion.  Chronu 

In  1876  at  the  ! if, aid. 
age  of  14,  he  en-  whi 


age  01  i-i,  ne  eii-  House  Photographers’  Asso-  9'^  ?  nospitai  at  rort  sam  Houston 

ciation  entertained  at  its  second  annual  week, 
lir^kheld  3  Charles  A.  Worth,  38,  for  30  years 

(N  \.)  Courier  shortridge  of  Cali-  mechanical  superintendent  of  the  Youths 

and  has  been  m  fomia.  Postmaster  General  New,  Senator  Companwn.  Boston  and  formerly  of  the 
the  printing  and  Oregon,  C.  Bascom  Slemp  {Mass.)  Enterprise,  died  at 

publishing  busi-  .p  3^retaries  to  the  V\  atertown  last  week. 

F.  A.  Crcm.  President;  Representatives:  Bloom,  of  Albert  S.  Radclifke,  former  cir- 

,  I,  H  fn  Vork:  Britten  of  Illinois,  and  Me- 

For  2  years  he  conducted  a  job  office  m  .  ,  ,  (I'i-)  State  Register,  died  May  14  in  his 

Syracuse.  Then  he  came  to  Alfred  '  •  n  ”  a  •  •  -n  u  u  home  in  Springfield.  He  was  manager 


prior  to  that  with  the  San  Antonio  Light,  writer  regularly  sent  him  the  various  As- 
died  at  a  hospital  at  Fort  Sam  Houston  .sociated  Press  offices  to  introduce  the 


FIRST  IN  PUBLIC  SERVICE 


came  to  Alfred 


-Albert  S.  Radclifee,  82,  former  cir¬ 
culation  manager  for  the  Springfield 
{III.)  State  Register,  died  May  14  in  his 
home  in  Springfield.  He  was  manager 


Ijiaortd. 


where,  in  18^,  he  assisted  in  the  estab-  .  Illinois  Press  Association,  will  hold  of  circulation  department  nearly  30  years, 
lishment  of  the  Sun.  '‘s  next  annual  meeting  Nov  20-22  at  retiring  15  years  ago. 


lishment  of  the  Sun.  annual  meeting  iMov.  at  retiring  15  years  ago. 

Crumb  is  a  member  of  the  Western  Lniversity  of  Illinois,  Urbana.  Theodore  Fisher,  81,  for  34  years 

New  York  Press  Association,  the  New  Lynn,  (Mass.)  Press  Club  held  its  editor  of  the  Farmington  {Mo.)  Times, 
York  State  Press  .Association,  and  the  first  annual  ball  and  frolic  Friday  eve-  died  May  14  at  the  home  of  his  daughter 
National  TYiitorial  .Association.  ning,  April  25.  Proceeds  of  the  affair  in  New  Orleans,  La. 


ASSOCIATIONS  AND  CLUBS 

'OLOR.ADO  EDITORI.AL  .ASSO- 


will  go  towards  a  fund  for  disabled  and  Thomas  Commfjiford  Martin,  67, 
deceased  newspapermen  and  their  editor  and  author,  died  May  17,  in  Pitts- 
families.  In  connection  with  the  ball  field.  Mass. 

a  souvenir  in  the  form  of  a  32-page  John  I>f;an  Finlay,  former  publisher 
tabloid  newspaper  was  is-  of  Owen  Sound  {Ont.)  Advertiser,  died 
May  17,  after  lengthy  illness. 

_  Howard  D.  Sullivan,  formerly  of  the 

editorial  staff  of  the  Denver  Rocky 
Mountain  Ncus,  died  recently  in  Denver. 
Harry  A.  Quarrels,  advertising  and 
^  circulation  manager  of  the  Texarkana 

—  '  {Tex.)  Pour  Slates  Press,  died  this 


CI.ATION  has  a  somewhat  unusual  miniature  tabloid  newspaper  was  is 
plan  for  its  operation.  Each  memter  sued. 

newspaper  is  asked  to  contribute  10  in-  - 

ches  of  space  each  week,  free  of  charge, 
to  lie  sold  by  the  association  through 
the  Inter-Mountain  Press,  official  organ, 
to  provide  the  necessary  finances  for  the 
field  manager's  work.  Under  the  agree- 


The  World  and  the  Eve- 
nipc  World  have  a  oom- 
btned  circulatian  dail7,  of 
650,000  (or  $1.20  per  agate 
line  grots,  subject  to  con¬ 
tract  ditcounta.  They  carry 
more  high  clast  dry  goods 
advertising;  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

Advertise  (n  IVeivs  nepers 
by  thm  Fear 


ment.  which  121  Colorado  newspapers  ^ H ARLES  E.  PEARCE,  66,  for  many  week,  following  a  short  illness, 
have  entered,  the  association  is  to  receive  v^rs  nrii-orticinrr  tUo 


Pulitzer  Bididing,  New  York 
MaUers  Buildbig  Ford  BulliBng 

Chkago  Detroit 


years  advertising  manager  of  the 


one-fourth  of  the  receipts  and  the  Inter-  Lawrence  {Mass.)  American  and  later 


Mountain  Press,  one-fourth. 

Woman’s  Advertising  Club  of  New 
Orleans  has  elected  Mrs.  Margot 


with  the  Lawrence  Telegram,  died  on 
May  22,  in  a  hospital  at  Boston. 

John  K.  Cushing.  34,  editor  of  the 


Ingles,  advertising  manager  of  the  .Marling  {Cal.)  Gazette,  died  May  20, 
Maison  Blanche  Company,  president,  following  an  operation. 


and  Miss  Rose  Michaelis,  correspond¬ 
ing  secretary. 

Northern  Minnesota  Editorial  Asso¬ 
ciation’s  annual  outing  is  scheduled  to 
be  held  at  Alexandria,  Minn.,  June  26, 
27,  28  and  29,  .A.  G.  Ruthledge,  secre- 


Patrick  J.  McSherry,  for  52  years 
a  pressman  on  the  Brooklyn  Eagle,  ditd 
in  Asbury  Park,  N.  J.,  !NIay  23. 

Milton  Kerns,  78,  for  a  number  of 
years  editor  of  Hinh  Tide,  a  weekly 
publication  of  Pittsburgh,  died  at  his 


tary,  has  announced.  Members  of  the  home  in  Bellevle,  Pa.,  May  7. 


Seventh  District  Editorial  Association, 


of  which  Theodore  Christianson  of  corres^ndent  ^r '"'the^^^rHffi  Lokal 
Dawson  is  president  has  accepted  the  13  York, 

invitation  to  join  in  the  meeting.  The  •  ^  ^  ’ 

program  arranged  includes  sports  of  Howard  Si  llivan.  foriner  ^icago 
all  kinds,  annual  ball  game,  fishing,  newspaper  man.  died  May  10  at  Denver. 
au*omobiiing,  swimming,  boating,  ban-  editor  of  the  Great 


quet  and  smoker. 

Country  Press  Club  held  its  spring 
meeting  May  9,  at  Valley  Springs.  S.  D. 


Falls  {Mont.)  Tribune. 

Mrs.  Mayme  O’Leary  Quigley, 
wife  of  S.  M.  Quigley,  editor  of  the 


.  ,  \  ’  r'l  i.  c  M  V  I,  IVahasha  {Minn.)  Herald,  died  May  21. 

Advertising  Club  of  New  York,  X 

members  inspected  the  U.  S.  S.  Vir-  ,  C.  Pierce,  79,  for  35  years 

ginia  at  the  Brooklyn  Navy  Yard,  foreman  of  the  mechanical  department 
May  24,  on  the  invitation  of  Captain  of  the  Lewiston  {Me.)  Journal,  died 
Thomas  J.  Senn,  commanding  officer.  week. 

Des  Moines  (la.)  Advertising  Club  Johnson,  editor  of  the 

has  elected  Ray  W.  Lockard.  manager  May 

of  the  Periodical  Publishers’  Service  following  6  months  illness. 


» bureau,  president 


Mrs.  Margaret  Graham  Horton, 


Women’s  Advertising  Club  of  Omaha  "  'f^  of  the  editor  of  debates  m  the  Sen- 
recently  elected  the  following  officers ;  jf  Gttaw'a.  Canada,  and  one  of  the 
Mary  Carlson,  president;  Mrs.  Mary  Sunders  of  the  ^nadian  Women  s  Press 


Hultz,  vice-president ;  Carita  Herzog, 
treasurer,  and  Lucille  Latham,  secretary. 


Club,  died  in  Montreal,  May  20. 
Walter  J.  Lewis,  70,  one  of  the  early 


Northeast  Missouri  Publishers’  Asso-  ”ewsp;ii»er  comjKisitors  in  Salt  Lake  City 
ciation  will  hold  its  annual  summer  — 
meeting  in  Paris,  Mo.,  in  July,  the 

date  to  be  announced  later.  _  _  _ 

Walla  Walla  (Wash.)  Advertising  More  tna.!! 

Club  has  elected  the  following  officers:  I 

president.  J.  L.  Cundiff ;  first  vice-pres- 

ident.  J.  L.  Jones;  second  vice-president,  w  ITlllllOIl  DU^CITS 
Leslie  Hoagland ;  serret.arv,  J.  E.  Ran¬ 
som ;  treasurer.  N  A  Davis.  CToofl^  fVitfa 

San  Diego  (Cal.)  Advertising  Club  gUUab  TeaQ  106 

has  elected  W.  Hugh  .Strong,  ai'vertis- 
ing  manager  of  the  Marston  Store,  pres-  MFW/ 

i<lent.  to  succeed  U.  S.  Grant.  .Austin  IyILW  1  v/lviv 

Cordtz  succeeds  \\ .  W.  Fell  as  vice-  v^\ TnibT  a  w 

president  EVENING  JOURNAL 

Lowell  (Mass.)  Press  Club  has  been 
organized  and  the  following  officers  elect- 


Ludlow  helps  you 
sell  display 
advertising . 

WE  purchased  our  Ludlow  in  the  fall  of  1918. 
At  that  time  it  was  very  difficult  to  secure  suf¬ 
ficient  help  and  we  were  looking  about  for  some 
more  efficient  means  to  handle  our  advertising  than  the 
old  fashioned  one-type-at-a-time  method.  The  Ludlow 
System  seemed  to  be  the  logical  answer  to  the  question,” 
writes  the  Madison  Courier,  Madison,  Indiana. 

“When  we  changed  from  single  type  display  to 
Ludlow  display,  we  found  it  w'as  not  necessary  to  go 
through  a  long  process  of  instruction  to  our  help,  as  the 
operation  of  the  machine  is  so  simple  that  in  a  day  or 
two  it  was  running  as  smoothly  as  one  might  desire. 

“After  using  the  machine  for  almost  six  years,  we  have 
found  it  to  be  not  only  a  time  saver  in  setting  advertising  itself, 
but  in  make-up  and  lock-up  of  the  forms.  It  has  improved  the 
typoRraphy  and  with  the  improvement  in  the  appearance  of  the 
paper  we  have  found  it  ea.sier  to  sell  advertising  space,  and  we 
have  increased  our  local  display  about  fifty  per  cent,  in  the  last 
four  or  five  years.  During  the  last  few  weeks  we  have  been  using 
the  Ludlow  to  set  italic  headlines  over  news  matter,  and  we  find 
it  quite  an  improvement  over  the  old  method  of  setting  italic 
,  headlines.  They  are  not  only  set  faster,  but  they 

a  better  face  and  look  better.’’ 

WfirMr  Ludlow  Typograph  Co. 


San  Francisco 
Hcarst  Bldg. 


2032  Clyboum  Avenue 

CHICAGO 


New  York : 
World  BMg. 


LUDLOW  QUALITY  COMPOSITION 
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NEW  ENGLAND 

STATES 


MAaSAOHirnTTB— PepoUUon.  3,I&3.S56 
Circa-  2.600 
Ution  Unet 

***Attleboro  Bun . (E)  6,414  .0276 

tltBoston  Globe  . (MAE)  278.616  .60 

tttBottoa  Globe  . (B)  382.068  .66 

•'•Boston  Post  . (M)  362.620  .60 

•••Boston  Post  . (B)  367.800  .66 

•••FsU  BWor  Herald  . (E)  16.271  .046 

•••Fitohbur*  Bentlnol  . (E)  11,410  .066 

•••HaTorhUl  Oasetto  . (E)  16,008  .066 

tttEynn  Item  . (E)  16,617  .06 

tttEovoll  Courier-Citisen  and 

Ereninr  letdor  ....  (MAE)  21,270  .06 

••'Mew  Bedford  Standard-Mercury 

(MAE)  82,666  .08 

•••Mow  Bedford  Sunday  Standard 

(B)  27.884  .08 

•••Mortb  Adams  Transcript.  .(E)  9,604  .0878 

ttPittsfield  Esfle  . (E)  16.007  .04 

•••Salem  Mews  . (E)  21,164  .09 

•"Taunton  Gazette  . (E)  8,661  .04 

tttWorcester  Telofrum-Goietto 

(MAE)  84.866  .94 

tttWorcester  Sundsy  Toletram  (B)  46,689  ,18 

MAIME— Population,  768,014 

"•Bancor  Daily  Commercial.  ,(E)  14,626  .06 

"•Portland  Press  Herald. .  (MAS)  81, 116(A)  .06 

"•Portland  Express  . (E)  26,400  ,10 

"•Portland  Telecrom  . (B)  88,784  .10 

(Sunday  Edition  Express) 

tttWaterville  Sentinel  . (M)  8.999  .  036 

MEW  HAKPSHIRE— PopuUtion.  443.688 

•"Concord  Monitor-Patriot  ..(E)  6,828  .0876 

tttKeone  Sentinel  . (E)  8,618  .08 

"•Manchostor  Union  Leader,  (MAE)  28,846  ,10 


BHODE  ISLAMD— PopuUUon,  604.397 


tttMewport  Dally  Mews . (E)  6,184  ,0886 

tttFawtucket  Times  . (E)  26,891  ,07 

tttFroTidence  Bulletin  . (E)  64.076  ,17 

"•Providence  Journal  . (M)  88,684  ,10 

"•Providenoe  Journal  . (8)  61,142  ,16 

tttProvidonco  Tribune  . (E)  88,081  .10 

•••Westerly  Bun  . (EA8)  1499  .025 

•••Woonsocket  OaU  . (E)  18,668  .06 

(A)  Combination  rate  Daily  Journal  and 
Eve,  Bulletin. 

VEEMOMT— PopuUtion,  862,428 

"•Barre  Times  . (E)  6,886  .08 

tttBenninston  Banner . (E)  8,069  .0126 

•"Bnrllncton  Free  Press . (M)  18,098  ,06 

•••Rutland  Herald  . (M)  10,6a  .04 

"•St,  Johnsbury  Caledonion-Reoord 

(E)  4,024  .0814 

OOMMECncmr— PopuUtion,  l,S80,ai 

"•Bridceport  Post-Telegram 

(EAM)  M,11T  .14 

"•Bridgeport  Post  . (8)  20.666  ,09 

"'Hartford  Couront  . (M)  81, 9M  .08 

"•Hartford  OOurant . (S)  60,247  .11 

tttHortford  Times  . (E)  46,997  .18 

•"Meriden  Record  . (M)  7,218  .OU 

tttMiddletewn  Press  . (E)  7,988  .0321 

tttMew  Haven  RegUter  ..,(EA8)  40,106  .11 

"•Mow  London  Day  . (E)  11.841  .06 

ntMorwich  BuUetin  . (M)  12.404  .07 

"'Morwalk  Hour  . (E)  6,624  .08 

"•Stamford  Advocate  (E)  8,994  ,0371 

"•Waterbury  Republican  American 

(MAE)  81,961  .06 

"•Waterbury  Republican  ,...(S)  16,181  .06 


.0886  .0296 

.07  .07 

.17  (A)  .28 

.10  (A).28 

.16  .16 

.10  .09 

.025  .086 

.06  .06 


8,994  .0376 


21,961  .06 
16,181  .06 


tt  Government  Statement,  Sept.  80,  1923. 
••'  A.  B.  C.  Statement,  April  1,  1924. 
ttt  Government  Statement,  April  1,  1984. 
(A)  Circulation  doily  edition  only. 


as  a  group  lead  the  country  in  many  lines 
of  endeavor  and  a  wise  advertiser  or 
manufacturer  will  advertise  a  path  to  their 
door. 

Statistics  show  that  two-thirds  of  all  the 
clocks,  fire  alarms,  silver  plated  ware,  cor¬ 
sets  and  ammunition  manufactured  in  the 
United  States  are  made  in  New  England. 

More  than  fifty  per  cent  of  all  the  brass 
made  in  the  United  States  is  produced  in 
these  states. 

Nearly  seven  hundred  places  in  New 
England  can  be  termed  manufacturing 
towns. 

Here  we  find  communities  where  intel¬ 
ligent,  productive  people  have  made 
permanent  homes. 

These  people  demand  an  enormous 


volume  of  merchandise  every  day. 

The  daily  newspapers  will  move  this 
merchandise  from  the  dealers’  shelves  to 
the  consumer,  if  only  you  will  do  your 
part  and  use  adequate  advertising  space. 

These  New  England  dailies,  covering 
the  territory  from  the  east  to  the  west,  and 
from  the  north  to  the  south,  will  carry 
your  message  to  the  buying  public  of  this 
territory. 
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OUT  OF  TOWN  NEWS 
STANDS  SELLING  EDITOR 
&  PUBLISHER 

Alcvsta,  Ga. — 

Steve’s  Place,  1140  Broad  street. 
Bakersfield,  Calif. — 

Bakersfield  Magazine  Agency,  1609 
19ih  street. 

Beaumont,  Tex. — 

Szafir's  Book  Store,  Cozy  News 
Stand. 

Bellingham,  Wash. — 

Elmo  Hurley,  1331  Comwiell  ave¬ 
nue,  and 

.\1  Buckner,  100  West  Holly  street. 
Boise.  Idaho — 

Asa  Tillotson. 

Boston — 

A.  McNeil,  P.  O.  Box  5335,  and 
Old  South  News  Company. 
Bridgeport,  (ionru — 

Simone’s  News  Room. 

Chicago — 

Charles  Levy,  27  N.  Fifth  street,  and 
I.  B.  Cry  &  Co.,  74  W.  Madison 
Cleveland— 

Schroeder’s  News  Store,  Superior 
street,  opp.  P.  O. 

Davenport,  Iowa — 

Comenitz  News  Agency,  408  Har- 
ri-on  street,  and 

Hiekey  Bros.,  424  Brady  street,  and 
Martin  Cigar  Company,  116  Main 
Davton,  Ohio— 

\Vilke  News  Company,  125  South 
I.uiilow  street. 

Des  Moines — 

Move’s  News  Stand,  309  Fifth  ave¬ 
nue,  and 

Hyman’s  News  &  Book  Store,  407 
Sixth  avenue,  and 
Fidler  Pearlman  News  Stand,  509 
Grand  avenue. 

Detroit — 

Ludmeton  News  Company,  928  W. 

Forest  avenue,  and 
Triangle  News  Company. 

Eugene,  Ore. — 

Koke-Tiffany,  878  Willamette  street. 
Hutchinson,  Kan. — 

City  News  Stand,  101  West  15th 
Kansas  City,  Mo. — 

Izxy  Fleischman,  10th  and  Main 
streets,  and 

News  Stand,  18th  street  near  Grand 
avenue,  and 
Lake  Charles,  La. — 

Parker’s  News  Stand. 

Lawrence,  Kan. — 

R.  R.  Hickson.  715  Massachusetts 
Manchester,  N.  H. — 

Mr.  Thompson,  30  Hanover  street. 
Marion,  Ind. — 

Musver  &  Sons  News  Company, 
122  West  4th  street. 

Mason  City,  Iowa — 

Yelland  &  Hanes. 

New  Orleans — 

Wallace.  105  Royal,  near  Canal. 
Ogden,  Utah — 

\'ogeI  News  Company. 

Oklahoma  City — 

Stevenson  News  Agency,  and 
News  &  Book  Shop. 

Parsons,  Kan. — 

Union  News  Stand,  M.  K.  T.  Station. 
Pittsburgh — 

Jones  Bcpok  Shop,  437  Wood  street. 
Providence — 

Butler  Exchange  News  Company. 
Rock  Island,  HI. — 

I-ouis  z\ndich,  1608  Second  avenue. 
St.  Paul — 

St.  Marie  Cigar  &  News  Company, 
96  East  Fifth  street. 

Salt  Lake  City — 

Magazine  Book  Store,  237  South 
.State  street. 

Salem,  Ore. — 

D.  H.  Talmadge,  193  North  Com¬ 
mercial  street. 

San  Francisco — 

Golden  Gate,  3rd  and  Market  streets. 
Sioux  City,  Iowa — 

Fitzgibbons.  532  Fifth  street. 
Springfield,  Mass. — 

A.  R.  &  C.  H.  Marshman,  Bowles 
Bldg. 

Stockton,  Calif. — 

Stockton  News  Co.,  Hotel  ^Main. 
Scantlebury  Bros.,  37  N.  Sutter 
Toledo,  Ohio — 

Blade  News  Stand,  P.  O.  Box  429. 
Washington.  D.  C. — 

L.  I>ec  Combs,  Ebbitt  House  Cigar 
Stand. 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 


'T'HIS  election  year  Bob  Satterfield, 
cartoonist,  now  with  the  Publishers 
.■Xutocastcr  Service,  Xew  York,  is  having 
to  think  and  draw 
three  ways  at 
For  the  first 
once. 

time,  his  syndi¬ 
cate  has  agreed  to 
furnish  publishers 
their  choice  in 
political  cartoons. 
Satterfield,  there¬ 
fore,  has  to  prD- 
duce  suitable  car- 
toons  for  the 
Democrats,  Inde¬ 
pendents,  and  Re¬ 
publicans. 

A  questionnaire 
has  been  sent  out 
to  clients  by  Publishers  Autocaster  Serv¬ 
ice,  announcing  the  service  and  asking 
them  to  submit  their  choices.  A.  F.  Har¬ 
rison,  sales  manager,  reports  that  the  ar¬ 
rangement  has  been  very  favorably  re¬ 
ceived  and  that  many  letters  have  reached 
him  praising  the  plan. 

Satterfield,  who  was  formerly  with  the 
NE.\  Syndicate,  is  widely  known  as  a 
cartoonist. 

Release  date  for  Cicne  Carr's  new 
comic  strip,  ’’The  Raster  Beasley's,” 
has  been  set  fur  luue  2.  the  McClure 
Newspaper  Syndicate.  New  York,  an- 


Bob  Satterfield 


nounced  this  week.  It  will  run  daily 
with  a  full  page  Sundays. 

The  Scripps- Paine  Service  is  removing 
its  Pacific  Coast  headquarters  from  San 
l)iego  to  1126  Folsom  street,  San  Fran¬ 
cisco,  Cal. 

“The  Improbable  Success  of  Mr.  Owen 
Hood,”  a  short  story  by  Gilbert  K.  Ches¬ 
terton,  is  ready  for  release  to  newspapers 
June  15,  by  the  Chicago  Tribune  News¬ 
papers  Syndicate,  Tribune  Square,  Chi¬ 
cago. 

Mary  Graham  Bonner,  children’s  feature 
writer  for  the  Western  Newspaper  Union 
Syndicate,  is  at  Emerald  Lake  Camp  in 
the  heart  of  the  Canadian  Rockies,  gath¬ 
ering  fresh  material  for  her  series, 
“Daddy’s  Evening  Fairy  Tales.”  Dur¬ 
ing  the  past  9  years.  Miss  Bonner  has 
written  and  published  nearly  4,000  stories 
for  children.  In  private  life  she  is  the 
wife  of  Eugene  E.  Early,  publisher  of 
the  Jamaica  {N.  F.)  Queens  County 
News. 


Mrs.  Alma  Whitaker,  special  writer  on 
the  Los  Angeles  {Cal.j  Times,  has  con¬ 
tracted  to  write  a  daily  article  for  the 
McClure  Newspaper  Syndicate,  New 
York,  on  psychological  philosophy.  Mrs. 
Whitaker  has  become  popular  on  the 
west  coast  and  her  connection  with  the 
New  York  syndicate  will  be  her  first  in¬ 
troduction  to  a  larger  field. 


MERCHANT  SHOOTS  EDITOR 


Quarrel  Over  Editorials  at  Soperton, 
Ga.,  May  End  Fatally 

(By  Telegraph  to  Editor  &  Publisher) 

Soperton,  Ga.,  May  28. — Horace  M. 
Flanders,  editor  of  the  Soperton  News, 
was  shot  in  the  chest  and  seriously 
wounded  last  night  by  Crosby  Williams, 
prominent  Soperton  merchant.  Williams 
escaped,  and  has  not  been  arrested. 
Flanders’  condition  is  grave.  Police 
officers  are  still  searching  for  his  as¬ 
sailant. 

Williams  shot  Flanders  for  printing 
editorials  which  he  said  were  hurting 
the  town,  according  to  the  police. 


New  Bayonne  Daily  Planned 

Michael  J.  Donovan,  editor  of  the 
Bayonne  (A’.  /.)  Public  Opinion,  has  an¬ 
nounced  his  intention  of  starting  a  daily 
afternoon  paper  within  5  weeks.  The 
purchase  of  equipment  already  is  under 
way  and  construction  of  the  new  home 
has  been  started.  Bayonne  has  two  other 
papers,  both  published  in  the  afternoon, 
the  Times  and  the  Xcscs. 


Summers  to  Edit  N.  Y.  Bulletin 

Snowdon  H.  Summers,  for  many 
years  connected  with  the  New  York 
Evening  Telegram  prior  to  its  present 
ownership,  has  become  associated  with 
Frederick  W.  Enright  and  Frank  B. 
Flaherty,  respectively  publisher  and  gen¬ 
eral  manager  of  the  new  New  York 
Evening  Bulletin,  and  will  assume  the 
post  of  editor  of  the  Bulletin.  Summers 
broke  into  the  newspaper  game  on  the 
Chicago  Tribune,  and  came  to  New  York 
while  still,  as  he  himself  says,  “very 
green  and  very  cul>by.”  He  was  with 
the  Evening  Telegram  for  nearly  14  years 
prior  to  the  sale  of  that  newspaper  by 
the  James  Gordon  Bennett  estate  to  Frank 
A.  Munsey,  holding  important  executive 
positions  for  the  last  12  years  of  that 
time.  From  assistant  city  editor  he  be¬ 
came  telegraph  editor,  then  city  editor, 
and  then  news  editor  which  desk  he  held 
during  the  world  war.  In  1917  he  was 
made  managing  editor  of  the  Telegram, 
which  position  he  held  until  his  resigna¬ 
tion  at  the  time  of  Mr.  Munsey’s  pur¬ 
chase.  For  the  last  three  years  Summers 
has  been  writing  advertising  for  United 
Artists  Corporation. 


BRONSON  NEW  PRESIDENT 
OF  N.  E.  A. 

(Continued  from  page  10) 

J.  W.  Kayser,  Chickasha  Star. 

Miss  Kayser,  Chickasha  Star. 

Mr.  and  Mrs.  A.  L.  Kates,  Claremore  Prognst. 
C.  A.  Looney,  Muskogee  Timcs-Democrat. 

O.  I-eamon,  Agra  Index. 

Mrs.  Frank  B.  Lucas.  Ponca  City. 

Floyd  Miller,  Skiatook  News. 

-Mr.  and  Mrs.  \V.  E.  Marsh,  Publishers  Auxil 
^  iary,  Oklahoma  City. 

N.  A.  Nichols.  El  Reno  American. 

Mrs.  C.  P.  Rhodes.  Marland  Red  Rock  Record. 
Mr.  and  Mrs.  Fred  P.  Shepler,  Laaiton  Consli. 
tution. 

\V.  E.  Schooler.  Hugo  Daily  News. 

Mr.  and  Mrs.  C.  M.  Sarchet.  Ponca  City  News. 
Miss  Etta  Stephen,  Oklahoma  City  Farmer. 

■Miss  Ruth  M.  Strode,  Stillwater  Daily  Press. 
John  R.  Thacker,  El  Dorado  Courier. 

T.  W.  Maher,  El  Reno  Daily  Democrat. 

.Mrs.  Sue  L.  Lower,  Enid  Democrat. 

E.  Fiel,  Enid  Democrat. 

PENNSYLVANIA 

Mr.  and  Mrs.  H.  B.  Heywood,  Conshohocktt 
Recorder. 

Miss  Mildred  Zerbey,  Fottsi-ille  Daily  Repub¬ 
lican. 

Miss  Elisabeth  Zerhey,  Pottsville  Daily  Reprib 
lican. 

J.  Frank  Buch  and  daughter  Mary,  Titki 
Record. 

Mr.  and  Mrs.  Chas.  M.  Meredith,  Quakers 
town  Free  Press. 

Mr.  and  Mrs.  Chas.  W.  Baum.  Perkasie  Central 
News. 

SOUTH  DAKOTA 

Mr.  and  Mrs.  Fred  C.  Kirch,  Wood  Pioneer. 

W.  C.  Lusk,  Yankton  Daily  Press. 

Mr.  and  Mrs.  H.  H.  Heath,  Artesian  Comnum- 
malth. 

Miss  Nettie  Cardin,  Sioux  Falls  Argus-Leaier. 
TENNESSEE 

Edward  Albright,  Gallatin  News. 

TEXAS 

Cora  May  McKee  and  sister,*  Frankston  dti- 
sen. 

Mr.  and  Mrs.  S.  W.  Papert,  Texas  Daily  Press 
League,  Dallas.* 

Mr.  and  Mrs.  W.  W.  Jenkins,*  Alpine  Atif 
lanch. 

Miss  Ruth  Jenkins,*  Alpine  Avalanch. 

.Mr.  and  Mrs.  C.  Ei.  Palmer  and  daughter 
Betty,*  Texarkana  Four  States  Press. 

Mr.  and  Mrs.  E.  S.  Eberly  and  daughter. 
Western  Newspaper  Union,  Dallas.* 

Mr.  and  Mrs.  W.  ’T.  Carter,  Killeen  Herald. 

UTAH 

J.  E.  Jones,  Western  Newspaper  Union,  Salt 
Lake  City. 

Mr.  and  Mrs.  Chas.  England,  Logan  Journal. 
VIRGINIA 

James  C.  Latimer,  Secretary  Virginia  Press  As¬ 
sociation,  Richmond. 

WASHINGTON 

Mr.  and  Mrs.  E.  L.  Wheeler,  Waitsburg. 
WISCONSIN 

P.  C.  Atkinson  and  son,  Eau  Claire  Leader. 
Mr.  and  Mrs.  T.  J.  Cunningham,  Chippevm 
Falls  Daily  Gazette. 

Mr.  and  Mrs.  F.  R.  Helmer,  Clinton  Banner. 
Miss  Helen  Howe,  Mrs.  Randall  Howe,  Ripen 
Press. 

Mrs.  H.  L.  Hoard,  Fort  Atkinson  Union. 

Mrs.  C.  A.  Caswell,  Fort  Atkinson  Union. 
Mr.  and  Mrs.  Frank  EX  Noyes,  Marinette  Star. 
Louis  H.  Zimmerman,  Burlington  Standard- 
Democrat. 

CANADA— MANITOBA 
W.  J.  Keyes,  Winnipeg  Country  Publisher. 


*Will  join  enroute  to  Mexico. 


New  Ink  Company  Organized 

Edmund  E.  Sinclair,  for  32  years  with 
the  Sinclair  &  Valentine  Company;  and 
John  J.  Carroll,  16  years  with  the  same 
concern,  have  formed  a  new  company  for 
the  manufacture  of  printing  and  litho¬ 
graphic  inks. 
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Humor 
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Irresistibly  feminine  and  timely. 

Tom  Beck  Features,  733  San  Fernando  Bldg., 
Lob  Angeles. 
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THE  MAJOR  MARKETS  OF  AMERICA 


A  New  aad  Exclusive  EDITOR  &  PUBLISHER  Service  to 
Space  Buyers 


- Ill - 

Circulation  that  stays-pays 


XXXI — AUSTIN — Located  by  Its  Natural  Beauty 

By  HARRY  R.  DRUMMOND 


AUSTIN,  Tex.,  capital  city  of  the 
largest  state  in  the  Union,  is  the  of¬ 
ficial  residence  of  the  benevolent  despot 
who  rules  more  square  miles  of  country 
than  are  contained  in  the  states  of  Maine, 
New  Hampshire.  Vermont,  Massachu¬ 
setts.  Rhode  Island.  Connecticut,  New 
Jersey,  Delaware,  Maryland,  West  Vir¬ 
ginia,  South  Carolina.  Kentucky,  In¬ 
diana.  Ohio  and  the  District  of  Columbia 
by  3.310  square  miles. 

According  to  the  1920  census,  collected 
by  the  Government  of  the  United  States, 
Austin  had  34.876  pettple.  In  accordance 
with  all  Chambers  of  Commerce,  the 
Chamber  of  Commerce  of  Austin,  to¬ 
gether  with  the  city  directory  people  “es¬ 
timate”  that  there  are  53,000  people  now 
living  in  Austin,  but  a  real  investigator 
found  out  that  there  are  approximately 
39,000,  divided  into  8,850  families,  oc¬ 
cupying  8,277  residences  and  apartment 
houses,  with  emphatic  emphasis  on  the 
residences. 

There  are  1,063  high  class  homes;  2.835 
middle  class  homes ; ;  2,065  third  class 
homes  and  2,247  homes  of  the  poorer 
class. 

_  There  are  45  manufacturing  institu¬ 
tions  in  Austin,  most  of  them  rather 
small,  employing,  collectively  1,037  per¬ 
sons,  who  were  paid  $1,470,000  in  wages 
during"  the  year.  This  gang  of  huskies 
turned  out  $4,996,000,000  worth  of  mer¬ 
chandise  from  these  factories  last  year. 

There_  are  38  jobbing  houses  in  Austin, 
and  their  combined  tumovec  was  some¬ 
thing  in  excess  of  $15,000,000. 

The  retail  portion  of  Austin  is  on  three 
streets.  Congress  avenue  is  the  big  bet. 
It  runs  for  one  mile,  leading  from  the 
river  to  the  State  House,  and  is  a  clean, 
roonty  wide  street,  the  “main  street”  of 
the  city.  Sixth  street,  Lavaca  street  and 
Guadelu]^  street,  each  for  one  half  mile, 
are  retail  streets,  but,  in  reality  “side 
streets.”  However,  they  have  many 
good  stores  on  them. 

There  are  7  department  stores  in  .Aus¬ 
tin.  Collectively  they  do  some  $7,000.0(X) 
a  year,  and  the  combined  retail  turnover 
of  the  city  is  about  $20,000,000  annually. 

Scarborough’s  is  the  largest  and  best 
store  in  the  city.  Adam  Johnson  is  sec¬ 
ond,  both  in  quality  and  volume,  Rosner’s 
third,  Warren’s  fourth,  Ludeck  Moffett 
fifth,  Bohn  Bros,  sixth,  and  Penny’s 
seventh,  both  in  volume,  quality  and 
standing  in  the  community. 

Tlie  merchandise  offered  for  sale  in 
Austin  is,  for  the  most  part,  of  good 
quality.  There  is  a  preponderance  of 
what  is  known  as  “good  trade”  in  the 
city,  and  it  is  catered  to  in  very  good 
shape  by  the  merchants. 

There  are  278  miles  of  streets  in  Aus¬ 
tin.  22  of  which  are  paved,  which  in¬ 
dicates  that  paved  streets  are  compara¬ 
tively  rare. 

The  International  Great  Northern, 
Southern  Pacific  and  Missouri,  Kansas 
and  Texas  railroads  connect  the  rest  of 
the  world  with  .Austin,  furnishing  ade¬ 
quate  and  ample  transportation  facilities. 
■There  are  five  national  highways  pass¬ 
ing  through  .Austin,  making  it  a  port  of 
call  for  motorists,  and  also  making  it 
easy  for  residents  of  surrounding  ter¬ 
ritory  to  reach  the  city  easily — inci¬ 
dentally  contributing  to  .Au.stin’s  retail 
prosperity. 

It  is  interesting  to  learn  how  .Austin 
“happened.”  Back  in  1836,  when  Texas, 
just  freed  from  Mexican  oppression,  was 
a  Republic,  there  was  a  commission  ap¬ 
pointed  to  find  the  most  beautiful  spot  in 
Texas  and  there  to  l<Kate  the  capital  of 
the  state.  That  is  liow  .Austin  was  lo¬ 
cated  where  it  is. 

It  lias  been  shown  that,  as  a  manufac¬ 
turing  center.  .Austin  is  not  so  much. 
The  reason  .Austin  exists  is  that  it  is  the 
political  headquarters.  This,  too,  ac¬ 
counts  for  several  otherwise  curious 
things  one  sees  in  .Austin. 


The  stranger,  unacquainted  with  cir¬ 
cumstances,  walking  up  (or  down)  Con¬ 
gress  street,  might  think  that  Austonians 
are  different  from  other  folks.  This  be¬ 
cause  of  the  large  number  of  pompous, 
queerly  dressed  “statesmen”  one  sees  on 
the  street.  Peace,  brother,  they  are  not. 
for  the  most  part  Austonians.  They  are, 
for  the  most  part,  “statesmen”  from  all 
over  "rexas  who  foregather  in  Austin 
to  advise  with  Governor  Pat  M.  Neff 
as  to  how  to  run  the  weighty  affairs  of 
the  state,  and  how  to  make  the  proper 
appointments. 

You  see  Texas  “statesmen”  take  them 
selves  very  seriously,  and  must  dress  the 
part — or  the  “commun  peepul”  would 
not  know  they  are  “statesmen.”  It  is  a 
good  idea,  too,  for,  in  a  great  many  in¬ 
stances  it  is  the  dress  alone  that  iden¬ 
tifies  them. 

When  a  “statesman”  eventually  yields 
to  the  incessant  murmur  of  his  consti¬ 
tuents  and  “accepts”  and  office  which 
necessitates  his  being  in  Austin,  either  for 
a  session  of  the  l^islature  or  during  a 
political  term,  he  is  impressed  with  the 
living  conditions  and,  provided  he  can 
afford  it,  he  establishes  a  residence  in 
Austin,  there  to  live,  handy  for  the  Gov¬ 
ernor  to  call  on  him  for  advice,  and,  bask¬ 
ing  in  the  reflected  glory  of  a  great  past, 
really  enjoy  life. 

That  is  why  there  are  so  many  beauti¬ 
ful  homes  in  Austin;  why  Austin  is  pros¬ 
perous  beyond  all  statistical  data,  and 
why  Austonians,  particularly  the  ladies, 
are  such  good  looking,  well  dressed, 
snappy  affairs. 

Texas  “statesmen”  almost  invariably 
wear  the  uniform  made  famous  by  the 
late  Thomas  Nast  and  the  happily  present 
John  T.  McCutcheon — long  black  coats, 
wide,  soft  black  hats,  long  hair,  turn 
down  collars,  string  ties  and  a  deeply 
serious  look — you  know — the  regulation 
vaudeville  make  up. 

But  their  women  folks  will  none  of 
that.  They,  bless  ’em,  want  the  new  and 
they  get  it,  for,  by  jimminy,  a  man  may 
rim  a  government,  but  he  does  not  run 
his  wife  nor  his  daughter — particularly 
the  daughter. 

However,  the  chief  industry  of  Austin 
is  the  government,  and  the  Capitol  is  the 
biggest  and  finest  building  in  the  city, 
being  317  feet  high,  covering  six  acres, 
costing  3.000,000  acres  of  Texas  land,  and 
having  been  built  of  Texas  granite. 

Texas,  amongst  other  things  produces 
great  quantities  of  nuts.  That  is,  the 
peanuts,  pecans,  walnuts  and  such,  and 
one  room  of  the  Capitol  is  given  over  to 
an  exhibition  of  Texas’  agricultural 
products,  including  the  various  nuts.  It 
is  the  one  room  in  the  Capitol  that  con¬ 
tains  no  oil  paintings  of  “statesmen.” 

The  University  of  Texas,  with  more 
than  4.000  students,  the  State  School  for 
the  Deaf,  with  nearly  500  students,  the 
State  School  for  the  Blind,  with  250,  St. 
Edward’s  College  and  St.  Mary’s  Acad¬ 
emy  with  more  than  400  students,  to¬ 
gether  witii  the  Highlands  Private 
School  for  Girls  and  the  Austin  Military 
Academy,  all  located  in  Austin,  afford  a 
“college  town”  atmosphere  that  adds  to 
the  charm  of  the  city. 

There  are  26  churches,  2  high  schools, 
and  sixteen  grade  schools  in  the  city;_7 
theatres  (movies),  and,  all  in  all,  Austin 
is  a  market  worth  being  placed  on  the 
commercial  map  as  a  port  of  call,  and  a 
pretty  good  one. 

One  point  worthy  of  mention,  and  in¬ 
dicative  of  the  high  class  trade  in  Aus¬ 
tin.  is  the  fact  that  the  “Walk  Up  and 
Save  Ten”  and  credit  clothing  stores  have 
never  been  able  to  make  a  go  of  it  there. 
They  simply  cannot  get  enough  support 
to  make  expenses. 

Which  indicates  a  rather  high  order  of 
intelligence,  by  and  large. 
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rt-acli  who  is  an  expert  on  something,  For  the  next  2  years  he  was  special  I 
to  whom  one  may  talk,  gaining  fresh  commissioner  for  the  Board  of  Direc-  I 
ideas  and  viewpoints,  before  they  are  tors  of  the  Port  of  Boston,  coming  back  I 
written  down."  to  Nevv  York  University  as  economics  I 

After  talking  to  experts,  Clapp  comes  professor,  in  1914,  and  remaining  until  I 
back  to  his  tiny  office  in  the  American  1920.  From  1918  to  1919  he  was  also  !i 
building,  238  William  street,  Xew  York,  chief  of  the  economics  section  of  the  I 
and  “talks  off  an  editorial”  into  a  dicta-  Information  and  Education  Service,  of  I 
phone.  It  was  thus  I  found  him  early  the  United  States  Department  of  Labor.  I 
this  week. 

“I  became  used  to  the  dictaphone  while 
I  was  a  professor,”  he  explained.  “Now 
I  can  neither  write  nor  typewrite  fast 
enough  to  keep  up  with  my  thoughts." 

Mr.  Clapp  still  has  about  him  the  calm, 
unharried  professorial  air.  He  has  kepi 
his  young  appearance,  and  there  is  none 
of  the  negligence  in  dress  common  to 
working  newspaper  men.  His  face, 
smooth-shaven  and  with  regular  features, 
is  sunburned  from  a  month’s  vacation 
just  spent  on  his  cotton  plantation  in 
Texas. 

He  was  asked  about  his  experiment  in 
cotton  planting,  which  has  created  quite 
a  stir  throughout  the  southwest. 

“Arthur  Brisbane  and  1  went  down 
to  Fort  Worth  last  November,”  he  ex¬ 
plained.  “I  fell  in  love  with  the  place 
and  purchased  a  half-section  of  land  and 
have  an  option  on  another  half-section. 

“My  wife  is  really  the  one  who  is 
making  the  experiment.  We  have  hired 
3  farmers,  whom  she  manages.  We 
have  a  couple  of  tractors  and  a  stable  of 
riding  horses.  During  the  past  month, 
we  have  just  planted  250  acres,  and  since 
the  part  of  Texas  we  selecteil  is  singu¬ 
larly  free  from  the  boll-weevil,  we  ex¬ 
pect  very  gootl  results.” 

Although  not  trained  in  the  ordinary 
newspaper  school,  Clapp's  education  and 
subsequent  experience  has  been  rather 
more  detailed,  more  varied,  and  more 
exliaustive. 

He  came  to  the  east  from  Wisconsin. 

Graduated  from  Yale  with  the  class  of 
1904,  he  I'lrst  went  out  on  the  road  sell¬ 
ing  ammunition.  In  1907  he  went  to 
Germany  to  complete  his  studies,  b»eing 
awarded  his  Ph.  D.  degree  from  the 
University  of  Berlin  in  1910.  Return¬ 
ing  to  Yale,  he  became  an  instructor  in 
political  economy.  He  held  this  position 


NEWSPAPER  MAKERS  AT  WORK 

_  By  PHIUP  SCHUYLER  _ 


Winchester,  Tenn.,  Has  New  Weekly 

Thomas  C.  Price,  recently  editor  and 
owner  of  the  Lincoln  County  (Tcnn.) 
Xcix's,  started  publication  of  the  IFin- 
clwstcr  Xi~!x's,  a  weekly.  May  22.  Asso¬ 
ciated  with  him  is  J.  N.  Martin. 
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April,  1924,  exceeded  97,500. 

Advertising  Leadership 
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What  They  Are  Saying 


Significant  Sayings  and  Writings  «f  Leaders  in  the  Field  of  Newspaper 
Publishing  and  Advertising. 


“PRECIOUS  STREAKS  OF  FINE  GOLD” 

((TPHE  newspaper  business  is  not  a  romance.  It  is  just  a  plain,  workaday,  bnsi* 
r  ness  world,  warped  a  little,  perhaps,  with  none  too  firm  foundations,  hungry 
for  young  life,  but  filled  with  uneven,  precious  streaks  of  fine  gold,  that  remains 
jfter  the  dross  has  been  washed  away.” — Philip  Kinsley  of  the  Chicago  Tribune 
lUlff, 

•  •  • 

NEWS  INTERPRETATION  VS.  SPEED 

UT  BELIF.V'E  the  time  is  coming  when  newspapers  of  the  world  will  not  lay  so 
much  stress  on  the  lightning  flashing  of  news  events  as  they  will  on  the  in¬ 
terpretation  of  the  significance  of  those  events.  That  was  the  purpose  of  news¬ 
papers  several  decades  ago  and  I'm  convinced  that  they  will  revert  to  it.” — Sidney 
F.  Wicks,  Manchester  Guardian. 

*  •  • 

POUNDING  THE  BIG  BASS  DRUM 

ti'pRICE  is  to  the  average  advertisement  like  the  bass  drum  is  to  the  band.  It’s 
■U  always  at  the  tail  en«l,  but  the  band  wouldn't  be  complete  without  it.  Yet 
the  mere  pounding  of  the  drum  wouldn't  mean  anything  without  the  mnsic  that 
•ccompanies  it.  Before  price  means  anything,  it  must  be  accompanied  by  descrip¬ 
tion.” — Albert  W.  Stone,  of  the  Denver  (Col.)  Advertising  Club. 

■*  •  • 

COPY  TRANSCENDS  ALL  “SERVICES” 

itTJUT  merchandising  service,  trade  research  investigations,  and  surveys  count 
^*for  naught  if  the  advertising  copy  is  not  all  that  it  should  be.  Given  my 
choice  I  would  prefer  good  copy,  and  the  proper  dealer  and  consumer  appeal,  and 
that  combination  will  sell  more  goods  than  all  the  merchandising  help  and  publicity 
together.  The  wise  advertiser  ran  have  both — and  that  is  where  a  good  advertising 
agency  ran  and  does  help.” — William  H.  Rankin.  President,  William  H.  Rankin 
Company. 

*  •  • 

“FAITHFUL  AND  ACCURATE” 

ii^HE  venality  of  which  we  hear  so  much  from  Europe  does  not  exist  in  Ameri- 
^  ran  journalism.  No  matter  whom  it  hurts,  the  news  cannot  be  suppressed. 

Nor  ran  it  be  colored  in  the  interest  of  a  political  party.  Taken  as  a  whole,  the 
.American  press  is  not  only  independent,  but  it  also  strives  to  give  its  readers  a 
fiithful  and  accurate  presentation  of  news,  and  to  give  both  sides  in  reporting 
rantroversies  and  moot  questions.” — Herbert  Adams  Gibbons,  correspondent  and 
antlior,  Boston. 

•  •  • 

KEEPING  JOURNALISM  CLEAN 

i^'T’HE  shyster  reporter  ranges  all  the  way  from  the  dumb-bell  who  cannot  ob- 
serve  and  who  cannot  tell  what  he  iloes  see  and  hear  to  the  contemptible 
'  sell-out  man.  He  must  be  driven  out  by  the  combined  efforts  of  the  public,  other 
reporters  and  the  editors.  Reporters  who  are  worth  a  sliver  of  type  metal  are 
proud  to  be  reporters — they  aren’t  ashamesl  of  the  title  ‘reporter.’  .\nd  they  don’t 
try  to  disguise  it  by  introducing  themselves  as  ‘special  writers.’  ‘investigators,’  or 
feature  men.’” — Paul  R.  Leach,  Chicago  Daily  !\ews,  speaking  to  Medill  School  of 
Journalism  Students.  ] 

*  *  • 

TO  THE  CARRIER  BOYS 

A  GREAT  many  young  men  are  born  with  the  fear  in  their  hearts  of  meet- 
ing  a  stranger — say  nothing  about  asking  them  to  buy  something  and  the 
one  big  institution  that  is  constantly  t.-tking  the  fear  out  of  the  young  hoy  is  the 
newspaper.  In  the  newspaper  the  boy  has  a  great  chance  to  come  up  in  life: 
to  break  forth  from  the  chains  of  fear  and  bashfulness  by  trying  to  sell  news¬ 
papers.  Newspapers  are  one  of  the  most  important  parts  of  a  man’s  life,  and 
there  is  something  about  a  newspaper  that  seems  to  call  for  a  young  hoy  trying 
to  climb  the  ladtier  of  success  to  be  the  salesman  it  is  a  fitting  product  for 
any  boy  to  sell,  and  in  the  great  life  of  today  you  will  find  men  of  the  highest 
positions  in  the  business  world  who  started  their  career  as  newsboys.” — Dr. 
Frank  Crane. 

•  *  * 

SCHOOLS  mi  st  raise  INTELLECTUAL  STANDARDS 

A4T  SAY  it  is  up  to  the  schools  so  to  form  the  taste  of  the  young  people  that  they 
shall  loathe  the  trashy,  sexy  newspaper,  the  lying,  cheating  newspaper,  the 
newspaper  that  present  a  picture  of  life  in  America  that  is  false  and  poisonous. 

•  •  *  Wlien  you  give  us  readers  that  think  most  funny  pictures  are  silly  and 

most  crime  stories  revolting  and  most  of  today’s  editorial  too  elementary,  we  shall 
throw  up  our  hats  in  joy.  *  *  *  I  believe,  just  as  firmly  as  I  believe  in 

anything,  that  unless  the  schools  are  strengtheneil,  unless  America  digs  in  for 
the  battle  against  ignorance,  against  laxness  of  moral  and  intellectual  fiber,  on  a 
scale  that  will  dwarf  all  past  fights  against  ignorance — unless  the  educational 
level  rises  in  .America,  in  another  generation  there  will  be  no  reader  for  the 
kind  of  newspaper  I  want  to  produce — not  even  for  the  kind  of  newspaper  we 
produce  today.”- — Marc  A.  Rose,  Managing  Editor,  Buffalo  Neu-s. 

•  •  • 

THE  PROVINCE  OF  ADVERTISING 

A  DVERTISING  is  not  a  magic  Word  that  ran  convert  a  decrepit  retail  estab- 
lishment  into  a  productive  business  overnight.  *  *  •  More  often  than  not 
the  merchant  who  complains  that  advertising  doesn't  pay  is  entirely  correct,  but 
the  fault  doesn't  lie  with  advertising.  It  cannot  bring  people  into  the  store,  stand 
behind  the  counter  and  sell  merchandise.  It  is  capable  of  bringing  prospective 
customers  into  a  store,  but  its  province  ceases  when  they  are  there.  Advertising 
will  not  sell  an  inferior  article  in  competition  with  an  honest  product;  it  cannot 
camouflage  values  that  are  larking.  •  •  •  The  newspaper  is  unquestionably  the 
best  medium  for  retail  advertising.  It  offers  the  largest  possible  circulation  for 
the  amount  of  money  spent.” — Don  D.  Patterson.  .Assistant  Professor  of  .Adver¬ 
tising,  University  of  Missouri. 


Farm  and 
Factory  Values 

Indiana  from  a  manufacturing  viewpoint  has 
$1,335,714,000  invested  in  7,918  manufacturing 
establishments  employing  329,000  persons — and  ex¬ 
pending  $402,209,000  in  salaries  and  wages.  These 
establishments  turn  out  products  valued  at  approxi¬ 
mately  $1,901,000,000.  Iron  and  steel,  steel  works 
and  rolling  mills  constitute  the  most  important  in¬ 
dustry.  Slaughtering  and  meat  packing  is  the  second 
industry,  with  the  automobile  industry  third. 

Indiana's  200,000  farms  are  rated  at  $3,233,000,- 
000.  The  value  of  all  crops  is  approximately  $500,- 
000,000,  w'ith  corn  as  the  leading  crop.  It  is  by  far 
the  rno.-it  important  crop  with  value  of  practically 
two-thirds  that  of  combined  cereals.  The  value  of 
domestic  animals,  poultry  and  bees  is  $261,264,000. 
Poultry  is  valued  at  $16,757,000;  bees  at  $342,207. 

Indiana  ranks  fourteenth  among  the  States  in  the 
value  of  mineral  products  with  a  net  value  of  $52,- 
789,000.  It  ranks  third  among  the  States  in  the  value 
of  the  limestone  industry  and  sixth  in  coal  produc¬ 
tion.  Coal  mining  is  the  leading  mineral  industry 
of  the  State  with  an  output  valued  at  $60,820,000. 
Other  minerals  are  valued  at:  Coke  $27,302,000, 
cement  $19,795,000  and  petroleum  $2,796,000. 

Indiana  is  a  productive  territory  for  every  National 
Advertiser  and  many  are  depending  more  and  more 
upon  these  daily  newspapers. 

When  you  buy  advertising  in  these  Indiana  Dailies 
you  deal  in  known  quality  and  quantity — they  are 
the  undisputed  leaders  in  business  getting. 


CircolatioB 

tttDecalnr  Democrat  . (E)  3,276 

••‘EvansviUe  Coarier  and  Journal.. lo’ffM  }  37,908 

••‘Evansville  Coarier  and  Journal . (S)  32,502 

•••Fort  Wayne  Journal-Gazette  . (M)  31,274 

•••Fort  Wayne  Journal-Gazette  . (S)  34,657 

•••Fort  Wayne  News-Sentinel  . (E)  41,412 

•••Gary  Evening  Post-Tribune  . (E)  11,410 

Hammond  Times  . (E)  15,436 

•••Huntington  Press  . (M&S)  3.563 

•••Indianapolis  News  . (E)  131,818 

•••Lafayette  Journal  &  Coarier. . .  12*875  }  ^0,247 

tttLa  Porte  Herald  . (E)  4,091 

•••Newcastle  Courier  . (E)  4,603 

•••South  Bend  News-Times . 12884} 

•••South  Bend  News-Times  . (S)  21,440 

•••South  Bend  Tribune  . (S)  19,718 . (E)  20,588 

•••Terre  Haute  Tribune  . (E&S)  23,608 

•••A.  B.  C.  Statement,  April  1,  1924. 
fttGovemment  Statement,  April  1,  1924. 
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VETO  OF  POSTAL  WAGE 
INCREASE  EXPECTED 

Meuur«  ApproTed  by  Congres*  Will 
Create  $60,000,000  Deficit  Is  Belief 
— No  Increase  in  Second-Class 

Rates 

By  Sam  Bell 

ilVashingtan  Correspondent.  Ediios  &  Pos- 

LlSUEJl) 

Washington,  D.  C,  May  28. — The 
postal  pay  increase  bill,  passed  by  the 
Senate  by  a  vote  of  73  to  3  on  Tuesday, 
has  a  two-fold  interest  for  the  newspa^r 
industry.  First  the  measure,  which 
doubtless  will  be  approved  overwhelm¬ 
ingly  by  the  House  before  the  adjourn¬ 
ment  of  Congress,  threatens  to  result  in 
an  advance  in  postal  rates,  including  sec¬ 
ond  class  matter;  and  second,  the  bill 
carries  a  rider  providing  for  complete 
publicity  for  campaign  contributions  and 
expenditures. 

As  approved  by  the  Senate,  the  bill 
sponsored  by  Senator  Edge,  who  reported 
it  for  the  Post  Office  Committee,  will 
advance  the  salaries  of  postal  employees 
approximately  $60,000,000  annually.  A 
draft  bill  prepared  for  the  House  pro¬ 
vides  advances  totaling  about  $80,000,- 
000,  but  there  is  every  indication  that 
the  Senate  bill  probably  will  be  adopted 
by  the  House  or  that  a  compromise 
measure  will  be  reached  in  conference. 

As  the  situation  stands,  there  is  ample 
indication  that  the  measure  will  be 
vetoed  by  President  Coolidge  on  the 
ground  that  the  Government  cannot 
stand  the  expenditure  at  this  time,  par¬ 
ticularly  as  Confess  has  not  provided 
the  means  of  raising  additional  revenue 
within  the  postal  service.  Posttnaster 
General  New  recommended  that  if  the 
pay  increase  was  granted  second,  third 
and  fourth  class  rates — notably  the  par¬ 
cel  post  service  of  the  fourth  class — ^be 
advanced  to  meet  at  least  part  of  the 
deficit  that  would  be  created.  The  post¬ 
master  general’s  estimates  that  called  for 
second  class  rate  increases  tolling  about 
$5,000,000  annually  were  ignored  by 
Congress,  Senator  Edge  in  reporting 
the  bill  to  the  upper  house  contended 
that  the  “question  of  raising  the  revenue 
to  meet  the  additional  expenditures  in¬ 
cident  to  increasing  the  salaries  of  pos¬ 
tal  employes  is  one  that  should  not  be 
considered  jointly  with  the  salary  bill,” 
and  members  of  the  House  Post  Office 
Committee  take  the  same  view. 

.\ctually  Congress  proposes  at  this 
session  to  advance  postal  expenses  with¬ 
out  increasing  rates,  in  the  hope  that 
some  way  will  be  found  to  take  care  of 
the  gigantic  postal  deficit  at  the  next 
session.  Mr.  New  has  asserted  that  an 
increase  in  parcel  post  rates  alone  will 
not  take  care  of  the  pay  advances,  and 
the  only  way  to  meet  the  situation  will 
be  to  increase  rates  all  down  the  line, 
excepting  only  rates  on  first  class  mat- 
ter. 

The  three  Senators  who  voted  against 
the  pay  increase  were  Borah  of  Idaho 
and  Fess  and  Willis  of  Ohio,  all  giving 
as  their  reason  the  necessity  for  Gov¬ 
ernmental  economy.  Senator  Borah 
voted  against  the  bill  despite  the  fact  the 
Senate  accepted  his  amendment  for  full 
publicity  for  campaign  contributions  and 
expenditures. 

In  addition  to  providing  for  publicity 
during  the  campaign,  the  Borah  plan  re¬ 
quires  publication  of  the  amount  of  any 
deficit  incurrc<I  and  public  announcement 
monthly  thereafter  of  contributions  re¬ 
ceived  to  make  up  the  deficit. 

DAILY  ABSORBS  FARM  PAPER 

Gannett  Merges  Maine  Farmer  With 
Portland  Sunday  Press  Herald 

Guy  P.  Gannett,  president  of  the  Gan¬ 
nett  Publishing  Company,  of  .\ugusta. 
Me.,  announces  that  beginning  June  l.^th, 
the  ^fainc  Farmer,  published  in  .-\u- 
gusta.  will  be  combined  with  the  Sunday 
edition  of  his  Portland  Press  Herald. 

The  Maine  Farmer  is  the  oldest  sec¬ 
tional  farm  paper  in  the  country.  The 
consolidatiim  is  in  keeping  with  the  pol- 


FORESHADOWED  EVENTS 

June  2— Central  States  Assn,  of 
Circulation  Managers,  annual 
convention,  Lonisville,  Ky. 

lune  2-3 — Advertising  Managers  of 
New  York  State  Dailies,  June 
Session,  Gloversville,  New  York. 

June  3-4-5 — International  Circula¬ 
tion  Managers  Assn.,  annual  con¬ 
vention. 

June  3 — Ad  Managers  Group, 
Paint  and  V’amish  Mfrs.,  Hotel 
Statler,  Detroit. 

June  3-5 — National  Assn,  of  Elm- 
ploying  Lithographers,  annual 
convention,  Del  Monte,  Cal. 

June  6-7 — Canadian  Weekly  News¬ 
papers  Assn.,  annual  convention, 
Toronto,  Ont. 

June  9-12 — .Assn,  of  Newspaper  Ad¬ 
vertising  Elxecutives  and  Classi¬ 
fied  Advertising  Managers  Assn., 
joint  convention,  Columbus,  O. 


icy  of  expansion  pursued  by  Mr.  Gan-  ^ 
nett  since  he  bought  the  2  morning  news-  ^ 
papers  in  Portland  less  than  3  years  ago 
and  consolidated  them  into  the  Press  . 
Herald.  j 

It  is  announced  that  the  part  of  the  j 
combined  Sunday  paper  devoted  to  the  j 
agricultural  interests  of  the  State  will 
continue  to  maintain  the  same  policy  and  ^ 
standards  of  the  Maine  Farmer.  I 

Collier’s  Moves  Plant  to  Springfield  J 

Beginning  with  the  issue  of  June  7, 
Collier's  Magazine  will  be  printed  in  the  1 
plant  of  the  Crowell  Publishing  Com-  . 
pany  at  Springfield,  O.,  instead  of  in 
New  York.  Editorial  and  business  de-  i 
partments  will  remain  in  the  latter  city. 
The  publication’s  change  folfijws  removal  i 
of  many  other  magazines  from  New  ; 
York,  because  of  high  labor  and  postage  ’ 
costs. 

To  Aid  Pan-American  Communications 

To  better  methods  of  communication 
between  the  United  States  and  all  Latin- 
.\merican  countries,  the  Inter-.American 
Congress  on  Electrical  Communications 
was  formally  opened  in  Mexico  City, 
Mexico,  May  27.  Through  uniform 
regulations  of  communication,  it  is  ex¬ 
pected  that  closer  and  more  cordial  rela¬ 
tions  between  the  peoples  of  both  Amer¬ 
icas  will  be  established  and  the  ideals  of 
Pan-.Ainericanism  will  be  promoted. 

Sir  Alfred  Robbins  Returns  Home 

Sir  .Alfred  Robbins,  retired  British 
journalist,  and  head  of  the  Council  of 
Freemasons  in  Great  Britain,  who  has 
been  visiting  this  country,  sailed  for  Eng¬ 
land,  May  on  the  .S.  S.  Aquitania. 

EXPENSES  EAT  88  PER  CENT 
OF  NEWSPAPER  INCOME 

(Continued  from  page  6) 

-Averages  for  the  General  -Administra¬ 
tion  expenses  for  three  groups,  how¬ 
ever,  are:  Class  -A,  20.1  per  cent;  Class 
B,  18.1  per  cent;  Class  C,  16.7  per  cent. 
Payroll  charges  against  this  department, 
which  should  ordinarily  include  a  salary 
for  the  working  owner  or  employed  gen¬ 
eral  manager,  and  for  limited  clerical 
assistance,  average  9.4  in  Class  .A ;  8.6  in 
t  lass  B,  and  7.5  in  Class  C.  Extremes 
in  this  column,  which  would  seem  to 
l>ermit  of  little  latitude,  are  four-tenths 
of  one  i)cr  cent  and  23.2  per  cent. 

1  fenartmcntal  expense  under  this  head¬ 
ing  furnishes  a  fine  assortment  of  per¬ 
centages.  although  the  averages  are  not 
dissimilar.  The  average  for  Class  .A  is 
10.7  per  cent ;  for  Gass  B.  9.5  p<  r  cent, 
and  for  Class  C.  9.2  per  cent.  The  ex¬ 
tremes,  both  among  the  smaller  papers, 
are  eight-tenths  of  one  per  cent  and  22.5 
per  cent. 

It  might  here  be  noted  that  one  of  the 
smaller  papers  is  furnishing  most  of  the 
extreme  highs  and  lows.  This  paper  runs 
fO.8  per  cent  as  its  mechanical  depart¬ 


ment  budget,  and  1.2  per  cent  for  its 
general  administration  expense. 

Editorial  expense  in  general  is  far  less 
than  one-half  of  that  of  the  mechanical 
departments.  In  Class  -A,  the  editorial 
department  consumes  15.5  per  cent  of  the 
total  income;  in  Class  B,  its  proportion 
is  13.9  per  cent;  in  Class  C,  it  is  13.1 
per  cent. 

Editorial  payrolls  likewise  take  a 
smaller  proportion  of  the  total  income 
as  the  latter  increases.  In  Class  A,  the 
editors  and  reporters  receive  9.9  per  cent 
of  the  paper’s  revenue;  in  Class  B,  their 
“take”  is  8.2  per  cent;  in  Class  C,  they 
draw  7.6  per  cent. 

Departmental  expense,  other  than  pay¬ 
roll,  takes  about  the  smallest  toll  propor¬ 
tionately  from  all  of  the  papers  analyzed. 
In  Gass  .A,  it  is  5.6  per  cent;  in  Class 
B,  it  is  5.7  per  cent;  in  Class  C,  it  is 
5.5  per  cent.  It  may  be  presumed  that 
more  uniformity  prevailed  in  this  account 
than  in  some  of  the  others  noted,  as  the 
things  for  which  an  editor  can  spend 
money  are  more  or  less  limited — wire 
service,  features,  mats,  cuts,  and  jffiotos, 
overhead,  telegraph  and  telephone 
charges,  postage,  stationery  and  other  in¬ 
cidentals. 

The  totals  do  not  indicate  that  any  of 
the  papers  listed  follow  the  Scripps- 
Howard  plan  of  charging  to  editorial  ex¬ 
pense  the  operation  and  maintenance  of 
the  composing  room. 

.Advertising  department  expense  is 
comparatively  low  and  about  the  same 
proportion  for  all  three  classes.  In  Class 
-A,  the  total  is  7.6  ;wr  cent ;  in  Class  B, 
it  is  7.8  per  cent ;  in  Class  C,  it  is  7.1 
per  cent. 

.Advertising  department  payrolls  are 
likewise  low  in  all  classes :  4.7  in  Class 
-A.  4.5  in  Class  B,  and  4.5  in  Class  C. 

Compensation  to  special  representatives, 
as  set  forth,  would  indicate  that,  with 
few  exceptions,  these  newspapers  make 
national  advertising  a  relatively  small 
proportion  of  their  volume.  The  special 
payment  by  Class  A  papers  averages  1 
per  cent;  by  Class  B.  eight-tenths  of  1 
[x-r  cent,  and  by  Class  C,  1.3  per  cent. 

Other  departmental  expense  is  subject 
to  the  variation  caused  by  lack  of  uni¬ 


form  standards,  but  the  averages  are 
after  all,  not  far  apart — Class  A,  1.9  per 
cent;  Gass  B,  2.5  per  cent;  Gass  C,  ij 
per  cent. 

Circulation  department  proportions  are 
lower  on  the  two  smaller  classes  than  oq 
the  larger  papers;  Class  A,  9  per  cent; 
Class  B,  9.3  per  cent;  Class  C,  13  pet 
cent.  Payrolls  of  this  department,  whick 
ordinarily  include  salaries  to  a  subscrip. 
tion  manager,  and  an  assistant  or  book¬ 
keeper  and  clerical  assistance,  average 
5.8  in  Class  A,  5.7  in  Class  B,  arxl  5.6 
in  Class  C.  Circulation  department  ex¬ 
pense  in  Class  C  more  than  doubles  the 
proportional  averages  of  Gasses  A  and 

B,  the  latter  two  being  3.2  and  3.6  per 
cent  and  the  first,  7.4  per  cent.  Heavier 
promotion  on  the  larger  papers  would 
appear  to  account  for  part  of  the  bulge. 

Less  than  12  cents  of  every  dollar  re¬ 
ceived  remain  to  the  newspaper  owner 
after  paying  all  expenses  (and  the  table 
does  not  indicate  v^ether  Federal  taxes 
have  been  included  in  expenses  or  not; 
presumably  they  have  not  been,  and  will 
have  to  come  out  of  the  11  or  12  per 
cent  remaining  after  expenses  are  paid. 
The  Class  -A  expense  totals  an  average 
of  89  per  cent;  Class  B,  87.3,  and  (^s 

C,  88.6.  Five  of  the  61  newspapers  listed 
indicate  expenses  greater  than  their  reve¬ 
nues.  One,  in  the  unclassified  total,  shows 
revenues  equalling  expenses,  though  this 
might  have  been  due  to  use  of  anoffier 
base  for  calculation  of  expense  than  the 
assigned  total  income. 

Auxiliary  to  the  table  and  a  by-product 
of  its  compilation  are  the  last  two  col¬ 
umns— the  net  cost  of  advertising  per 
inch  in  cents  and  the  page  cost  composi¬ 
tion  for  the  last  six  months  of  1923.  How 
these  were  calculated  the  committee  has 
not  stated,  probably  because  it  was  as¬ 
sumed  that  publishers  knew.  At  any  rate 
the  committee  shows  that  Class  A  news¬ 
papers  produce  advertising  at  a  net  cost 
of  22.2  cents  per  inch;  Class  B  news¬ 
papers,  29.9  cents ;  Class  C  newspapers, 
406  cents. 

Page  cost  for  composition  runs  $4.81 
for  Class  A  newspapers;  $6.17  for  Class 
B  newspapers,  and  $7.13  for  Class  C 
newspapers. 


The  BO  WATER 
PAPER  CO.,  Inc. 


C  FOR  NEWSPRINT,  HALF¬ 
TONE  NEWSPRINT,  ROTA- 
GRAVEUR  AND  ALL  CLASSES 
OF  BOOK  PAPER. 


Sole  distributors  in  the  United  States  for 

THE  NEWFOUNDLAND 
POWER  &  PAPER  CO. 

(under  construction  capacity  400  tons  daily) 


342  Madison  Avenue, 
NEW^  YORK,  N.  Y. 

Telephone  Vanderbilt  7186 
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Item*  from  Loodoa,  Englmi^  that  wiU  ihow  how  tha  Adveitiaiiig  and  Pabliahiac 
hoi  of  Great  Britain  arc  preparinc  and  bailding  for  the  Great  Adrertising  Conrentioa 
0  London,  in  Jnlr,  1924. 

By  HERBERT  C.  RIDOUT 

{London  Editor,  Enitot  k  PUBLiiBn) 

London  Office — Hutinga  Konac,  10,  Norfolk  Street,  Strand,  W.  C.  2 

Ship  American  Ad  Exhibits; — Part  &  Trust  Company,  New  Orleans,  “Sav- 
oi  the  American  advertising  exhibits  ings  Banking”;  and  H,  B,  Grimm,  Se- 


greater  than  at  any  previous  time,  he 
said. 

“Advertising  clubs  have  taken  the  un¬ 
certainty  out  of  business,”  said  Paul 
Findlay,  merchandising  counsellor  of  the 
Honig  Cooper  Company  of  San  Fran¬ 
cisco. 

Charles  Everett  Johnson,  noted  Chi¬ 
cago  commercial  artist  and  illustrator, 
declaretl  that  advertising  generally  has 
improved  infinitely  in  the  past  5  years 
and  the  average  advertisement  of  today 
would  rate  at  about  400  per  cent  out  of 
a  possible  WK)  points  in  appeal  and  artis¬ 
try. 

Special  dep;irtments  were  conducted  on 
the  aftcrniKins  of  tbe  la.st  3  days  of  con¬ 
ference,  as  follows : — .-Vlvertising  agen¬ 
cies,  community  advertising,  direct  by 


which  will  be  placed  in  Uie  .stadium  at  cufity  Company,  Detroit^,  Mich.,  advertising,  financial  advertising, 

Wembley  for  the  A.  A.  C.  \V,  conven-  Special  Advertising  and  Merchandising  prapbic  arts,  national  and  territorial  ad- 
lion  July  13  to  ^  were  shipped  vertisin^.  newsjKiper,  outdoor  advertising, 

New  York  Mav  29,  on  tne  S.  S.  Amer-  -  retail  advertising.  Better  Business  Bu- 


\:an  Banker.  More  will  leave  June  5,  on 
ic  S.  S.  dltnerican  Farmer.  John  Luge- 

"^i?vhihit’iommhnT"  ^en  appointed  di*  w..n' the  Vro^4iv''U%h7WsVTmi^^^^^ 

Ts  at  thrn,^sition  trrounds  se-  speech  at  the  Monday  luncheon  on 

Wd  for  the  American  exhibition  are  the  the  exception  of  t^^^ent  j^l^de*'”"  advertising  club’s  ac- 

“most  advantageous,”  according  to  Loge-  departments,  which  will  be  directed  by  *  .  ,  ■  r  i  i  j  ^ 

am.  The  American  exhibit  will  be  the  £  jj.  Hosbour  succeeding  Louis  Blum-  ,  I-tH.mis  of  the  Portland  (Ore.) 

only  part  of  the  exposition  at  which  enstock,  who  resigned  his  position  last  Adve-rti.sing  I  luh,  and  advertising  mana- 
.\inerican  products  can  be  exhibited,  tnonth  as  advertising  and  sales  director.  ‘  orthmd  iclefiram,  won  the  3  min- 

Foreign  exhibitors  will  utilize  10,000  ijn  to  the  oresent  time  Mr  Feitell  has  speaking  contest  at  the  luncheon  on 

sparffeet.  Kn  in  chfrgrof  TdCertis^^^^  Tuesday.  Twelve  speakers  took  part, 

it  is  the  greatest  thing  for  organized  nicn’s  departments.  Henrietta  Dewalt  of  the  San  Fran- 

idvertising  that  has  ever  happened,  I  _ | _  cisco  club  was  given  honorable  mention. 


Feitel  Succeeds  Blumenstock 


retail  advertising.  Better  Business  Bu¬ 
reaus.  and  advertising  instruction. 

H.  .■\.  Nater  of  the  Los  Angeles  club 
won  the  trophy  for  the  best  3  minute 
speech  at  the  Monday  luncheon  on 
"What  shouUl  an  advertising  club’s  ac¬ 
tivities  incliiile?” 

.•\.  L.  l.iMimis  of  the  Portland  (Ore.) 
.Advertising  liiih,  and  advertising  mana¬ 
ger  Portland  Tcleg,ram.  won  the  3  min- 


'.iiiiik,  to  get  that  exhibit  into  the  British 
Empire  Exposition  at  Wembley,”  Loge- 
naii  said. 


been  in  charge  of  advertising  for  the  speakers  twk  part, 

men’s  departments.  Henrietta  Dewalt  of  the  San  Fran¬ 

cisco  chih  was  given  honorable  mention. 


ADVERTISING  BUILT  U.  i 
WEALTH 

(Continued  from  pa^c  11) 


To  Establish  American  Headquar-  |  nnnnuea  ,rom  pane  | 

*fs;— The  A.  A.  C.  W.  headquarters  . 

in  London  will  be  located  in  the  Bush  lar  instances.  Newspapers  are  indispens- 


The  subject  was:  “What  a  community 
has  a  right  to  expect  from  its  advertis¬ 
ing  club." 

Lou  E.  Holland,  president  of  the  A.  A. 
t'.  W.,  declared  that  if  the  National 
\  igilance  I'ommittee  of  the  .Associate*! 
I'liihs  were  to  release  to  the  newspapers 


l^indon,  W.  C.  Bracket  and  able  to  advertising  ^campaigns  with  an  „,e  information  it  has.  there 


Strand.  .All  crerlcntials  and  other  data  aspect  of  news  value.  great  scant 

irill  be  issued  to  delegates  at  the  fore-  C.  C.  Milham,  secretary  of  the  All  Dome 


great  scandal,  worse  than  that  of  the  Tea- 


suing  address.  This  headquarters  will  A’ ear  Club  of  Los  .Angeles,  spoke  about  the 
be  established  shortly  after  the  arrival  in  various  phases  of  community  advertising. 


of  Harry  Tipper,  chairman,  and  He  told  how  San  Diego  created  a  tre-  t  T"  around  t< resno  and 

:.r.nn  sperp..!.rv  nf  the  interna-  n,e.„l^.,.  inerea.e  in  neeL-en,l  ^icitorc  »»irough  he  adjacent  San  Jarxiuin  Valley 


Earl  Pearson,  secretary  of  the  interna-  mendous  increase  in  week-end  visitors 
lional  program  committee,  _  and  John  by  means  of  newspaper  advertising  in 
Logman,  chairman  of  the  international  Los  .Angeles,  how  Salt  Lake  City  in- 
fxhibit  committee,  who  will  leave  New  creasetl  its  tourist  travel  by  means  direct- 


York  for  England  on  the  S.  S.  Harding, 
lane  12. 


ly  traceable  to  newspaper  advertising, 
and  how  Los  .Angeles  has  attracted  thou- 


Lord  Riddle  is  After  Golf  Game: —  .samls  of  visitors  to  that  city  by  news- 
Andrew  Milne,  convention  secretary,  in  paper  and  magazine  advertising. 


London,  lias  cabled  Richard  R.  Mamlok, 
Sew  York,  chairman  of  the  international 


Vernon  Churchill,  representing  the 
Honig  C<K>per  Company  of  San  Francis- 


jolf  committee,  as  follows:  “How^many  co.  gave  a  presentation  of  newspapers  as 
(oifers  can  you  get  to  accept  the  invita-  an  advertising  medium  from  the  advertis- 
tkm  of  Ixird  Riddle  all  day  Friday,  July  er’s  standpoint 

11,  at  Walttm  Heath  for  stroke  and  fore-  California 

ioiw  competitions  with  prizes?.  No  team  ^  „  investment  of  $600,- 

mtches.  Delegates  who  desire  to  ac-  ^ 

quarters,  383  Madison  avenue.  New 


In  charge  of  Lancastria  Program: 

-Lou  Holland,  A.  .A.  C.  W.  president, 


and  managing  director  of  the  Sunmaid 
Raisin  Growers. 

Mr.  Merritt  said  that  there  is  no  more 


-Lou  i-ioiiano.  A.  w.  presiaeni,  • _ _  .  .  - - V  L 

has  appointed  C.  M.  C.  Raymond,  secre-  ‘he  maintenance  of  the 

tary  of  the  Advertising  Club  of  Los  7  ‘*'7'  '*.7 

.Angeles,  chairman  of  the  entertainment  ^  1"  ‘he  maintenance  of  stable 

committee  on  the  S.  S.  Lancastria.  m-ykets.  And  in  this  undertaking  adver- 


i 


kUlllIllUlCC  UU  IIIC  O.  Cl.  a*  l  U  *t-«i 

_.  •  ,  AJ  »»  AT  O  1  ‘'smg,  which  creates  and  holds  a  con- 

Pinancial  Ad  Men  Name  Speakers,  tinned  appeal  for  the  product,  plays  a 
-C.  H.  Handerspn,  chairman  of  the  r„le  of  lea.lership  and  responsibilitv 
Financial  .Advertising  .Association  s  pro- 
(tram  committee,  on  May  27,  appointed  the  |i  ' 

following  speakers  to  address  the  de¬ 
partmental  sessions  at  the  convention : 

F.  L.  Blanchard,  Henry  L.  Doherty  &  'T'lng^ 

Co.,  New  York,  on  “Inve.stment  .Adver-  -A  a  Ac?  vAr 

tising”:  C.  F.  Berry,  Union  Trust  Com-  , 

pany,  Detroit.  Mich.,  “Trust  .Advertis-  r  I'M 

ing";  F.  W.  Ellsworth,  Hibernia  Bank  ^ 

British 
Advertising 
is 

The  Times 


London,  England 


Ahead  on 
its  Merits 


■Nput  Haoen 

is  New  Haven’s 
Dominant  Paper 

Circulation  over  40,000  Average 

Itt'Ught  every  night  by  More  New 
llaven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

Neui  Haueit  Urgioter 

Thm  JnliuM  MmthtWM  Speeiof  Agtnty 
Bosfsn  — iVeiv  Vork  — Oetroif  —  ?hfc«fo 


Circulation  and  lineage 
increasing  by  leaps  and 
hounds — news  satisfac¬ 
tion  —  advertising  re¬ 
sults.  These  merit  the 
g^rowth  of  newspapers. 

It’s  the  answer  for  the 
continued  great  growth 
of 

The  Mt.  Vernon,  N.  Y. 

Daily  Argus 

AND 

The  New  Rochelle,  N.  Y. 

Standard  Star 

Write  for  information,  how  to  cover 

this  rich  field. 

WESTCHESTER  NEWSPAPERS,  he. 

T.  Harold  Forbes  New  Rocfaeile 


.A  hall  in  the  Californian,  a  banquet, 
automobile  rides  around  Fresno  and 


were  incliuleil  in  the  entertainment  fea¬ 
tures. 


iBatly  DIatl 

with  lU 

WORLD’S  RECORD 
NET  DAILY  SALE 


enables  the  advertiser  to  obtain 
in  a  single  day,  at  a  single  cost, 
complete  coverage  erf  tbe  whole 
of  the  British  Isles.  It  is  the 
recognized  medium  for  rutional 
advertising  in  England,  Sicotland, 
Wales  and  Ireland. 

DAILY  MAIL 

NEW  YORK  OFFICES 
2M  Broadw&y 
Telephone:  Worth  7279 


‘John  Bull’ 

takes  its 
own  medicine 

Luce  all  great  national 
journals.  ‘‘JOHN 
BULL”  largely  depends  for 
its  existence  upon  the  Adver¬ 
tising  it  carries. 

It  receives  much  from  adver¬ 
tising — but  it  also  spends 
much. 

There  is  not  a  weekly  in 
Britain  whose  announcements 
loom  so  large  in  the  public 
eye  as  do  ‘‘JOHN  BULL‘S.‘‘ 

On  every  hand — everywhere 
— on  hoardings,  on  flashing 
electric  signs,  in  the  pages  of 
the  press,  "JOHN  BULL’S” 
announcements  appear.  Thou¬ 
sands  of  London  Tramcars 
carry  on  their  rear-boards  its 
weekly  contents  bills,  which, 
also,  are  displayed  on  prac¬ 
tically  every  newsstand  and 
news  agent’s  shop  throughout 
Britain. 

Britishers  would  not  be  al¬ 
lowed  to  forget  “JOHN 
B  U  L  L  “  —  even  if  they 
wanted  to! 

.IohnIUjll 

BRITAIN'S  DOMINANT 
WEEKLY 

NOTE:  "JOHN  BULL’S”  xreat 
circulation  is  doe  to  editorial  merit 
alone.  This  paper  runs  no  free 
competitions,  free  Coupon  Schemes, 
or  other  fake  circulatioa-boostinx 
campaigns. 

Net  sales  exceed  800,000,  rate  based 
on  tno.ooo. 

For  Rata  Card,  SpecinMi  Copjr  and 
full  particulars  snrfte: 

Philip  Emanuel,  Advertiaaiasat  Mgr. 

ODHAMS  PRESS.  LTD. 

ST-$t,  Long  Acre  Londen.  W.C.2. 
England 
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MULUGAN  URGES  AD  RATES  WHICH  PROMOTE 
USE  OF  NEWSPAPER  SPACE 


.By  ROSALIE  ARMISTEAD  HIGGINS 


WIDE  WORLD  PHOTOS 
IN  LARGER  QUARTERS 


IV  IN'ETY-SEVEX  newspapers 
^  ’  states.  That  is  the  list  of 
K.  Mulligan,  special  newspaper 
sentative  with 
headcjuarters  i  n 
New  York. 

Small  papers  to 
be  sure,  but  a 
mighty  interest¬ 
ing  list  at  that. 

After  meeting 
Mr.  Mulligan, 
one  feels  that 
he  might  repre¬ 
sent  half  that 
numlK-r  again, 
and  do  it  well. 

More  than  6 
feet  in  height, 
and  strongly 
built,  he  suggests 
a  human  dynamo. 


R.  K.  Mi  lmgan 


Twenty-three  years  in 
the  business  of  special  newspaper  repre- 
sentatiim  have  luit  lessened  his  enthu¬ 
siasm.  He  radiates  cheerfulness.  .Ks  he 
talks,  the  merry  twinkle  in  his  blue  eyes 
indicate  that  he  has  the  true  Irish  sense 
of  humor,  while  his  hearty  laufeh  is  un¬ 
mistakable  evidence  of  the  fact. 

Mr.  Mulligan  was  Ijorn  and  reared  in 
New  York,  and  received  his  first  adver¬ 
tising  experience  there,  starting  at  the 
age  of  20  with  R.  A.  Craig,  special  news- 
pajier  representative.  He  went  into  his 
business  for  himself  in  1901,  and  since 
tliat  time  he  has  taken  an  active  part  in 
advertising  circles.  Mr.  Mulligan  was 
a  charter  mcml)er  of  the  Six  Point 
League,  and  has  worked  untiringly  and 
unselfishly  for  that  organization,  having 
served  as  both  president  and  secretary. 
He  is  chairman  of  the  Directory  Com¬ 
mittee  of  the  Six  Point  League,  and  has 
done  a  vast  amount  of  work  on  the  very 
valuable  directory  of  newspaper  adver¬ 
tisers  and  general  advertising  agents, 
issued  by  the  League. 

With  his  wide  experience,  he  has  some 
very  interesting  views  on  the  many  prob¬ 
lems  which  comes  up  to  his  business. 

“As  we  frequently  find  that  adver¬ 
tisers.  because  they  fed  that  adver¬ 
tising  rates  are  increasing  so  greatly,  are 
disposed  to  curtail  the  amount  of  space 
use<l.  it  seems  that  possibly  it  might  Ik; 


point  that  advertising  employed  con¬ 
tinuously,  like  any  other  effort  that  is 
constant,  is  most  likely  to  be  successful. 

"When  we  refer  to  the  rate  cards  of 
newspapers  of  some  few  years  ago,  we 
find  that  the  cards  in  those  days  were 
on  the  basis  of  a  rate  for  a  certain 
number  of  insertions  or  a  rate  for  volume 
of  space  or  a  rate  which  was  graded  in 
its  discounts  by  the  frequency  of  insertion 
and  the  size  of  the  copy. 

"The  publisher  ligur^  that  he  entered 
up  the  order  and  scheduled  it  over  a 
considerable  number  of  insertions  in  one 
operation,  and  whether  the  advertise¬ 
ment  was  large  or  small,  it  took  about 
the  same  time  to  handle  it,  up  to  the 
time  it  was  placed  in  the  forms.  There¬ 
fore,  these  savings  were  carried  over 
into  the  rate  card.  It  certainly  was  by 
no  means  a  careful  determination  of 
rates  in  those  days,  for  business  was  not 
conducted  on  the  cost  factors  as 
ascertained  by  any  thorough  analysis. 

"TiKlay  Cost  factors  are,  or  can  be 
closely  determined.  With  labor  cost 
already  high  and  steadily  increasing,  it 
would  seem  that  regular  space,  regular 
insertion  of  copy  and  possibly  the  question 
of  large  copy  over  small,  might  be 
liandled  in  such  a  manner  that  would 
permit  lower  rates  being  made  for  such 
business.” 

Mr.  Mulligan  was  asked  whether  the 
establishment  of  such  rates  would  serve 
to  develop  advertising. 

“I  certainly  think  it  would.  Adver¬ 
tising  that  is  continuous  need  not  become 
stale.  It  is  possible  to  incorporate  in  a 
moderate  space,  bright,  interesting  copy. 
T(xlay  the  art  of  copy-writing,  illustrat¬ 
ing.  and  type  display,  together  with  the 
facilities  of  newspapers  to  give  proper 
printing  results  has  progressed  so  greatly 
that  copy  can  be  kept  interesting  and 
attractive.  With  schedules  covering  a 
protracted  period  of  time,  using  set  space 
regularly  with  the  inducement  to  increase 
the  average  space  used,  there  would  be 
this  advantage,  the  publisher  would  have 
a  larger  volume  of  steady  business  and  be 
able  to  keep  his  paper  within  certain 
limitations  of  size.  At  the  same  time 
the  inducement  for  the  advertiser  to 
adverti.se  continuously  would  be  there. 
.■\fter  all,  it  is  constant,  steady  repetition 


Photographic  Plant  on  Ninth  Floor  of 
N.  Y.  Timet  Annex  Capable  of 
Producing  3,500  Glotty 
Prints  Daily 


.\veraging  a  daily  turn-over  of  3.500 
glossy  prints  for  newspaper  reproduction, 
the  new  plant  of  the  World  Wide  Photo 
Syndicate,  New  York,  just  completed,  is 
an  example  of  all  that  is  best  in  this  the 
"Picture  Age”  in  the  history  of  jour¬ 
nalism. 

The  plant  was  inspected  this  week  by 
Editor  &  PfBLisiitJt. 

The  3,500  prints  of  more  than  100  dif¬ 
ferent  photographs  are  turned  out  from 
four  dark  rooms,  grouped  about  the 
work  shop,  the  heart  of  this  picture  or¬ 
ganization,  occupying  the  ninth  tloor  of 
the  Xcii'  York  Times  Anne.x. 

Ten  minutes  after  a  picture  is  brought 
in  from  the  street,  it  can  be  rushed 
through  the  various  processes.  Ten  min¬ 
utes  later  it  is  tlioroughly  dry  and  ready- 
tor  mailing  to  clients. 

.•\dolph  S.  Ochs,  owner  of  the  Times, 
takes  great  pride  in  showing  visitors  this 
department  of  his  newsixiper  property. 
If  the  visitors  are  sufficiently  distin¬ 
guished,  their  pictures  are  taken  in  tlie 
private  studio  which  is  part  of  the  plant's 
equipment. 

An  artistically  decorated  reception  room 
is  provided  for  callers.  Hand-painted 
tiling  lines  the  walls  to  the  height  of  4 
feet.  Gothic  architecture  is  followed  and 
the  furniture  is  early  English  in  style. 

Hidden  Ix'hind  the  elegance  of  this  re¬ 
ception  room,  the  wheels  of  the  picture- 
syndicate  turn. 

The  work  room,  in  charge  of  John 
Metzger,  dark  room  manager,  and  also 
designed  and  built  under  his  supervision, 
is  the  most  thoroughly  equipped  depart¬ 
ment  of  its  kind  in  the  United  States. 
World  Wide  officials  claim. 

l-'our  developing  stalls  and  four  dark 
rooms  are  clustered  about  this  main  work 
shop,  all  of  steel  construction  and  well 
ventilated.  Hypo  tanks,  even,  are 
equipped  with  an  overhead  exhaust  to 
carry  away  the  fumes. 

In  the  workshop  also  are  3  electrical 
drying  machines  designed  by  .Metzger, 
which  can  be  regulated  to  3  different  de¬ 
grees  of  lieat.  Ivach  machine  is  capable 


of  drying  one  hundred.  6  x  S.  or  sixu 
eight,  8  X  Id  ])rints  at  one  time.  There  j 
is  also  one  rotary  drier  to  Ik;  used  L,  I 
rush  work. 

In  a  contiguous  alcove  stands  the  work  ■ 
table,  where  the  3,500  prints  are  sorted  ' 
identified,  and  the  mimeographed  captions 
attached.  On  the  shelf  above  are  U 
beuskets  into  which  pictures  are  placed 
for  the  foreign  clients  of  the  syndicate 
The  international  aspect  of  the  concern 
can  be  seen  from  the  basket  labels,  which 
run,  Bombay,  Berlin,  Copenhagen,  Lon. 
don,  Milan,  Sydney,  Rome.  Paris,  Mel¬ 
bourne,  'Madrid,  Stockholm,  Yokohama, 
Osaka,  and  Tokyo. 

Just  beyond  this  alcove  is  the  syndi¬ 
cate’s  filing  room.  Walls  are  lined  with 
shelves,  holding  photographic  plates. 
More  than  60,000  negatives  are  on  file. 


Frederico  Boyd  Diet  in  New  York 


Frederico  Boyd,  of  Panama  City,  twice 
President  of  the  .Republic  of  Panama, 
who  died  suddenly  in  New  York  on  May 
25,  started  his  career  on  his  father's 
new.spaper,  the  Panama  City  Star  md  , 
Herald.  From  1895  to  1903  he  acted  as 
correspondent  fo  the  New  York  Tmts. 
Recently  he  had  been  president  of  the  ■ 
international  tribunal,  composed  of  repre¬ 
sentatives  of  his  country  and  the  United 
States,  to  decide  questions  involving  tig 
Panama  Canal.  I-ast  month  he  was  ap¬ 
pointed  as  Minister  to  Belgium  and  Ger¬ 
many.  -Archibald  Boyd,  his  father,  an 
.American  of  Scotch  ancestry,  went  to 
Central  .America  during  the  gold  rush 
years  ago.  and  remained  to  found  the 
first  English  newspaper  there,  the  Star 
and  Herald. 


International  Paper  Eamingi  Higher 


Earnings  of  the  International  Paper 
Company  for  the  first  quarter  of  1^4 
are  estimated  at  $575,000  after  all  ex¬ 
penses  and  charges,  Dow- Jones  Com¬ 
pany  reported.  It  is  also  estimated  that 
earnings  for  the  first  five  months  of  1924 
are  slightly  higher  than  those  reported 
for  the  same  period  in  1923. 


N.  Y.  Sun  Radio  Fund  Increaie* 


The  New  York  Sun  Radio  Fund,  to 
provide  radio  sets  for  disabled  war  vet¬ 
erans  in  hospitals,  reached  $25,562.34  this 
sveek. 


advisable  for  publishers  to  consider 
whether  the  situation  could  not  be  met  -of  the  sales  argument  that  sells  goods, 
by  establishing  rates  that  would  serve  to  “My  thought  there  is  this — that  if 
encourage  the  use  of  regular  space  in-  more  advertising  could  be  handled  on  a 


serted  at  regular  intervals  throughout 
the  year,  lower  because  of  continuous 
insertion,  than  present  flat  rates.”  said 
Mr.  Mulligan. 

“Even  though  comparisons  of  present 
rates  have  shown  that  in  most  instances 
the  advertising  dollar  of  today  purchases 
a  larger  volume  of  circulation,  this  fact 
does  not  seem  to  register  in  the  minds 
of  many  advertisers,  and  it  is  the  feeling 
that  they  are  paying  relatively  more 
today  that  actuates  them  in  reducing 
schedules. 

“Large  space  advertisements  have 
their  value ;  the  concentration  of  effort  in 
short  campaigns  has  its  value  also.  To 
question  an  advertiser's  policy  who  uses 
these  methods  may  be  carrying  crticism 
into  directions  which  the  critic  should 
not  venture,  with  possibly  a  meagre 
knowledge  of  the  facts. 


regular  basis  of  stated  days  of  insertion 
and  in  fixed  space,  there  not  only  would 
be  less  fluctuation  in  volume  of  business, 
but  there  would  most  likely  be  more 
business.  By  this  is  meant  that  the 
advertiser  would  do  m<ire  business,  and 
in  the  same  respect  that  the  advertiser 
profited  from  his  increased  volume  of 
business,  this  would  be  an  example  for 
the  non-advertiser  and  we  might  well 
expect  that  many  more  would  be  con¬ 
verted  to  the  use  of  newspaper  space.” 


TO  DISCUSS  NATIONAL  COPY 


Ad  Managers  of  New  York  State  Dailies 
Meet  at  Gloversville 


Discussion  of  national  advertising  will 
There  is  un-  feature  the  June  session  of  the  .Advertis- 
doubtedly  a  definite  purpose  which  the  ing  Managers  of  New  A'ork  State  Dai- 
advertiser  and  his  advertising  counsel  lies  to  be  held  June  2  and  3,  at  Glovers- 
have  planned  that  such  a  campaign  will  ville,  N.  Y. 

accomplish.  But  after  all.  if  we  look  Principal  speakers  will  be  Walter 

back  over  the  files  of  the  newspapers  Sammis,  assistant  business  manager  of 
of  several  years  or  more,  we  seem  to  the  New  York  Times,  and  Thomas  H. 
find  this  as  axiomatic,  that  the  campaign  Moore,  associate  director  of  the  bureau 
sustained  throughout  the  year,  or  the  of  advertising  of  the  .American  News- 
greater  portion  thereof,  is  the  campaign  paper  Publishers’  Association, 
of  the  firm  that  was  advertising  then  The  opening  session  will  be  called  to 

and  now.  Contrast  the  large  copy  adver-  order  at  the  Eccentric  Club,  Gloversville, 
tisements  of  then  and  now.  the  adver-  by  President  Frank  .A.  Wood.  Addresses 
tisements  of  firms  which  appeared  possibly  of  welcome  will  be  delivered  by  John 
in  what  would  be  considered  an  extensive  W.  Sisson.  Mayor  of  Gloversville,  and 
campaign  in  a  comparatively  short  space  Robert  H.  Stroud,  manager  of  the 
of  time,  and  we  do  not  find  many  of  Chamber  of  Commerce.  The  banquet 
this  type  of  advertiser  as  active  today  in  will  be  held  at  the  .Adirondack  Hotel, 
the  newspapers,  which  emphasizes  the  Wells.  N.  \. 


The  Scott  “Multi-Unit” 
Double  Octuple  Newspaper 
Press 


is  used  by 

Tlie  Norfolk  lK!tlger,  Norfolk,  Virginia 

In  the  near  future  a  duplicate  of  this  machine  will 
be  installed  in  the  plant  of 

The  Rieliinoml  Times  Dispatch 
Richmond,  Virginia 


SCOTT  “Ml  LTI-UNir’  PRESSES  ARE  APPRECI  ATED 


WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

CHICAGO  NEW  YORK 

1441  Monadnock  Block  1457  Broadway,  at  42d  Street 
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ALL  IN  THE  DAY’S  WORK 

Drawn  for  Editor  &  Publisher 

By  OSWALD  R.  BLACK 

He  Began  As  Cartoonist  for  His  School  Paper 


inj;  wax  tigurcs  in  downtown  shop  win¬ 
dows  to  frying  Iwt  dogs  at  state  fair 
grounds.  VVas  a  student  at  University 
of  Nebraska  for  5  years.  Became  inti¬ 
mately  acquainted  with  the  dean  of  men. 
Left  school  on  account  of  marital  duties. 

"Joined  editorial  staff  of  the  Lincoln 
.Star  April  1,  1919,  as  cub  reporter.  In¬ 
terviewed  Senator  Hi  Johnson  and  cov¬ 
ered  railroad  strike.  Slept  on  job  June 
5,  and  was  demoted  to  dead  shop  run. 
Served  as  copy  reader  and  feature  writer. 
During  summer  of  1919  became  car¬ 
toonist  and  a  year  later  head  of  the  art 
department.  For  the  past  3  years  have 
been  drawing  a  half-page  Sunday  feature 
cartoon  on  local  events  under  the  title. 
•Here  in  Lincoln.’  Have  gained  6  new 
subscribers  to  Star  through  cartoon  work. 
Caricature  victims  have  bought  4,287 
extra  copies  within  the  three  years.  Have 
appeared  in  chalk  talks  and  vaudeville 
sketches  124  times.  Have  disappeared 
after  such  performances  124  times. 

“Member  of  Sigma  Delta  Chi.  national 
(professional  journalistic  fraternity ;  West¬ 
minster  Presbyterian  Church  and  elder 
in  same.  American  Legion,  Lincoln  Path¬ 
finder  Club,  Y.  M.  C.  A.  (expired)  and 
Lincoln  Press  Club  (extinct).” 


FLASHES 


Dr.  Charles  W.  Eliot  says  he  became 
a  total  abstainer  at  the  age  of  83.  He 
has  no  idea  hov;  many  men  are  deter¬ 
mined  to  follow  his  example. — //.  7.  Phil- 
lif's  in  Netv  York  Sun. 

In  China  the  girl  bandits  steal  young 
men  and  marry  them.  Over  here  they 
never  do  worse  than  shoot  their  victims. 
— -Yea'  York  American. 


War  between  Germany  and  Russia 
over  a  point  of  honor  would  be  a  truly 
humorous  affair. — Don  ^farquis  in  the 
Neti’  York  Herald-Tribune. 


.\  Rumanian  inventor  is  to  exhibit  in 
Paris  a  method  of  showing  motion  pic- 


ASKED  for  brief  history  of  his  life 
Oswald  R.  Black,  cartoonist  for  the 
Lincoln  ( .\cb. »  .V/ur.  typed  the  follow¬ 
ing  autobiography  : 

“Being  the  p^- 
igree  of  Oswald 
JL  Black,  car¬ 
toonist  on  the 
Lincoln  (Neb.) 

Star,  known  to 
the  common  herd 
as  ‘Oz’  ( pro- 
nounced  like 
‘A-ah-h-h.’  sigh 
o  f  relief,  and 
‘Z-z-z-z-z-z,’  gen¬ 
tle  twitter  of  a 
bumblebee). 

“Born  at  Xeo- 
ga.  Ill.,  at  2:07 
a.  m..  October 
29, 1898.  Entered 
Beautiful  Babies’  Show  at  St.  Louis 
World’s  Fair,  1904.  Ju<lgcs  were  preju¬ 
diced  and  awarded  prize  to  a  much 
homelier  child. 

“Acquired  a  working  knowledge  of  the 
three  R’s  in  Cheyenne.  Wyo.,  public 
schools.  Brought  parents  to  Lincoln  in 
1907.  Have  seen  W.  J.  Bryan  seven 


Oswald  R.  Black 


times  and  have  watched  General  Pershing 
enter  his  home  once. 

“Was  graduated  from  high  school  in 
1917  with  A  plus  in  drawing  and  P  minus 
in  deportment.  Served  as  cartoonist  and 
editor  of  school  paper.  Had  first  date 
with  a  girl  March  17,  1914,  and  had 
gone  with  44  different  girls  up  to  Octo¬ 
ber,  1922,  then  bought  diamond  ring  arnl 
centered  attentions  on  THE  ONLY  girl. 
Purchased  marriage  license  No.  972.3^.- 
285  at  Cook  county  court  house,  Chi¬ 
cago,  and  was  married  March  17,  19^, 
to  -Alona  Carpenter. 

“Enlisted  in  army  and  was  honorably 
discharged  with  $60  bonus  and  privilege 
to  carry  $10,000  life  insurance. 

“Began  supporting  self  at  age  of  12, 
tending  furnace  and  carrying  papers  ex¬ 
cept  when  there  was  a  ball  game  in 
town.  Have  done  everything  from  dress- 


A  Security  Market 

with  complete  newspaper  financial 
service. 

BiifTalo  offers  a  promisinff  market  for 
high  grade  securities.  llie  Buffalo 
Evening  News  financial  and  business 
pages  are  conmlete.  interesting,  prom^; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News,  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30.  1923.  *119.754  toUl 
net  paid 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*f*reaent  avers  ge  drculatian  12f.7M 
Edward  H.  Butler,  Editor  and  Publisher 
KeOy-Smith  Company,  Representatives 
Marbridge  Bldg.  Lytton  Bldg. 

New  York.  N.  Y.  Chicago,  Uf. 


AUTO  PAGES 

A  re}>;ular  feature  of  the 
Wednesday  and  Sunday 
issues. 

TRENTON  (N.J.)  TIMES 


KELLY-SMITH  CO. 

National  Representatives 


Marbridge  Bldg. 
New  York 


Lytton  Bldg. 
Chicago 


24  Four-Color 
Pictures 

(W  paces) 

DAZZUNG  TREASURES  OF 
TUT-ANKH-AMEN 

Kin,  ol  Ecypt  MM  years  aco 
CURRENT  HISTORY 
FOR  JUNE 

Only  monthly  magazine  with  exclusive 
privilege  of  publishing  these  astound¬ 
ing  photographs. 

Howard  Carter,  actual  discoverer  of 
the  tomb  with  Lord  Carnarvon,  writes 
the  introductory  article.  Professor  T 
Ocorge  Allen,  Secretary  of  the  Oriental 
Institute,  University  of  Chicago,  writes 
of  the  reign  of  Tut-Ankh-Amen. 

Over  70,000  ABC  circulation — 
Advtriising  Kate,  $200  a  page. 
Published  by 

Til*  New  York  Times  Company 
Times  Square,  New  York 
2$  cents  a  copy  $3.N  a  year 


FEATURE 

FILLER 

P^S 

**Edited  and 
Illustrated  to 
Perfection* 


-MAKE-UP— 

7  or  8  columns — 20"  or  21' 

THE  WORLD  COLOR  PRTG.  CO, 

R.  S.  Grabl«.  Pres. 

Est.  1900  St.  Louis,  Mo. 


lures  in  three  dimensions  without  the 
use  by  the  spectator  of  colored  glasses. 
Next  should  come  a  device  to  prevent 
the  scenario  from  falling  flat. — Spring- 
field  (.Mass.)  Republican. 


What  good  is  a  20-year  endowment 
ptilicy?  It  takes  longer  than  that  for  a 
man  to  read  the  policy  and  find  out  what 
it  means. — H.  I.  Phillips  in  .\en'  York 
Sun. 


Organized  effort  is  on  foot  to  electrify 
the  farms,  after  which  the  women  folk 
may,  perhaps,  work  only  from  s>mrise  to 
sunset. — Boston  Transcript. 


According  to  a  distinguished  dairy- 
woman  at  a  recent  farmer’s  convention, 
there  has  never  been  any  really  choice 
butter  since  mother  used  to  make  it  in 
the  old  up-and-down  churn.  Backward, 
churn  backward,  O  Time,  in  your  flight ! 
— Boston  Transcript. 


The  highest-priced 
newspaper  in  Dallas — for 
the  best  of  all  reasons. 

Ctie 

llaUa£i 

JBornmg 

Supreme  in  Texas 


Detroit 

Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


i.06  angtUs  Cimts 

The  only  great  morning 
newspaper  in  the  Pacific 
Southwest  whose  owner¬ 
ship,  control,  direction 
and  whole  interests  are  in 
the  territory  which  it 
serves. 


World  LMdn-  fai  AdvwtMng 
for  Tbre.  ConMcutlvw  Ymi« 


M) 
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NEW  ENGLAND  DAIUES 
ELECT  OmCERS 


S.  E.  Hudson,  Publisher  of  the  Woon¬ 
socket  Call,  is  Named  Presi¬ 
dent  at  the  Boston 
Meet 


The  New  England  Daily  Newspaper 
Association  at  its  annual  meeting  held 
Tuesday,  May  20,  at  the  Copley-Plaza 
in  Boston,  elected 
Samuel  E.  Hud¬ 
son,  e<litor  and 
publisher  of  the 
IVoonsochi't  {K. 

I.)  Call,  presi¬ 
dent.  Mr.  Hud¬ 
son,  who  serve<l 
as  vice-president 
during  the  past 
year,  succeeds 
Theo<lorc  T.  El¬ 
lis,  publisher  of 
the  li^orccstcr 
(Mass.)  Tclc- 
i^ram-Gacctte,  in 
the  presidency. 

The  latter  de¬ 
clined  re-election  as  the  Association’s 
head.  He  was  chosen  as  a  member  of  the 
Board  of  Directors. 

At  the  annual  meeting  the  Associa¬ 
tion  ratified  and  approved  the  action  of 
the  Board  of  Governors  in  electing  Al¬ 
bert  W.  Eel  1, 
publisher  of  the 
Hudson,  (iV.  Y.) 
Daily  Star,  as 
manager  of  the 
As.sociation.  i  n 
place  of  George 
F.  B<K)th  of  Wor¬ 
cester,  resigned. 
Mr.  Booth  was 
publisher  of  the 
Worcester  Gaa- 
cite  before  its 
purchase  by  the 
Worcester  Tele¬ 
gram. 

Other  officers 
elected  w  ere: 
Vice-president,  James  T.  Murray,  busi¬ 
ness  manager  of  New  Bedford  (Mass.) 
Statulard:  secretary,  James  M.  Langley, 
publisher  of  the  Concord  (N.  H.)  Eve- 
ning  Monitor;  treasurer,  Albert  H.  Ful¬ 
ler,  publisher  Brockton  (Mass.)  Enter¬ 
prise. 

Board  of  governors,  The  four  officers 
and  William  H.  Dow,  publisher,  Port¬ 
land  (Me.)  Express;  John  A.  Meuhling, 
publisher,  Manchester  (N.  H.)  Union 
and  Leader ;  Howard  C.  Rice,  publisher, 
Brattlehoro  (Vt.)  Reformer;  Robert  L. 
Wright,  publisher,  Ilazfcrhill  (Mass.) 
(ia::ette ;  Theodore  T.  Ellis,  retiring 
presi<lent.  publisher  of  the  Woreester 
( Mass.)  Telegram-Gaseite;  George  Ben¬ 
jamin  Utter,  publisher,  Westerly  Sun, 
and  William  J.  Pape,  publisher  of  the 
li''aterhury  (Conn.)  Republican-Ameri- 
can. 


TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  A  Son,  300  Chestnut  street, 
Philadelphia.  Placing  six  time  orders  with 
newspapers  in  various  sections  for  American 
Importer  of  .Spanish  Green  Olives,  OT  Sdi 
avenue.  New  York. 

Bchel  A  Harvey,  326  Wefet  Madison  street, 
Qiicago.  Sending  copy  to  Ohio  papers  on 
Gage  Bros.  Company,  Chicago. 

Bloomingdale-Weiler  Advertising  Agency, 
1420  Chestnut  street,  Philadelphia.  Reported 
to  be  placing  account  for  Pennsylvania  Hosiery 
Milts,  Philadelphia. 

Brandt  Advertising  Agency,  7  South  Dear¬ 
born  street,  (Tiicago.  Sending  out  copy  on 
Curtis  Candy  Ownpany,  Chicago,  to  North¬ 
western  papers. 

Bumet-Kuhn  Advertising  Company,  605 

North  Michig.an  avctiue,  Chicago.  Issuing 
copy  on  Chicago  Tribune, 

ChurchiO-Hall.  Inc,,  50  Union  Square,  New' 
York.  Placing  orders  with  some  Pennsylvania 
newspapers  for  Ilorlacher  Company,  soft  drink, 
•Mlcntown,  Pa. 

Butler-Klingenfeld  Company,  130  West  42nd 
street.  New  York.  Placing  account  for  Car- 
loyd  Radio  A  Electric  Company,  makers  of 
Malone-Lemmon  Neutrodyne  Receivers. 

Witt  K.  Cochrane  Company,  30  North  Dear- 
street,  Chicago.  Issuing  contracts  on 
En^>*  Chemical  (%tmp.any,  Chk'ago. 


Critchlield  A  Co.,  Brooks  Bldg.,  Chicago. 
Placing  orders  in  New  York  City  newspapers 
and  in  vicinity,  where  they  have  distribution 
for  Hough  Shade  C^rp.,  “Vudor  Porch  Shade,*' 
Janesville,  Wis.  Making  2,800-line  contracts 
lor  Fitzpatrick  Btothers. 

George  &  De  Rouville,  452  Broadway,  Al¬ 
bany,  N.  Y.  Making  2,500-line  contracts  for 
<x)lac  Chemical  (hmpany. 

George  L.  D^r  Company,  42  Broadway, 
New  York.  Making  contracts  and  placing 
schedules  with  newspapers  in  various  sections 
tor  American  Thermos  Bottle  Company,  366 
Madison  avenue,  N.  Y. 

Erwin,  Wasey  A  Co^  844  Rush  street,  Chi¬ 
cago.  Making  7,040-line  contracts  for  Post 
Bran  Flakes.  Sending  contracts  to  Ohio 
papers  on  Reserve  Remedy  Company,  Qevc- 
land. 

Federal  Advertising  Agmcy,  6  East  39th 
street.  New  York.  Making  contracts  with 
newspapers  in  various  sections  for  Canadian 
Pacific  R.R.  Company,  Montreal. 

Florida  Development  Board,  State  Chamber 
of  Commerce,  4^)5  Consolidated  Bldg.,  Jackson¬ 
ville,  Fla.  Will  later  start  a  newspaper  cam¬ 
paign  in  selected  section  through  the  Thomas 
Advertising  Service,  Jacksonville,  Fla.,  and 
C.  C.  Carr  Advertising  Agency. 

Charles  G  Green  Agency,  450  4th  avenue. 
New  York.  Making  1,000-line  contracts  for 
Stuart  Products  Company. 

Guenther- Bradford  Company,  7  South  Dear¬ 
born  street,  Chicago.  Sending  general  con¬ 
tracts  on  Dictograph  Products  Company,  New 
York.  Sending  general  contracts  on  Stransky 
(Ford  devices). 

Guenther,  Rudolph  RusseD-Law,  Inc.,  313 
Cedar  street,  New  York.  Making  1,000-linc 
contracts  for  Parfumerie,  Ed  Pinaud  (H.  &  G. 
Klotz.) 

Howard  G  Harmon,  171  Madison  avenue. 
New  York.  Placing  orders  with  some  Penn¬ 
sylvania  newspapers  for  Rodol  (Company,  in¬ 
sect  killer. 

E.  W,  Hellwig  Company,  9  East  40th  street. 
New  York.  Making  contracts  with  some  Pa¬ 
cific  Coast  newspapers  for  Corn  Products  Re¬ 
fining  Company,  “Linit**  laundry  starch,  17 
Battery  Place.  New  York. 

J.  Roland  Kay  Company,  163  East  Erie 
street,  Chicago.  Sending  schedules  to  On  o 
papers  on  Sunbeam  Chemical  Company,  Chi¬ 
cago  (Rit). 

Alfred  S.  Lilly  Comply,  5  North  La  Salle 
street,  Chicago.  Sending  copy  to  midwest 
papers  on  Robert  S.  Straus,  Chicago. 

Lord  A  Thomas,  Wriglcy  Building,  400 
North  Michigan  avenue,  Chicago.  Sending 
nut  general  orders  on  Quaker  Oats  Company. 
Chicago. 

Matos  Advertising  Agency,  Bulletin  Bldg.. 
Ihiladelphia.  Reported  will  make  up  list  of 
newspapers  in  June  for  Moore  Push-Pin  (Com¬ 
pany,  133  Berkley  street,  Philadelphia. 

Harry  G  Michaels  Company,  113  Lexington 
avenue.  New  York.  Placing  orders  with  some 
New  York  City  newspapers  for  Liebmann 
Breweries,  “Scotch  Brew,”  Brooklyn,  N.  Y. 

Morse  Intematkmal  Agency,  449  4th  avenue. 
New  York.  Placing  orders  with  some  New 
England  newspapers  for  Longman  &  Marline?. 
“L  &  M.**  paints,  110  William  street,  New 
York. 

Mitchell-Faust  Advertising  Company,  7  South 
Dearborn  street.  (Chicago.  Making  8,000- line 
contracts  for  Armour  &  Co. 

Nathan  Advertising  Campany,  22  West  Mon 
roe  street,  Chicago.  Placing  account  for  the 
Moloney  Belting  Gmipany,  Chicago. 

Osten  Advertising  CorpcMVtian,  25  East  Jack- 
son  Blvd.,  Chicago.  Making  2,500- line  con¬ 
tracts  for  Schoenhofen  Company.  Issuing 
contracts  and  28- time  orders  on  J.  C.  Paul 
Company,  Chicago  (Bumishine). 

Harry  Porter  Company,  15  West  44th  street. 
New  York.  Making  contracts  and  placing 
schedules  with  newspapers  in  various  sections 
for  Nestle  Food  (Company,  baby  food,  130 
William  street,  New  York. 

Power,  Aleocander  A  Jenkins  Company,  Madi¬ 
son  Bldg.,  Detroit  Reported  to  have  secured 
the  following  accounts:  Velie  Motors  Corpo¬ 
ration,  Moline.  IlL;  Westoott  Motor  Car  Com¬ 
pany,  Springfield,  O.;  Hargreaves,  Inc.,  auto 
tires,  Detroit;  Oilking  Burner  Sales  Corpora¬ 
tion,  oil  burners,  Detroit;  Frost  Chill  Com¬ 
pany,  “Sert’ator”  soft  drink  dispenser,  Oeve- 
land. 

William  H.  Rankin  Company,  180  North  Wa¬ 
bash  avenue,  Chicago.  Making  yearly  con¬ 
tracts  for  B.  F.  Go^rich  Rubber  Company. 

Richardson  A  Briggs  Company,  Payne  ave¬ 
nue  &  21st  street.  Cleveland.  Making  con¬ 
tracts  with  Mid-West  newspapers  for  New 
York,  Chicago  and  St.  I>ouis  Railroad  Com¬ 
pany,  Cleveland. 

Ruthrauff  A  Ryan,  404  4th  avenue.  New 
York.  Renewing  newspaper  contracts  for 
Domino  House. 

Russel  M.  Seeds  Company,  Consolidated  Bldg.. 
Indianapolis,  Ind.  Reported  will  make  up 
!iewspaper  list  in  June  for  Pinex  Company, 
medical,  123  West  Columbus  street,  Fort 
Wayne,  Ind. 

Sherman  A  Lebair,  130  West  32nd  street. 
New  York.  Again  making  contracts  with 
newspapers  in  various  sections  for  B.  V.  D. 
(ompany,  underwear,  350  Broadway,  New 
York. 

Stack  Advertising  Agency,  29  East  Madison 
street,  Chicago.  Sending  out  schedules  on 
Swift  &  Co..  Chicaga  Issuing  additional 
schedules  on  Northern  Pacific  Railw'ay. 

Wade  Advertising  Agency,  130  North  Wells 
street,  Chicago.  Snding  out  orders  for  Para 
?*aint  &  Varnish  Company. 


One  Motor  Vehicle  to  Every 
Four  Persons  in 

IOWA 

OWA  is  gaining  in  wealth  faster  than  in  popula¬ 
tion.  That  is  why  its  2,404,021  people  have 
571 ,061  automobiles  or  nearly  as  many  as  there  are 
families. 

Iowa  ranks  ninth  in  total  registration  with  a  gain 
of  70,903  or  14  per  cent. 

During  the  past  year  lowans  sp>ent  over  $36,- 
000,000  for  gasoline  for  their  automobiles  alone, 
over  $1  7,000,000  for  tires,  and  over  $5,000,000  for 

oil. 

It  is  estimated  that  Iowa  people  will  buy  over 
1  50,000  new  cars  this  year. 

With  such  a  high  {percentage  of  automobile  own¬ 
ership,  it  is  probable  that  the  wealth  of  Iowa  is  more 
evenly  distributed  than  that  of  any  other  state. 

It  is  a  pretty  good  thought  to  give  the  weight 
of  your  advertising  to  the  territory  that  enjoys  a 
reasonable  degree  of  prosjperity — and  has  enough 
money  to  spare  to  purchase  many  of  the  luxuries 
of  life.  Also  where  news{3a{jers  eire  read  at  home 
for  the  advertising  as  well  as  the  telegraphic  news. 

Naturally  the  national  advertiser  who  is  alive 
and  on  the  job  will  lose  no  time,  but  start  after 
business  in  IOWA  NOW. 


*  *  *Burlington  Gazette  . 

. . . . (E) 

Circulation 

10,535 

Rate  for 

S,M  line* 

.04 

***Cedar  Rapids  Gazette  . 

. . . . (E) 

22,671 

.07 

***CounciI  Bluffs  Nonpareil . 

.  .(EdbS) 

16,132 

.05 

***Davenport  Democrat  &  Leader 

. (E) 

14,485 

.06 

***Davenport  Democrat  &  Leader 

. (S) 

17,416 

.06 

•* ’Davenport  Times  . 

. . . . (E) 

24,946 

.07 

***Des  Moines  Capital . 

. (E) 

61,683 

.14 

***Des  Moines  Sunday  Capital.  .  . 

. (S) 

27,895 

.14 

•**lowa  City  Press-Citizen  . 

. (E) 

6,230 

.035 

•* ’Keokuk  Gate  City  . 

. (E) 

5,899 

.03 

f Mason  City  Globe  Gazette  .... 

. (E) 

13,405 

.04 

’’’Muscatine  Journal  . 

. (E) 

7,980 

.035 

’’’Ottumwa  Courier  . 

. (E) 

13,375 

.05 

’•’Waterloo  Evening  Courier.  .  .  . 

. (E) 

16.775 

.06 

’’’A.  B.  C.  Statement,  April  1,  1924. 

■l-ff Government  Statement,  April  1,  1924. 
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•UR  OVN  VOPLD 

^or  Letters 


By  JAMES  MELVIN  LEE 


Ki.'iiit  j»r;.*‘:scs.  it  seems  that  the  roar  is  but  the 
echo  of  the  thiuldinK  tf  men's  hearts,  the  men 
%^ho  are  Fleet  Strert. 

Mr.  Blumcnfckl  is  the  son  of  Ralph 
D.  Blumeiifeld,  the  American  who  edits 
the  London  Daily  Express. 


Texas  Daily  Wins  Libel  Action 

The  Houston  (Tex.)  Chronicle  last 
week  emerged  victorious  from  a  libel 


JN  Oklahoma,  a  law  has  been  pro^,>«l  te  foll^ed  ^  ^^ge  /  wh^en  Te  Court  of  Civ“  Ap- 

1  by  which  newspa^r  men  would  by  raters  on  certain  ^  peals  at  Galveston  overruled  a  motion  for 

u  t  •  K  i'"'-’"-"  ^  faring.  The  action  was  based  on  a  story 

could  be  revoked  for  misbe^vior.  The  ♦  *  *  Chronicle  in  September, 

^nuiits  about  the  proposed  law  nave  r|ij|Q5£  -^1-^  going  to  London  to  1921,  which  said  in  effect  that  had 

nn  iiip  in  ^  attend  the  International  Advertising  Thomas,  then  sheriff,  been  in  his  office  at 

thf-  \otion  for  Aoril  ^3**  Evidentlv  its  Convention  in  July  can  get  the  British  a  certain  time  a  criminal  would  have 
nrriter  believes  that  a  license  would  not  convention  by  reading  “The  been  apprehended,  saving  the  county  the 

Inrove  threthics  of  th^  V'“>«e  of  Advertising.”  a  booklet  which  expense  of  a  subsequent  3-year  search 

anf  more  than  a  license  has  raised  the  '*  living  distributed  with  the  compliments  for  the  man.  The  sheriff  claimed  the 

tTiiXd  of  practi^^^  the  Yorkshire  Observer.  postal  article  a  libel,  intimating  carelessness  and 

For  once  maL  newspaoer^^editors  will  Sentinel  House.  Southampton  nonfeasance  in  office.  The  court  ruled 

a^-ee  wdth  Z  "Natln  'wTen  h  Zs  :  «<>--  London.  VV.  C.  1.  will  bring  a  copy  against  this  claim. 

®  ■  of  the  brochure.  _ 

Journalism,  with  all  its  faults,  is  singularly  «  «  * 

fret  fn  m  pretense,  hypocrisy,  and  humbug.  A  Milwaukee  Journal  Starts  Farm  Page 

Tsiiy.'bii;  Tn  MICKEY,  who  until  recently  The  .Milu^ukee  Journal  claims  that 

this  journalism  is  like  many  of  the  callings  that  ,  connected  With  the  Pulitzcr  ^vith  its  issue  of  May  10,  it  published  the 

are  most  interesting  and  worthwhile.  A  good.  School  ^  of  Journalism,  will  publish  **hrst  strictly  farm  page  even  issued  by  a 

even  if  probably  apocryphal,  story  of  the  Eiin*  shortly  in  the  ^Vorld  s  Worlc  a  scries  of  metropolitHii  dailv*  iiews|)aper  **  Donald 

peror  William  has  it  that  he  once  -aid  scoff-  articles  on  American  newspapers.  In  Ferguson.' in  charge  of  the  farm  depart- 

ingly:  Hah!  W  hat  diploma  does  a  man  re-  these  he  Will  answer  SUch  questions  aS :  m,nt  states  the  naire  has  been  established 

,uire  to  become  a  journalist?"  -Aour  Maj-  mnre  honest  than  estaWlShetl 


To  Import  Scandimatvian  Paper 

Scandinavian  Export  Paper  Company, 
Inc..  120  Broadway,  a  New  York 
corporation  has  been  formed  to  engage 
in  the  importation  of  Scandinavian  news¬ 
print  paper.  The  company  will  be 
managed  jointly  by  Harald  Svenson,  and 
Sven  Belfrage,  formerly  with  Holmens 
Paper  Mill,  Norrkoping,  Swetlen.  The 
company  will  act  as  sole  agents  for  Hol¬ 
mens  Bruk  Paper  Mills,  Norrkoping. 
Sweden.  The  address  of  the  company 
will  be  120  Broadway,  New  York  City 

Campbell  on  Bulletin 

J.  Bart  Campbell,  formerly  Senate  rep¬ 
resentative  of  the  International  News 
Service  and  who  recently  has  been  with 
the  Washington  Press  Service,  has  been 
appointed  Washington  correspondent  of 
the  Philadelphia  Bulletin,  to  which  he 
will  devote  his  full  time.  Few  men  are 
better  known  at  the  national  capital. 


the  rejoinder,  “whnt  diploma  doe,  ‘V®  honest  than  jq  Wisconsin  farmers  in  touch  with 

one  need  to  become  an  eniiieror?"  ^  greater  Other's  activities.  It  is  a  “news” 

*  ♦  *  power  than  formerly?  _  \yhich  are  the  af„i  ^  "farm  trade”  journal,  he 

most  fearless,  the  most  timid?  Have  our  explains. 


^^IJOW  the  people  of  St.  Louis  choose  daily  papers  really  improved  in  the  last 
their  newspapers”  is  the  title  of  a  few  years?  To  what  extent  is  big  busi- 
pamphlet  now  being  distributed  by  the  ness  represented  in  the  ownership  of  big 
St.  Louis  Globe  Democrat.  The  pamph-  newspapers? 

let  seems  to  answer  such  questions  as :  view  of  the  answers  to  these  ques- 


German,  Form  PrcM  Institute 


it.  Louts  Globe  Democrat.  The  pamph-  newspapers.  To  assist  newspaper  men.  an  institute 

answer  such  questions  as :  view  of  the  answers  to  these  ques-  for  press  science  is  about  to  be  established 

Why  do  readers  prefer  one  newspaper  tions  recently  given  by  Mr.  Villard  in  his  in  the  Prussian  State  Library,  Berlin. 

r-  What  IS  newspaper  depend-  book.  “Some  Newspapers  and  Newspaper-  Conducted  on  strictly  non-partisan  lines, 
ability?  Does  clean  news  enter  mto  the  men,”  this  series  of  articles  by  Mr.  Dickey  it  aims  to  afford  journalism  students  op- 
choice  of  a  ncwsixipcr?  Is  clean  news  jj  awaited  with  interest.  pi>rtunities  for  practical  research.  The 

desirable  as  a  neighbor  for  advertising? _ .•\ssociation  of  German  Newspaper  Pub- 

Do  women  have  more  time  to  read  in  the  nr  I -MirvirirT  n  t,  ..o  lishers  has  promised  to  furnish  files  of 

morning  or  the  evening?  £LLIOTT  BLL  MpTOLD  who  was  newsixipers.  There  is  also  to 

As  a  sort  of  introduction,  the  pamphlet  ^  j  .  c.  be  an  extensive  library  of  foreign  dailies 

quotes  the  following  words  of  Charles  T*’  ^  T?”’*'*'  ffvscnbed  Elvv*  Street  in  bearing  on  the  subject  of 

Prestwich  Scott,  editor  of  the  Manchester  S  7’’  journalism. 

(InorHinn  •  *hat  Fleet  street  in  London  is  the  shop 

T-u  ■ '  j;  i  •  .1.  all  who  dabble  in  printers’  ink — no  ii  i 

The  primary  othec  of  a  newspaper  is  the  _  ...  u  .u  i  t.  j  I 

......  .A.  .1,-  .f  matter  whether  the  ink  be  used  on  a  _  « .  ^  . 


desirable  as  a  neighbor  for  advertising? 
Do  women  have  more  time  to  read  in  the 
morning  or  the  evening? 

As  a  sort  of  introduction,  the  pamphlet 


(tathering  of  news.  .\t  the  price  of  it,  soul  it  P"  wiieirier  uie  iiik  oc  useti  on  a 
must  sec  that  the  supply  is  not  tainted.  Nei-  (isiiv,  ^weekly,  or  monthly  paper  he  calls 
ther  in  what  it  Rives,  n*>r  in  what  it  does  not  attention  to  the  places  On  the  Street  of 
give.  n.  r  in  the  mo.le  of  presentation  must  the  unusual  interest  to  the  .\merican  visitor, 
unclouded  fact  ot  truth  suiter  wronR.  Com*  tt  •  •  « 

nient  is  free,  but  facts  are  sacred.  Comment  insists  that  Fleet  street  IS  not  like 

also,  thouRh  free,  must  be  fair,  any  Other  street  in  London,  nor  like  any 

*  «  ,  other  street  anywhere.  But  he  does  admit 

EV  A  n-i-  /•  IJ-VI  TT-r  A  UVT  J  AA  ‘hat  Park  Row  of  New  York  has  some  of 
\AK1  G.  KDLTZAHN  and  Mary  the  inkv  atmosphere,  even  though  there  is 
Swam  Routzahn  are  joint  authors  of  much  else  on  the  Row  that  takes  away 
“Publicity  Methods  Reading  List,”  a  the  attention  from  the  newspaper  build- 
pamphlet  which  gives  selected  references  jugs. 


on  publicity  in  social  work  and  kindred 
fields.  Published  by  the  Russell  Sage 


He  suggests  that  the  American  news¬ 
paper  man  who  would  catch  the  glamour 


Foundation,  New  York  City,  it  is  the  most 

complete  bibliography  of  literature  re-  Zu  *  ^l^t  stjeet  s  very 

lating  to  publicity  that  has  appeared  in  own.  should  visit  the  spot  at  night : 

'  .Ami  at  eleven  o  clock,  when  the  first  editions 

of  the  papers  po  to  press,  if  you  stand  quiet 
Especially  valuable  is  the  second  part  "i  ihe  pavcm<n-.  yon  will  hear  a  rumbling  that 
of  the  pamphlet.  This  section  is  devoted  T,  '  l!!' 

,  *  t  j  •  t  •  «  ij  verv  >treet  trembles  as  it  cives  ijirth  to  the 

to  publicity  methods  in  such  special  helds  million*  :f  white  sheet*  that  are  the  Street’s 
as  boy  scouts,  church  and  Sunday  school,  children.  To  those  who  love  the  game  and  the 
Community  improvement,  industrial  rela- 
tions,  public  health,  and  school  and  col- 

*  *  ♦  During  April 

rROM  Science  Service,  1115  Connect!-  The  Cleveland  Plain 

^  cut  avenue,  Washington,  D.  C.,  may  i  i  j 

he  obtained  a  circular  offering  sugges-  Dealer  published 

tions  to  contributors.  The  list  of 
“Don’ts,”  compiled  for  would-be  writers  1  C 

of  scientific  articles  for  the  public  press,  iOjOUx 

bv  Edwin  E.  Slosson,  director  of  Science  ,  -  •  i 

More  separate  Paid 
Want  Ads  than  ALL 
other  Cleveland  news¬ 
papers  COMBINED! 

QkPlain 


Loa  Aaceles,  CaUf. 

Gained  7,249  Daily  Average  Crculatiao. 

Sworn  Government  Statement.  Six  Month, 
Ending  March  SI.  1023.  IflS.SOO  Hally.  Six 
Months  Ending  March  31.  1924.  173. .M!) 

Dally.  Increase  In  Dally  Average  Circula¬ 
tion,  7.249. 

IT  COVERS  THE  FIELD  COMPLETELY 
REPRESENTATIVES : 

H.  W,  Moloney,  604  Times  Bldg.,  New  York. 
O.  Logan  Payna  Co..  401  Tower  Bldg,,  6 
North  Michigan  Ave.,  Chicago. 

A.  J.  Norria  HIU.  710  Hearat  Bldg.,  Ban 
Franclsoo,  Calif. 


ONE  medium  -  ONE  Cost 


er 

9t’tU  seU  it 


John  B.  Woodward 

Woodward  A 

Kelly 

IM  E.  42d  St. 

3Sg  N.  Mkh. 

Are. 

New  Yorii 

Oilrago 

Fine  Arts  Bldg., 

Detroit 

In  New  Orleans 
Consult  the  Latest 

A.  B.  c.  AUDrr 

(September  30th,  1923) 

Before  scheduling  space  in  eve¬ 
ning  papers. 

NEW  ORLEANS  STATES 
13c  a  Line  Flat  Daily 
15c  a  Line  Flat  Sunday 

SPLENDID  COOPERATION  TO 
ADVERTISERS 

Leads  in  Daily  and  Sunday 

CITY  CIRCULATION 

Specials:  East  Beckwith 
West  Branham 


Utah,  Southern  and  East¬ 
ern  Idaho,  Eastern  Nevada 
and  Western  Wyoming — 
the  territory  served  by 

THE 

Salt  Lake  Tribune 

No  other  Motion  of  the  oountiy  offer, 
the  advertlier  the  opportunity  of  prac¬ 
tically  covering  four  atatea  by  using  one 
newspaper. 

FOREIGN  REPRESENTATIVES 

The  S.  C.  Beckwith 
Special  Agency 

New  York — Chicago— Detroit — St.  Loni, 
— Kansas  City — ^Atlanta. 
PAODIO  COAST  REPRESENTATIVE 

M.  C.  Mogensen  &  Co., 
Inc. 

Lea  Angelea — San  Francisoo— Seattle 


In  the  Circulation 
Department 

The  Multi-Mailer  System  is 
considered  indispensable  by 
users. 

It  puts  the  mail  list  under  the 
control  of  the  Circulation 
Manager. 

It  lessens  errors  and  elimi¬ 
nates  subscriber  complaints. 

May  we  tell  you  more  about 
it? 

jSpeed^unafic 

^  Campanil 

MAwu^acnjuma 

THE  MULTI -NAILER  SYSTEM 

ei7-eXS  WAOHINOTON  UCVO. 

CHICAGO 


^  -in  daily  drculatlon 
--in  lineage 
-in  feader  interest 
-in  proved  results 

Indianapolis 

NEWS 


PASSAIC 
DAILY  NEWS 

Leads  in 

Classified,  Local  and 
Foreign  Advertising  in 
New  Jerseys  Fastest 
Growing  City 

-TRADING  POPULATION 

167,395 

NEW  JERSEY  NEWSPAPERS, 
INC. 

National  AdvartUnf  Re  preaoatmthrw 
(Now  J«r$0y  Net»$p^perg  Exetmtiwgiy) 
New  York  Chicago  Newar^t 
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WHAT  OUR  READERS  SAY 


They  are  watched  closer  than  any  other  printers  in  tlie  office,  and  second,  he  is 
tradesmen.  The  foreman  is  required  to  apt  to  he  one  of  the  most  ambitious. 


report  on  his  progress.  The  apprentice  But  the  writer  has  worked  on  papers 


must  attend  school.  He  is  marked  on  on  which  the  foreman  has  intimated  that 
his  knowledge  and  aptitude  and  should  he  he  didn’t  want  his  comjwsing  room  force 


A  Canons  of  Journalism  Amendment  than  were  mechanical  instruction  in  type  below  the  set  mark,  he  is  kindly  mixing  with  the  editorial  staff;  in  fact, 


To  KdITok  &  IT  Bl.lsHEK  : 


.  '  '  ;  very  rock  bottom  of  journalistic  respon- 

.\t  Atlantic  City  I  privately  and  cas-  sibilities.  Is  a  “code”  complete  which 
ally  proposed  amendment  to  the  jjjndres  a  paramount  obligation? 

/xf  Is-ssirtiQlicTn  ”  -Xnv'  atTH»nf1m<»nT  1  t _ _ _ :j_  _ *. _ i-a.: _ 


sizes,  etc.  In  other  words,  here  is  the  invited  to  go  learn  bricklaying  or  some-  requesting  the  make-ups  to  cease 


thing  more  suitable.  gesting  changes  in  the  typographical 

But  sometimes  he  does  neither.  He  make-up  of  the  paper.  His  theory  was 
goes  barnstorming,  gets  fired  here  and  that  the  city  room  and  the  composing 


■Canons  of  Journalism.”  .Xny  arncndmein  \  i,ave  pride  of  opinion  in  relation  there,  and  finally  gets  his  card  in  a  town  room  should  have  no  personal  connection. 


of  this  admirable  code  of  ethics  is  serious  form  which  this  amendment  to  where  union  conditions  are  not  strict,  or  in  other  words,  that  one  was  mechani- 


Therefore  I  would  not  pre-  (he  "Canons  of  Journalism”  shall  take,  ^nd  where  a  suitable  examination  is  not  cal  and  merely  assimilated  what  was  fed 


sume  to  urge-  the  -Xmerican  Society  of  own  phraseology  is  submitted  solely  given  to  ascertain  his  knowledge  and  into  it  by  the  other.  Thanks  to  the  fact 

Newspaper  Editors  to  any  change  except  f,,ci,s  si)ecific  argument.  Within  the  ability.  that  tlie  paper’s  make-ups  paid  little  or 


as  there  is  a  well  concentrated  agreement,  yoar  j  have  submitted  my  proposal 

not  only  on  the  issue  itsell,  but  also  on  (^  many  members  of  the  .\merican  So- 


And  so  far  as  men  going  from  the  com-  no  attention  to  the  request,  the  newspaper 
posing  room  to  the  city  room,  the  route  in  question  was  one  of  the  cleanest  in 


the  specific  text  proposed.  I  wish  you  ejety  President  Yost  has  approved  it.  followed  (as  Mr.  Stout  says)  by  many  point  of  typography  and  make-up  in  the 


might  encourage  a  discussion  of  this  "V'es,”  is  the  answer  from  T.  E.  Niles,  of  others  days  is  concerned,  metropolitan  field 


((uestion  in  your  estimable  paper  Eihtor  f,f  jh  Xcu>  York  lizviihig  Mail:  E.  C. 
&  Pi'BLiSHER.  .'\n  open  forum  on  the  Hopwood,  of  the  Clezvland  Plain  Dealer: 


the  break  came  some  IS  years  ago,  when  One  other  point  keeps  the  composing 


_ I . .  . . .  .  .  . .  a  great  many  newspaper  editors  laid  stress  room  man  from  advancing  to  the  city 

subject  might  clarify  the  atmosphere.  (;rove  Patterson,  of  the  Toledo  Hlade;  on  the  necessity  of  their  staffs  being  room.  The  wage  question  looms  large  in 
Your  own  views  would  be  particularly  jolm  D.  Dun.  of  the  Toledo  Times:  composed  of  college  men.  These  men  the  eyes  of  the  average  man,  who  has 


important. 

You  will  remcmlier  the  proposition  I 


Marc  Rose,  of  Buffalo,  Edgar  B.  Piper, 
of  the  Portland  Oref;onian;  Donald 


have  presented.  X  ou  will  remember  that  Sterling,  of  the  Portland  Journal,  and  E 
Mr.  James  T.  \\  illiams,  Jr.,  of  the  Beck,  of  the  Chicago  Tribune. 


Piper,  were  supposed  to  bring  from  their  alma  worked  at  his  trade  for  a  number  of 
Donald  waters  a  knowledge  of  the  King’s  Eng-  years,  although  the  writer  believes  that 
and  E.  such  as  was_  not  possessed  by  the  many  printers  would  take  the  step  were 

unlettered  compositor.  the  path  opened  to  them.  There  is  hardly 


Boston  Transcript,  chairman  of  the  Com-  Walter  M.  Harrison!  of  the  Oklahoma  ^ut  have  they?  Just  read  the  news  an  office  that  doesn’t  have  at  least  one 


mittee  on  Ethical  Standards,  repirted  the  city  Oklahoman,  and  Mr.  Giarles  H.  columns  of  tlie  newspapers  and  see.  With  printer  on  its  staff  doing  space  work  of 


projxised  amendment  to  the  last  Conven-  Di'mijs.  of  the  Chicago  Daily  Ncu’S,  re- 
tion  of  the  .-Xmerican  Society  of  News-  spond  in  the  affirmative,  but  raise  only  a 


the  exception  of  the  dramatic  and  literary  one  sort  or  another. 


sections,  and,  of  course,  the  editorial  Even  without  the  printer  becoming  a 


jiaper  Editors  without  recommendation,  possible  que.stion  regarding  advisable  PaRC^’  9'^^  almost  any  sort  of  writer,  closer  co-operation  could  be  ob- 


1  ie  jiresented  it.  however,  in  a  very  fair  phraseology. 


and  friendly  way  and  suggested  that  the  David  E.  Smiley,  of  the  Philadelphia 


a  violation  of  the  rules  of  grammar. 


tained  and  a  better  paper  published  if 


the  absence  from  the  Convention  of  some  sp.md  in  the  affirmative,  although  adding  “P.®-  ^nd  a  great  many  of  the  make-up  cess  of  a  sheet  as  any  other  department. 


of  his  committee  members. 


My  proposition  is  that  there  is  one  require  specific  expression.  Ralph  E.  ”P  itrom  the  composing  room.  There  are  part  and  parcel  of  a  newspaper  with 


glaring  omission  in  the  basic  fidelities  im-  S(o(,(_  of  the  Kansas  City  .^tar.  express  's  should  be  more,  both  for  the  benefit  of  some  standing  in  the  community. 


Cixle  of  ethics,  .\lthough  we  are  known  (k;((  (oo  many  concrete  things  must  not  licen  a  make-up  for  a  number  of  years  him  try  the  suggestion  box  method. 
.Uo  “i.'„,,rtV.  TTcfTfo” — 1  toio  .,  {  is  usually,  first  of  all.  one  of  the  best  '  v> — - 


as  the  “Eourth  Estate” — a  title  which  (l,e  code 


specilically  recognizes  our  responsibilities  .\iiswering  the  suggestion  that  consti 


as  an  unofficial  arm  of  governrnent  tutional  fidelities  are  “too  obvious”  to  rc- 


there  is  not  a  word  in  our  national  code  qjjjre  specification,  I  want  to  suggest  that 


w-hich  specilically  accepts  this  responsj-  contains  many  other  “obvious’ 

bility  and  drives  it  home.  My  thought  is  things.  Surely  it  is  obvious  that  news 


that  the  c<)de  should  be  arneiided^  at  the  papers  are  “constrained  to  he  truthful.’’ 
end  of  its  first  paragraph,  bollowing  this  Certainly  it  is  “obvious”  that  “good  faith 
sprifpiirp — “  To  its  opportunities  as  a  the  reader”  is  fundamental.  Indeed. 


chronicle  are  indissolubly  linked  its  ob-  j  submit  that  the  inclusion  of  so  many 
ligations  as  teacher  and  interpreter  1  “obvious”  things  in  the  code  makes  the 


suggest  a  new  sentence  reading  as  fol-  exclusion  of  constitutional  fidelities  a  pos- 


Here  Is 

Our  Representative 


sible  question  mark  and  infers  a  latitude 


“To  its  privileges  under  the  freedom  (,poti  this  score  which  we  have  no  right 
of  .American  Institutions  arc  inseverably  p,  concede. 


joined  its  responsibility  for  an  inteljigent  Q^g  pg  two  letters  from  earnest  editors 


fidelity  to  the  Constitution  of  the  1.  nited  have  opposed  by  proposal  because  of  the 


States.” 

Xmerican  journalism  is  one  of  the 


confusion  existing  in  a  definition  of  what 
“Constitutional  Fidelities”  reallv  involve. 


greatest  lieneticiarics  of  the  Constitution  j  t|,at  there  can  W  no  con- 

and  the  Rill  of  Riphts.  I  submit  that  a  fusion  repardinR  fundamentals  when  once 


journalistic  ccxle  which  fails  to  acknowl-  w-ritten  into  the  Constitution  itself. 


edge  this  delit  is  incomplete.  The  Con¬ 
stitution  is  a  target  of  const.'uit  attack. 


I  beg  your  indulgence  for  this  long 
rt  mniuiucation.  I  have  wanted  to  set 


I  do  not  refer  to  controversial  questions  forth  the  whole  story  so  that  you  might 
of  int^pretation.  I  refer  to  fundamcn-  j,g((gr  consider  the  advisability  of  inspir- 


tals  the  structure  of  the  go\ernment  it-  a  general  discussion.  I  realize  that 


self  the  genius  of  representative  insti-  (hg  subject  is  more  or  less  academic — 
tutions  the  heart  ot  repre>cntati\e  ^ut  no  more  so  than  the  code  itself.  Mv 


democracy  as  necessarily  opposed  to  pure  ^-hole  point  is  that  if  we  are  to  have 


democracy.  In  such  uncert.'iin  times  as  ^  go<lc.  it  sh..uld  lie  adequately  compre- 
these  in  which  we  live  it  i.s  vital  that  any  licnsive — just  as  1  have  already  insisted 


proposed  constitutional  changes  slunild  j,,  convention,  that  if  we  are  to  have  a 
h.'ive  the  lienetit  of  the  most  intelligent  code  its  crass  violation  should  lie  chal- 


illiimination  and  the  most  solemn  delilx-r-  ignjrgj^ 
ation  lest  either  ignorance  or  prejudice 


H.  X'.wnF.xBERr.. 


shall  meditate  the  invasi.m— ultimately  and  Publisiier  Grand  Rapids 


the  destruction — of  the  entire  theory  of 
.-Xmerican  Constitutional  control.  The  re- 
sjxflisibility  for  illiiniination  and  delibera¬ 
tion  rests  primarily  upon  Xmerican  jour¬ 
nalism.  No  .Xmerican  newspajK-r  i>  fit 


Copy  “Ain’t  What  It  Used  to  Be” 

To  EniTOR  Pi'biisiier; — In  a  recent 


to  be  callixl  “ethical” — in  a  correct  inter-  issue  of  EniTOR  &  Pi  bi  isiier.  Ralph 


pri-tatioii  of  that  word — which  fails 
dutv. 


Stout  of  the  Kansas  City  Star  seems  to 
think  that  the  “Intelligent  Compositor” 


XVe  present  this  “code”  to  schools  of  ain’t  what  he  used  to  be.  Well,  for  that 


journalism  up  and  down  the  country.  I  hi 
prosix-ctive  journalist  is  told  that  he  can 
find  in  this  ccxle  the  sum  total  of  his 
“ethical”  responsibilities  in  the  profession 


r-atter.  the  copy  that  comes  out  to  the 
c<  mpositor  ain’t  what  it  used  to  be 
eitlier. 

With  the  development  of  the  multiple 


Complaint  was  made  at  the  recent  meeting 
of  the  American  Society  of  Newspaper 
Editors  that  the  cost  of  selling  newspaper 
features  was  a  considerable  element  in  the 
price  of  this  portion  of  the  newspaper’s 
expense. 

The  copy  service  which  the  Church  Adver¬ 
tising  Department  offers  newspapers  is  loaded 
xvith  no  personal  selling  expense.  This 
weekly  announcement  in  Editor  AND 
Publisher  is  our  only  way  to  reach  news¬ 
paper  advertising  managers — and  this  space 
is  donated  by  the  paper. 

Our  only  desire  in  life  is  to  see  churches 
make  larger  use  of  various  forms  of  helpful 
publicity.  We  believe  that  they  can  use 
newspapers  largely  and  that  newspapers  can 
show  the  churches  the  xvay  this  advertising 
can  best  be  done. 

The  price  for  exclusive  use  of  copy  aver¬ 
ages  four  dimes  a  week.  We  have  other  copy 
which  is  free  to  all  papers. 


he  pmiKises  to  embrace.  X'et  this  sum  luagazinc  compcising  machine,  the  printer 
total  Lacks  a  word  of  challenge  ujxm  the  today  has  plenty  to  do  without  trying  to 


CHURCH  ADVERTISING  DEPARTMENT 


most  fuiKlamental  of  all  journalistic  re-  <-dit  the  copy  as  sent  out  from  the  city 


sponsibilities — namely,  responsibility  to  room. 


the  root  and  source  of  all  journalistic  .-Xnd  so  far  as  the  proofroom  is  con- 


A.  A.  C.  W. 

Dr.  Christian  F.  Reisner,  President,  701  West  177th  St.,  New  York 


freedom  and  stability  in  the  L'nited  cerned,  its  being  a  home  for  decrepit 
States,  namely,  the  Constitution.  I  have  jirinters  is  admitted,  but  whose  fault  is 


alwavs  insisted  that  no  man  is  eligilile 


I  have  been  a  printer  for  over  20 


to  the  editorship  of  an  .American  news-  years,  and  never,  in  all  that  time,  have  I 
ptiper  without  an  intimate  familiarity  seen  a  foreman  put  an  apprentice  in  the 


with  .-Xmerican  history  and  an  intelligent  proofroom.  Proofreaders  are  not  born, 
mider.standing  of  the  Constitution  and  its  They  are  made,  just  the  same  as  an 


Associated  Advertising 
383  Madison  Ave. 


essentialities. 


always  insisted  operator,  or  a  hatidman.  or  a  make-un. 


that  instruction  upon  these  subjects  is  The  typographical  union  in  New  York 


Clubs  of  the  World 
New  York  City 


more  vital  in  a  “School  of  Journalism”  has  done  its  share  for  the  annrentices 


,  >  • 


,  .  . . ^ .  On  metropolitan  newspapers  the  only  the  proprietor  of  a  newspaper  could  be 

reason  for  reporting  it  without  recom-  Public  Ledger,  and  xir.  Marvin*  II.  *^9”  coming  in  close  contact  with  the  taught  that  his  composing  room  employes 
mendation — one  way  or  the  other— was  Creager.  of  the  .MilMiukee  Journal,  re-  editorial  staff  of  a  daily  are  the  make-  are  just  as  much  interested  in  the  suc- 


that  the  i<lea  is  probably  too  obvious  to  editors  of  today  are  men  who  have  come  and  take  great  pride  in  the  fact  that  they 


j»o>ed  upon  .-Xmerican  journalism  by  the  open  mindedness  on  the  subject  but  urges  the  office  and  the  men.  .A  man  who  has  .-Xnd  if  he  w*ants  to  find  that  out,  let 


Editor  and  Publisher  for  May  31,  1924 
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pOLLAR  PULLER5 

^  Advertisint  »«<<  eirculation  managers  art  always  on  the  lookout  for  new  ideas 
that  will  increase  advertisinf  receipts  and  win  new  eircnlation.  Your  idea  for 
increasing  advertising  or  esrculation  may  not  appeal  to  your  manager,  but  it 
may  be  /ust  the  thing  that  tome  other  manager  wants.  E^itok  &  PututHBi 
eeili  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that  the  idea  u 
now  being  need  tn  your  city  dots  not  bar  it  from  the  department.  Address 
your  communication  to  the  Dollab  Pullbb  Eoitob.  IVhen  they  appear  clip 
them  and  mail  them  m  and  receive  payment.  Unavailable  ideas  wilt 
returned. 


people  who  like  to  bowl  to  come  to  the 
alleys  and  roll  duck  pins  during  the 
spring  and  summer.  Most  alleys  would 
see  the  benefits  of  such  advertising  and 
so  would  willingly  and  quickly  come  in 
on  it. — Frank  H.  Williams,  Santa  Ana, 
Cal. 


BUSINESS  TICICLER 


Unavailable  ideas  will  not  be 

most  a  page  of  this  sort  of  advertising, 
grouped  under  the  heading  “Repair 
Directory.”  —  G.  Harris  iSanzbergcr, 
*Hartsdale,  X.  Y. 


After  a  local  robbery,  it  is  not  very 
difficult  to  secure  a  nice  advertisement 
from  one  or  more  banks  on  safety  deposit 
vaults.  The  idea  also  will  appeal  to  live 
insurance  agents  as  the  new  robbery  in¬ 
surance  policies  arc  becoming  more  ami 
more  popular. — Donald  O.  Ross,  Wash¬ 
ington,  la. 


Merged  Dailies  Buy  Equipment 

Following  the  merger  of  the  Arkansas 
City  (Kan.)  Trarreler  and  the  Arkansas 
City  .\ru-s,  both  dailies,  the  new  paper 
has  ordered  a  new  16-page  rotary  press, 
capable  of  printing  30,000  papers  an  hour. 
Three  editions  are  to  be  issued,  a  street 
edition  in  the  afternoon  at  2  o’clock,  a 
home  edition  at  4  o’clock  and  an  early 
mail  edition  for  rural  subscribers,  in  the 
morning.  R.  C.  Howard,  of  the  \cu-s. 
has  retired  from  newspaper  work. 


L.4ST  call  for 
June  brides  and 
boy  and  girl  grad¬ 
uate-  and  all  para¬ 
phernalia  which 
.their  friends  pur- 
t(ha-e  for  them.  ^ 

.4Uo  last  call  for 

[An  screens,  awmings, 
poreh  furniture,  garden  tools. 

They  will  need  your  columns  all  -um- 


The  merchants  on  a  side  street  in  an 
Iowa  town  of  17,000  were  not  big  space 
users  so  a  c<M)perative  (crge  was  sold  them 
uiuler  the  heading,  “Who’s  Who  on 
North  First  St.” — Donald  O.  Ross, 
Washington  {la.)  Democrat. 


BUYS  FARM  PAPER 


Oklahoma  Publishing  Company  Ac¬ 
quires  Oklahoma  Farmer  from  Capper 

The  Oklahoma  Publishing  Company, 
publisher  of  the  Oklahoma  City  Okla¬ 
homan  and  Times,  morning  and  afternoon 


.\  novel  way  of  stimulating  greater  dailies,  and  the  Oklahoma  Former-Stock 
interest  in  a  fortlict'ming  sale  to  be  held  man,  weekly  farm  paper,  has  purchased 
by  a  department  store,  and  consequently  from  Senator  .\rthur  Capper,  of  Topeka, 
one  of  the  largest  users  of  space  in  a  Kan.,  the  Oklahoma  Farmer  and  will 
mer  to  sell  radio  sets,  hiking  shoes,  Washington  (D.  C.)  paper  has  been  taken  consolidate  the  latter  two  publications 
iweaiers,  camp  outfits,  electric  goods,  by  this  Washington  advertiser.  Using  a  beginning  with  the  issue  of  June  10. 

6  iiKh  2  column  bo.x  he  announces  the  John  Fields,  editor  of  the  Oklahoma 
forthcoming  sale  in  a  small  center  box.  Farmer  for  many  years,  retires  tempor  ■ 
and  gives  two  excellent  examples  of  arily  from  the  farm  paper  field.  There 
values  at  the  sale  in  the  upper  left  and 
lower  right  corners  of  the  large  box. — 

C.  M.  l.ittcljohn,  Washington,  D.  C. 


btrosene  oil  burners. 

Belter  start  work  now  on  plumbers, 
belting  apparatus  dealers,  as  against  fall 

TJile. 

Follow  up: 

Linoleum 

kerosene  Oil  Ranges 
knock-<lown  bungalows 
Girages 

Theraios  bottles 

Lnnrh  kits 

Raincoats 

Binoculars 

Goggles 

Cameras 

Screens 

Storage  for  furs,  rugs  ami  draperies 

Safe  deposit  vault  for  silverware 

Conch  hammocks 

Lawn  outfits 

Beach  umbrellas 

Bathing  suits 

Slip  covers 

'Piilting  next  winter's  coal  in  at  Spring 
prices.” 

Golf  equipment 
Paper  cups 
Incubators 
Garden  tools 
Young  chicks 
Garden  hose. 


The  more  daring  will  take  to  their 
screened  piazzas  and  sleeping  porches 
very  soon ;  the  others  will  not  wait  many 
weeks  longer.  With  this  summer  exodus 
there  is  always  a  demand  for  a  new  ham¬ 
mock,  swing  chair,  piazza  settee  or  even 
fivlding  beds.  .\  drive  on  porch  and  lawn 
furniture  at  this  time  should  be  timely, 
attractive  to  business  houses  and  profit¬ 
able.  Fred  E.  Beane,  Manchester,  (.\. 
If.)  Union  Leader. 


will  be  no  change  in  either  editorial  or 
advertising  personnel  of  the  Farmer- 
.'itockman,  according  to  the  announce- 
ment. 

Carl  Williams  will  continue  as  editor 
with  Clarence  Roberts,  C.  W.  Mullen  and 
.Mabel  Bates  Williams  as  his  associates. 
Edgar  T.  Bell  will  continue  as  advertis¬ 
ing  manager,  with  Jake  F.  Thomas  and 
Ray  K.  Glenn  as  assistants. 

Will  Use  Dailies  to  Lure  Tourists 

The  Friendly  Valley  Association  will 
advertise  in  newspapers  of  10  states  dur¬ 
ing  the  Summer  to  attract  tourists  to  the 
St.  Croi.x  Valiev  of  Minnesota  and  Wis- 


Hat  Jobbers  to  Advertise 

Millinery  Jobbers  Association  in  con¬ 
vention  at  Chicago  last  week  voted  to 
form  a  bureau  of  publicity  to  begin  a 
campaign  to  raise  the  standards  and  style 
elements  of  the  millinery  industry.  Such 
a  campaign  would  probably  include  a 
national  advertising  program. 


Our  Features: 

Samuel  G.  Blythe 
Irvin  S.  Cobb 
R.  L.  Goldberg 
Ed  Hugh  es 
O.  O.  McIntyre 
Penrod  and  Sam 
Will  Rogers 
H.  J.  TuthUl 
Albert  Pay  son  Terhune 
and  others 

The  McNught  Syndicaie,  be. 

Times  Building,  New  York 


It  would  make  an  interesting  stunt  for 
the  paper  to  get  up  a  double  page  “Prog¬ 
ress  Pages”  on  w'hich  all  the  paper’s 
regular  advertisers  would  tell  about  the 
progress  they  had  made  themselves  dur¬ 
ing  the  past  12  months  and  on  which  they 
would  outline  some  of  the  progress  they 
expect  to  make  in  the  coming  sea.sons. 
Such  pages  would  be  appropriate  when 
retail  records  were  being  broken  or  at 
any  other  time.  Most  stores  would  be 
glad  to  take  space  on  such  pages  and 
CL’GGEST  to  one  or  more  of  the  drug-  many  stores  would  use  this  space  in  addi 
^gi.sts  of  your  town  the  iKissibilities  of  tion  to  their  regularly  contracted  space. — 
mra  sales  by  arranging  a  standard  Frank  Williams,  Fort  Wayne.  Ind. 
quipment  for  the  medicine  cabinet.  Many 
Ufflilics  would  gladly  purchase  an  assort- 
lOTt  of  medicines  and  first  aid  materials 
lithe  druggist  made  the •uggestion.  This 
IS  an  especially  opportune  time  for  such 
amove  on  the  druggist’s  part  as  at  least 
'W  of  the  leading  linns  of  manufacturing 
dniggists  is  devoting  considerable  space 
in  national  advertising  to  this  same  line. 

.\5  many  retail  druggists  carry  the  ad- 
vntised  line,  a  tie-ui)  would  h<-  very 
fiteive. — Paul  C.  Rankin,  Lawrence 
(Kan.)  Journal-World. 


When  the  regular  bowling  season  ends 
it  would  be  a  good  thing  for  the  pai>er  to 
get  some  advertising  from  the  howliiv 
allevs  in  which  the  alleys  would  urge  all 


Have  you  thought  of  the  possibilities 
ia  Repair  Directory?  Risif  gutters 
•nd  leaders  need  replacing  or  ]Kitching, 
.'hoes  nee<l  to  be  re-soled,  hats  need  to  lie 
Jeaned.  lawn  mowers  need  to  l)c  sharp- 
aed.  automobiles  need  parts,  rugs  ne^ 
cleaning,  etc.  The  Ik'hile  Plains  (.V.  Y.) 
Reporter  recently  was  able  to  secure  al- 


The 
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America’s  Best 
Magazine  Pages 

Daily  and  Sunday 


Newspaper  Feature  Service 

241  WEST  58TH  STREET 
New  York  City 


YourPaperlsNo 
Better  Than  Its 
Automobile 
Section 


The  BIGTHINGS  IN  MOTORING 
WRITTEN  IN  A  BIG  WAY 


The  Ullman  Featore  Serrice 

Hooe  Life  Bldg..  WashingUii,  D.  C. 


■K*  ausn.  ^ 


CntCUIAIION 

BUILDING 

SUPl^ACY 

Proven  'time  and  time  a<jain. 
by  tbe  many  thousands  of 
NEW,  paid-in- advarvee  sub¬ 
scribers  we  gain  for  newspapers 
in  all  parts  of  the  county. 


W!ra  or  Write  Cm  ot  Roth— ter 
HmM 


HouniEid 

CIRCULATION  ORGANIZATION 

300  Merritt  Building  -  los  An<geles,Cal. 


BEDTIME 

BIBLE 

STORIES 

BY  FLORENCE  VINCENT 
FULL  COLOR  ILLUSTRATIONS 
FROM  WORLJ>  FAMED  PAINTINGS 
By 

TISSOT 

An  riaborata  book  that  will  attract  an 
unuaunl  numbar  of  aoUcitara  who  wiB 
douUa  paat  aarnhica  and  recorda  ht  a»- 
ciarinc  aix  moaitha*  tubaerhrikna  far 
your  nawapapar.  Tha  coat  la  aniy 
oante  Inchidinc  hook  and  aolldter'a  eaew- 
nteakai.  Old  anhaciihan  caaa  ba  ai^ 
pUsd  without  awpanaa  to  you.  Wbna 
ior  aanapla  copy,  opthaa  and  pla— 

KEANE  BROTHERS 

Brokaw  BUM..  ’Thnaa  Sqiara.  K.  Y. 
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TO  ABOLISH  STRIKE  TAX 

Typographical  Union  President  Says 
End  of  44-Hour  Week  Fight  Near 

Charles  P.  Howard,  president  of  the 
International  Typographical  Union,  an¬ 
nounced  in  Indianapolis,  May  26,  that 
strike  assessments  of  one  jter  cetit  on 
earnings  of  union  memljers  will  be  dis¬ 
continued  within  a  month.  The  tax  was 
levied  in  the  fight  to  establish  the  44- 
hour  week  in  job  printing  establishments 
of  the  United  States  and  Canada. 


The  strike,  one  of  the  longest  in  the 
history  of  organized  labor,  began  "'three 
years  ago  this  month  and  $17,389,411  has 
been  raised  in  assessments  to  conduct  it. 
Of  that  sum  $15,820,140  was  expended 
for  strike  purposes,  according  to  records 
of  the  union. 

“We  are  enabled  to  discontinue  the  as¬ 
sessment  at  this  time  because  the  end  of 
the  struggle  is  in  sight  and  because  we 
have  a  sufficient  surplus  in  funds  to  meet 
any  contingency,”  said  Mr.  Howard. 
“Only  1055  printers  drew  strike  benefits 
last  month.  As  a  matter  of  fact,  the 


number  of  our  memlx;rs  unemployed  at 
this  time  is  considerably  less  than  normal. 
The  strike  is  confined  to  39  cities  and 
only  two  local  unions  have  more  than 
100  men  on  strike.” 

Gross  earnings  of  union  printers  in 
recent  months  have  reached  a  new  high 
mark,  according  to  union  officials.  The 
average  of  gross  earnings  per  month  in 
the  last  three  months,  as  shown  by  the 
1  per  cent  strike  assessment  record,  was 
$12,395,632.  In  a  three-months  period  of 
1921  the  printers’  earnings  average  per 
month  $8,756,355. 


Prints  Double  Truck  Cut 

The  New  Rochelle  {N.  Y.)  Stai^ 
Star  on  Thursday,  May  22,  public 
double  truck  half  tone  of  the  city’j| 
force  from  a  photograph  made  ^ 
an  annual  review.  This  is  the  seconf- 
in  Westchester  County  that  a  ifa 
truck  cut  has  been  printed,  the  Af(J 
non  Daily  Argus  having  publishei 
first  one  about  2  years  ag(),  the  saj 
a  bible  class  numbering  more  than 
people.  Both  newspapers  are  pub.^ 
by  Stiles  &  Merriam. 


SUPPUES  AND  EQUIPMENT  FOR  NEWSPAPER  MAKING 


For  Linotypes  for  Sale. 

One  factory  overhauled  Duplex  Angle  Bar  Model  K,  two  magazines  and  two  sets  mats. 
Press.  Prints  4,  6  or  8  pages.  Price  and  motor,  $1,200;  mcKiel  8,  one  magazine,  mats, 
terms  reasonable.  The  Goss  Printing  Press  motor.  Also  model  14,  one  magazine,  mats, 
Co..  1535  South  Paulina  S«t,  Chicago,  Illinois,  notor.  News-Journal,  Wilmington,  Ohio. 

■  -  I  Printing  Plant  and  Equipment. 

sale  in  Quincy,  Ill.,  printing  plant  with 
Rl?  Bf  m^T  LINOTYPES  ^  Miehle  presses,  job  presses,  linotype,  bindery, 
*^*^*^'^*^*  nnw  in  operation.  Operating  in  large  brick 

a|y^  IMTIiDTVPFQ  building  in  town,  inexpensive  rent.  Just  the 

AllU  aPIlEilwl  ll  CiO  plant  for  publishing  your  own  paper,  consider* 

^  A  ■  extra  space  for  large  rotary  presses,  etc. 

pOD  S Al.K  Price  of  plant  $14,000.00.  May  sell  some  of 

*  Ihe  machinery  in  this  plant  separately;  also 

.  e  •  r  large  printing  plant  in  Chicago.  Si^e  agents, 

Write  US  tor  intOrmBtlOn  Wanner  JVlachy.  Co.,  716  S.  Dearborn,  Chi- 
-.-j _ : _ —  T  cage. 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  UNOGRAPH  COMPANY 

DAVENPORT.  IOWA.  U.  S.  A. 


R.  Hoe  &  Co. 

We  offer  for  sale  at  very  low 
price  and  available  for  immediate 
delivery  the  following; 

TWO  USED  WOOD  Semi- 
Autoplate  Machines  suitable  for 
casting,  finishing  and  cooling 
semi-cylindrical  plates  for  pages 
of  2144  and  23  9-16  inches  in 
length. 

F  ull  particulars  furnished  on  request. 

504-520  Grand  Street 
New  York  City 

No.  7  Water  St.  7  South  Dearborn  St. 
Boston,  Mass.  Chicago,  111. 


Stereotype  Chases 


Our  Electric-Wdded  Steel 
Stereotype  Chases  are 
guaranteed  for  strength 
and  accuracy. 

Plain  chases  converted  for 
Autoplate  Casting  or  made 
larger  or  smaller. 

All  kinds  of  chase  altera¬ 
tions  and  repairs. 

H'rite  for  prices. 


Unerican  Sled  Chase  Ca. 

122:  Centra  St. 
New  York 


FOR  SALE 

15-HOE  Presses 

These  presses  range  in  capacity 
from  20  to  64  pages.  If  you 
are  in  the  market  for  a 
second  hand  press 
Let  us  know  your  wants. 

THE  GOSS  PRINTING  PRESS  CO. 

15S  So.  Paulina  St. 

Chicago 


N.  Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


STEREOTYPING 

MACHINERY 

Goss 

^^^Roller  rolls  wet  mats 
in  ll*/4  seconds;  dry  mats 
in  2ZV2  seconds.  Also  sup 
W  plied  for  wet  mats  only.  Im- 
W  pressions  accurate  —  both  end 
I  of  cylinder  are  set  at  same  time. 

I  Bed  can  be  furnished  long 
I  enough  to  roll  a  double  page 
h  form.Write  for  complete  cata 
a  log.  The  Goss  Printing  Press 
Company,  Chicago 


Printers’  Outfitters 

Printing  Plants  and  businesi  bought  and  told. 
American  Typefounders’  products,  printers' 
and  bookbinders’  machinery  of  every  descrip¬ 
tion.  Conner.  Fendler  ft  Co..  96  Beekmaa 
St..  New  York  City. 


CUne-Westfnghouse  Double  Motor-Drive 
with  full  automatic  push  button  control. 

USED  BY  THE 

Elnglewood  Times, 

Chicago.  Ills. 


MAIN  OFFICB 
Fisher  Bnllding 


EASTERN  OFTICB 
Marbridge  Building 


343  S.  Dearborn  St.  Broadway  at  34th  St. 
CHICAGO  NEW  YORK 


Pots  That  Produce 
Profits 

Anything  that  will  help  speed  up 
your  production  department  will 
make  money  for  you,  and  that’s 
what  we  are  all  working  for 
nowadays. 


For  Sale. 

One  Duplex  Double  Steam  Table  and  Si» 
Generator.  Good  condition,  bargain.  Ad 

News,  Lansing,  Michigan.  |  » 


Don’t  Pig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  ut 
it  once.  Write  for  trial  offer,  TW 
Monomelt  “Single  Melting 
tern.”  References  gladly  furnishd. 


Eliminatei  tht  Matal  Furnmet 

Printers  Manufacturing  Co. 

709-719  Palace  Bldg., 
Minneapolis  Mina 


R.HOE&CO. 

Offer  for  sale  at  very 
attractive  prices 

The  following  presses  of  other 
makes: 


GOSS  Straight-Line 

Sextuple  1 

Press,  Page 

Length, 

21.6(F 

GOSS  Straight  -  Line 

Sextuple 

Press,  Page 

Length, 

23  9-16" 

GOSS  32-page  Two- Plate- Wide 

Press,  Page 

Length 

22%" 

GOSS  24-pagc  Two- Plate- Wide 
Press,  page  Length, 
23  9-16" 

GOSS  24-page  Two-Plate- Wide 
Press,  Page  Length 
23  9-16" 

GOSS  Monitor  12-page  Press 
Page  Length  21.60" 

WISE-WOOD  Octuple  Press, 
Page  length  224^" 

Two  WISE-WOOD  Sextuple 
Presses,  Page  Length 
23  9-16" 

SCOTT  32-page  Two -Plate 
Wide  Press,  with  color 
cylinder,  Page  Le.igth 
23  9-16" 

Full  particulars  furnished  on 

request. 

R.  HOE  &  CO. 

SM-SZa  Grand  Street,  New  York,  N.  Y. 


7  South  Dearborn  St., 
Chicago,  IIL 


7  Water  SL, 
Boston,  Mass. 
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w  pgr  word  per  insertion,  cash  with  order. 
Be  advertUemenU  under  the  classifica- 

Loo  of  ••Situation*  Wanted.” 

Eq  per  Une  per  insertion,  cash  with  order, 
|loC  if  white  apace  ia  used  at  top  and  bot¬ 
tom  of  advertiaenoent. 

per  word  per  insertion,  cash  with  order, 
WC  for  advertisements  under  any  other 
(Uassification. 

<OC  insertion,  cash  with  order. 

If  white  space  is  used  at  top  and  bot> 
tom  of  advertisement. 

SITUATIONS  WANTED 


Situations  Wanted 


or  pr«M»f-rea*!er. 
Edward  Bacon, 


Advertising  Business  Executive. 

Ncw?irai>cr  merjjcr  leaves  efficient  advertising  ExiK'rienced 
snri  fiiiHiiuss  executive  lf*i>king  for  position  on 
Liilv  new‘iiiai>er  in  18  t«>  Sd.IW  town.  Has 
^  executive  in  town  past  year. 

Eleven  years  newspai>er  and  advertising  ex- 
Dcnence,’  cU*:m  reconl.  references  from  any 
iornitr  employer.  Tliirty  years  old.  married, 
miversitv  trained.  k<«m1  amwaraiice,  jirotcsUnt, 
car  handle  staff  of  men.  create  new  business 
and  actually  protluce.  Available  immediately. 

Full  particulars  on  request.  Please  state  sal¬ 
ary  and  financial  cotidition  uf  paper.  Address 
\.98s\  Fditfir  &  Publisher. 


Editorial  Writer, 

tfleKr.ipb  fflitor.  desk  man 
.\«  t  t^diius;  iu»it  pn^birer. 

I  t'bam  n.  Slelrf>sc,  Mass. 

Editorial  Writer 

Wants  position  on  >*une  state  or  nati'mal 
weekly.  He  has  ha<l  tlie  full  editorial  cuntn)! 
of  one  of  the  larirest  stale  weeklies,  ami  has 
a  jtfunialistic  angle  that  makes  his  writings 
sfiught  I'lr.  ()pvu  f'>r  immetliate  employment. 
.\ddress  P.  O.  Bf>x  6l4.  Central  P.irk  Station, 
Houston,  Texas. 

Editorial  Writer  and  Executive, 
ixteen  years  in  all  rfiiinfl  newspai>er 


HELP  WANTED 


work. 

lanagmg.  news,  city  editor 
publicatifins.  pres%  ass<K'iations  and 
WashingPm  bureaus.  Has  served  in  large 
rities  on  Atlantic  and  l*acific  nvists.  S<*eks 
fiermanent  l»x*ation  in  city  of  or  more 

in  West.  Box  E4lit4»r  X*  Publisher. 


Executive. 

High  grade  newspaper  executive  who  is  able 
editorial  and  news  writer,  with  thorough  train¬ 
ing  in  business  office,  desires  position  on  South¬ 
ern  daily.  Best  of  references.  Minimum  $65. 
Box  A-951,  Editor  &  Publisher. 


Circulation  Manager. 

Who  has  ambitions  to  go  ahead  but  has  reached 
the  limits  of  possible  promotion  in  present  loca 
tion.  Must  have  had  experience  in  hiring  and 
tTuining  canvassers  and  lie  willing  to  locate  i>er 
inanently  in  some  large  cities  between  Atlantic 
and  Pacific.  Further  expansion  of  already  large 
circulation  organization  creating  several  posi¬ 
tions  with  earning  possibilities  ranging  from 
$2,600  to  $5,000  per  year.  Answer  with  full 
particulars  regarding  last  ten  years’  experience 
and  references  as  to  personal  habits  and 
character.  Ernest  .-K.  Scholz.  Circulation  Direc¬ 
tor.  The  Butterick  Publishing  Company,  But- 
tcrick  Bldg.,  New  York  City. 


or  Genernl  Manager. 


Executive  Secretary 


position  desired  in  city  of  30,000  to  60,000,  east  and  expert  steintgrapher.  Woman  highly 
of  Mississippi,  l^sire  opening  where  there  is  skilled,  with  intelligence  in  business  and  real 
stronv  possibility  of  being  able  to  acquire  an  application.  Have  done  court  reporting, 
interest  later.  No  opportunity  for  further  acb  fhialify  as  secretary  to  editor  or  advertising 
tincenient  in  present  position,  except  through  executive.  College  etlucation.  unusual  type- 
death  or  disability.  Age  33,  family,  writing  speed.  Minimum  salary^  $5^Tfl).  Hi|^- 


fraduaie,  all  round  experience, 
dntial.  Address  Box  A-958, 
Bsber.  _ 


Replies  confi- 
Editor  &  Pub- 


CbcuUtkm  Executive 

with  ability  to  perfect 


an  org^ization  for 


est  references.  Mrs.  W.  M.  C..  Box  A-977. 
Editor  and  Publisher.  _ _ 

General  or  Business  Manager. 

Who  has  proven  ability  and  long  practical 
experience  in  direction  of  provincial  and 


^ucin,  substantial  and  business  news^a^r' makln/irimnTedialelv 

SS^Vbo=rup’:?td'"'T»  y=;a;;’  -anable  for  permanent  cmneCi.m  in  similar 

met  and  satisfactory  references.  Address 
Bus  Editor  &  Publisher. _ 


Orculaifain  M*nJi«er, 

fMsr>sing  Uct  and  ability  combined  with  emi- 
oently  successful  clean  record  solicits  proposi- 
tions.  A-960,  Editor  &  Publisher.  _ 

Chculalfaai  Manacar. 

Wanted,  position  as  circulation  manager  on 
ilaily  in  Middle  West.  Prefer  city  25,000  to 
<0  000.  Age  35,  ten  years'  experientc,  married, 
willing  to  prove  ability.  Address  A-939,  care 
Editor  &  Publisher. _ _ 


Crculation  Manager. 

Desires  city  or  country  desk  in  a  city  of  r-ngrav.i.s.  ...uso.ii.m,,  r.atc  aim 

S,000  or  upwards,  or  to  take  charge  of  entire  Binding,  Paper  Making.  Buying 

d^artment  on^  _ Contract*.  O^ration  and  Installation  of 


permanent 

rapacity.  Eastern  territory  preferred,  but  wiii 
Mwirider  other  locations.  Will  entertain  straight 
salary,  salary -ftomis,  working  profit-sharing 
nterest  or  option -to-purchase  proposition-.. 
Ctmfidential  correspondence  invited.  Address 
H.  H.  Knickerbocker,  formerly  business  man¬ 
ager  New  York  Globe,  care  of  Editor  &  Pub¬ 
lisher^ _ 

Managing  Editor. 

.\dvertisine  agency,  Mail-Order  House.  Maga¬ 
zine  and  Trade  Journal  Publishers  Mechanical 
Production.  I.ayout,  Editorial,  Executive.  15 
years*  experience,  practical  and  executive. 
Thorough  knowledge  of  Lithography,  Roto¬ 
gravure.  Engraving,  Illustrations.  FHate  and 


Classified  Manager 

of  succesHful  first  newspaper  in  city  of  25.U0U 
t«»  .5q.i)0()  iK»pulation  wanted  to  take  interest 
ill  copyrighted  system  for  handling  want-ads. 
suitable  for  newspapers  not  large  enough  to 
afffird  an  exjiensivc  system.  Big  field.  Big 
opIHirtunity.  Correspondence  confidential.  .Xd- 
dross.  Box  .\-W,  care  of  Editor  and  ublisher. 


^  . .  .  .  Thoroughly 

tmncfi  in  sound,  constructive  circulation  meth¬ 
ods,  capable  promothm  man.  .-Xddress  Box 
A-972.  faiitor  &  Publisher. _ _ _ 

QrculatkMi  Mnaagencnt 

desired,  preferably  in  big  Eastern  city,  or  upon 
projected  new'  daily  newspaper.  Advertiser  has 
recfird  of  building  permanent  new  net  sales^  and 
»ali>factory  references  are  offered.  Would 
prefer  service  Jm  paper  upon  which  a  jpin 
of  to  3(1. 

it  in  advantageous  positkm  over  strong  com 
petitors.  Box  A-971,  Editor  and  Publisher. 


lepartments.  Desires  connection  with  Publisher 
ir  Advertising  .Xgency  where  combined  experi¬ 
ence  is  required  in  an  Executive  or  Repre¬ 
sentative  capacity.  .X-9H1.  Editor  A  Publisher. 

Reporter. 

X'oung  journalist,  23,  seeks  position  on  eastern 
newspaper;  expert  inter\iewer  and  stenographic 
reporter.  One  year  general  reportorial  experi- 
to  'w.OiKi  nVt"  .laily  sales  would  place  en« :  gradiiate  Missouri  Sch<»l  of  Journalism. 
’  •  •  Initial  salary  secondary.  AvaiLible  immediately. 

A-954.  Editor  &  Publisher. 


Managing  Editor. 

Wantril  exjierieivced  managing  editor  with 
proven  ability  for  new  afternoon  newspaper 
amply  financed  in  pr<^ressive  resort  city.  Must 
have  initiative  and  imagination  to  give  punch 
an<l  personality  to  snappy.  live  newspaper. 
State  age.  present  salary,  reasons  for  making 
change,  married  or  single,  salary  expected, 
Uf  tier  required  in  making  change.  Address 
Evening  Bulletin,  Box  908,  St.  Petersburg, 
Kl«*rida. 

Newspaper  Photographer 

of  experience  w.ante<i.  who  can  not  only  take 
pictures,  but  who  can  scent  the  news  value 
in  them;  must  be  capable  of  excellent  work 
and  furnish  own  cameras.  I.ocation  is  in  a 
Florida  resort  city  and  job  will  be  open 
(Vtober  first;  job  will  cither  be  for  the  winter 
reason  or  permanent  if  desired;  prefer  a 
l>ermanent  man;  please  give  all  information 
regarding  ywirsclf  in  reply  to  this  advertise¬ 
ment;  work  is  to  be  exclusively  for  a  daily 
newspaper  and  no  resale  of  pictures  will  be 
IK'rmitted.  Address  .X-978,  Editor  and  Pub¬ 
lisher. 


BUSINESS  SERVICES 


Composing  Room  Foreman. 

ffM-d  executive,  getting  maximum  production 
without  friction,  expert  makeup,  ad  man,  and 
operator,  with  exi»erience  on  targe  and  small 
dailies.  Union,  locate  anywhere.  E.  B.  Land- 
fear,  504  Franklin  .\ve.,  Nutley,  New  Jersey. 

Classified  Manager. 

F.astem  Publishers.  Attentum.  rlissificfl 
M.'inager  n<»w'  available.  Knows  promo- 
ni- tion.  handling  salesmen  and  systematiz¬ 
ing  work.  .\  nassitie<l  Engineer  who  cun 
hniM  volume  for  y.mr  paiwr.  Trainejl  in 
Smith  System,  but  supplements  it  witi  ong.  • 
nal  i(lea«i.  Not  a  blustering,  bighpresure 
ty]>e.  but  the  quiet,  effective  man  who  is  an 
executive  and  can  get  things  done.  Ntiw  em¬ 
ployed  with  large  pajK-r  l<K*ated  in  a  Great 


Reporter  or  ^tecial  Writer. 

X'oung  woman,  university  graduate,  three  years* 
newspaper  exi*crience  de.sires  position  on  news¬ 
paper  or  pnhlic.ation.  Will  go  anywhere.  A-945, 
Editor  &  Publisher. 


Help  Wanted. 

UMiiO  newspapermen  to  earn  $25  to  $60  extra 
weekly  as  trade  magazine  correiipondcnts. 
(hie  man  earns  $33(»  extra  m*mthly.  Send 
50  cents  (coin)  for  list  of  25  best  paying 
markets,  rates  paid,  material  wanteil,  etc. 
('•impileil  by  cxT'erienced  trade  magazine  cor- 
rt  sixmdent.  (ieorge  Smeilal,  21W  Pierce 
Street.  Sioux  City,  Iowa. 


BUSINESS  OPPORTUNITIES 

A  Real  Plant  for  Sale. 

Here  is  an  opjiortunity  for  someone  who  desires 
Lakes  City,  but  desires  to  move  nearer  my  ^  ^.^11  paying  newspaper  and  job  office, 

home  in  the  East.  !N»s-.ess  a  c«»llege  educa-  Paper  has  been  established  since  1870  and  has 


tion  and  th«»nmgh 
reference*.  .Xddrc« 
Publisher. 


exi>crience,  with  excellent 
i  B*»x  .\-9r4,  Editor  & 


QUICK  RESULTS! 

G.  T.  D.  writes;  “I  wish  to 
recommend  the  ‘‘EDITOR  & 
Pl’BLISHER”  as  an  advertis¬ 
ing  medium  and  hope  others  who 
advertise  with  you  will  get  as 
prompt  and  satisfactory  results 
as  I  have  experienceii.  My  ad¬ 
vertisement  appeared  in  last  Sat¬ 
urday’s  issue  in  the  column  ‘Sit¬ 
uations  Wanted’  and  the  followig 
Monday  I  had  accepted  a  posi¬ 
tion.  starting  to  work  the  same 
day.” 

This  letter  is  on  file  in  the  office 
nt  Editor  &  Pcbusher  and  can  be 
seen  on  request. 


P.1  per 

never  changed  hands.  Published  on  Tuesilays 
and  Fridays.  This  week  twelve  pages  of  each 
issue  of  seven  columns  by  22  inches.  Chock 
full  of  advertising.  Plant  consists  of  stereotype 
rotary  press,  all  equipment  including  new  ilry 
mat  rolling  in  roller.  (Duplex  make)  one  model 
14.  one  model  8  Linotype,  one  Ludlow  Typo- 


Freas  Clippings. 

Nation.ll  Newspaper  Reading  Service.  Reads 
the  daily  and  imp»rt.int  weekly  newspapers 
■  I  the  I'liited  States.  Four  Terrace.  Buffalo. 
N.  Y. 


NEW  DAILY  STARTS  JUNE  3 


Mechanical  Installation  Complete  Sioux 
City  (la.)  Register  Report* 

Siofx  City,  I.\..  May  26. — The  tirst 
graph  Kelly  press,  two  jobbers  Every  p.^  j  £  Siou.V  City  {la.)  Register 

of  material  in  the  very  best  condition.  Located  ,  v.-i  .-i-  j't  i 

within  fifty  miles  of  New  York  city.  Address  "ill  be  published  Tue^av,  June  3.  ac- 

A  949.  care  Editor  &  Publisher. _  cording  to  an  exclusive  announcement 

Small  Dafly  Wwted.  made  to  the  representative  of  the  Editor 

Have  $15,000  to  invest  in  daily  newspaper  in  &  PUBLISHER  by  R.  E.  Austin,  managing 

city  10.000  to  25,000  rapnlation.  Want  to  editor  of  the  new  daily, 

deal  with  owner  direct.  Correspondence  strictly 
confidential.  Address  Box  A-965,  Editor  St 
Publisher. 


— Sales — 
Appraisals 


Palmer,  DeWitt 
&  Palmer  • 

Pa#*  Cmm  K»rr,$,ufitn 
M.  C.  MOORS  lU  (Uaaa  Dri-a 

Bavariy  MilU.  (Ultf. 


Successful  Performance 

This  firm  has  a  record  of 
almost  15  years  of  successful 
performance  in  the  difficult 
work  of 

PURCHASE,  CONSOLIDA’nON. 
SALE  AND  APPRAISAL 

of  newspaper  and  magazine 
properties  throughout  the  U.  S. 

BARWELL  &  CANNON 

Times  Bldg.  New  York 


■WE  CONNECT  THE  WIRES! 


EDITORIAL  WRITERS  as 
well  as  baseball  pitchers 
need  ‘'change  of  pace.”  No 
publisher  wants  a  party-chained 
blunderbuss,  lacking  courage, 
tact,  and  versatility.  Our  No. 
123Z3  can  handle  without  kid 
gloves,  yet  not  brutally^r  with 
lighter  touch  that  takes  away 
the  sting.  And  irresistible 
humor!  desk  experience, 

^ast  and  Middle  West.  Asking 


Fernalo’s  Exchange.  Inc 

Third  NatX  B'lo'g..  Sprinoficld,  Mass. 


We  can  increase  your  business— you 
want  it  increased. 

You  have  thought  ol  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business  builder 
for  you. 


BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

EstabUshed  a  Quarter  of  a  Cratury 


F.  M.  Kasper,  president  of  the  board 
of  directors  of  the  Register  Publishing 
Company,  has  been  named  business  man¬ 
ager. 

Four  Intert>'pes  have  been  installed  by 
C.  V.  Humphrey.  Two  more  Intertypes 


Wmt  to  Purchase  Interest. 

Young  publisher  who  has  successfully  developed 
and  sold  newspaper  at  profit  wants  to  buy  an 
interest  in  daily  newspaper  city  of  25,0(1(1  to 
40.000  p^lation.  Address  Box  A-963,  have  been  ordered.  The  press  has  been 

Editor  &  Publi^er. - installed  and  is  ready  for  use.  .•Ml  equip- 

Weekly  Newspaper  Wanted.  ment  for  the  various  mechanical  depart- 


Undersigned  will  buy  good  weekly  newspaper  mentS  is  in  place, 
property  somewhere  East  of  Mississippi  River.  Tl,,.  Vnr 

County  seat  town  preferred.  No  broters 
dress  Box  A-964.  Editor  &  Publisher 


The  Netv  York  Tribune  special  wire 
and  feature  service  has  been  contracted 


for,  as  well  as  the  Public  I-edger  maga¬ 
zine  service,  the  complete  XEA  service 
and  liction  from  the  Bell  Syndicate.  Fea¬ 
tures  furnished  by  the  Cicorge  Matthew 
Adams  syndicate  will  also  he  used. 

The  iiewspaiier  was  started  by  the 
striking  Sioux  City  newspajier  printers. 

Ad  and  News  Separation  Explained 

James  T.  Williams,  editor  of  the  Bos¬ 
ton  Transcrifit,  explained  the  complete 
separation  of  the  news  and  advertising 
dfli;irtments_  of  the  daily  newspapers, 
speaking  before  the  annual  convetition  of 
the  National  Electric  Light  Association, 
at  .Atlantic  City,  May  23.  The  utilities, 
he  said,  are  sources  of  news  of  real  in¬ 
terest  to  the  public,  but  to  make  this  in¬ 
formation  available  the  same  agencies  that 
place  advertising  should  not  be  used. 
Publicity  and  advertising  departments,  he 
explain^,  should  be  as  separate  as  “the 
editorial  and  advertising  departments  of  a 
well-ordered  newspaper.” 

Agency  Men  Inspect  Daily’s  Plant 

The  organization  staff  of  Paul  Block, 
Inc.,  of  Xew  York.  Boston,  (Thicago  and 
Detroit  made  a  recent  visit  to  the  Wor¬ 
cester  (Mass.)  Telegram  Gazette  as 
guests  of  the  publisher,  Theodore  T. 
Ellis.  The  party  included  25  officials 
headetl  bv  Mr.  Block. 
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HUNCHES 

Uona^ng  $ditort  and  city  editors  are  aitoavs  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editoi  &  Puilishei  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  rut  bar  it  from  this  department.  Address 
your  contributions  to  the  HuNca  Editoe.  When  they  apf^ar,  clip  them  and 
mail  them  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


IJOW  have  the  filling  stations  in  the 
paper's  city  boosted  the  price  of 
corner  lots?  In  most  cities  where  tilling 
stations  are  found  in  large  numbers  the 
I>rices  of  corner  lots  have  gone  way  up  in 
the  last  few  years.  Some  comparisons 
could  be  made  of  former  prices  and 
present  prices  and  all  this  would  be  very 
interesting  to  all  the  city's  residents. — 
Frank  H.  Williams,  Fort  Wayne.  Ind. 


In  the  Spring  floods,  much  damage  was 
caused  to  buildings,  some  of  them  being 
utterly  destroyeel.  A  reconstruction  story 
of  such  sections  would  be  an  excellent 
story.  Mention  could  be  made  of  scenes 
at  the  time  of  the  flood  and  contrast  could 
be  made  of  such  conditions  with  those  of 
the  present.  Pictures  of  the  flood  scenes 
and  the  reconstruction  scenes  could  he 
used  as  illustrations  of  a  sjiecial  story  if 
one  wished  to  splurge  on  the  idea. — Wil¬ 
liam  J.  MeXulty,  St.  John,  Canada. 


Nearly  all  movie  fans  like  to  pick  out 
errors  they  note  in  the  pictures.  One 
newspaper  is  now  running  a  column  of 
these  daily,  giving  free  movie  tickets  for 
the  most  ludicrous  sent  in  during  the 
week. — P.ert  Teeters,  Springfield, 

Ohio. 


Prominent  citizens  of  your  city  who 
came  from  foreign  lands  and  have  won  a 
real  success  furnish  material  for  a  live 
series,  now  while  immigration  is  in  the 
limelight. — James  M.  Mosely,  Boston, 
Mass. 


The  .Audubon  Society  declares  that 
crows  are  not  a  farm  pest  and  should  not 
be  shot :  most  farmers  take  a  divergent 
view.  Ask  wild  life  enthusiasts  and 
farmers  in  your  community  about  this — 
H.  G.  Rhawn,  Clarksburg,  (IV.  Va.) 
E.vpnnent. 


‘‘Where  to  Spend  the  Day,”  is  the 
title  of  an  idea  used  recently  by  an  San 
Francisco  paper  with  great  success.  Sub¬ 
stantial  prizes  were  offered  for  the  best 
suggestion  as  to  where  a  visitor  might 
best  be  taken  to  show  them  the  city,  .^n 
interesting  variety  of  suggestions  were 
turned  in  and  many  of  them  were  printed 
from  day  to  day.  This  idea  might  l)c 
used  to  advantage  by  any  large  city  paper, 
or  even  a  smaller  paper  published  in  a 
community  where  there  are  enough  places 
of  interest  to  visit  that  the  plan  is  justi¬ 
fied. — Buford  O.  Brown,  Stanford  Uni¬ 
versity,  Cal. 


0fhe 


SALT  LAKE  CITY,  UTAH 

Our  merchandising  and  research 
department  is  at  the  service  of 
all  national  advertisers  or 
agencies  at  all  times. 

Foreicn  Repnesentatives 
CONE,  HUNTON  «  WOODMAN 
Nav  Yart  CUcaco  Detroit 

Qty  Si.  Louis  Adanta 


Pacific  Coaat  RcfiTeaentatives 
(Xm<;ER  «  JOHNSTON 
Los  Angeles  San  Francisco 


if  you  ch<HPse  for  the  interview  a  man 
who  has  been  in  the  business  many  years 
and  has  close  personal  contact  with  the 
customers. — l-'red  L.  W.  Bennett,  Salt 
Lake  City,  Utah. 


.\  go«id  neighlxir  is  a  goo<l  friend. 
column  of  side  lights  in  various  neighbor- 
hi>ods,  with  a  little  compliment  on  some 
csjx'cially  gtxid  work,  well  deserved,  can 
build  friends  and  readers  for  the  paper. 
— C.  M.  Litteljohn,  Washington,  D.  C. 


With  pugilistic  titles  changing  hands, 
the  world's  baseball  championship  scries 
approaching,  and  interest  at  high  pitch 
in  other  branches  of  athletics,  the  sjxprt 
st<>ry's  the  thing  the.se  days.  While 
youth  is  being  served,  why  not  turn  hack 
the  leaves  of  life’s  book  and  give  the  Old 
Timers  a  chance  to  speak  for  themselves 
and  the  glories  of  sport  in  their  days.  .\ 
series  of  interviews  with  all  the  old-time 
athletes  in  ,your  town  who  in  their  day 
attained  any  degree  of  prominence  should 
make  gcxid  reading.  It  might  be  well  to 
introduce  the  series  with  a  story  on  the 
old.  old  dispute  of  whether  the  athletes 
and  athletics  of  old  were  tx'tter  than  the 
present  day  crop  and  the  way  the  games 
are  played  today.  Then  follow  the  lead 
each  day  by  having  the  subject  of  the 
daily  interview  give  his  opinions — John 
H.  A.  Kellv,  Norristown,  Pa. 


Iir.e>  of  a  daily.  There  is  a  general  wish 
to  have  one  national  church  newspaper 
instead  of  the  various  weekly  "Christian 
Advocates"  now  published. 

It  was  deckled  at  the  conference  to 
allow  the  existing  area  Christian  .\dvo- 
cates  to  Continue  as  they  are.  hut  each 
Methodist  paipcr  will  print  in  future  edi¬ 
tions  from  6  to  10  pages  of  uniform 
ntatter  prepared  by  a  contributing  editor 
under  the  direction  of  the  Book  Com¬ 
mittee  of  the  Church.  This  is  understotid 
to  l)e  a  step  towards  the  ultimate  con¬ 
solidation  of  all  the  -Methodist  publica¬ 
tions. 

The  book  committee  reported  the  time 
was  not  yet  ripe  to  establish  the  daily. 

Hosiery  Ad  Fight  in  Court 

The  Hurson  Knitting  Compahy,  in  a 
petition  riled  in  the  United  States  district 
court  at  Detroit.  Mich.,  has  asked  a 
court  order  to  restrain  the  .Xssociated 
.\dvertising  Clubs  of  the  World  and  the 
Detroit  Better  Business  bureau  from  in- 
terfermg  with  the  firm's  use  of  the  terms 
"full-fashioned'’  and  "fashioned”  in  con¬ 
nection  with  the  Burson  products.  The 
firm  claims  the  two  names  have  been 
used  two  decades  in  its  business  although 
the  defendant  clubs  have  ruled  against 
the  firm's  use  of  the  names.  The  cnuit 
will  be  asked  to  decide  whether  or  not 
the  Hurson  products  fulfill  the  deiinitiou 
of  the  terms. 


The  proprietor  of  a  magazine  book 
store  told  the  writer  recently  that  most 
of  his  business  comes  from  the  mechanic 
or  small  business  man,  adding  that  the 
big  man  of  affairs  does  very  little  reading 
as  a  result  of  his  social,  club  or  civic 
duties.  Have  a  reporter  call  ui»n  the 
leading  magazine  store  proprietor  in  your 
town  for  a  story  on  this  subject.  It 
would  be  more  interesting  than  a  similar 
storv  from  the  head  of  the  local  library 


BEST 


RADIO 

N.  Y.  Telegram  &  Evening 
Mail  Radio  Tabloid  Maga¬ 
zine — Simultaneous  publi¬ 
cation — 6  tabloid  pages 
weekly — proofs  or  mats. 

A  New  York  Corporatian 
Norri*  A.  Hiae,  G».  Mgr. 

Worid  Bldg.  New  York 


N.  Y.  Times  Issues  Reading  Instructions 

“How  to  Read  the  New  York  Times.” 
is  the  title  of  a  pamphlet  issued  by  the 
-Vrrt'  ]'ork  Times,  giving  instructions  to 
readers  in  methods  of  obtaining  the 
greatest  benefit  afforded  daily  by  a  pe¬ 
rusal  of  that  publication.  Six  suggestions 
are  laid  down:  (If  possess  the  news; 
(2)  read  it  as  a  continuous  story;  (3) 
use  it  as  a  text;  (4)  consider  the  signifi¬ 
cance  of  news;  f.s)  form  your  own 
opinion:  (6)  check  up  on  your  own 
opinion.  The  booklet  says :  “Used  in  this 
way.  the  New  York  Times  will  yield 
yoii  a  full  return  for  the  time  you  spend 
on  newspaper  reading ;  it  will  give  you 
boundless  service  in  the  wav  of  education. 


TO  CONSOUDATE  CHURCH  PRESS 


Methodiit*  Declare  Time  Unripe  to 
Establiih  Daily  Newspaper 

First  steps  were  taken  at  the  general 
conference  of  the  MetluHlist  Church  in 
Springfield.  Mass.,  this  week  to  start  a 
^lethodist  Church  newspai>er,  along  the 


Graduate*  Receive  “Ding’*”  Cartoon 

F-ach  of  the  29  members  of  the  gradu-J 
ating  class  of  the  Gutherie,  la.,  high! 
school  were  presented  with  a  copy  oif 
J.  N.  (EHng)  Darling's  Pulitzer  prize 
winning  cartoon  “In  Good  Old  L’.  S. 
by  Rev.  John  F.  .Arnold  who  deliverei 
the  baccalaureate  sermon.  Rev.  Mi 
.Xrnold  declared  that  this  cartoon  conJ 
tained  a  commencement  address  in  itsell 
and  asked  each  member  of  the  class  tol 
frame  it  and  study  the  message  it  tcaclu  s] 


Lawrence  (Mass.)  Sun  Incorporated] 

The  Lawrence  Sun  Publishing  Com| 
pany,  of  I.awrence.  Mass.,  has  lieen 
corporated  for  $100,000.  There  arc  l.'lOi) 
shares,  with  par  value  of  $100  each.  Thf 
directors  are :  President,  Benjamin 
Pouzzner,  publisher  of  the  LeruvU 
day  Telegram,  and  .Mice  C.  Nickli  s 

Goes  to  Eight  Columns 

Lima  (O.)  Xcxi's  has  changed 
make-up  to  8  columns,  12  ems. 


Model  Proofreading  Department 

The  -Yi-;.'  York  Times  has  provided  for 
its  iiriMifreading  statt  new  working  (piar- 
ters  that  are  declared  by  the  ofticers  of 
the  New  N'ork  SiK'iety  of  Proofreaders 
to  be  superior  to  those  of  any  other  news- 
fiaiHr  in  the  country.  Unnecessary 
noise,  lerhaps  the  most  disturbing  ele¬ 
ment  with  which  the  proofreader  has  to 
contend,  has  been  effi-ctually  eliminated; 
the  room  is  spacious,  light,  well  venti¬ 
lated.  and  in  general  sanitary  excellence  is 
unsurpassable.  according  to  Society 
officials. 


“The 

Baxter 

Beasleys” 

by 

GENE 

CARR 

Will  Start  June  2nd 
The  McClure  Newspaper  Syndicate 

373  Fourth  Ave.,  New  York  City 


rJhonios 

Compaiig^ 

(General  Offices’ 
Memphis,  --Tenn. 

m  •  m 

"We  inci-ease  itnui* 
Local  Dis]>lavv 
10,000  lines  MtniHiln 
nyfb  Our 

P^riuaneiii ^  _ 
Weeklij  Business' 
RevieiD  Pa^e 

Looh  us  up  ill 
Dun  an  Dnadsi^ neat’s 


NOW  READY 

.\  New  Serial  by 

Mildred  Barbour 

Raising  the  Questions — 

If  a  .Married  IVamaii  Tails 
Out  of  I.ox-e  •i'illt  Her  Hus¬ 
band,  should  she  tell  him.’ 

ll’hal  Haf'l'eiis  U  hen  Tuo 
.Sisters  Tore  the  .S'ame  .Man.' 

Find  the  Answers  in 

“Marriage  Scales” 

ll'rilc  or  -.virc  to 


METROPOLITAN 
NEWSPAPER  SERVICE 
Ala.vimilian  Elser.  Jr.,  Generat  Manager 
150  Nassau  Street  New  York  City 


Million 

Dollar 

Hearst 

Features 


The  World’s  Greatest  Circulation 
Builders 


International 
Feature  Service,  Inc. 
New  York 


ITH  special  writers 
and  photographers 
covering  all  parts  of  the 
world,  NEA  furnishes 
Full  Service  clients  the 
best  of  news  pictures  and 
news  feature  stories. 

Write  for  tamplee  end  rate*. 


